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Cambodia  -  -  Patagonia  -  -  The  Hebrides 


And  the  Four 
Corners  of 
the  Earth 


€ 


O  B  E  R  T  J,  C  S  E  V 
.'ailed  for  the  other  side 
^  of  the  world  the  other 
>  day;  lie’s  ridinjj  an 
*  elephant  through 
Cambodia  now  on  the 
jungle  i)ath  to  Angkor, 
lost  city  of'  Khmer 
Kings. 


B  )11X  W.  Wlirri'  set  otY  to  circle  the 
continent  of  South  America.  He’s 
probably  in  I’atagonia  today. 

XECEEV  l'.\RS<)X  undertook  to 
learn  how  the  whaler  lives.  He’s  hunt¬ 
ing  .Moby  Dick  and  his  great  brothers 
in  the  Hebrifles. 


Three  men  .  .  . 

three  a<lventures 
...  on  three  world 
horizons,  typical  of 
the  personnel,  his¬ 
tory  and  scope  of 
the  Foreign  Xews 
Service  of  The  Chi¬ 
cago  Daily  Xews, 
which  they  represent. 


Robert  J.  Casey 


The  service  for  which  these  men  are 
now  writing  their  experiences  is  filled 
with  the  story  of  such  news-gathering 
ariventures  as  these. 


It  was  born  in  war  and  baptized  by 
fire. 

Its  representatives  were  shelled  by 
Cervera  off  Santiago  .  .  .  followed  the 
Serbian  retreat  through  Albania  .  .  . 
witnessed  the  landing  of  the  .\nzacs  at 
('lallipoli  .  .  .  slipped  by  and  in  dis¬ 
guise  through  the  French  line  to 


The  best  evidence  of  the 
character  of  the  men  and 
women  who  read  The  Daily 
News  is  The  Daily  News  itself. 
In  every  aspect  of  news,  fea¬ 
ture  and  editorial  treatment 
it  is  a  progressive  newspaper 
edited  for  and  appealing  to 
the  sane  and  substantial  citi¬ 
zenry  of  Chicago.  This  class 
of  readers  is  responsive,  intel¬ 
ligent  and  financially  compe¬ 
tent  ...  a  most  profitable 
objective  for  any  advertising 
campaign. 


.\bd-El-Krim  and  his  Riff  rebels  .  .  . 
experienced  the  burning  of  Smyrna  and 
the  earthquake  in  Japan  .  .  .  lived  the 
world  war  from  every  front  .  .  .  and 
for  almost  thirty  years  have  followed 


the  new>  where  it  happens,  when  it 
hap])en>,  in  the  chancelleries  ami  among 
the  peoples  of  nearly  every  nation. 

Today  The  Daily  Xews  has  one  of  the 
largest  ami  best  ctiuijiped  foreign  staffs 
maintained  by  any  newspaper  in  the 
world,  its  personnel  includes  such  men 
as  Junius  B.  Wood.  Paul  Wright,  Paul 
"  and  Eilgar  .\nsel 

Mowrer.  John  (iun- 
ther  and  1  lal  ( )’Fla- 


h  e  r  t  y 

.  brilliant 

writers 

and  able 

students 

of  foreign 

affairs. 

It  main- 

tains  con- 

e'p<  indent' 

in  twenty 

-seven  for- 

eign  countries.  It 

C'  in  Koine.  Berlin, 

john  W.  White 


Paris,  .Moscow,  London  and  Peking. 

In  the  benefits  of  it'  daily  cal>le  .service 
'eventy-four  other  new '(tajiers  with  a 
coinltineil  circulation  of  over  (),000,fK)<) 
sliare  through  syndication  by  means  of 
a  natfonwide  system  of  sjtecial  wires. 

The  Chicago  Daily 
Xews  is  proud  of  its 
foreign  news  service  . 
because  of  its  sjtlen-  ‘ 
did  history  .  .  .  be¬ 
cause  of  its  service 
to  r»,(XX),000  Amer¬ 
ican  readers  ...  be¬ 
cause  it  enables  The  Nrulry  Ear^ 

Daily  Xews  to  present  in  its  pages 
every  day  a  comprehensive  and  accu¬ 
rate  })icture  of  the  world’s  affairs  un- 
etpialetl  in  Chicago,  unsurpassed  in 
America. 


THE  CHICAGO  DAILY  NEWS 

Average  Daily  Net  Paid  Circulation  for  October,  1927  —  441,538 


More  than 
195,000 
Daily 
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More  than 
425,000 
Sunday 


** Greatest  Salesman  in  the  WesP‘ 


November  12,  1927 


to  Use  Your  Products! 


At  the  rate  The  Los  Angeles  Ex¬ 
aminer  is  packing  ’em  in  at  its  new 
school  of  Household  Economics, 
more  than  60,000  women  will  see  and  hear 
demonstrations  of  foodstuffs  and  other 
household  products  within  a  year! 

Attracted  by  the  unusiral  features  that 
The  Examiner  has  provided  for  its 
“students,"  women  are  flocking  to  the 
classes  every  Tuesday  and  Thursday  in 
numbers  that  create  an  overflow,  in  some 
instances,  of  as  high  as  1,000  people. 

Chefs  of  international  repute  appear  at 
the  school  and  show  how  they  make  the 
dishes  that  country  club  members  and  ex¬ 
clusive  hotel  guests  smack  their  lips 
over.  Prudence  Penny  herself  is  always 
there,  directing  affairs,  and  holding  open- 
house  afterward.  Autographed  recipe 
cards  are  given  out  to  all  attending. 
Experts  on  every  phase  of  household 
activity  are  slated  to  be  on  the  programs 
scheduled  for  the  near  future. 

It’s  a  tie-up  that  food  manufacturers 
can’t  afford  to  overlook  in  America’s 
fifth  greatest  market,  and  wealthiest  per 
capita  buying  territory  in  the  world  I 
As  a  suggestion,  you  might  look  over 
food  schedules  you  arc  sending  out,  and 
get  in  on  this  splendid  co-operation. 


Mrs.  Warner  Dashes  41 

Miles  to  Buy  Gelfand*s 


Maybe  There’s  a  Clue 

Among  These  for  You 

The  MerchaiHlising  Service  Itepart- 
ment  has  been  scouting  over  the  field 
in  Los  Angeles  in  a  search  for  new  op¬ 
portunities  for  advertisers.  With  the  re¬ 
sult  that  we  have  some  new  surveys  on 
hand,  available  to  those  who  request  them. 

Here’s  the  list: 

Wall  Paper  Fruit  Gelatin 

Milk  Shavmf'  Cream 

Witte  Tonic  Hot  Water  Heaters 

Radio  landscape 

Cooking  Oil  Gardening 

Starched  Collars  Pickles 

flair  Nets 


Better  than  One 

to  a  Family! 

TT  HERE’S  one  circulation  West 
of  Chicago  that  needs  no 
qualifying  adjectives.  It's  The  Los 
\ngeles  Sunday  Examiner  with 
more  than  423,000  copies! 

That’s  one  copy  to  every  3.17 
people  in  the  Los  Angeles  trading 
area,  which  is  a  greater  ratio  of 
coverage  than  any  other  large 
newspaper  in  .\merica  shows  in 
relation  to  its  market,  with  the 
exception  of  the  Kansas  City  terri¬ 
tory,  where  the  population  is  about 
half  as  great. 

Incidentally,  we’re  now  exceed¬ 
ing  the  other  morning  paper  in 
Los  .Angeles  by  56,765  copies  every 
week  day,  and  by  210,154  on  Sun¬ 
days.  And  that's  a  pretty  good- 
siied  crowd  to  deliberately  over¬ 
look!  Don't  do  it! 


'■  I'HE  Examiner's  influence  on  buyers 
beyond  the  confines  of  Los  .\ngeles  is 
strong  enough,  betimes,  to  bring  dealers 
hurrying  into  town  to  buy  merchandise, 
as  a  letter  from  the  president  of  Food 
Products.  Inc.,  attests. 


You  Can  Get  the  Same 

Kind  of  Co-Operation! 


-Axot  HER  peep  into  the  mail-box: 

“We  find  it  imimssible  to  proceed 
with  the  usual  routine  of  our  daily 
work  without  first  expressing  to  you 
our  keen  appreciation  for  the  won¬ 
derful  co-operation  displayed  hy  the 
Los  Angeles  Examiner  in  making 
it  pos-sible  for  our  Los  .\ngeles 
Brunswick  dealers  to  insert  a  full- 
page  ad  in  your  paper  of  Monday, 
October  3rd. 

“It  is  needless  to  say  that  we 
have  received  much  favorable  com¬ 
ment,  both  from  the  artists  featured 
as  well  as  from  the  heads  of  the 
departments  of  the  numerous  music 
dealers. 

“It  has  always  been  our  good 
fortune  to  have  your  most  beneficial 
help  in  all  matters  pertaining  to  ad¬ 
vertising  and  we  can  always  look 
forwara  with  confidence  to  a  con¬ 
tinuation  of  this  wholehearted  sup¬ 
port.” 

All  of  which  was  signed  and  subscribed 
to  by  1.  J.  Westphal,  district  manager 
of  the  Panatrope  Division  of  the  Bruns¬ 
wick  Balke  Collender  Company. 

And,  of  course,  you  know  we  don’t  re¬ 
strict  the  kind  of  co-operation  he  speaks 
of,  to  any  one  Examiner  advertiser. 


“I  want  to  tell  you,"  writes  B.  X.  Codd. 
“of  a  remarkable  incident  which  illustrates 
the  unusual  pulling  power  and  value  of 
advertising  in  the  Los  .Angeles  Examiner. 


“Yesterday,  Mrs.  W.  Warner,  60-year- 
old  proprietor  of  a  grocery  store  in 
Camarillo,  near  Santa  Barbara,  drove  in 
41  miles  to  our  office  to  get  a  case  of 
Gelfand’s  Mayonnaise.  She  stated  that 
through  advertising  her  customers  asked 
everyday  for  Gelfand’s  and  as  she  could 
not  get  it  in  Camarillo,  she  came  person¬ 
ally  to  Los  Angeles. 

“This  incident  shows  vividly,  not  only 
the  tremendous  value  of  the  Examiner  as 
an  advertising  medium,  but  how  com¬ 
pletely  the  quality  product  of  Gelfand’s 
Mayonnaise  can  be  sold  by  means  of 
advertising.’’ 


California  Still  Goal 

of  Nation’s  Tourists 

They  flocked  into  -  1 

California  thia  ,  . 

year  at  a  rate  20  per  |  c- 

cent  higher  than  last —  i 
tourists  and  vacation-  4  •  4.. .  — 

istsi  Ten  per  cent  of  '  ^  -sJ 

’em  will  remain,  if  the  ^ 

figures  for  the  past  7 
years  hold  good.  ,  , 

Nearly  100.000  auto- 

mobiles,  loaded  with  _  — 

their  quota  of  visitors, 
came  to  the  State  during  June,  July  arl 
gust,  while  other  centers  were  reporting  a  slack- 
ening  up  of  travel.  Meanwhile,  Ca'  lorais 
continues  to  advertise  and  thus  huUd  up  s 
constantly  growing  market  for  your  merch  .noi*- 


16,051  New  Telephones 

Added  in  Nine  Months 

ORDERS  for  new  telephones  are  coming 
into  the  Southern  Cuifofnia  Telephone 
Company;  faster  than  ever  before,  ac¬ 
cording  to  the  company's  general  commercial 
manager. 

The  first  nine  months  of  1927  saw  a  net 
gain  of  16,051  telephones,  making  the  total 
connections  in  Los  Angeles,  at  present,  more 
than  323,500.  It  takes  43  exchanges  to  serve 
the  210  square  miles  in  which  the  'phone  com¬ 
pany  operates.  That's  twice  the  number  of 
five  years  ago!  It's  a  growing  market! 
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The  Sunpapers 
^Sure  Ground  Gainers 


On  every  football  team — whether  hi^h  school,  prep  school 
or  college — there’s  one  player  who  is  sure  to  carry  the  hall 
when  a  couple  of  yards  mark  the  margin  between  defeat  and 
victory. 

^  He  may  not  be  a  flashy  player.  He  may  not  be  a  spectacular 
open-field  runner.  But  when  the  quarterback  hands  him  the 
ball,  the  head  linesman  gets  ready  to  register  another  “first 
down”. 

The  Sunpapers  —  Morning,  Evening  and  Sunday — are  the 
sure  “ground  gainers”  in  Baltimore.  \\  hen  a  local  depart¬ 
ment  store  has  a  big  sale  to  put  over,  the  Sunpapers  carry  the 
ball!  Into  the  columns  of  the  Sunpapers  goes  the  big, 
smashing  ad  which  is  going  to  bring  the  crowds  thronging 
around  the  doors. 

The  advertising  managers  of  local  enterprises  never  hesitate. 
They  need  no  instructions  from  the  side-lines.  They  hand 
over  their  full  and  complete  announcement  to  the  Sunpapers 
— confident  from  past  experience  that  the  Sunpapers  will 
“put  it  across”. 

^  Whenever  you  tackle  the  Baltimore  market,  let  the  Sun¬ 
papers  “make  an  opening”  for  you! 

Averafie  Net  Paid  Circulation  for  Month  of  October,  V)27 

Daily  (M.  &  E.) .  255,804 

Sunday  .  200,928 

Gain  of  3,156  Daily  and  8,639  Sunday  Over  October,  1926 

JOHN  B.  WOODWARD 
Bowery  Bank  Bldg., 

110  E.  42d  St.,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Aye.,  Chicago 
C.  GEORGE  KROGNESS 
First  National  Bank  Bldg., 

San  Francisco 


Everything  in  Baltimore  Revolves  Around 


MORNING  EVENING  SUNDAY 


Baltimoreans  Don’t  Say  “Newspaper” — They  Say  “SUN paper" 


America’s  3rd  Largest  Market 


550,000 


homes  in  the  retail 
trading  area. 


*548,952 


“/I  copy  for  nearly  every  home.’* 


eopies  of  The  Bulletin 
sold  daily  in  this  market. 


Dominate  Philadelphia 

Conceiitrale  your  advertising  in  The  Evening  Bulletin  and  reach  “nearly  everybody”  through  this  one  news¬ 
paper  at  one  cost. 

She  niiig 

PHILADELPHIA’S  NEWSPAPER 


The  circulation  of  The  Bulletin  is  the  largest  in  Philadelphia  and  one  of  the  largest  in  the  United  States. 

"The  Evening  Bulletin  is  sold  on  its  merits  as  a  newspaper;  no  prize,  premium,  coupon, 
guessing  contests,  or  other  methods  of  artificially  stimulating  circulation  have  been  used.” 


New  York  Office  . 211  Park  Avenue,  (Park-Lexington  Building) 

Chicago  Office  . Verree  &  Conklin,  Inc.,  28  East  Jackson  Boulevard 

Detroit  Office . C.  L.  Weaver,  Verree  &  Conklin,  Inc.,  321  Lafayette  Blvd. 

San  Francisco  Office  . Thomas  L.  Emory,  Verree  &  Conklin,  Inc.,  681  Market  St. 


^Average  daily  net  paid  eirculation  for  the  six  months  ending  September  30,  1927: 


(CopyriKht  1927 — Uulletin  Company) 
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facing  News  Truce  Signed  in  New  York 
By  Three  Evening  Newspapers 

ost,  Sun  and  Telegram  Agree  to  Eliminate  “Fudging”  and  “Punching  In”  Race  Results  While 
Evening  World  Joins  in  Billposting  Ban — Seeking  White  Paper  and  Production  Economies 


'iRCULATION  managers  of  four 
'  New  York  evening  newspapers,  the 
.  the  Suit,  the  Telegram,  and  the 
World,  have  signed  a  truce  in 
V  warfare  for  “sport  circulation.” 
Three  of  the  papers  have  agreed  to 
:  out  “fudging”  or  “punching  in”  rac- 
returns  and  to  stick  to  definite  edi- 
schedules.  The  Evening  World  has 
t  .r  done  much  “fudging”  and  is  not 
ctri  id  with  this  angle  of  the  "truce," 

■  with  the  three  other  papers  has 
f  '!  to  discontinue  billposting  at 

••i.e  events  and  to  limit  the  number 
bstlers  sent  to  stadiums  and  arenas 
extras  after  fights  or  games, 
b  far  back  as  the  oldest  veteran  can 
this  is  the  first  time  that  the 
;  :ii  ion  managers  have  ever  been 
r  <1  in  New  York.  The  managers 
t  this  new  union  against  "racing 
I'’.'  readers  are  Thomas  Dowling, 
w  York  Evening  Telegram,  Norman 
flo<Jver,  .\'czv  York  World,  A.  New- 
!  Sew  York  Evening  Post,  and 
>'  Hasenack,  \ew  York  Sun. 

How  h'lig  the  armistice  will  last  is 
hleniatical.  In  all  its  phases  the  truce 
been  in  effect  little  more  than  a 
i'  'ii.  although  the  billposting  agree- 
t  ;  was  reached  last  July.  This  week 

■  I)  the  full  agreement  was  allowed 
!  be  told  for  the  first  time,  some  of 
t  parties  to  it  were  dubious  of  its 
i  imiiiig  much  longer. 

Uready  it  has  been  violated,  and  to 
>  least  one  of  the  newspapers  con- 
'  .ed  the  drop  in  circulation  has  been 
i  crilKil  as  “astonishing”  and  as  caus- 
K  considerable  worry  to  the  business 
I  '  irtnu  nts. 

in  representative  of  another  of  the 
r  newspapers  sakl  the  truce  must 

■  at  least  until  January  before  results 

■  be  adequately  checked. 

The  Ketv  York  Ei-ening  Journal  was 
‘  asked  to  be  party  to  the  edition  time 
"iide.  It  was  explained  that  this 
'  -!■  with  its  mass  circulation  was  an 
iiy  printing  job  and  was  not  bought 
editions  as  were  the  other  evening 
!ir'l-sized  dailies. 

The  main  objects  it  is  hojied  will  be 

■  1.1  by  this  agreement  are:  Elimi- 
:  of  some  undesirable  and  duplicate 

■  track"  circulation;  reduction  of 
■1'  of  unsold  newsstand  copies; 
ition  of  extravagant,  wasteful  and 

^  -  tly  poster  advertising ;  a  consider- 
saving  in  labor  cost;  and,  finally, 
i  ■  'ent  gain  in  time  to  print  better 
and  obtain  wider  distribution  for 
into  New  '^'ork  homes. 

"wling  of  the  New  York  Telegram 
opened  negotiations  that  led  to  the 
itkm  armistice.  When  the  Tele- 
was  taken  over  the  first  of  this 
by  the  Scripps-IIoward  newspapers, 
*as  primarily  a  sport  and  amusement 
It  had  been  established  as  a 
'trical  pajier  by  Janies  Gordon  Hen- 
'  the  younger. 

I..  Sturdevaot  was  brought  to 
fw  York  from  Youngstown,  O.,  with 
to  make  the  Telegram  over  into 
typical  Scripps-IIoward  newspaper. 


By  PHILIP  SCHUYLER 


Spoils  were  to  be  well-covered  but  not 
over-played.  The  appeal  was  to  be  mid¬ 
way  between  tbe  Evening  World  and 
Evening  Post,  with  more  of  a  liberal 
tinge  than  the  Sun.  Oianges  were 
made  rapidly  in  the  type,  dress  and 
general  apiieal  of  the  Telegram. 

“We  made  the  changes  so  quickly  it 
is  a  wonder  we  have  any  of  the  ol<l 
readers  left  at  all,’  Mr.  Sturdevant  said 
this  week. 

During  the  spring  aixl  summer  the 
god  of  the  good  news  break  was  on  the 


Some  years  ago  the  Evening  World 
m.ide  a  hig  racing  news  play  when  it 
Iwuight  the  syndicate  rights  to  Joe  and 
.\slK'stos,  two  comic  characters  who  fol¬ 
low  the  races  and  tip  otf  readers  to 
probable  winners.  Although  the  feature 
was  eventually  bought  away  from  the 
Worlcl  by  the  Evening  Journal,  the 
former  paper  continued  to  fe.iture  rac¬ 
ing.  The  Sun  of  late  years  has  also 
iR-en  keen  to  have  first  and  complete 
racing  news.  Ke.ats  Spee<l,  the  Sun’s 
managing  editor,  was  one  of  a  number 


TEXT  OF  NEW  YORK  CITY  CIRCULATION 
AGREEMENT  ON  RACING  NEWS 

AS  told  to  EDITOR  &  PITH, ESHER  the  New  York  circulation  agree- 
nient  contains  the  following  clau-es: 

“The  newspaiiers  concerned  have  agreed  to  <li-continue  'fudging'  or 
‘punching  in’  rare  results  and  issuing  extras  after  each  rare  and  to  stick 
to  an  edition  schedule  approximating  the  following  hours:  Market  edition, 
3:20;  complete  final,  4:00  o’clock;  first  sports,  4:20;  second  sports,  4:.S0, 
and  spurt  final,  6  o'clock. 

“The  custom  of  New  York  papers  to  plaster  stailiums  where  sporting 
events  are  scheduled  with  posters  is  hereafter  discontinued. 

“The  number  of  ‘hustlers’  at  sporting  events  will  be  limited  to  10  in 
charge  of  two  road  men.” 

Edition  hours  are  set  by  the  circulation  managers  according  to  ilr* 
time  of  the  current  races.  East  Friilay,  Nov.  E  for  instance,  Vhen  the 
races  left  New  York  for  the  winter,  the  hours  were  changed,  so  that  the 
time  for  composing  room  lock-up  now  reads  after  the  Wall  Street  closing: 
4:1.')  first  sports;  4:40  secoinl  sports;  and  .):30  last  sports. 


Telegram’s  side.  Its  eilitors  made  the 
most  of  opportunity.  The  Snyder-Gray 
murder  trial  was  played  up  in  a  style 
new  to  New  Y’ork.  The  Telegram 
editors  decided  that  the  Queens  locale 
made  the  gruesome  murder  plot  a  small¬ 
town  newspaper  story  and  decided  to 
cover  it  in  small  town  style  with  metro- 
pilitan  fixings.  Alfred  Segal,  star  of 
the  Cincinnati  Post,  was  assigned  to 
•New  Y’ork  with  orders  to  cover  the 
trial  “just  as  he  would  at  home.”  Will 
r.  Durant,  author  of  “The  Story  of 
Philosophy,”  was  engaged  at  $1  a  word 
to  write  articles  on  the  trial  and  murder 
in  general  to  interest  the  two-fifths 
“waslied”  population  of  the  world's 
largest  city. 

"I  his  was  made  to  onler  for  Dowling 
in  the  circulation  department.  It  put 
the  new  Telegram  definitely  on  the  map. 
aiwl  the  new  paper  was  carried  along  to 
higher  circulation  figures  during  the 
summer  on  the  momentum  of  exciting 
airplane  and  fight  news. 

'Then  things  settled  down  to  the  war¬ 
fare  that  has  been  waged  for  years  in 
the  New  Y’ork  evening  field  to  be  first 
with  sport  news,  particularly  racing  re¬ 
sults.  'fhe  Evening  Post  under  the 
editorship  of  Julian  S.  Mason,  was  for 
the  first  time  in  its  more  than  100  years 
of  history  playing  the  ponies  big  on 
page  one.  Circulation  was  going  up. 
The  old  figure  was  more  than  doublecl. 


of  eclitors  instrumental  in  hav  ing  the 
.Associated  Press  extend  its  racing  wire 
facilities. 

’The  Telegram  did  not  care  to  join  in 
this  game.  1  here  was  no  element  of 
reform  connected  with  the  Scripjis- 
lloward  attitude.  Business  just  wasn't 
coming  in  the  way  it  should.  It  was 
concludcxl  that  the  advertisers  hail  the 
’Felegram  down  as  a  sporting  iwper, 
and  the  i<leal  the  management  had  in 
mind  was  the  paper  that  goes  into 
homes. 

“Ix't'tt  throw  out  r.acctrack  circula¬ 
tion,”  said  t’nc  business  office  in  effect, 
“and  put  on  some  new  gocxl  circulation.” 

Dowling  got  his  order.  Dowling  was 
wise  enough  not  to  go  it  alone,  lie 
went  to  the  other  circulation  managers 
and  he  <lidn't  have  to  go  empty  handed. 

In  addition  to  the  economy  apjieal. 
Dowling  could  mention  the  new  plant 
the  'Felegram  was  completing  up-town 
which  would  lie  equipjied  for  fudging 
aiHl  which  conld,  if  desired,  cause  the 
other  papers  no  little  worry. 

But  the  Telegram  was  not  really 
anxious  to  si>en<l  money  in  the  lilieral 
manner  being  followed  by  the  other 
pajK-rs  in  their  rush  to  lie  first  with 
“\Vi.NNF.«s  OF  THF.  Skventh  Racf:”  and 
other  similar  streamers. 

The  truce  was  thereupon  reached. 

'This  week  on  Nov.  10  the  circulation 
managers  of  New  York  papers  met  at 


the  otfice  of  the  Publishers  Association 
of  .New  Y'ork  City,  of  which  Lester 
Jones  is  secretary,  on  another  matter  and 
the  affair  liecame  an  unofficial  occasion 
for  a  check-up  on  results  of  the  agree¬ 
ment. 

etpinions  varied  somewhat  as  to 
effect  on  circulation.  ’Fhcre  has  iK-eu 
more  than  the  usual  after-baseball 
slump  in  New  York,  and  one  view 
Flames  the  agreement,  while  another 
holds  it  IS  <liie  to  general  unemployment 
coiiditioii>  and  bad.  rainy  weather.  \11 
are  conlident  that  the  plan  is  saving  the 
paper>  considerable  money  and  all  are 
counting  on  a  considerable  reduction  in 
returns. 

“It  is  working  out  very  well,”  .\. 
Newman  of  the  Evening  Post  said  to 
EniToK  e*t  Pi  BLisiiiK.  “The  main  iilca 
of  eliminating  a  lot  of  returns  and  regu¬ 
lating  editions  to  save  expense  in  de¬ 
livery  is  proving  successful. 

“In  adflition  to  rutting  out  consiilcr- 
able  money  waste,  the  new  arrangement 
will  give  route  men  more  chance  to  keep 
in  touch  with  dealers,  and  we  will  lie 
able  to  take  care  of  our  customers 
better.” 

Dowling  of  the  'Felegram  said: 

“We  tlionght  that  the  general  public 
was  very  i)robably  tired  of  having  their 
evening  newspaiH-rs  look  like  racing 
forms.  I'erhaiis  they  arc  not.  Per¬ 
haps  there  is  more  general  interest  in 
racing  than  we  think  there  is.  'Fhe  cir¬ 
culation  agreement  is  an  experiment 
that  can  lie  changed  at  any  time. 

"It  has  cost  us  some  circulatior.. 
But  we  are  now  working  on  a  saner 
delivery  basis  than  we  ever  have  before. 
In  .New  York  the  jH-ak  production  is 
between  and  4  :.I0  and  all  pajiers 

were  sacrificing  total  production  f<ir 
stojis  to  replnte  aivl  make-over  for 
r.'ices.” 

“We  arc  all  covering  races 
thoroughly,”  said  lames  Hasenack.  New 
^■ork  Sun,  “but  we  are  not  overplaying 
them.  'I'he  agreement  is  enabling  us  to 
give  the  periple  a  lietter  pajier  through 
a  better  delivery  service.  The  agree¬ 
ment,  by  .'idjiisting  the  returns  problem, 
will  mean  a  considerable  saving  in  white 
paper.” 

It  was  Mr.  llasen.'ick,  who,  during 
preliminary  conferences  on  the  racing 
ri'turns  agreement  suggested  that  the 
ncwspajiers  limit  the  number  of  hustlers 
•'cnt  to  sporting  events.  Newspaiiers 
were  being  extravagant  in  this  sales 
effort.  .\t  the  time  of  the  Dempsey- 
Tiinney  fight  in  Philadelphia  last  year, 
the  Sun  covered  the  6.3  special  trains 
from  New  Y’ork  to  Philadelphia  with 
70  hustlers. 

Harry  Irish,  in  charge  of  the  Evening 
World’s  circulation,  and  Norman  R. 
I  lo<»ver,  the  World  s  circulation  director, 
wanted  it  emphasized  that  the  WorkI 
is  not  concerned  with  the  racing  re¬ 
turns  agreement.  Ikith  of  them  ex- 
pressetl  their  favorable  interest  in  the 
clause  of  the  agreement  whereby  news- 
pa])ers  refrain  from  cluttering  up  the 
i.all  parks  with  posters. 
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Editor  &  Publisher  for  November  12,  1927 


WEU^BALANCED  PAPER  tunity  to  make  advertising  more  than  the 

L/ElrlNEX)  Bl  SiVOPE  times  become  absurd  to  the  intelligent.” 

Mr.  Swojje,  although  he  has  the  title  of 


NEW  PARTNERSHIP  FORMED 


It  I*  Guided  in  Selection  and  Display  executive  editor,  still  prefers  to  be  known 
by  Relation  of  New.  to  Life,  ^  reix.rter,  and,  indeed,  he  uncovers 


.  .  many  of  the  front  page  stories  run  by 

Executive  Elditor  of  New  York  the  World. 


World  Tells  Ad  Club 


Kditor  &  Fcbi.ishkr  was  told  this 
week,  for  instance,  that  it  was  Mr.  Swope 


Rockwell  Succeeds  Late  Henry  Cannon 
in  Newspaper  Brokerage  Firm 

Following  the  death  of  Henry  F.  Can¬ 
non  recently,  the  firm  of  Harwell  &  ('an- 
non,  new.spaper  brokers,  has  been  dis- 


CURTIS  GIVES  $1,000,000 
AWAY  IN  TWO  YEARS 


Noted  Newspaper  and  Magazine  Pub¬ 
lisher  Lavish  with  Gifts  to 
Colleges — $895,000 
in  10  Months 


Herbert  Bayard  .Swope,  executive  edi-  wlio  first  broke  the  story  of  President 
tor  of  the  Nnv  York  World,  gave  his  Coolidge’s  trip  this  January  to  Cuba  to 
flefmition  of  a  “well  balanced  newspaper,"  attend  the  I*an-.‘\nierican  conference  there. 


addressing 
t  h  e  .Advertising 
C  1  u  b  of  New 
\’ork  at  luncheon 
I  riday,  N’ov.  11. 

“S  o  ni  e  news- 
jiapers  cater  to 
the  emotions  ex¬ 
clusively,”  he  said, 
“f  tthers  seek  to 
furnish  informa¬ 
tion.  Some  pa- 
jiers  are  snobs; 
some  conserva¬ 
tives  ;  some  lib¬ 
erals.  A  well- 
balanced  newspa¬ 
per  is  the  one 


A 


It  was  Mr.  Swoiie  also  who  first 
broke  the  story  of  Booth  Tarkington's 
approaching  blindness ;  the  fact  that 
Hwight  .Morrow’s  daughter  had  taken  up 
teaching;  and  that  Ceneral  t'oleman  Du 
Font  was  eipiipiied  with  a  new  artificial 
larvnx. 


RADIO  GROUP  OPPOSES 
DIRECT  ADVERTISING 


Hkrbfrt  n,  Swope 


St.  Louis  Association  Asks  Members 
Not  to  Harm  Broadcasting  by 
Announcing  Sales  and 
Prices 


Jamk.s  K.  Rockwei.i.  .^cbrey  IIarwem. 


that  is  gukled  in  its  selection  and  display  .Assuming  the  leadership  in  a  much 


of  news  by  the  relationshi])  of  news  to  neederl  reform  of  radio  broadcasting  the 
life.  By  that  I  mean  the  stories  played  St.  Louis  Radio  Trades  Association  has 


up  are  those  with  the  most  universal  gone  on  record  as  opposing  direct  adver- 
application,  those  that  touch  most  closely  tising  over  the  air.  According  to  an- 


upon  the  average  life." 


nouncement  by  Robert  W.  Bennett,  presi- 


Mr.  Swope’s  assignment  was  to  present  dent,  the  fifty  members  of  the  association 
the  editorial  vicwiKiint  toward  advertis-  vaIk,  sponsor  programs  will  in  the  future 
nig,  and  he  liegaii  his  address  with  the  fx;  limited  to  the  announcement  of  their 
assertion  that  advertising  was  an  “art.”  firm  name  and  business.  All  direct 
“It  is  an  art,”  he  declared,  “l^cause  it  advertising  will  be  eliminated, 
involves  the  transfer  of  an  emotion.  The  I’nder  the  sponsorship  system  the  an- 
emotion  in  the  case  of  advertising  is  desire  nouncer  of  the  station  carrying  the  deal- 
or  ac(|uisitiveness.  i-r’s  program  will  say:  “This  program  is 

“Fvery  advertising  man  should  be  a  sponsored  by  Blank  &  Co.,  dealers  in 

superpsychologist.  He  should  never  con-  radio  sets  and  supplies.  A  member  of 

sider  himself  a  mere  business  man.  He  the  St.  Louis  Radio  Trades  Association.” 
should  consider  advertising  an  art  and  not  jf  (|,g  program  is  siKjnsored  by  a  whole- 
a  science,  because  unlike  a  scientitic  thesis,  saler  tlie  announcement  will  be:  “This 

advertising  cannot  he  counted  upon  to  pro-  program  is  sjionsored  by  the  wholesale 
(luce  the  same  effect  always  and  every-  distributor  of  Blank  radio  sets.  A  mem- 
where  uiider  the  same  coiulitions.  ^  (Pg  Ixiuis  Radio  Trades  Asso- 

.As  danger-signs  m  advertising,  Mr.  (-jation.”  If  the  wholesaler  desires  to 

SvAoiie  cited  the  tendency  to  over-stress  |jjj.  name  mention  of  the  equip- 
aiid  over-color  ady<.‘rtismg  copy.  It  was  ,rx-nt  he  distributes  is  prohibited, 
his  contention  that  high-powered  salesman-  yj^g  (-^st  action  on  elimination  of  direct 
ship  m  advertising  teiu  ed  to  create  resent-  advertising  was  taken  at  a  meeting  of  the 

ment  on  the  part  ol  the  prospective  pur-  assiKiation  directors  on  Nov.  1.  The 

chaser  rather  than  a  desire  to  buy.  formula  for  the  announcements  was 

louching  inR.n^  air  aclvcrtising,  Mr.  Bennett,  William  F. 

of  the  association,  and 
former  president  of 

f  •  f  .•  ("c  -31.  i.'-uis  group  and  now  president 

mg  or  dissemination  of  mlormation.  t  i  o  i-  -r  i  a  •  .■ 

I  ,  .1  •  »  1  of  the  National  Radio  Trades  Association. 

I  here  is  a  sanctity  alxiut  the  printed  i  ..  i  t,  ^  ,  u 

I  ,1  .  ■  /  .  .1,  .1*1,  Letters  have  been  sent  to  all  members 

word  that  is  far  greater  than  the  spoken  r  ...  •  ,  .u  c  .t, 

word.”  he  said.  “It  may  be  a  relic  ■  of  a^s^iation  informing  them  of  the 

fetishism  that  is  responsible  for  the  fact  action  of  the  board  aiKl  asking  their  c^ 
that  a  thought  embalmed  in  cold  type  is  The  association  hof^s  by  its 

Ill.. re  powerful  than  the  spoken  thought,  actum  to  int  uence  other  radio  advertisers 
1  never  fear  that  radio  will  be  on  a  parity  ju-^ughout  the  country  to  eliminate  long 
with  the  printed  word.  The  radio  adver-  articles  for  sale,  prices,  etc.  It 

tisement  is  sandwiched  in  between  the  '-“i  ^.y  several  members  of  the  asso- 

niore  attractive  parts  of  the  program,  announcem.;nts  m 

wliilc  the  printed  advertisement  is  a  forth-  f<?alit>'  harm  the  broadcast  advertiser,  a.s 
right  message  to  the  readers.”  believed  the  average  fan  will  dial 

Mr.  Swope  described  the  American  away  to  ancither  station  before  the  an- 
press  as  the  finest  in  the  world,  including  'uiuncement  is  completed. 

the  tabloids  in  his  praise,  as  representative  ■ — - 

of  their  own  group.  lie  admitted  that  WINBURN  FIELD  DEDICATED 
iierhaps  at  times  the  newspapers  might  t-  -t.  .  -j  i  .  \fii- 

he  oiK-n  to  the  charge  of  violation  of  per-  , 

sonai  privacy,  which  he  classed  as  “jour-  l>f>uthat  Wmburn,  Sm  Antonw  Light 
nalistic  vulgarity,”  but  insisted  that  gen-  m  addresses  which  marked  the 

-  -  -  -  °  dedication  Nov.  2  of  the  San  Antonio 


solved  and  a  new  jiartnership  formed  with 
James  F.  RcKkwell,  former  Duluth  and 
Charleston  publisher  succeeding  Mr.  Can¬ 
non.  The  firm  will  be  known  as  Harwell 
&  Rockwell. 

Mr.  Rockwell  is  a  newspaper  publisher 
of  more  than  20  years’  experience.  For 
several  years  he  was  the  owner  and  pub¬ 
lisher  of  the  Duluth  Ncivs-Tribune  and 
later  purchased  the  Charleston  (S.  C.) 
Neics  atid  Courier.  During  the  past  year 
he  spent  several  months  in  Europe  study¬ 
ing  Kuroiiean  newspaper  methods. 

The  firm  plans  to  open  an  office  in 
Birmingham  soon  to  cover  the  Southern 
field.  The  city  is  the  former  home  of 
Mr.  Harwell. 


REPORTER  KIDNAPPED,  BEATEN 


Fat  Richards,  a  member  of  the  repor- 
torial  staff  of  the  Macon  (Ga.)  News, 
afternoon  newspaper,  was  kidnapped 
from  his  home  Tuesday  night,  Nov.  8,  by 
several  men,  fK‘aten  and  thrown  into  an 
automobile.  Near  a  railroad  under-pass, 
the  kidnappers  threw  Richards  from  the 
car  to  the  pavement,  while  running  at  full 
siH-ed.  Three  firemen  saw  the  affair  and 
notified  the  jiolice.  Richards  was  taken 
to  a  hospital,  where  he  gave  the  police 
the  names  of  two  persons  whom  he  said 
assaulted  him. 


loucliing  uiRMi  air  advertising,  Mr.  ^ 

Swope  expressed  confidence  hat  the  Mackie,  secretary  o 
Spoken  won!  could  never  take  the  place  j  Wrane 

.,1  the  printed,  message  in  either  advertis-  j,,; 


100-PAGE  MRTHDAY  EDmON 

The  Selma  (.Ala.)  Times-Journal  on 


Nov.  2  published  a  lOO-jiage  edition  in 
celebration  of  its  one  hundredth  birth¬ 
day.  the  i>aper  having  been  first  published 
by  Thomas  Jefferson  Nov.  2,  1827.  The 
centennial  number' was  filled  with  valu¬ 
able  historical  data  and  pictures  telling 
the  story  of  the  newspaper  and  its  editors 
for  one  hundred  years.  F.  T.  and  M.  H. 
Raiford  are  the  present  publishers. 


HALE  WINS  A.  B.  P.  PRIZE 


Sydney  .A.  Hale,  editor  of  the  Coal 
Age,  has  been  named  winner  of  the  $500 
prize  offered  by  the  As.sociated  Business 
Papers  for  the  best  editorial  or  article 
printed  during  the  past  year  in  a  member 
paper.  The  e<iitorial  appeared  in  the  July 
15  issue  of  Coal  .Age  and  was  entitled 
“No  More  Panaceas.”  .Awards  in  other 
classes  will  be  announced  later. 


Cyrus  H.  K.  Curtis,  who  start'd  his 
career  with  an  investment  of  three  cents 
and  bought  the  Saturday  Evening  Lo.u 
for  $l,0(i<),  has  given  away  nearly  $1,()()0.- 
(XK)  in  less  than  two  years. 

Published  figures  show  that  in  ten 
months  the  newspaper  and  magazine  pulj- 
lisher  has  given  property  and  cash,  largdi 
to  colleges,  totalling  $^5,000. 

Mr.  Curtis  was  born  in  Maine  in  1850. 
He  never  was  able  to  complete  his  educa¬ 
tion.  and  is  anxious  for  young  men  to  have 
the  opportunities  he  missed. 

Of  the  entire  amount  he  has  presented 
to  colleges,  Mr.  Curtis  has  given  $150,00(1 
in  cash  and  a  $100,000  organ  to  Drexel 
Institute  of  Philadelphia.  The  organ  is 
now  being  built  at  Hartford,  Conn.,  and 
will  be  ready  in  December. 

Last  week  a  bronze  plaque  dedicated  to 
Mr.  Curtis  was  unveiled  at  Drexel  Insti¬ 
tute.  At  the  ceremonies  the  publisher 
declared : 

“This  is  the  first  time  anything  of  thi- 
sort  has  ever  happened  to  me.  I  apprt 
ciate  greatly  what  you  have  done  today 

“Yes,  I  have  given  some  money,  because 
I  believe  in  the  tangible  education  that 
Drexel  gives.  It’s  the  kind  of  education 
that  I  didn’t  get,  and  that  I  felt  the  need 
of  in  life. 

“I  had  only  one  year  in  high  school,  and 
then,  after  a  fire  in  our  town  that  left 
most  people  bankrupt,  I  had  to  go  to 
work.  The  kind  of  education  you  arc 
getting  is  practical  and  not  too  theoretical. 
Many  institutions  give  young  people  the 
idea  they’re  going  to  save  and  uplift  th? 
world.  They  might  as  well  repeat  the 
child’s  prayer :  ‘O  Lord,  please  make  all 
bad  people  good  and  all  good  people 
nice !’  ” 

Other  gifts  made  since  1926  by  Mr. 
Curtis  include: 

$75,000  to  University  of  Pennsylvania, 
January,  1926. 

$1(K),()00  to  Maine  General  Hospital. 
July,  1926. 

Property  worth  $100,000  to  Cam(le:i 
(Me.)  Yacht  Club,  August,  1926. 

Organ,  worth  $100,(KK),  and  swimming 
pool  to  Bowdoin  College,  October,  192'i. 

$50,000  toward  memorial  to  Gen.  Henry 
Knox,  first  secretary  of  war  and  navy. 
November,  1926. 

$1(K),(KX}  to  Ursinus  College,  Decem¬ 
ber,  1926. 

$1(K),000  to  Temple  University,  Febru¬ 
ary.  1927. 

Portrait  of  Abraham  Lincoln,  by 
Douglas  Volk,  to  Portland  Society  of 
.Art,  September,  1927. 

$50,0()()  to  Milwaukee-Downer  College, 
September,  1927. 

Mr.  Curtis  previously  has  given  many 
other  imposing  gifts,  including  one  of 
the  largest  organs  in  the  world  to  the 
City  of  Portlarkl,  Me.  He  also  estab¬ 
lished  and  endowed  the  Curtis  Institute 
of  Music  in  Philadelphia. 


erally  the  newsi>apers  of  this  country 


PLANS  MINNESOTA  DAILY 


JAMES  SULUVAN  ILL 


were  on  a  higher  plane  than  anywhere  municipal  air  port  as  \\  inburn  Field,  so 

named  in  honor  of  the  young  reporter 
“In  advertising  that  is  placed  in  these  who,  while  working  on  a  story,  was 
newspapers,”  he  concluded,  “I  would  like  «m’()ng  five  killed  in  an  airplane  crash 
to  see  more  real  information  of  interest  •'ccently. 
to  the  public.  Advertising  should  give  us 

twofold  infoimation.  First,  as  to  price,  PLANNING  HAVERHILL  DAILY 
aiui^  secondly  as  to  the  nature  of  the  H.n'erhill  (Mass.)  Evening  Gaz- 

‘Wor'  instance,  just  a  few  random  ^ ”^1": 


Victor  I^wson,  publisher  of  the  Will- 
mar  (Minn.)  Tribune  announced  last 
week  that  as  soon  as  he  obtained  a  sub¬ 
scription  list  of  1,000  he  would  establish 
his  weekly  as  a  daily  paper.  A  large 
rotary  press  and  four  typesetting  ma¬ 
chines  have  been  installed. 


James  S.  Sullivan,  circulation  man 
ager  of  the  New  York  Daily  Neies,  i 
recovering  at  his  home  from  a  minor 
operation. 


INJURED  REPORTER  IMPROVING 


tho;;hts.  rworddlike  tolee  r;  ^in.  win  aptKar  the  latter  part  of  the 

ments  ior  woolen  suits,  information  on 


.I.L.U’,  iwi  wvnjiLi.  ii.iui.uauuii  ui.  ^  AnimiK  those  interested  in  the 

where  the  wool  came  from,  how  it  was  _ ^  u  t>  wr- 


•.".'...I?."  ilw 


gave  it  color  were  made.  It  isn’t  neces 
sary  for  advertisements  to  be  encyclo- 
perlic,  but  I  think  it  might  make  an  ad¬ 
vertisement  for  handkerchiefs  interesting 
to  tell  how  linen  is  beaten  out  of  the 


BREAK  GROUND  IN  WILMINGTON 

Ground  has  been  broken  for  the  new 
building  to  be  erected  in  Wilmington, 
Del.,  for  the  E-zvry  Evening.  The 
pajier  hopes  to  occupy  its  new  home  next 
Mav. 


•A.  Dullea. 


ADDS  COMIC  SECnON 


ADOPTS  NEW  DRESS 

With  its  issue  of  Oct.  19  the  Portland 


weedy  growths  of  the  Belgium  river  beds.  (Ore.)  Telegram  appeared  in  a  new  dress 
In  offier  words,  there  is  a  wide  oppor-  of  Intertype  Ideal  News,  6^4  point. 


After  publishing  ^  years  without  Sun¬ 
day  comics  the  Lewiston  (Idaho)  Tribune 
has  added  a  four-page  section.  A.  H. 
-Alford  is  president  of  the  paper. 


William  T.  Bissell,  one  of  the  A'ew  1  ore 
Herald  Tribune’s  ship  news  reporter 
whose  skull  was  fractured  in  an  accident 
on  Nov.  5,  was  operated  on  last  wet  k  at 
the  Presbyterian  Hospital,  and  was  re¬ 
ported  to  be  improving.  Mr.  Bissel! 
slipped  and  sprained  his  ankle  at  the  liead 
of  a  flight  of  stairs,  and  when  his  ankle 
gave  way  he  fell  headlong  down  the 
stairs.  His  parents,  Mr.  and  Mrs.  Rich¬ 
ard  M.  Bissell,  whose  home  is  in  F  rm 
ington.  Conn.,  arc  in  New  York  with  lim 
His  father  reported  that  his  condition  was 
favorable,  but  that  his  convales- 
would  probably  be  very  slow. 


A 
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MANY  THRILLS  IN  N.  L  FLOOD  COVERAGE 


Assistant  Elditor  of  Waterbury  (Vt.)  Record  Saves  Many  Lives — Papers  Give  Aid  to  Elach  Other — 
Airplanes  Used  as  Casually  as  Automobiles  in  Getting  News  2uid  Pictures 


A  IRPLANES,  autos,  boats,  horses  and  Transcript,  a  natural  territorial  rival,  ver  on  foot  for  Harrc  to  get  the  news  for 
“Shank's  Mares”  were  used  by  news-  The  paper  bore  the  regular  North  Adams  the  A.  P.  of  which  he  is  correspondent, 
paper  reporters  this  week  to  tell  the  Transcript  vignette,  but  in  a  one-column  A  staff  reporter  of  the  Albany  (N.  Y.) 

story  by  word  box  James  H.  Hardman,  Transcript  pub-  Evening  News  finally  reached  Rutland, 
and  picture  of  the  Usher,  paid  public  thanks  in  glowing  walking  much  of  the  distance  through  the 
New  England  terms  to  the  owners  of  the  Eagle  for  stricken  area.  Co-oiK-rating  with  the  As- 
flood.  Above  all  publishing  his  newsjaper  when  the  Trans-  sociated  Press,  Joe  Toye  of  the  Boston 
the  casual  but  im-  script  plant  was  crippled  by  fltxxl  waters.  Trai-eler,  broadcast  over  \VN.\C,  Boston, 
portant  way  in  It  was  while  the  “extra”  was  being  pre-  The  Shepard  Stores,  news  bulletins  to 
which  airplanes  pared  that  gas  lines  in  the  Transcript  all  northern  New  England  newspapers 
were  employed  plant  burst  under  the  pressure  of  high  which  were  cut  off  from  communication 
stands  out  as  the  water  and  made  operation  of  linotype  with  the  outside  world  and  unable  to  get 
latest  journalistic  machines  impossible.  Hurried  arrange-  their  dispatches  in  any  other  way. 
development.  ments  with  the  Eagle,  also  preparing  an  An  airplane  chartered  by  NEA  Serv- 


An  airplane  chartered  by  NEA  Serv- 


From  New  “extra,”  made  possible  the  publication  of  'ce,  Inc.,  and  Acme  Newspictures  on  Nov 


York,  Boston,  Al-  the  Transcript. 


5  brought  news  and  pictures  from  Mont- 


bany,  Concord  .Although  surrounded  by  water,  the  pelier. 

and  other  points  Burlington  (Vt.)  I  ree  Press  carried  on.  The  plane  was  manned  by  William  .A. 

\Vm.  B.  Sp»iNcriEu>  airplanes  were  publishing  edition  after  edition  detailing  Winston,  Curtiss  Field  pilot,  ainl  Willi.Ttu 

dispatched  with  Hood  conditions  through  the  territory.  B.  Springfield,  photographer.  .At  the 

reporters  and  cameramen  who  surveyed  Boston  newspapers  sent  staff  men  to  time  they  reache<l  Montpelier,  no  wire 
the  flood  region  and  quickly  brought  back  all  strategic  points.  .A  Boston  Globe  service  of  any  kind  into  the  beleaguered 
authentic  news  from  cities  cut  off  from  aviator  flew  from  Boston  to  Claremont,  city  had  been  re-established,  aiKl  no  one 
all  other  communication  with  the  world  N.  H.,  surveying  the  situation.  The  had  been  able  to  emerge  from  the  isolated 
beyond.  Herald-Tra^'eler  sent  a  staff  man  to  the  Monti)elier  district  by  highway  or  rail- 

In  the  flood  district  itself,  newspaper  scene  of  devastation  with  the  Salvation  road, 
publishers  and  writers  rose  to  the  emer-  .Army  relief  truck  while  the  .Associated  Winston  and  .Springlield  left  Curtiss 
gency  in  splendid  and  traditional  fashion.  Press  representative  accompanied  Gen.  Field,  I^ng  Island,  at  dawn  Saturday,  in 
Rival  publishers  forgot  petty  competition  .Alfred  F.  Foote,  Massachusetts  state  a  racing  tyiR-  ship.  Over  the  rugged 
to  assist  each  other,  and  papers  in  the  commissioner  of  public  safety,  to  Becket  mountainous  country  which  stretches  for 

face  of  rising  waters  continued  to  issue  which  was  almost  wiped  out.  .Associated  nearly  3<X)  miles  between  New  York  and 
extras  warning  readers  of  impending  dan-  Press  correspondents  were  the  first  to  northern  A  ermont  they  etic  luntered  rain, 
ger  and  telling  the  latest  news  of  the  get  word  to  the  outside  world  from  St.  thick  fog,  and  gusty  wiiwls,  hut  Winston 
disaster.  .Albans,  Vt.,  and  other  suffering  commu-  went  through,  detouring  from  Rutland. 

Stories  of  thrills  and  heroism  in  which  nities  while  one  A.  P.  man  walked  from  A'ermoiit,  across  the  lludsoti  river  to 
newspaper  men  figured  in  covering  the  Burlington.  \’t.,  to  MontiR;lier,  Vt.,  to  Glens  I'alls,  N.  V.,  to  land  and  refuel, 
floods  will  be  told  for  some  time,  but  one  send  his  story  to  Boston,  making  a  sur-  -At  MontiH-lier,  the  only  available  laml- 
story  concerning  the  bravery  of  Lloyd  vey  of  the  stricken  towns  on  the  wav.  ing  field  was  a  hillside  farm.  When  the 

Squire,  assistant  editor  of  the  IVaterbury  I-awrence  R.  Goldberg.  Boston  Post  plane  stop|H-d  its  wheels  were  six  inches 
(Vt.)  Record  emblazons  the  record  staff  man.  sent  his  dispatch  from  Bellows  deep  in  mud.  and  Winston  had  to  get  five 
above  all  else.  Falls,  Vt.,  to  Greenfield,  Mass.,  by  auto,  farmers  to  help  him  drag  the  ship  to 

Machinery  of  the  Record  plant  was  put  boat  and  on  foot  because  there  were  no  dryer  grouiwl  Udore  he  could  take  off  for 
out  of  commission  shortly  after  the  trains  and  no  telegraph  wires.  .A  staff  the  return  trip. 

Winooski  River  had  overflowed  its  reporter  of  the  All'any  (N.  Y.)  Times-  Springfield  got  a  farmer  to  drive  him 
banks,  and  Squire  turned  to  the  work  Union  flew  to  MfnitiR-lier  by  airplane  to  over  flooded  and  washe<l  out  roa<ls  into 
of  rescue.  Water  had  reached  a  deptlr  get  the  story  while  the  Barre  (Vt.)  Montpelier  in  a  flivver.  One  of  the  many 
of  15  feet  in  the  center  of  the  town  when  Times  had  to  resort  to  radio  to  get  its  pictures  he  obtained  in  the  city  showc<l 
Lloyd  was  notified  that  his  own  mother  first  dispatch  in  .V)  hours  out  to  the  .A.  P..  a  steel  bridge  washed  up  from  somewhere 
was  trappe<l  in  the  upper  floor  of  a  Main  the  message  being  picked  up  by  amateur  and  deposited  in  the  front  yard  of  an  or- 


Street  house. 


st.ation  1  BOS  of  New  Bedford.  Mass.,  nate  home. 


The  only  boat  in  the  little  town  was  a  and  forwarded  to  Boston.  Ra<lio  Station  MontiR-lier  residents  Ix-sieged  Spring- 
canvas  canoe,  which  was  at  that  time  in  WEEI  f)f  Bostcni,  the  Edison  Electric  field  awl  Winston  with  requests  for  in- 
another  part  of  the  village.  .Almost  des-  Illuminating  Company,  sent  a  portable  formation  as  to  what  h,a<I  hapi)ened  else- 
perate  with  anxiety.  Squire  hitched  two  station,  W.ATT,  to  the  stricken  area  to  where  in  New  E'.ngland.  The  flyers 
horses  and  drove  them  before  him  into  send  messages  to  WEKI  which  rebroad-  brought  back  numerous  telegrams  to  dis- 
the  flood  waters  from  higher  ground.  The  cast  them.  .Army  signal  corps  men  were  patch  from  New  \’ork  to  relatives  of 
horses  swam  gamely,  and  Squire  swam  also  dispatched  from  Fort  Ethan  .Allen.  Montpelierites  over  the  country, 
after  them,  guiding  them  with  the  reins.  Vt.  Mail  service  was  completely  cut  off  The  pair  returne<l  to  New  York  just 

The  young  editorial  assistant  “drove”  from  all  of  X’ermont  and  j)art  of  New  at  rlusk.  The  \'iw  Vimk  Herald  Tribune 
up  to  the  house  sheltering  his  mother,  Hampshire.  of  Sunday  carried  a  two-column  front 

hitched  the  horses  outside  a  second  story  James  M.  I.angley,  editor  of  the  Con-  page  heading  over  an  interview  with 
window  and  climbed  in.  Emerging  again  Cord  (N.  H.)  Monitor,  startetl  for  Barre  Springfield  as  to  what  he  had  pbserved 
from  the  upper  window  with  his  mother,  and  Montpelier  but  got  only  as  far  as  in  Montpelier  and  en  route,  and  the 
he  lashed  her  to  one  of  the  horses  and  Hanover,  N.  H.,  where  he  found  further  l'nite<l  Press  sent  out  a  column  interview 
guided  them  back  to  safety.  progress  blocked.  J.  O.  Skinner,  editor  with  Winston  over  its  Saturday  night 

Convinced  that  there  were  other  per-  of  The  Dartmouth,  Dartmouth  College  wire, 
sons  trapped  in  a  manner  similar  to  his  .indergraduate  daily  newspaper,  left  Hano-  C.  B.  Allen,  reporter  for  the  New 
mother,  Sijuire  continued  to  use  the  team 

of  horses  for  20  hours,  splashing  and  - 

paddling  from  house  to  house,  getting 
occupants  from  the  flooded  area  to  high 
ground  out  of  reach  of  the  flood.  He 
used  the  animals  until  they  collapsed  and 
sank  together. 

Shortly  afterwards  Squire  captured  a 
drifting  boat  and  carried  on  his  work. 

He  worked  another  daring  stunt  when 
he  crossed  the  raging  Winooski  River  to 
investigate  conditions  in  Duxbury  and 
North  Duxbury.  He  crossed  by  swing¬ 
ing  hand  over  hand  on  a  single  steel 
cable  when  all  bridges  had  gone  out.  He 
found  residents  in  need  of  food  and  made 
arrangements  for  getting  in  supplies. 

At  the  peak  of  the  flood  Squire  crossed 
the  swollen  waters  of  T.ittle  River  in  a 
rowboat  to  take  a  supply  of  quinine  to 
some  townspeople  who  were  too  weakened 
to  be  moved.  He  was  here,  there  and 
everywhere  during  the  emergency  period. 

A  story  of  unusual  newspaper-to-news- 
paper  service  lies  back  of  the  first  “extra” 

*’’Th?\°xtra”  ’’wa?'  published  hv  the  The  two  Albany  Times-lnion  men  ‘j'-w  l«  flood-isolated  and 

Berkshire  Evening  Eagle  in  Pitjsfi.ld  ‘heir  pilot.  (Left  to  right):  U.  K  U  ilson,  photographer;  V.  A.  Rickard, 

Mass.,  for  the  North  Adam.  (Mass')  reporter. 


I’orJt  World,  reported  for  work  as  usual 
Sunday  morning  and  was  told  by  T.  B. 
Hanley,  acting  city  editor,  to  prepare  to 
leave  immediately  on  an  airplane  flight 
over  the  flood  district.  Leaving  from 
Curtiss  field  in  the  early  morning,  Allen 
flew  more  than  700  miles  over  the  inun¬ 
dated  region,  returned  to  the  office,  wrote 
his  story  for  the  first  edition,  and  got 
“good  night.”  The  whole  assignment  was 
characterized  by  an  “all-in-the-day’s- 
work”  flavor.  This  week  Herbert  Bay¬ 
ard  SwoiR*,  executive  editor  of  the 
World,  gave  .Allen  a  bonus  for  the  story 
he  wrote  of  the  flood. 

Incidentally,  Allen  has  considerable  fly¬ 
ing  mileage  to  his  credit.  This  summer 
he  flew  more  tlian  3,000  miles  over 
Europe  with  Clarence  Chamberlin  ami 
a  few  weeks  ago  made  the  first  airmail 
trip  across  the  continent,  a  distance  of 
6,800  miles. 

Springfield  wrote  a  story  on  the  flight 
for  United  Press,  which  also  sent  Percy 
B.  Scott,  manager  of  the  Albany  bureau, 
into  Montpelier.  Scott  drove  by  a  round¬ 
about  way  and  hiked  the  last  30  miles 
through  the  flooded  district,  to  get  into 
Montiielier,  but  he  and  two  companions 
were  the  first  outside  newspaper  men  to 
reach  the  town  except  those  who  had 
gi>ne  by  air.  The  U.  P.  also  sent  a  man 
from  Boston  into  the  Massachusetts 
tloodecl  region,  but  most  of  the  news 
from  that  section  was  covered  by  regular 
correspondents  in  Springfield  and  Hart¬ 
ford. 

( )ue  cxiiedition  sent  out  by  the  Albany 
Ei'ening  .\\~ivs  took  41  hours  to  penetrate 
into  the  heart  of  the  A'ermont  flood  region, 
covering  a  distance  ordinarily  traveleil 
in  about  ten  hours  by  automobile.  A 
-.ecoiul  party  from  the  same  newspaper 
was  ohiigeil  to  hike  26  miles  through 
mud,  svsaimps  and  high  water  to  reach 
the  goal. 

.An  airplane  sent  out  by  the  Albany 
( N.  Y.)  Tinu's-Unum,  a  Hearst  news- 
paiMT,  landed  on  a  hillside  near  Mont- 
IH'liir,  iK-aring  a  reporter,  photographer 
and  pilot. 

Immediately  the  reporter,  Charles  H. 
Moran,  set  about  checking  reports  that 
5<I0  had  lost  their  lives  in  Montpelier 
flood  waters.  He  and  his  companions 
were  besieged  by  the  isolated  populace 
ami  welcomed  as  messengers  from  the 
world  with  which  they  had  lost  contact 
for  three  days.  Moran  learned  in  his 
investigation  that  only  three  persons,  one 
of  them  Lieutenant  Governor  Jackson, 
luid  In-en  drowned. 

Mr.  Jackson  was  a  brother  of  H.  Nel¬ 
son  Jackson,  publisher  of  the  Burlington 
(\'t.)  Nnvs. 

Cut  off  entirely,  with  telephone  and 
telegraph  lines  ripped  apart  and  entang¬ 
led  in  masses  of  debris,  with  radio  op¬ 
erating  apparatus  crippled  by  lack  of 
power,  and  with  all  railroads  and  high¬ 
ways  impassable  even  to  what  boats 
might  lie  obtained,  Montpelier  had  no 
way  of  making  known  its  plight— food 
supplies  almost  exhausted,  fuel  scarce, 
ami  plague  probable— except  by  the  ar¬ 
rival  of  planes  from  other  places. 

The  Times-Union  plane,  from  Schnec- 
tady  airpfirt,  had  been  three  hours  in 
flight  and  it  was  only  after  half  an 
hour’s  debate  as  to  safety  that  it  was 
finally  decided  to  land  at  Montpelier.  A 
Boston  Atnerican  plane  Ivid  flown  over 
the  city  a  few  hours  previously,  but  its 
occupants  were  able  to  ascertain  only  the 
surface  indications  of  flood. 

The  .Albany  party  found  scores  of 
Montpelier  people  at  the  field  which  they 
chose  for  a  landing  place.  The  plane’s 
maneuvers  above  the  city  had  been 
watch'd  anxiously,  hopeful  that  a  land¬ 
ing  v '  jld  be  made.  Moran,  himself  an 
experienced  pilot,  urged  the  plane’s  pilot, 
Victor  Rickard,  to  take  a  chance  on  the 
hillside  field. 

“We  all  held  our  breath  as  the  plane 


6 


Editor  &  Publisher  for  November  12,  1927 


dipped  toward  the  hill,”  Moran  wrote  in 
his  story.  ‘‘It  was  our  only  chance  to 
learn  actual  conditions.” 

After  gathering  pictures  and  story,  the 
Times-Union  party  flew  back  to  Burling¬ 
ton,  Vt.,  to  get  telephonic  communication 
with  Albany.  On  the  return  trip  they 
were  forced  by  darkness  to  land  at  Glens 
balls,  N.  Y.,  and  proceed  thence  by  auto¬ 
mobile  to  home. 

Plans  on  departure  had  called  for  the 
return  of  the  plane  to  Schenectady  by 
noon.  When  no  word  came  as  2  o’clock 
and  3  o’clock  passed — no  word  except 
fragmentary  reports  of  the  finding  of 
parts  of  a  plane  in  a  flooded  river  in 
Vermont — the  entire  Times-Union  force 
was  stricken  with  anxiety.  Editorial 
staffmen  fairly  jumped  at  every  ting-a- 
ling  of  the  telephones. 

Associated  Press  and  International 
Xews  Service  men  anxiously  awaited  re¬ 
ports.  Einally,  when  Moran  did  get  con¬ 
nection  from  Burlington  at  4  o’clock,  the 
Times-Union  office  was  a  hubbub  of  ex¬ 
citement  in  the  midst  of  which  an  “extra” 
was  prepared  in  record  time. 

While  Moran  was  telephoning  his  story 
to  the  office,  excerpts  from  it  were  com¬ 
piled  and  telegraphed  to  President  Cool- 
idge  by  Dan  Carroll,  managing  editor. 
The  President’s  acting  secretary,  E.  T. 
Clark,  wired  back  the  executive’s  appre¬ 
ciation.  On  the  basis  of  the  Albany  re¬ 
port  the  President  directed  relief  work. 

On  Monday,  the  Times-Union  published 
nearly  two  pages  of  copyrighted  pictures, 
with  a  by-line  and  photo  of  William  F. 
Wilson,  chief  staff  photographer,  who 
made  the  plane  trip. 

Prior  to  the  air  invasion  of  .Monfi)cIier 
by  the  Times-l'nion  men,  a  corps  of  re¬ 
porters  and  a  photographer  from  the  Al¬ 
bany  Ez’cning  Nnvs  had  been  the  first  to 
get  through  to  Rutland,  Vt.,  to  tell  the 
details  of  the  storm’s  ravages  there.  The 
Evening  News  men  were  Clifford  .-\. 
Howeroft,  photographer;  and  Julius 
Heller,  H.  F.  Wood  and  George  Dovey, 
reporters. 

At  about  the  same  time  that  the  Times- 
Union  plane  was  rising  from  the  Schenec¬ 
tady  airport,  Henry  Retonda  and  Alan 
Jackson,  reporters  for  the  Knickerbocker 
Press  and  Evening  Netvs  started  by  auto¬ 
mobile  to  Montpelier. 

Albert  E.  Dale,  Evening  News  editor, 
organized  another  survey  party  including 
himself,  Percy  B.  Scott,  manager  of  the 
United  Press  bureau  at  .Albany,  and 
Clifford  Howeroft,  cameraman,  and  took 
a  different  trail  into  Vermont,  arriving 
at  Montpelier  on  Sunday  after  having  to 
abandon  their  car  26  miles  from  the  city. 
They  walked  the  rest  of  the  way,  then 
re-established  the  first  telephonic  commu¬ 
nication  between  the  capital  of  Vermont 
and  the  capital  of  New  York. 

PUBUSHERS  TO  ADVERTISE 

Southwestern  Oklahomn  Group  to  Tell 
Resources  of  Section 

Newspaper  publishers  of  nine  south¬ 
western  Oklahoma  counties  have  organ¬ 
ized  to  advertise  and  exploit  the  wealth 
and  natural  resources  of  that  section  of 
the  state.  . 

Hutton  Bellah  of  the  Altus  Times- 
Democrat,  was  appointed  to  make  a  trip 
to  New  York,  Chicago,  Philadelphia,  De¬ 
troit,  Kansas  City  and  St.  Louis  in  the 
interest  of  the  association. 

E.  K.  Leatherock  of  the  Clinton 
Chronicle  was  elected  president  of  the 
organization,  with  Harrington  Wimberly 
of  the  Cordell  Beacon,  as  secretary- 
treasurer. 

Papers  cooperating  in  the  campaippi  and 
their  editors  are:  Lxnvton  Constitution, 
daily  and  weekly,  Ned  and  Fred  Shepler, 
editors ;  Clinton  Daily  News,  Clinton 
Chronicle,  (weekly),  W.  K.  Leatherock, 
editor. 

Cordell  Beacon  weekly,  Harry  Wim¬ 
berly,  editor;  Altus  Times-Democrat, 
daily  and  weekly,  and  Harmon  Cotoity 
Democrat,  weekly,  Hutton  Bellah,  editor. 

Frederick  Leader,  daily  and  weekly, 
J,  L.  Newland,  editor;  Elk  City  Nezos- 
Democrat,  weekly,  J.  B.  Miller,  editor. 

Mangum  Star  and  News,  weeklies, 
Elmer  V.  Jessee,  editor;  Hobart  Democrat 
Chief,  daily,  Kiozva  County  Review,  week¬ 
ly,  E.  W.  Pate,  editor. 


“Dusty’'  Farnuni,  more  formally  known  as  John,  staff  photographer  and 
artist  for  the  Springfield  tMa>s.)  Republican,  had  troubles  all  his  ov»n  iluring 
the  devastating  flood.  He  was  out  taking  (lirtures  in  the  office  car  when,  as 
the  above  photograph  shows,  he  got  into  difficulties.  He  had  the  experience 
of  standing  on  a  high  railroad  embankment  and  photographing  his  own  auto 
as  the  flood  swirled  about  its  interior.  His  hat,  which  he  left  in  his  hurried 
departure,  is  shown  inside  the  car  which  was  stuck  for  four  days  beneath  five 
feet  of  water  on  what  was  once  a  state  road  in  West  Springfield. 

JOURNALISM  SCHOOL  crawford  surprised 


RUN  FOR  LAYMEN 

Cleveland  Board  of  Education  CalU  on 
Working  Newspaper  Men  to  Explain 
to  Public  That  “Amazing  Phen¬ 
omenon”  the  Press 

A  unique  journalism  sch(K>l  is  being 
conducted  by  the  Cleveland  Board  of 
lulucation  under  the  direction  of  Qvde 


Teb  Thackerv 


K.  C.  HorwooD 


R.  Miller.  At  its  classes  doctors,  law¬ 
yers,  bankers  and  clergymen  gather,  not 
to  learn  how  to  become  newspaper  men, 
but,  as  Mr.  Miller  explained  it,  to  seek  an 
interpretation  of  “this  amazing  phe¬ 
nomenon  we  know 
as  the  .American 
newspaper.” 

Working  news- 

paper  men  on  V  . 

Cleveland  dailies 
assist  Mr.  Miller 

in  his  interpreta-  J  - 

tion.  Conducting  I 
classes  are  Erie  ■ 

C.  H  op  w  o  o  d,  ■  ^  V 

Cleveland  Plain  ^ 

Dealer,  Ted 
Thackrey,  Cleve- 

land  Press;  and  _ 

T.  A.  Robertson, 

Cleveland  News.  T.  A.  Robestson 
The  special  course 

is  part  of  the  curriculum  of  Cleveland 
College. 

“Many  taking  the  course  are  mature 
persons  well  established  in  professional 
life,”  Mr.  Miller  declared.  “The  Cleve¬ 
land  Academy  of  Medicine  has  sent  two 
prominent  physicians  as  its  representatives. 
Many  of  the  members  of  the  group  are 
actual  or  potential  news  sources. 

“The  purptjse  of  the  course  is  two¬ 
fold,  to  give  interested  persons  a  better 
understanding  of  what  the  modern  news¬ 
paper  is  and  to  give  the  newspapers  the 
benefit  of  constructive  criticism  from  an 
intelligent  group  of  laymen.  The  course 
is  not  given  for  the  glorification  of  the 
newspaper,  but  seeks  to  be  an  impartial 
analysis.” 


Altoona  Tribune  Colleagues  Honor 
Veteran  Ad  Manager 

Surprising  I’.  H.  Crawford,  advertising 
manager  of  the  Altoima  Tribune,  em¬ 
ployes  of  the  Times-Tribune  Company, 
gave  him  a  testimonial  luncheon,  Oct.  29, 
celebrating  his  birthday.  He  was  pre¬ 
sented  with  an  umbrella  and  eulogized 
in  speeches  made  by  his  co-workers.  Mr. 
Crawford  has  been  in  the  employ  of  the 
Tribune  for  40  years. 

J.  H.  Hay,  of  the  W.  S.  Aaron  Furni¬ 
ture  Company,  was  the  principal  speaker. 

Other  speakers  were:  \Viili.am  With- 
erow,  oldest  veteran  in  the  employ  of  the 
Tribune:  H.  B.  Zahriskie,  a  co-worker  in 
the  advertising  dep-artment;  J.  Horace 
“Sam”  Thomi)son,  composing  room  fore¬ 
man  ;  William  1  louseman,  veteran  press¬ 
man  ;  -A.  H.  Crane,  manager  of  the  job 
<lepartment  and  Herbert  D.  Brauff,  busi¬ 
ness  manager. 

The  surprise  party  took  the  place  of 
the  regular  weekly  luncheon  session  of 
Tribune  executives,  who  gather  each  Fri¬ 
day  to  discuss  local  newspaper  problems. 

RECORD  FOR  PULITZER  DAILY 

New  York  Evening  World  Print*  First 

56-Page  Paper  in  It*  History,  Nov.  7 

For  the  first  time  in  its  historv  the 
New  York  Ez’cning  World  printed  a 
56-page  paper  on  Monday,  Nov.  7, 
carrying  30.1  columns  of  advertising,  the 
largest  single  day’s  business  since  it  was 
established,  40  years  ago. 

Heretofore,  48  pages  was  the  Evening 
World’s  limit.  Advertising  heyond  this 
point  had  to  be  refused.  The  entire  press 
room  of  the  World,  however,  has  been 
remodelled  and  new  equipment  installed, 
not  only  making  the  larger  paper  possi¬ 
ble,  according  to  Foster  Gilroy,  assistant 
business  manager,  but  also  without  any 
delavs. 


NEW  NEWSPRINT  WINDER 

Report*  of  Great  Northern  Invention 
Given  by  Hall  of  N.  Y.  Telegram 

Experts  of  the  Great  Northern  Paper 
Company  have  perfected  a  new  newsprint 
winder  which  they  have  installed  at  their 
mills  at  Millinocket,  Me.,  according  to 
Harold  Hall,  business  manager  of  the 
New  York  Evening  Telegram,  who  visited 
the  mills  last  week. 

The  invention  is  called  tlic  Cameron 
Winder.  It  affords  more  uniformity  in 
the  winding  than  the  old  methods.  Mr. 
Hall  said.  Newsprint  rolls  will  be  better 
wound  and  will  run  more  smoothly 
through  the  presses,  he  believes. 


KOHLER  WINS  PAPER 
REEL  PATENT  SUIT 

Cline  Electric  Company  Held  to  Hav*  I 
Infringed  Roll  Feeding  Device 
— Appeal  Taken  to  Circuit 
Court 

By  a  decree  entered  Nov.  4  in  tlu-  U.  S. 
District  Court  at  Chicago,  G.  A.  Edward 
Kohler  is  declared  to  be  the  lawful  owner 
of  Patent  No.  1,124,673,  covering  reel 
apparatus  for  feeding  paper  to  printing 
presses,  and  the  defendants.  The  Cline 
Electric  Manufacturing  Company,  the 
Chicago  Tribune,  and  the  Westinghou*  ^ 
Electric  &  Manufacturing  Company,  are  i 
held  to  have  infringed  the  patent  and  the 
plaintifT s  exclusive  rights  to  its  use.  A 
perpetual  injunction  is  ordered  against 
the  defendants,  enjoining  them  from  mak- 
ing  or  selling  apparatus  embodying  the 
invention  and  improvements  covered  by 
the  patent  and  from  violating  any  of 
several  stipulated  claims  under  the  patent. 

It  is  ordered  that  the  plaintiff  recover 
from  the  defendants  the  profits  they  de¬ 
rived  by  reason  of  their  infringement  and 
also  damages  suffered  through  the  in¬ 
fringement.  The  amount  of  profits  and 
the  assessment  of  damages  is  referred  to 
the  Master  in  Chancery,  Charles  B.  Mor¬ 
rison,  whose  report  was  filed  with  the 
court  July  31,  1925,  and  is  upheld  in  the 
present  decree.  The  defendants  are  or¬ 
dered  to  appear  before  the  ma.ster  from 
time  to  time  with  their  records  and  to 
submit  to  such  oral  examination  as  the 
master  may  require.  Costs  of  the  liti¬ 
gation  up  to  the  entry  of  the  decree  and 
injunction  are  award^  the  plaintiff  with 
the  proviso  that  the  determination  of  fur¬ 
ther  costs  abide  the  order  of  the  court 
and  the  question  of  increase  of  damages 
f)e  reserved  until  the  master  renders  his 
report  on  that  matter. 

C.  -A.  Dresser,  manager  of  the  New 
York  office  of  the  Cline  Electric  Manu¬ 
facturing  Company,  when  asked  to  com¬ 
ment  upon  the  decision,  said : 

“.Appeal  is  being  taken  from  this  de¬ 
cision  with  every  confidence  that  the  Cir¬ 
cuit  Court  will  reverse  the  Federal  Dis¬ 
trict  Court's  decision.  The  reel  and  elec¬ 
tric  tension  which  we  have  been  selling 
and  installing  for  the  last  two  years  was 
not  considered  and,  in  fact,  was  not  be¬ 
fore  the  Court  when  the  decision  holding 
the  Stone  patent  valid  w’as  found.  The 
Gine  Electric  Manufacturing  Company 
will  continue  to  ftirnish  reels  with  auto¬ 
matic  electric  tcn<ion.s,  which  will  be  fully 
guaranteed.” 

HEWITT-MYRING  ON  COAST 

Walter  Hine*  Page  Fellow  Join*  Lot 
Angele*  Time*  Staff 

Philip  Hewitt-Myring,  leader  page  edi¬ 
tor  of  the  London  (Eng.)  Daily  News. 
who  is  in  this  country  on  a  fellowship  of 
the  Walter  Hines  Page  Memorial  Fellow¬ 
ship  in  Journalism,  is  now  with  the  Los 
Angeles  (Cal.)  Times. 

Mr.  Hewitt-Myring  will  spend  several 
months  in  the  United  States  working  on 
various  newspapers  as  a  reporter.  Dur¬ 
ing  his  sojourn  in  l>os  .Angeles,  he  has 
been  writing  his  impressions  of  the  city, 
the  movies,  and  comparing  and  contrast¬ 
ing  America  with  Great  Britain. 

GIVES  PARADE  PRIZES 

Cash  prizes  totalling  $700  were 
awarded  by  the  Buffalo  Times  for  the 
largest  and  best  appearing  organizations 
participating  in  the  parade  which  i)re-_ 
ceded  the  newspaper’s  Hallowe’en  mardi 
gras  in  a  Buffalo  municipal  auditorium 
for  the  benefit  of  a  Christmas  toy  fund. 
The  eight  jwlges  of  the  Buffalo  City 
Court  awarded  the  prizes  for  the  parade 
and  for  costumes  at  the  Broadway  audi- 
I  torium. 

$200,000  IN  POLITICAL  ADS 

About  $200,000  was  spent  in  advertis¬ 
ing  in  New  York  Gty  during  the 
political  campaign  which  ended  with 
elections  Nov.  8.  The  greater  part  of 
Ais  sum  was  spent  in  newspapers. 
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HOW  DON  KING  CAUSED  SINCLAIR  MISTRIAL 

Telephone  Tip  Led  Washington  Herald  Rewrite  Man  to  Soft  Drink  Parlor  Where  Loquacious  Juror 
Kid  well  Expressed  His  Dreams  of  Wealth — Burkinshaw  a  Former  Reporter 


W’HO  is  this  man  Don  King,  who  blew 
”  another  lid  off  the  Teapot  Dome 
sc<indals? 

Hack  in  August 
he  drifted  into 
the  editorial  room 
of  the  IVashmu- 
loii  Herald.  He 
wanted  a  job. 

He  was  just  back 
from  China.  He 
was  coming  back 
to  his  own  coun¬ 
try,  to  be  near  his 
homeland  down  in 
Southern  Mary¬ 
land.  He  said 
he'd  worked  on 
the  Chicago 
T  ribune  before 
he  went  to 


By  J.  BART  CAMPBELL 

passed  through  those  old  familiar  swing-  just  like  one  of  us  chucks  his  hat  over 
ing  doors  to  dim  coolness,  the  latter  into  a  corner  and  sits  down,  without 
waved  a  band  to  Kidwell,  lounging  kicking  up  any  fuss  at  all,"  Kidwell  con- 
nearby,  inviting  him  in  for  a  drink.  tinned  the  eulogy.  “Sinclair's  got  so 
While  refreshments  were  being  served,  much  money  he  don't  have  to  put  on  the 
Akers  launclie<l  his  attack  upi.n  Kidwell.  dog.  It  ain't  like  he  had  a  little  and  wa- 


as  it  had  been  agreed  that  the  writer  was 
in  nf»  ixisition  to  ask  (luestions. 

“You're  a  line  bir<l  to  be  sitting  on  a 
jury!”  charged  .Akers.  "A’ on  know  you 
couhln't  conscientiously  find  anybody  else 
guilty  of  anything." 

Kitlwell  laughed  and  protested  a  clean 
record. 


trying  to  live  up  to  it." 

It  was  mentioned  by  Kidwell  next,  that 
he  was  receiving  a  ilay  as  his  fee  for 
jury  duty.  He  i.pined  that  it  was  "easy 
money"  because  he  "wasn't  listening  a 
whole  lot  to  what  was  going  on  in  court." 


hmtse  at  Montello,  in  the  middle  of  the 
Nevada  desert,  worked  on  a  ranch  in 
K(H‘hler,  X.  M.,  and  al.so  spent  some 
tin.e-  at  sea  as  both  ordinary  seaman  and 
purser.  Then  he  drifted  into  newspaper  re- 
IKirting.  Here's  the  chronological  record: 
Columbus  (Ga.)  roeatello 

(I<la.)  Nun,  Tzi/in  Falls  (Ida.)  Chronicle, 
rejxirter;  Denver  I’ost,  rewrite;  I’icks- 
hurg  (Miss.)  Herald,  telegraph  editor; 
.VcTi*  Orleiins  Trtiies-l'icaviiiie,  city  hall 
run;  Chicago  Tribune,  rewrite;  lizmittg 
.\eii’S,  Shanghai,  (.'hina,  news  editor ; 
represented  .A.  1’.  in  Shanghai  during 


To  evidence  that  it  was  costing  the  the  Jai)anese  earth<iuakc  of  Sept.  1,  1923, 
( iovernmeni  nianv  thousands  of  dollars  to  and  covered  the  (  ivil  War  in  North 


"Why,  you  ought  to  get  at  least  $l.s(),-  i)ro<luce.  Kidwell  was  not  |>.i\ing  much  China  and  .Manchuria  for  the  same  or^an 


Don  )s  I  ng 


(too  or  $2()0,(XK)  out  of  that  case 
tinuetl  .Akers. 

"Well.  Sinclair's  got  plenty  of  money,” 
replied  the  wise  Mr.  Kidwell.  “That's 
nothing  to  a  man  like  him.  There’s  no 
limit  to  how  high  a  crowal  like  that  could 


China,  and  that  he  was  itching  to  get 
Kick  into  the  reportorial  game. 

So,  Michael  W.  Flynn,  managing  editor  go. 
of  the  Herald,  looked  him  over  and  heard  ".And  here  I  am  slaving  along  for  a 
his  story.  This  King  talked  like  a  news-  hare  living,”  .Akers  commented,  bitterly. 
p;iper  man.  Hut,  then  again,  they  ilrift  "What're  you  going  to  do  for  me  when 
into  Washington  from  all  sections  of  the  you  get^  yours  r" 

world  looking  for  jobs— and  talking  like  "Don't  you  worry.  I'll  fix  you  up,  all 
newspajH-T  men.  Flynn  gave  him  a  job.  right,”  Kidwell  g.ive  assurance,  a^  he 
.And  so  he  went  to  work  and  took  what  hooked  thumbs  in  vest  in  that  old  com- 
was  coming  to  him,  doing  rewrites,  and  placent  gesture  and  leaned  unwhalamly 
most  everything  that  was  required  in  a  l>ack  against  the  Kir. 

pinch,  flis  first  copy  stamped  him  as  a  "I  sinuxise  you'll  K-  riding  around  in 
real  reporter.  He  knew  his  stuff.  a  big  car  soon."  was  the  ne.xt  challenge. 

.At  11 :3()  o'clock  on  the  night  of  Friday,  "\yell.  if  1  don't  get  one  aKmt  as  long 
Oct.  28 — a  sleepy,  dull  evening,  with  as  this  block  I’ll  feel  kind  of  disappointed." 
everything  in  type  and  the  paper  already  was  Kidw  ell’s  reply, 
the  usual  11  columns  overset — the  tele-  Kiilwell  toucheil  then  on  a  few  scenes  St.ates  District  .Attorney  Xeil  Hnrkinshaw, 

phone  rang  on  the  city  desk,  and  King  during  the  brief  intervals  he  and  his  to  whom  the  conversation  was  detailed, 

answered  it.  .A  ma.sculine  voice  asked:  fellow  jurors  had  sjient  in  the  juryroom  What  followed  is  familiar  to  all  news- 

"Do  you  people  want  a  new  lead  on  the  during  recesses  of  the  court  He  told  of  pain  r  men.  Although  .Akers  would  not 

Fall-Sinclar  trial?”  poker  game  and  his  effort  to  start  a  sign  an  alfid.ivit,  he  agreed  to  testify 

“What’s  hapjtened?  Of  course,  we  want  dice  game  when  he  broke  one  juror.  K  fore  the  gr.ind  jury.  King  also  testi- 

_  "I'll  get  mine  out  of  the  d’ce  game, 
if  I  ilon't  get  it  any  other  way,"  Kidwell 
remarked. 

The  juror  was  high  in  his  praise  of 
Sinclair.  The  man  on  whom  he  swore 


attention,  he  asserted 

.'shortly  thereafter  the  group  broke  ui>, 
anil  the  writer  hurried  hack  to  the  Herald 
olfice  and  laid  the  startling  interview  K' 
fore  Mr.  I'lynn. 

The  Herald  managing  editor  arranged 
a  confereiK'e  with  Mr.  I.amliert,  at  which 
the  attorney  suggcstixl  that  the  wisest 
course  to  pursue  would  lx-  to  (ilace  all 
the  facts  at  the  disjxisal  of  the  District 
.Attorney’s  office  and  to  he  guided  hy  their 
wishes  in  the  matter. 

It  was  an  affair  of  too  great  imiHirtance 
to  the  nation  for  the  Washington  Herald 
to  break  into  print  without  the  approval  of 
tlovernment  counsel,  Mr.  Lambert  said, 
anil  urged  that  the  ikijxt  sacrilice  its 
desire  for  a  tremendous  news  Ix-at  for  the 
national  welfare. 

Within  ,in  hour  Mr.  l-'l\nn  and  the 
writer  were  closeted  with  .Assistant  I’nited 


the 


it.  if  it’s  news,”  King  replied. 

“Well,  they’re  going  to  hang 
jury — .” 

That  was  enough.  The  strange  voice 
sounded  sincere. 


the  sensational 


So  King  went  to  work.  The  result  he  would  sit  in  fair  and  impartial  jndg 


was  the  greatest  expose  by  any  Washing 
ton  newspiiper  in  recent  years.  Hut  let 
King  tell  it  as  he  unfolded  his  story 
before  the  District  grand  jury: 

“I  heard  a  juror  say  so,”  the  voice 
insisted,  when  pressed  for  the  source  of 
his  information. 

Hut  the  voice  was  reluctant  to  give  the 
name  of  the  juror,  reluctant  to  give  a 
name  to  itself.  Pressed  for  some  sub¬ 
stantiation  of  the  startling  charge  the 
voice  named  “Eddie”  Kidwell  as  the 
juror,  then  revealed  itself  as  J.  R.  .Akers. 

After  considerable  haggling,  the  writer 
made  an  appointment  to  meet  .Akers  at 
the  Washington  Railway  and  Electric 
Company’s  car  barn  at  Fourteenth  anil 
^st  Capitol  Streets  at  5:30  o’clock 
Saturday  morning,  the  hour  the  conductor 
went  to  work. 

The  writer  immediately  informed  Mi¬ 
chael  W.  Flynn,  managing  editor  of  the 
Herald,  of  the  making  of  this  appointment 
and  its  object.  Mr.  Flynn  telephoned  to 
Wilton  J.  Lambert,  president  of  the  Wash¬ 
ington  Times  Company,  publishers  of  The 
Washington  Herald,  who  advised  that 
there  would  be  no  impropriety  in  listening 
to  the  talkative  juror. 

Rut  .Akers  never  showed  up  to  start  his 
run  that  morning  and  the  writer  sought 
him  out  at  his  home  on  Seventh  Street, 
waking  him  from  a  sound  sleep  with  a 
demand  for  an  affidavit  to  support  the 
charge  made  over  the  telephone.  Akers 
flatly  declined  to  sign  any  affidavit.  Per¬ 
suasion,  laid  on  ever  so  thick,  proved 
futile. 

Eventually,  Akers  agreed  to  take  the 
writer  to  this  “soft-drink  parlor”  where 
the  juror  had  been  holding  forth.  But 
it  was  still  the  early  morning  and  the 
soft-drink  parlor  was  closed.  So  an  ap¬ 
pointment  was  made  for  2  o’clock  that 
afternoon. 

At  that  hour  the  writer  met  Akers  in 
front  of  the  establishment,  and  as  they 


ment,  he  l.iuiled  must  fulMiniely. 

“There’s  nothing  wn  ng  aKmt  thi^  gu\ 
.''inclair,"  i|Uoth  Kidwell.  “Sin.hiir's  .i 
miyhty  democratic  fell  >w.  Nothing  'hieh 
hat’  aiiout  him." 

“Sinclair  comes  into  court  every  day 


lied,  thus  contributing  t 
halting  of  the  trial. 

King  was  Kirn  in  Washington,  Dec.  15. 
IKin,  the  son  of  Willi.im  .A.  King,  chief 
statistician  of  the  I',  .'s.  Census 
He  was  graduated  from  St.  Paul’s 
.School  for  Hoys.  Haltimore.  when  P> 
•  ears  olil  mil  then  ran  away. 

He  sold  tickets  at  Keith’s  theater  in 
\\  .ishington.  worked  as  a  rille  tester  in 
iMldystoiie.  Pa.  during  p.irt  of  the  w;ir, 
was  night  cashier  in  a  railro.'id  h.ish- 


i/ation  in  the  fall  of  1924 ;  sporting  editor, 
.Miuiila  (P.  1.)  Dailv  liullelin;  advertis¬ 
ing  manager,  the  Shanghai  Times;  and 
rewrite,  Washington  Herald. 

He  also  represented  the  United  Press 
at  odd  times  on  s|x'cial  assignments  in 
t  hina.  and  while  in  Shangliai  was  a 
metnfx:r  of  the  volunteer  police  through 
the  disorders  there  a  year  ago.  Until 
leaving  the  States  in  1923,  he  never  had 
Inn  one  job  longer  than  three  months  and 
that  was  on  the  (  hicago  Tribune. 

.Neil  Hnrkinshaw.  .Assistant  District 
.Attorney,  who  co-ojK-rated  with  the 
Wasliington  Herald  to  cx(xisc  the  alleged 
hulls- Sinclair  jury  tamiiering,  is  a  former 
new'iiaper  man. 

.After  a  few  months  experience  on 
the  .Meriden  Morning  JuurntU  he  came 
to  AA'ashington  in  1914  and  obtaineil  a 
job  on  the  ll'ashington  Times  as  a  rc- 
IHirter,  sixm  being  promoted  to  a  copy- 
reader. 

.After  a  year  or  two  he  went  to  the 
.Associated  Press.  Washington  bureau, 
having  entered  Georgetown  Law  School 
in  the  meantime. 

A’oiing  Hnrkinshaw  "covered"  Henry 
l•'ord’s  "peace  party”  and  sailed  on  the 
Oscar  H  with  a  numlier  of  other  news- 
p.ilx-r  men  when  that  junta  sailed  to  "get 
Office,  the  lioys  nut  of  the  trenches  by  Chri.stmas.” 

When  President  AV'ilson’s  prixrlamation 
of  war  was  issued,  Hnrkinshaw  joined  the 
h ifty-seventh  I'.ngineers.  .After  the  arm¬ 
istice  he  was  selected  as  a  member  of  the 
.American  Peace  Commission,  assigned  to 
the  intelligence  department. 

.'so  meritorious  were  his  services  that 
he  received  a  letter  of  commendation 
signed  by  the  American  Peace  Commis¬ 
sioners. 

He  began  the  practice  of  law  upon  his 
return  from  Paris  and  was  sworn  in  as 
assistant  district  attorney  on  Oct.  26,  1925, 
just  two  years  prior  to  the  date  upon 
which  he  prixlnced  affidavits  which  halted 
the  oil  trial. 


NICE  BOUQUET  I 


Frar 


Capt.  T.  Coos,  master  of  the  Duleh  steamer  “Barendreehl,”  who  rescued  Ruth 
Elder  and  (ieorge  Halileman  when  their  plane,  “.American  (iirl,"  fell  into  the 
Atlantic,  being  presented  with  a  cheek  of  |I,(M)0.  by  H.  M.  Sheppard,  (right) 
of  the  Associated  Press  of  Houston.  Tex-,  where  the  steamer  is  now  loading. 
The  money  was  collected  by  citiiens  of  Wheeling.  W.  Va.,  Miss  Elder's  home 
town.  The  crew  of  the  life  boat  which  went  after  Miss  Elder  and  her  com¬ 
panion  ran  be  seen  in  the  background. 


ik  Sullivan  Receivea  Box  of  Gar¬ 
bage  Through  the  Mails 

Frank  Sullivan,  who  conducts  a  column 
for  the  iVrrt'  Vork  World,  called  "Out  of 
a  Clear  Sky,”  may  claim  the  most  un- 
tistieil  gift  ever  received  by  a  newspaper 
columnist. 

Not  long  ago,  when  he  arrived  at  the 
office  he  was  greeted  by  shouts  of  his 
colleagues. 

"Open  that  box  quick !”  they  yelled, 
through  noses  pinched  by  thumb  and 
forefinger. 

Frank  obliged.  It  was  a  nice  box  of 
garbage— decayed  beet  greens,  coffee 
grounds,  and  the  other  fixings. 

"Um,”  said  he,  "I  must  have  insulted 
someone." 

Frank  gets  other  and  more  acceptable 
gifts  from  fans.  He  has  received  dozens 
of  pairs  of  galluses,  an  article  of  haber¬ 
dashery  he  refers  to  on  occasion.  The 
other  day  he  happened  to  mention  his 
dislike  for  theater  coughers.  Members 
of  the  AA’orld  staff  are  still  eating  what 
remain  of  the  1,000  Smith  Brothers 
cough  drops  the  columnist  received. 
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NEWSPAPER  WOMEN  ASK  TO  COMPETE 
WITH  MEN  ON  AN  EQUAL  BASIS 


No  Specific  “Woman’s  Job”  on  a  Paper,  Ohio  Group  Says, 
Declaring  Assignments  and  Pay  Should  Be  Regulated  by 
Sheer  Ability — $350  in  Prizes  Awarded 


By  ALLENE  SUMNER 


^HE  newspaper  of  tomorrow,  intelligent  is  no  reason  why  we  sliould  refuse  to 
combating  of  criticisms  directed  at  ‘look  at  the  situation,  she  said. 


the  press,  opportunities  for  women  in 
the  newsp  a  p  e  r 


world,  and  heated 
discussions  of  the 
value  or  non¬ 
value  of  journal¬ 
ism  schools,  head¬ 
lined  the  27th 
annual  convention 
of  the  Ohio 
Newspaper  Wom¬ 
en’s  Association 
in  Toledo,  O., 
Nov.  4,  5,  and  6. 

Editors  of  To¬ 
ledo  papers.  Grove 
I’atterson  of  the 
Toledo  Blade, 
Harold  Place  of 


Ktiiel  B.  Myers 


A  resolution  was  passed  by  the  con¬ 
vention  to  assist  the  inexperienced  jour¬ 
nalism-trained  girl  graduate  in  every  way. 

Miss  Ruth  Finney,  special  writer  for  the 
Scripps-Howard  Washington  News  Bu¬ 
reau,  continued  the  woman-and-job  dis¬ 
cussion  after  regaling  her  audience  with 
bits  of  savory  gossip  about  Washington 
personalities,  and  telling  in  a  delightfully 
facetious  manner  the  trials  and  joys  of 
being  a  Washington  correspondent  who 
isn’t  even  given  a  chair  at  most  press 
conferences  with  the  great. 

“Men  do  not,  as  yet,  take  it  for  granted 
that  women  can  do  any  sort  of  work,  nor 
do  they  pay  much  attention  to  theoretical 
principles  of  equality  or  demands  that 
a  woman  be  treated  as  men  are  treated, 
simply  because  she  ought  to  be,  as 


the  Toledo  News-Bee,  and  John  Dun  of  'na“er  of  common  equity  and  sense,’’  said 
the  Toledo  Times,  co-oi)eratcd  with  the  M's*  I'lnney. 

200  newspaper  worv.en  at  the  convention,  ^  f)elieve  that  when  Biey  are 

and  talked  at  the  various  sessions.  ^"‘’wn  definitely  and  conclusively  that  a 

_  ...  ,  ..  f  .1  .•  .•  1  woman  can  do  a  thing,  men  are,  as  a  rule, 

1  he  best  news  of  the  convention  did  . 


EDITOR  &  PUBLISHER 
CALE.NDAR 


Nov.  14 — Feileral  Trade  Commi#- 
gion  hearings  resumed  in  New 
York  in  Complaint  against,  A. 
A.  A,  A.,  A.  N.  P.  A,  Six  Point 
League,  S.  N.  P.  A.  and  .4.  P.  A. 

Nov.  14-16 — Sigma  Delta  Chi,  con¬ 
vention.  University  of  Kansas, 
Lawrence,  Kan. 

Nov.  16 — Oregon  State  Advertising 
Clubs  Assn.,  meeting,  Corvallis, 
Ore. 

Nov.  16-17 — First  National  Com¬ 
mercial  Forestry  Conference, 
Congress  Hotel,  Chicago. 

Nov.  17-18 — New  England  Confer¬ 
ence,  Springfield,  Mass. 

Nov.  17-19 — Illinois  High  School 
Press  Assn.,  annual  meeting. 
University  of  Illinois. 

Nov.  18-19 — Seventh  District  Min¬ 
nesota  Editorial  Assn.,  meeting, 
Dawson,  Minn. 

Nov.  18-19 — South  Dakota  College 
Press  Assn.,  annual  meeting,  Au- 
gustana  College,  Sioux  Falls. 

Nov.  24-26 — Texas  Editorial  Assn., 
annual  convention.  McAllen,  Tex. 

Dec.  30 — Northeast  Missouri  Press 
.4ssn.,  annual  convention.  La 
Plata,  Mo. 


all  kinds  of  ncw  spai>er  work  as  Cu-  i.i11y 
and  as  universally  as  they  are  now 
secretaries  or  stenographers.  For  many 
branches  of  it  women  are  particularly 
fitted.  There  are  no  barriers  keepir.,;  us 
from  anything.  We  only  think  there  arc. 

“Meanwhile,  I  believe  the  imp*  rtam 
thing  for  you  and  me  to  realize  is  that 
it  depends  upon  the  way  we  do  our 
work  how  difficult  or  how  easy  it  will 
be  for  the  others  who  follow  us.  It  i$ 
important  that  we  build  up  a  general 
reputation  for  women  reporters  that  will 
make  them  wanted,  and  held  in  good 
esteem,  both  by  the  editors  who  hire  them, 
and  by  the  men  and  women  on  the  outside 
with  whom  they  come  in  contact.’’ 

Ruth  Neely  France  in  her  talk,  “Go 
East,  Young  Woman,  Go  East,”  told 
amusing  incidents  concerning  her  investi¬ 
gation  of  foreign  papers  while  abroad 
this  summer. 

Grove  Patterson,  editor  of  the  Toledo 
Blade,  and  Harold  Place,  editor  of  the 
News- Bee,  answered  with  statistics  and 
facts  the  critics  of  the  American  press 
who  carp  at  its  “sensationalism  and  cheap¬ 
ness.” 

“The  most  ferocious  crime  news  critic 
is  the  most  voracious  crime  news  reader,” 
said  Mr.  Patterson. 

He  contrasted  figures  showing  the  large 
amount  of  space  devoted  to  crime  news 
in  London  papers  as  contrasted  with  the 
much  smaller  amount  in  American  papers. 

“Sex  news,”  Editor  Place  said,  “which 
has  brought  so  much  criticism  of  the  press. 


not  break  in  form-il  -ailflrcs^ies  srhorbilMl  ’'^"‘‘^'’'’able  and  fair,  and  quite  ready  to  editor,  why  should  she  spend  her  life  is  an  example  of  fashions  in  news.  Sex 
on  the  nrovnni  lint  in  the  informal  floor  ’'‘‘‘^'’Kuize  etiual  ability  with  equal  pay.  writing  about  bridge  parties  and  weddings  news  moves  in  cycles.  It  is  no  new  phe- 


on  the  newspaper  ^  woman  should  do  political  work  feeling  for  type  and  balance  necessary  get  more  kick  out  of  certain  sonnets  of 

...  i>  1-  c  •  1  (  u  r  t  usually  done  by  for  make-up,  why  should  she  spend  her  Shakespeare  than  she  could  out  of  the 

Miss  i  aulinc  Smith  of  the  Colunwus  a  man.  I  don’t  think  a  woman  gains  any-  days  writing  advice  to  the  lovelorn,  unless  modern  newspaper. 

Litisen  and  president  of  the  O.N.\\.A.  thing  in  particular  by  doing  a  man’s  work,  she  has  a  greater  desire  to  do  that?  "The  ugly  spots  in  the  world  are  not 

gave  a  challenge  to  schools  of  joi^nahsm  aside  from  the  question  of  pay,  except,  "If  a  man  abominates  the  clash  of  the  faults  of  the  newspapers.  A  looking 
in  her  presidential  address,  winch  paved  jK-rhaps,  peace  of  mind  if  it  happens  that  competition  on  a  iiewsbeat  and  likes  to  glass  is  not  responsible  for  what  you 
the  way  for  a  discussion  winch  kept  the  she  is  so  constituted  that  she  can  do  talk  to  society  women  and  keep  their  see  in  it.  The  press  today  is  to  the  social 
convention  in  an  uproar  for  an  hour.  that  sort  of  work  better  than  she  can  affairs  in  niin(i.  why  should  he  not  have  fabric  what  blood  is  to  the  human  body. 
Newspaper  women  do  not  want  to  do  do  any  of  the  things  tradition  would  the  right  to  a  de.sk  in  the  society  depart-  and  the  editorial  and  news  rooms  are  the 
any  specihc  tyix-  of  work  simply  l^cause  assign  her.  ment  and  the  sort  of  work  that  is  con-  greatest  existing  laboratories  of  crowd 

't  now.  Miss  Smith  said.  “But  I  do  think  it  is  immensely  impor-  genial?  There  are  many  men  who  can  psychology.” 

.Newspiiiicr  women  arc  not  competing  taut  that  the  way  lie  open  for  a  woman  to  write  the  sentimental  angles  of  a  story  as  Editor  Patterson  listed  the  six  main 


witn  men.  j  t  we  are,  we  are  doing  a  do  any  sort  of  work  for  which  her  in-  well  or  better  than  the  women  on  a  interests  of  people  as  gathered  by  him 

imglity  pcKir  job  of  it,  for  1  know  of  no  terests  and  abilities  best  Cither.  staff.  Why  shouldn’t  they  do  it,  then,  in  pilgrimages  from  door  to  door,  posing 

large^  (Jnio  daily  winch  has  a  woman  "I  vvant  to  think  of  a  job  as  a  job,  and  and  put  the  women  to  work  at  whatever  as  a  subscription  taker.  These  are; 

.wooie'i  a  reporter  as  a  reporter — and  stop  there,  jobs  experiment  shows  they  are  fitted  for  ?  Death,  wealth,  fires,  domestic  entangle- 

insigni-  and  I  want  others  to  come  to  think  that  “Of  course  if  a  woman  wants  to  work  ments,  weather,  and' humor, 
mber  of  ^ay,  too.  This  business  of  earning  a  liv-  in  the  man’s  game— to  play  it  according  Perhaps  the  outstanding  hour  of  the 


...  ,  -  •— .  -  .  -  j — . -  —  1 . -  -  - - -  a  subscription 

editor  or  managing  editor,  and  women  ...  .  .  .  .  „  .  ,  ,  _ 

city  editors  and  copy  readers  are  insigi 

liiant  in  comparison  with  the  number  oi  ^ay,  too.  This  business  of  earning  a  liv-  in  the  man’s  game— to  play  it  according  Perhaps  the  outstanding  hour  of  the 
"’"un"  ^  I  Ilf-  1-  affair,  whether  for  to  all  the  rules,  fairly,— a  woman’s  got  convention  was  the  Prize  Contest  lunch- 

Wtiy,  then,  do  schools  ol  journalism  a  man  or  woman,  and  the  rules  by  which  to  forget  some  of  the  special  privileges  eon  of  Saturday  when  Ruth  Neely  France, 

make  not  the  slightest  distinction  between  it  is  governed  should  be  the  same  for  she  mav  have  been  used  to  expecting  as  chairman  of  the  contest  committee  an- 

work  offered  Its  men  and  women  students?  a  man  or  woman.  a  womKii.  nounced  the  prize  awards  totaling  'more 

\\  ny  are  girls  put  to  setting  type  by  hand,  “There  is  no  sane,  sensible  reason  in  “She’s  got  to  learn  not  to  sponge  her  than  $350  for  the  various  “best  newspaper 
as  IS  advertised  in  the  curriculum  of  one  the  world  why  a  woman  who  sets  out  stories  from  the  man — or  indulge  in  tern-  stories”  of  the  past  year  to  16  women, 
large  state  school  of  journalism,  or  forced  to  earn  a  living  should  be  told  by  men  perament  just  before  an  edition — or  fall  Major  prize  awards  of  $50  each  were 

to  take  wa.sted  hours  of  work  on  news  or  by  other  women  that  she  must  earn  down  on  an  assignment  because  she  has  a  made  to  Nina  Donberg  of  the  Cleveland 

rditinir  or  pvpriitivp  vvrvrlr  wliipli  nnf  nnp  1 - i:..: - 1:....  . - -  i - __  i_.  i - - -  ^  f  .u  l  .  °  . 

contuse  Mews  for  the  best  news  story  in  a  paper 
of  over  50,000  circulation;  to  Anna  Marie 
will  do  Tennant  of  the  Springfield  Daily  News 
for  the  best  news  story  in  a  paper  with  a 


to  take  wasted  nours  ot  work  on  news  or  by  other  women  that  she  must  earn  down  on  an  assignment  because  she  h 
editing  or  executive  work  which  not  one  her  living  according  to  some  limited,  time-  headache — or  let  her  prejudices  cor 
of  them  will  ever  have  opportunity  to  w-orn  pattern.  If  she  has  the  quick,  sure  her  judgment. 

c  •  u<  c  necessary  for  a  copy  reader  or  “Someday,  I  believe,  women  wil 


Miss  Smith’s  plea  for  young  women 
who  wish  to  do  newspaper  work  to  take 
a  four-years’  liberal  arts  course  rather 
than  to  specialize  in  journalism,  was 
echoed  by  the  majority  of  convention  mem¬ 
bers  in  the  heated  discussion  which  fol¬ 
lowed. 

The  combining  of  part-time  school  work 
with  part-time  actual  experience  was  of¬ 
fered  as  a  solution  which  met  with  much 
approval. 

“The  real  and  only  answer  to  women’s 
scarcity  in  executive  and  desk  jobs  on 
the  newspaper,  is  because  women  have  too 
much  brains  to  take  such  jobs  even  if 
offered  them  on  a  silver  platter,”  said 
Ruth  Neely  France  of  the  Cincinnati 
Post  and  Contest  Qiairman  of  the  as¬ 
sociation. 

“Who  wants  their  jobs?  Executives  are 
overworked  and  underpaid,  with  respon¬ 
sibilities  ten-fold  that  of  the  woman  re¬ 
porter,  feature  writer,  or  departmental 
worker,  who  takes  her  assignment,  comes 
in  and  writes  it,  gets  one  or  two  others, 
and  goes  home  at  night  with  no  special 
responsibility  for  the  morrow,  but  ready 
for  whatever  the  executive  assigns  her, 
when  that  very  assignment  may  be  haunt¬ 
ing  him  all  night.” 

A  plea  for  recognition  of  the  problem 
of  the  young  woman  graduate  from  the 
journalism  school  who  is  turned  forth  in 
such  numbers  each  June  that  there  is  no 
chance  for  only  but  a  small  per  cent  of 
them  on  newspapers,  was  voiced  by  Miss 
Smith. 

“Just  because  we  are  happily  adjusted 


A  group  of  noted  cartoonists  and  writers  photographed  at  the  Wykagyl  course 
in  'Westchester  county  recently.  (Left  to  right):  Fontaine  Fox,  Clare  Briggs, 
Clarence  Budinginn  Kelland,  William  Holston,  A.  Hamilton  Gibbs,  Walter 
Whitehead;  (kneeling)  Charles  D.  Williams. 


Con 


'T'HI 


nation 


Geoi 


circulation  under  50,0(X);  to  Ruth  Neely 
France  of  the  Cntcinnati  Post,  $50  for  the 
best  unpublished  article  submitted  to  the 
prize  donor,  Harry  Taylor  of  the  Ports¬ 
mouth  Times,  on  the  subject,  “The  News¬ 
paper  of  1977  and  Woman’s  Part  in  it." 
The  other  two  $50  awards  were  the  gift 
of  W.  F.  Wiley,  general  manager  of  the 
Cincinnati  Enquirer,  who  contributed  $150 
to  the  contest  fund. 

Other  major  prize  awards  follow : 

Anna  Marie  Tennant,  Springfield  Daily 
News,  $25  for  the  best  social  and  club 
page. 

Norine  Wintrow  Freeman,  Toledo 
Neit’S-Bee,  $25,  gift  of  Allene  Sumner 
of  NEA  Seryice,  for  best  human  interest 
story. 

Alice  Van  Sickle,  Morrow  County  In¬ 
dependent,  Cardington,  O.,  $10  for  best 
news  story  in  non-^aily  paper.  Miss  Van 
Sickle  is  86  years  old  and  says  she  never 
won  a  prize  in  her  life  until  last  year, 
when  she  won  two. 

-Mlene  M.  Sumner,  NEA*  Service,  $15 
for  best  story  submitted  by  members  of 
contest  committee  who  were  limited  to 
this  one  contest.  Prize  awarded  for  best 
two  out  of  news,  interview,  and  feature 
story  group. 

Helen  Welshimer,  Canton  Daily  Nezvs, 
$25  for  best  saga  dealing  with  the  evo¬ 
lution  of  modern  woman.  Donor,  Mrs. 
Jessie  .\dler  of  Cincinnati. 

Ruth  Peiter,  Toledo  Times,  $25  for 

(Continued  on  page  30) 
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FIVE-YEAR  STUDY  OF  ADVERTISING  BEQNS 

Commission  at  Boston  Meeting  Approves  Bureau  Proposed  by  Strong’s  Committee — To  Merge  Con¬ 
stitutions  of  1.  A.  A.  and  Advertising  Commission — 1928  Budget  Funds  Assured 


five-year  program  of  research  and  al»  hold  its  annual  meeting,  the  result  tlie  future  development  of  advertising.  u-'V  and  value  of  every  branch  of  adver- 
education  proposed  to  the  Inter-  will  not  remove  any  power  from  the  Ad-  Among  the  many  iiulividuals  who  have  tising  could  be  coverixl. 
national  Advertising  Association  by  Wal-  vertising  Commission,  _  President  Wood-  made  substantial  tortunes  out  of  the  pro-  ‘'Our  plans  for  the  future  should  in¬ 

ter  A.  Strong,  bridge  declared  in  an  interview  after  the  fession,  or  use  of  advertising,  we  should  elude  the  employment  of  an  aggressive 
publisher  of  the  meeting.  The  commission  will  renuiin  as  lie  able  to  lind  a  number,  who  would  successful  business  executive  to  carry  the 
Chicago  Daily  the  initiatory,  creative  body  of  the  I.  A.  cheerfully  subscribe  an  endowment  fuiul  resininsibilities  and  detail,  now  falling  on 
Xews  and  chair-  A.,  with  its  actions  subject  to  the  review  for  advertising  club  work  of  the  future,  the  volunteer  president  of  the  I.  A.  A." 
man  of  the  I.. \. A.  of  the  I.  A.  A.  executive  committee.  A  committee  consisting  of  men  like  U’.\r-  Mr.  iturbach  appointed  the  tollovving 

committee,  will  Joseph  R.  Meadon,  representing  the  De-  cy,  Houston,  Coleman,  and  others,  could  committees  for  the  coming  year; 
go  into  effect  troit  Adcraft  Club,  presented  the  prelim-  work  this  out  with  dignity  to  our  pro-  Advisory:  ju'lgc  E.  Allen  Frost,  chair- 

immediately,  as  a  inary  plans  for  the  J928  convention  in  fesskm.  In  order  to  encourage  competi-  man;  James  O'Shaughnessy,  T.  R.  Cicr- 
result  of  its  ap-  that  city.  An  exposition  of  advertising  tion  and  better  work  in  advertising,  we  lach.  V.  E.  Hayden,  C.  E.  Hatfield,  E.  W. 
proval  this  week  similar  only  to  that  which  was  held  in  shoukl  eixleavor  to  make  an  award  each  llimser,  J.  11.  Hragdon,  G.  B.  E'orristall, 
by  the  Advertis-  Great  Britain  last  summer  is  a  large  part  year,  similar  to  the  Harvard  award  of  .\rthur  Ogle,  Harry  Gwaltney,  Dr.  Wil¬ 
ing  Comnaission  of  the  Detroit  club’s  project.  the  Bok  prize.  This  could  be  done  with-  liam  L.  Stalger,  Frank  1-  Pierce,  G.  W. 

at  its  meeting  in  Discussion  of  the  1928  convention  plans  out  encroaching  up«in,  or  interfering  with  <  tverton,  G.  W.  Cooke,  IC.  T.  Miller,  G. 
Boston.  The  brought  again  to  the  front  the  question  the  Harvard  award.  It  is  certain  that  O.  Crosby,  !•'.  T.  Carroll,  C.  T.  Fair- 

bureau  of  re-  of  reviving  Associated  Advertising  as  a  awards  coming  from  the  congress  of  all  Iwnks,  .\llan  Brown,  .A.  J.  Crockett, 

search  and  edu-  means  of  acquainting  the  membership  advertising  interests,  the  .Advertising  Ikmald  .Mackie,  E'.  T.  Grinnell,  Rolfc 

Geoig*  M.  Bc»bach  cation  has  been  w’ith  convention  plans.  Several  members  Commission,  would  prove  to  be  an  in-  Coblcigh,  1).  1).  Rothacker,  E.  El  Brugh, 
in  a  state  of  of  the  commission  expressed  opposition  centivc  for  greater  endeavor  in  advertis-  C.  ti.  .\lunro,  11.  R.  Swartz,  El  L. 

tentative  operation”  since  Sept.  15,  in  the  to  conducting  the  house  organ  as  a  period-  ing.  Greene,  Hazel  l.udwig,  El  Leslie  Muller, 

words  of  Prof.  N..W.  Barnes,  the  com-  ical  with  paid  advertising  and  no  vote  “More  thought  should  be  given  to  <lc-  llxecutive:  diaries  C.  A’ounggreen, 

mittee’s  selection  to  direct  the  work,  in  was  taken  upon  the  question  as  such,  veloping  better  men  and  women  in  the  chairman ;  W.  E'.  McClure,  Frank  L. 
outlining  its  purposes  to  the  commission.  Upon  motion  of  James  O’Shaughnessy,  profession  of  advertising  and  merchandis-  Blanchard.  W.  Ei.  Donahue.  C.  H.  Sudler. 

This  step  was  hailed  by  all  members  of  executive  secretary  of  the  .American  As-  ing.  There  is  a  serious  shortage  at  the  legislative;  11.  J.  Buckley,  chairman; 

the  commission  present  as  the  most  im-  sociation  of  Advertising  Agencies  and  present  time  of  good  talent  for  work  of  C.  R.  E'reilrickson.  Merle  Sidener,  E.  T. 

portant  ever  taken  by  the  association,  or  representing  that  body  on  the  commission,  this  kind.  Never  before  has  there  been  Meredith,  Dr.  Charles  Stelzle. 

its  predecessor,  the  Associated  Advertis-  it  was  voted  to  extend  the  Detroit  .Ad-  such  a  demand  for  artists,  copywriters.  Program;  Col.  11.  H.  Burdick,  chair¬ 
ing  Qubs  of  the  World.  At  the  Tues-  craft  Qub  a  monthly  grant  of  $800  for  layout  and  mechanical  experts,  merchan-  man;  I  rank  .A.  Black,  C.  W.  Nax,  D.  U. 
day  morning  meeting,  the  research  pro-  eight  months  from  the  I.  A.  .A.  treasury  dise  and  research  specialists,  as  there  is  Itridge,  Bennett  Chappie,  Tom  Nokes,  W. 
gram  was  approved  and  in  the  discussion  to  assist  it  in  broadcasting  through  the  today.  .A  committee  in  the  .Atlvertising  H.  Ihxlge,  Paul  J.  E'emft,  Leetha  McGee, 
of  association  finance  which _  followed,  it  Adcraftcr,  the  club  publication,  conven-  Commission  could  render  advertising  a  Harold  Stonier. 

was  declared  by  E.  D.  Gibbs,  finance  tion  news  and  announcements  to  the  I.  A.  wonderful  service  in  this  work.  .As  outlined  by  Profes.sor  Barnes,  due 

chairman,  and  echoed  from  the  floor,  that  .A.  membership.  “We  need  a  permanent  active  publicity  to  the  <lclay«l  arrival  of  Mr.  Strong, 

the  value  of  the  new  enterprise  to  the  Proposals  made  in  his  opening  address  committee,  as  such  a  committee  would  eii-  the  research  aiul  education  bureau’s  pri- 
business  of  the  nation  made  ridiculously  by  Chairman  Burbach  laid  an  interesting  able  us  to  disseminate  the  proper  kind  of  mary  purpose  is  to  co-ordinate  the  re¬ 
low  by  comparison  the  Association  s  foundation  for  future  work  of  the  com-  publicity  in  connection  with  the  Inter-  search  aiul  educational  activities  of  the 

budget  for  the  coming  year — $175,000.  mission  and  the  I.  A.  A.  national  .Advertising  .Association  move-  association’s  affiliated  groups  to  bring 

A  new  plan  is  also  to  be  followed  this  “It  is  my  intention  to  map  out  a  pro-  ment.  We  should  have  much  nwre  pub-  alniut  a  In-ttcr  understanding  of  advertis- 

year  in  raising  the  money  needed  to  meet  gram  of  activities  which  will  get  the  licity  throughout  the  year  than  we  now  ing  anil  a  better  use  of  advertising  appro- 

the  budget  and  after  representatives  of  a  greatest  number  interested  in  some  kind  have.  If  we  had  the  finances,  we  could  iiriations. 

number  of  divisions  represented  in  the  of  work,”  he  said.  “This  can  be  brought  have  a  corps  of  ten  or  twelve  traineil  lee-  Standards  of  education  in  advertising 

commission  had  pledged  themselves  to  .aliout  by  starting  many  new  activities,  turers  traveling  the  entire  year,  address-  will  also  be  establisheil,  he  said,  includ- 

raise  the  amounts  allotted  to  their  depart-  Here  are  a  few  ideas  still  in  the  abstract,  ing  students,  at  universities  anil  schools,  ing  a  stati  ineiit  of  minimum  requirements 

ments  by  the  finance  committee,  Mr.  which  I  wish  to  have  the  proper  commit-  advertising  clubs  and  groups  of  business  for  teaching  advertising,  for  practicing 

Gibbs  informed  King  Woodbridge,  presi-  tees  of  the  commission  consider.  men,  giving  scientific  talks  and  educating  advertising  and  for  the  general  use  of 

dent  of  the  I.  A.  A.,  that  the  entire  fund  “Let’s  start  now  to  build  an  advertis-  the  public  to  the  value  and  use  of  adver-  advertising  knowledge  in  business,  with 

ing  foundation,  or  endowment  fund  for  tising.  \\  ith  a  staff  of  sufficient  size,  the  <bc  ide.i  ultimately  of  putting  prepara¬ 

tion  for  an  advertising  career  upon  a 


would  be  raised  from  within  the  associa 
tion’s  ranks  before  Jan.  1,  1928.  In  the 
past  a  large  part  of  the  association  s 
financing  has  been  done  by  the  enlistment 
of  sustaining  members  through  their  in¬ 
terest  in  the  association’s  efforts  to  pro- 


OCTOBER  LINAGE  IN  N.  Y.  BELOW  1926  TOTAL 


professional  basis. 

The  following  puriKises  have  been  (iro- 
IKised  for  the  new  bureau : 

1.  To  establish  a  central  exchange  for 


mote  truthful  advertising.  The  Better  rpoTAL  volume  of  advertising  New  ing  to  figures  just  issued  by  the  statist!-  all  who  are  enpgeil  in  research  and  edu 
Business  Bureaus  are  now  putting^  the  A  York  City  daily  newspapers  dur-  cal  deiwrtment  of  the  .\’ini>  York  E^'cning  catjonal  activities  in  the  advertising  field 


earlier  aims  of  the  Associated  Advertising  October  was  17,208,422  lines  as  com-  Post.  There  were  five  Sundays  in  Octo- 
□ubs  of  the  World  into  daily  effect  pared  with  \7fiS2jl6  lines  in  October,  her  192fi,  and  also  in  1927. 
throughout  the  country.  T’ne  new  pro-  1926,  a  net  loss  of  474,354  lines,  accord-  The  figures  follow : 
gram,  in  the  opinion  of  the  commission  s 
members,  gives  the  association  a  pro¬ 
gram  even  more  vital  and  tuned  to  the 
day’s  needs  than  was  the  campaign  for 
truth  sixteen  years  ago. 

The  internal  structure  of  the  associa¬ 
tion  and  its  government  through  the 
executive  committee  and  the  Advertising 
Commission  will  also  be  overhauled  in  the 
interest  of  more  efficient  operation.  The 
.Advertising  Commission,  composed  of  one 
or  more  representatives  from  each  of  the 
departmental  ^oups  within  the  Associa¬ 
tion  and  also  including  representatives  of 
the  sustaining  members  and  the  women’s 
organization,  serves  as  the  Congress  or 
legislative  btxly  of  the  1.  A.  A.  It  has 
had  its  own  constitution  and  its  own  of¬ 
ficers,  separate  from  the  constitution  and 


committee  of  the  parent  body. 

The  commission  this  week 
the  persistent  demands  of 


chairman,  George  M.  Burbach,  advertis- 


nngle  constitution  for  both  the  1.  .A.  A. 
and  the  Advertising  Commission,  adapt¬ 
ing  the  constitution  of  the  latter  for  use 
as  a  code  of  procedure.  If  the  commit¬ 
tee’s  report  is  made  to  the  next  I.  A.  A. 
convention,  at  which  the  Commission  will 
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ttSun  and  Globe  combined  June  4,  1923;  name  chanued  to  Sun  March  10.  1924. 
tiTelegram  and  Mail  combined  January  28,  1924;  name  chanited  to  Telegram  May  18,  1925. 
tfler.vld  and  Tribune  combined  March  19,  1924. 


2.  To  supplement  existing  agencies  in 
assembling  reliable  information  about  ad¬ 
vertising  and  especially  to  study  scientific¬ 
ally  the  economic  status  of  advertising,  its 
effectiveness  in  the  promotion  of  business 
and  its  value  to  the  consiiini  r,  with  full 
recognition  of  the  possibility  of  waste. 

3.  To  supplement  existing  agencies  in 
liresenting  information  almut  advertis¬ 
ing  to  the  business  public  and  the  general 
public. 

4.  Through  the  dissemination  of  estab- 
lisherl  facts  aliout  advertising  to  provide 
the  surest  defence  against  unwarranted 
criticisms  of  advertising. 

5.  To  formulate  standards  for  education 
in  advertising. 

6.  To  supplement  existing  agencies  in 
training  peoi»lc  to  use  advertising  effec¬ 
tively. 

In  developing  the  bureau  Prof.  Barnes 
stated,  its  directors  will  be  guideil  by 
these  policies; 

1.  Co-operation:  This  undertaking  will 
not  conflict  with  the  activities  of  other 
groups.  An  important  service  can  be 
rervlered  by  encouraging  and,  at  times, 
organizing  ro-o[)eration  among  existing 
agencies  of  research  and  education. 

2.  Quality:  All  work  initiated  by  this 


time :  Its  metlioils  should  be  scientific 
and  its  personnel  should  be  experienced 
in  rcM-arch  and  educational  work. 

3.  /-.roiunny  :  Duplication  of  machinery 
and  effort  within  the  International  Adver¬ 
tising  -Association  is  to  be  carefully 
avoided.  Bureau  expenditures  are  to  ^ 
closely  giiarderi. 


10 
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CLYNE  AGAIN  HEADS 
FIRST  DISTRICT 

New  HaTen  Journal-Courier  Man  Re- 
electeil  President  of  New  England 
I.  A.  A.  Clubs  at 
Boston 

John  H.  Clyiie  of  the  New  Haven 
Journal-Courier,  was  re-elected  president 
of  the  \ew  luigland  Association  of  Ad¬ 
vertising  CInl)s  at  the  closing  session  of 
the  two-day  convention  in  Boston  Tues¬ 
day. 

Irving  Myers  of  the  fVaterbury 
(Conn.)  Ref’ublican-American.  was  re¬ 
elected  secretary-treasurer  and  Maj.  B.  T. 
O’Keefe,  president  of  the  O’Keefe  Ad¬ 
vertising  Agency,  Boston,  was  re-elected 
a  member  of  the  National  Advertising 
Commi.ssion  from  the  first  district.  Hart¬ 
ford,  Conn.,  was  chosen  as  the  city  for 
the  1928  convention. 

\  silver  loving  cup  was  awarded  the 
Providence  Women’s  .Advertising  Club 
for  having  the  largest  percentage  of  mem- 
Ixjrsl'iip  present  at  the  convention.  Reso¬ 
lutions  were  adopted  urging  local  adver¬ 
tising  chihs  to  urge  legislatures  of 
Massachusetts,  Rhode  Island  and  Con¬ 
necticut  to  make  an  ajtpropriatioti  for  ad- 
vertisitig  oi  the  advatitages  of  their 
states,  support  the  work  of  the  New  Kng- 
land  Cotincii,  and  support  the  work  of 
the  .Advertising  Commission  of  the  In¬ 
ternational  .Advertising  .Association. 

David  I^wrence,  publisher  of  the 
United  States  Itaily,  Washington,  Tues¬ 
day  noon  addressed  the  conventioti  on  the 
great  need  in  this  coutitry  at  the  jtresent 
time  for  the  five-year  program  of  educa¬ 
tion  and  research  planned  by  National 
As.sociation. 

Walter  Strong,  publisher  of  the  Chi¬ 
cago  Daily  News,  also  addressed  the  con¬ 
vention  outlitiing  the  details  of  the  tlve- 
year  plan. 

EXPECTS  COOUDGE  TO  RUN 

Ludlow,  National  Pres*  Club  President, 
Tell*  Women’s  Press  Club  of  Indiana 

President  Coolidge  will  be  renominated 
unless  he  issues  another  statement  posi¬ 
tively  forbidding  the  use  of  his  mime, 
Ixtuis  Ludlow,  president  of  the  National 
Press  Club,  declared  in  an  .address  be¬ 
fore  the  W'omen’s  Press  Club,  Nov.  7. 

“The  master  jHiliticians  of  the  Re- 
publicati  Party  already  have  picked  the^ 
next  Retmhlican  Presidential  candidate. 
They  have  choseti  Calvin  C'oolidge,”  he 
said.  “There  may  not  be  a  hard  .anti 
fast  understanding  among  the  master 
politicians,  but  they  are  driving  ahead 
with  a  Common  inspiration  and  a  com¬ 
mon  purixtse. 

“Their  plan  is  to  till  the  convention 
with  a  large  numlKT  of  unitistructial 
delegates,  and  with  delegates  instructed 
for  favorite  sons.  This  comhined  mass 
of  delegates  is  to  1h-  held  for  tlelivery 
to  Coolidge.  The  iilan  contemplates 
that,  as  far  as  possible,  all  delegates  shall 
be  sent  to  the  convention  iminstructed, 
but  whenever  an  active  Presidential 
candidate  invades,  or  threatetis  to  invaile 


CARTOONISTS’  NIGHT 


of  the  Tacoma  News  Tribune,  was  elected 
president  of  the  W’ashingt on- Idaho  di¬ 
vision,  and  Sp<’>kane  was  chosen  as  the 
meeting  place  for  the  next  year’s  con¬ 
ference. 


STRICT  CENSORSHIP 
PREVAILS  IN  CHINA 


New  York  Newspaper  Club  to  Enter¬ 
tain  Artist*  Nov.  19,  at  New  Home 

Cartoonists  Night  will  be  celebrated 
at  the  New  A’ork  Newspaper  Club,  Nov. 
19,  in  the  new  clubhfntse,  at  13b  West 
42nd  street. 

Rut)e  Goldberg  will  lx;  master  of  cere¬ 
monies  and  among  the  distinguished  art¬ 
ists  who  will  attend  are  Charles  R.  Ma- 
cauley,  Clare  Briggs.  Maurice  Ketten, 
Winsor  Met 'ay.  Herbert  Johnson, 
fieorge  McManus,  Tom  Powers,  C.  .A. 
A'oight  and  many  others. 


But  Correspondents  for  U.  S.  Pres* 
Services  Have  Found  Method  to 
Beat  It,  I.  N.  S.  Man  Says 
— Keeps  Method  Secret 


OHIO  DAILY  SOLD 


E.  C.  Dix  Purchases  Ravenna  Repub¬ 
lican  from  A.  D.  Robinson 

The  Raventui  (O.)  Republican,  the 
only  daily  newspaper  in  Portage  county, 
has  been  purchased  by  .All)ert  and  E.  C. 
Dix,  publishers  of  the  IVooster  Daily 
Record.  The  plant  was  formally  taken 
over  by  K.  C.  Dix,  manager  of  the 
Recfird,  Tuesday,  Nov.  1. 

The  pajK-r  was  owned  for  the  past  15 
years  by  .A.  D.  Robin.son,  who  will  de¬ 
vote  his  time  to  other  business,  after 
s]H-nding  the  coming  winter  season  in 
Florida. 

The  new  manager  of  the  Republican 
will  be  P.  E.  Krieble,  who  has  had  long 
experience  with  newspaper  properties  in 
Wayne  and  Portage  counties,  in  Ohio. 


War  correspondence  in  China  i-  no 
task  for  an  impatient  man,  according  to 
John  Goette,  Peking  correspondent  of 
the  International  News  Service. 

Censorship  in  North  China  takes  days, 
Gcjette  writes  in  a  letter  to  his  Niw 
York  office. 

In  fact  the  censorship  has  become  so 
slow  and  laborious  that  -American  cor¬ 
respondents  have  been  forced  to  appeal 
for  aid.  They  have  resorted  to  several 
subterfuges  to  get  news  out. 

Goette’s  letter  explaining  conditions  is 
amusing,  interesting  and  tragic  at  the 
same  time.  It  follows: 

“You  probably  guessed  what  a  time 
we  have  had  with  the  local  military 
censor  when  you  received  our  joint  wire¬ 
less  message.  However,  you  can’t  picture 
the  droll  side  of  it. 

“After  much  fighting,  we  have  finally 
had  the  censorship  put  into  the  hand> 
of  a  young  Chinese,  who  took  his  doctor’s 
degree  at  Harvard.  A  most  amiable 
chap  he  is,  and  almost  too  frank  to  be 
a  diplomat. 

“When  he  took  over  the  task,  he  ex¬ 
plained  that  conditions  would  be  better 
anrl  then  proceeded  to  give  way  to  the 
old  system. 

“It  seems  that  when  a  piece  of  military 
news  written  in  cablese  reaches  the  cable 
office,  a  petty  clerk,  whose  knowledge 
of  clear  English  is  puny  enough,  attempts 
to  translate  the  message  into  Chinese. 

“From  the  cable  office  it  slowly  makes 
its  way  to  the  Board  of  War,  where 
first  a  general  staff  officer  reads  it  and 
initials  the  Chinese  version.  Then  it 
is  deposited  on  the  desk  of  the  Vice- 
Minister  of  War,  who  may  or  may  no* 
come  to  his  office  tm  that  day.  If  he 
comes  to  his  office  and  the  disi«tch 
catches  his  eye,  it  is  passed  on  to  the 
Minister  of  War,  who  in  all  probability 
reads  it  after  he  has  attended  to  matters 
more  pressing— from  his  point  of  view. 
If  he  feels  that  the  fate  of  the  nation 
will  not  be  ruinerl  by  the  Chinese  trans¬ 
lation  of  the  message,  he  gives  his  assent 
and  back  the  translation  worms  its  way 
to  the  cable  office,  and  eventually  it 
reaches  the  transmitting  operator. 

“The  amiable  Harvard  graduate  ad¬ 
mits  that  the  course  of  such  ambulation 
may  easily  require  three  to  four  days.  I 
tear  my  hair  when  1  think  of  the  rush 
and  haste  to  get  off  the  hot  dispatch 
that  meets  this  fate. 

“Perhaps  this  sorry  tale  may  interest 
and  encourage  my  colleagues  in  Eunrpe 
and  elsewhere.  It  should  make  them 
realize  how  easy  their  life  as  cor- 
respomlents  is,  what  with  telephonine 
messages  to  the  cable  office  for  immedi¬ 
ate  transmission  and  with  no  worry  of 
srmting  fact  from  fable  in  Chinese  war." 

.Although  floette  tells  of  the  snail-like 
meth(Kls  of  the  censor,  he  kee|)s  secret 
the  means  taken  to  beat  this  routine  al- 


WASHINGTON  A.  P.  MEETS 

Means  of  improving  .Associated  Press 
news  .service  to  the  newspapers  of  the 
Pacific  Northwest  were  rliscussed  Mon¬ 
day,  t)ct.  31,  at  a  meeting  of  the  Wash¬ 
ington  state  members  of  the  association 
in  Tacoma.  Wash.  The  Tacoma  .Vcic.f 
Tribune  and  the  Tacoma  Daily  Ledger 
were  hosts.  .At  the  close  (tf  the  meeting 
C.  B.  Welch,  editor  and  general  manager 


CITY’S  GLORIES  HERALDED  IN  MANY  PAGES  OF 
COLUMBUS  DISPATCH  ADVERTISING 
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a  state,  the  master  |M)liticians  will  bring 
out  a  favorite  son.  who  will  hold  the 
state  delegation  intact  until  such  time  as 
Coolidge’s  name  is  resprung  in  the  con¬ 
vention.  when  the  delegation  will  flop 
to  Coolidge.” 

HEADS  N.  Y.  STATE  AD  GROUP 

Chairman  Miles  R.  Frisbie  of  the 
Second  District  International  Advertising 
•Association  has  appointed  Walter  .A. 
Bowe,  of  the  publicity  department  of  the 
General  Electric  Company.  .Schnectady, 
as  president  of  the  New  A’ork  .State  sec¬ 
tion  of  the  Second  District  Association. 


OPENS  ENGRAVING  PLANT 

The  Nassau  Daily  Resnew  of  Rockville 
Centre,  Long  Island,  recently  opened  a 
photo-engraving  plant  in  a  new  building 
built  for  engraving  work.  T.  Edson  is 
manager  and  three  engravers  are  em¬ 
ployed.  The  plant  is  operated  as  the 
Review  Photo-F.ngraving  Corporation. 


^^^NDW  COLUMBUS”  is  the  title  of 
a  scries  of  noteworthy  full-page 
advertisements  which  has  been  appearing 
in  the  Columbus  (Ohio)  Dispatch  since 
mid-summer.  The  slogan  at  the  foot  of 
each  advertisement  was  varied  in  typo¬ 
graphical  style,  but  always  the  same  in 
wording — “For  a  Greater  Columbus— 
Know  Columbus — Talk  Columbus — Make 
Columbus  Greater.” 

The  campaign  was  worked  out  by  Ray¬ 
mond  Schenkc.  manager  of  the  promotion 
<lepartment  f)f  the  Dispatch,  under  the 
direction  f)f  Harvey  R.  A’oung,  advertis¬ 
ing  director  of  the  paper  and  president  of 
the  .Association  of  Newspaper  .Advertising 
Executives.  Special  art  work  and  copy 
was  obtained,  at  a  cost  of  approximately 
SI 50  for  each  of  the  18  i»ges  in  the  series. 
-Appended  to  or  boxed  in  each  advertise¬ 
ment  was  a  list  of  125  “Civic  I>eaders,” 
set  in  agate  type,  and  characterized  as 


“pioneers  of  the  Greater  Columbus,  who 
have  sp<jnsored  this  article  to  acquaint 
Columbus  people  not  only  with  their  city’s 
accomplishments  but  with  its  opportunities 
and  advantages.” 

-An  index  to  the  character  of  the  cam¬ 
paign  appears  in  this  catalog  of  headings 
of  several  pieces  of  the  copy ; 

“Columbus,  One  of  America’s  Railroad 
Centers” :  “Keep  the  Columbus  Dollar  at 
Par” :  “Columbus — a  $250.0()fi,(X)0  Pay¬ 
master”  ;  “Welcoming  250,000  Convention 
A'isitors  to  Columbus” ;  “The  Hospitality 
of  Columbus  (.A  City  of  Fine  Hotels)”; 
“The  Lindbergh  Spirit  of  Columbus”:  “In 
5  A'ears  Columbus  Has  Built  a  City  With¬ 
in  a  City.” 

Sixteen  of  the  best  pages  have  been 
selecte<l  for  booklet  publication  and  will 
shortly  be  sent  to  national  advertisers, 
avcncies.  and  others  interested  in  the  city’s 
development. 


though  it  is  l>eing  evaded  daily. 


MILLHOLLAND  HONORED 

Harry  C.  Milholland.  president  of  the 
Pittsburgh  Prc.is,  was  honor  guest  at  » 
testimonial  dinner  held  in  the  Hotel 
Schenley,  Pittsburgh,  on  Monday  evening 
Nov.  7,  tendered  to  Mr.  Milholland 
the  emploves  of  the  Press,  t  harles  F. 
Gilmore,  managing  editor  of  the  Press, 
acted  as  toastmaster. 

MURRAY  GOES  TO  BALTIMORE 

Robert  Browning  Murray,  for  about  15 
years  the  city  editor  of  the  Norfolk  1  F' 
ginian-Pilot.  has  joined  the  copy  de-k  m 
the  Baltimore  .^nn.  He  began  his  new 
duties  November  7.  quitting  his  ohl  j<w 
Nov.  5.  Men  who  have  been  assoc  atec 
with  him  for  years  gave  him  a  part%  on 
tlie  day  of  his  <leparture  from  Norfolk, 
a  part  of  which  was  the  issuing  of  a  two- 
page  tabloid  paper  with  the  A'irginian- 
Pilot  name  at  the  top. 
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ADVERTISING  THROUGH  THE  CAMERA  LENS 

Photography  in  Advertising  Requires  ^^Infinite  Pains’*  Before  Pictures  Are  Taken,  Says  Gordon 
Aymar,  Art  Directw  of  J.  Walter  Thompson  Company — How  He  Does  It  Explained. 
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PEU  through  the  presses  of  a  hundred 
differetst  newspapers  and  a  thousand 
hands,  advertising  copy  illustrated  with^B^'t^^l  ^  background  mu^  be  pr^ 
halftone  p  h  o  t  o placed,  so  that  neither  would 
graphs  may  to-  predominate,  except  in  that  the  eye  of  the 


By  PHILIP  SCHUYLER 


day  be  generally 
reproduced  o  n 
newsprint  in 
clean,  praise- 
worthy  fashion, 
according  to 
Gordon  Aymar, 
art  director  of 
the  J.  Walter 
Thompson  Com¬ 
pany,  New  York 
advertising  agen¬ 
cy.  While  this 
may  be  taken  in 
part  as  a  tribute 
to  vastly  im- 
newspaper  mechanics,  it  is  also 


OODON  Ayuak 


proved 

ind  largely  the  result  of  a  new  technique 
advertising  art,  by  which,  as  Mr. 
Aymar  explained,  photographs  are  “re¬ 
touched  before  they  are  taken  and  not 
ifterwards.” 

When  Mr.  Aymar,  interviewed  by 
Editor  &  Publisher  this  week  told  of 
the  sisccess  of  photography  in  advertising, 
was  drawing  from  his  own  current 
experience.  Some  attempts  to  draft 
photographs  as  advertising  messengers 
still  end  in  catastrophe  in  the  newspapers. 
Mr.  .Aymar,  however,  has  been  respon¬ 
sible  recei»tly  for  some  decideslly  effective 
advertising  art,  focused  through  the 
camera  lens.  Two  outstanding  campaigns 
photographic  school,  the  art  direc¬ 
tion  of  which  was  placed  in  the  hands 
of  Mr.  Aymar,  are  those  for  the  Penn¬ 
sylvania  Railroad  and  for  Lever 
B.rHhers  Company,  of  Cambridge, 
Mass.,  the  latter  introducing  the  new 
Lux  toilet  soap. 

Taking  pictures  for  advertising  is  not 
merely  a  "look  pleasant,  please,”  to  the 
model  and  a  press  of  the  bulb  at  the  right 
moment.  Rather  it  is  a  matter  of  “taking 
infinite  pains”  long  before  the  picture 
itself  is  taken. 

“I  believe  in  retouching  the  photo- 
iirapbs  to  be  used  in  advertisements  be¬ 
fore  thev  are  taken  instead  of  after¬ 
wards,”  Mr.  Aymar  declared.  “I  don’t 
like  to  retouch  photographs  too  much 
after  they  are  developed.  It  makes  them 
Vpcar  unnatural,  and  one  of  the  prin- 
t^al  advantages  of  photography  in  adver¬ 
tising  is  the  realism  and  genuineness  they 
impart  to  the  subject." 

Rehincl  the  pliotographs  used  in  the 
Lux  copy,  for  example,  there  is  much 
more  thought  and  intelligent  planning 
than  the  casual  observer  might  imagine, 
^ch  photograjih  itself  is  an  artistic  de¬ 
sign  with  all  curves  .and  highlights  center¬ 
ing  on  and  focusing  attention  to  the 
bright  spot  of  white,  the  Lux  package, 
asually  held  in  the  hand  of  some  beautiful 
?irl,  iK-nding  over  a  gleaming  white  por¬ 
celain  basin. 

Refore  the  pictures  were  taken,  Mr. 
.Aymar,  himself  an  artist  of  considerable 
feeling  and  ability,  very  frequently  made 
»  comprehensive  sketch  of  the  design  he 
wished  reproduced  from  life  by  the 
camera.  Sometimes  the  photographer 
even  placed  Mr.  .Aymar's  drawing 
tgainst  the  ground  glass  of  his  camera, 
m  order  to  pose  the  subjects  to  be  photo- 
?raphed  in  the  exact  position  which,  by 
ihidy  and  experience  as  well  as  artistic 
feeling,  the  art  director  had  determined 
was  the  best  for  purposes  of  mechanical 
^production  as  well  as  general  appear- 
«ce. 

“In  preparing  the  Lux  photographic 
fosiCTs  for  the  photographer,  we  planned 
particularly  to  have  a  foolproof  lav-out,” 
Mr.  .Aymar  continued.  “The  flat  black 
Hiasses  had  to  be  so  placed  that  they 
•oiild  not  smudge.  The  highlights  must 
bf  bright,  but  not  sharp.  Light  masses 


observer  would  be  brought  as  speedily 
as  possible  to  the  main  theme  of  the 
advertisement,  in  this  case  the  cake  of 
soap.” 

It  was  highly  important  that  the  skin 
of  the  girls  pictured  in  these  Lux  adver¬ 
tisements  should  be  of  a  soft  and  lovely 
texture.  The  girls  themselves  must 
immediately  represent  the  smarter, 
wealthy  class.  These  two  points  were 
important  for  the  art  director  to  re¬ 
member,  because  the  plan  of  the  copy  was 
based  primarily  on  the  theme  that  now, 
at  last  “Parisian  luxury”  was  possible 
“without  extravagance.” 

“Just  like  the  extravagant  French  soaps 
that  made  you  so  certain  of  lovely  smooith 
skin — yet  Lux  Toilet  Soap  is  only  ten 
cents  wlierever  soap  is  sold.” 

That  was  one  of  the  sentences  turned 
out  by  the  J.  Walter  Thompson  Com¬ 
pany’s  copy  department;  and,  if  you 
pardon  the  pun,  it  was  a  sentence  to  be 
sersed  by  tlie  art  department.  How  to 
get  “lovely  smooth  skin”  out  of  newsprint 
by  camera;  Mr.  .Aymar  proved  it  was 
possible  by  disregarding  all  previously 
followed  methods  and  by  taking  “infinite 


a  dark  kimono  with  a  design  of  tine 
tracery  which  might  be  either  print  or 
gold  thread.  Mr.  .Aymar  had  this  design 
tooled  out  to  brighten  up  the  dark  of  her 
costume. 

Other  details  of  the  different  advertise¬ 
ments  in  this  Lux  series  furnish  evidence 
of  careful  art  direction.  In  one,  the 


poster-like  drawings,  avoiding  solid  blacks 
which  some  ncw.spapers  would  Ben  Day, 
and  having  highlight  halftones  made 
from  the  original  sketches.” 

Mr.  Aymar  believes  that  tlie  advertis¬ 
ing  agencies  should  regulate  their  own 
illustrations  rather  than  submit  them  to 
newspaper  censorship.  He  is  vice  presi¬ 
dent  of  the  Art  Directors  Qub.  which  is 
now  conducting  a  survey  under  the  chair- 


human  figure  fills  a  panel  down  the  entire  manship  of  Maurice  Collette  of  the  George 


He  travels  the  road  that  h^ads 
to  the  ends  of  the  U  orld 


Pennsylvania  Railroad 


Hard  realistir  pictures,  yet  carefully 
planned  are  those  prepared  for  the 
Penn.sylvania  Railroad,  a  typical  one 
of  series  appearing  above. 

pains”  in  his  layout  in  order  to  have  the 
white  of  the  skin  gray  softly  but  dis¬ 
tinctly  away  from  the  black  background. 

He  did  not  tool  out  the  highlights  on 
the  skin  as  is  done  with  dubious  success 
by  some  advertisers.  His  contention  was 
that  such  tooling  is  very  apt  to  leave 
sharp  edges  which  catdi  ink  from  the 
newspaper  presses’  rollers  and  appear 
smudgy  on  newsprint.  He  is  not  averse 
to  tooling  for  some  purposes,  but.  cer¬ 
tainly  not  for  “a  lovely  smooth  skin.” 

He  was  very  careful  that  whatever  re¬ 
touching  was  done  after  the  picture  was 
taken  was  not  “overdone.” 

He  did  have  the  engravctl  cut 
burnished ;  that  is,  the  blacks  were  made 
darker  where  necessary  while  retaining 
all  the  light.  Rut  of  most  importance, 
he  said,  was  the  planned  lay-out. 

Mr.  .Aymar  got  the  contrast  needed  to 
make  the  perfect  skin  in  the  negative, 
obviating  the  usual  artificial  methods  on 
the  paper.  He  sat  down  with  his  pencil 
and  board  and  sketched  the  picture, 
furnishing  the  photographer  with  a  chart 
to  be  followed  in  the  photographic  studio. 

There  are  occasions  where  the  tooling 
is  highly  effective.  In  the  L"x  campaign 
some  of  the  cuts  were  tooled.  For  ex¬ 
ample  one  of  the  girls  was  pictured  inagainst 


left  side  while  the  advertising  message  is 
printed  at  top  left,  with  the  signature  at 
the  bottom  left,  with  tlie  two  separated 
by  a  continuation  of  the  photograph, 
showing  closest  to  the  written  message 
the  picture  of  the  product  advertis^. 
The  backgrounds  which  Mr.  .Aymar  de¬ 
signed  on  small  scale  were  also  part 
of  the  entire  advertising  scheme.  His 
drawings  of  what  he  wanted  were  taken 
by  the  photographer  and  reprotluced  as 
backdrops.  In  every  case,  Mr.  .Aymar 
has  sought  to  get  into  his  backgrounds 
the  touch  of  luxurious  morlernity.  a  swell 
as  the  necessary  lights  atwl  shadows.  In 
the  matter  of  screen,  he  follows  the 
general  lead  by  using  a  55  on  newsprint. 

The  photographs  for  the  Pennsylvania 
railroad  presented  a  different  problem, 
than  those  for  Lux  and  they  were  left 
largely  to  the  ingenuity  and  skill  of  the 
photographer,  b^use  they  had  to  Ire 
taken  on  the  spot. 

“The  railroad  pictures  were  supposed 
to  be  hard  and  realistic,”  Mr.  Aymar  de¬ 
clared.  “A'et  they  were  carefully  planned, 
IKirticularly  as  to  light  and  shadows,  in 
order  that  the  important  elements  would 
stand  out  in  each  photograph. 

“While  there  is  a  decidc<l  trend  toward 
photography  in  .advertising,  we  didn’t 
.select  this  method  in  these  two  instances 
merely  to  use  pictures,  but  because,  in 
the  case  of  Lux,  we  wanted  to  present 
an  actual  person  with  a  smooth  skin,  and 
in  the  Penn.sylvania  campaign  our  aim 
was  to  convey  a  sense  of  genuineness  and 
re.ality. 

“There  are  many  other  effective 
methods  of  making  clean  and  artistic 
advertising  illustrations  for  reproduction 
on  newsprint.  The  fine  outline  drawing 
is  always  gooil.  The  .iJlvertising  agency 
is  taking  no  chances  in  newspaper  press 
rooms  with  the  pale  advertisement,  using 
firm  delicates  line  drawings. 

“In  a  more  complicated  line  drawing  for 
newspaper  reproduction,  it  is  well  to 
guard  against  unsurpported  areas.  ‘The 
artist  should  have  in  mind  that  he  will 
be  copied  better  mechanic.ally  if  he  is 
careful  to  provide  for  a  uniform  ink 
coverage.  If  the  artist  puts  a  mass  of 
mtiterial  in  his  picture  in  one  corner  and 
leaves  the  other  absolutely  blank,  the  ink 
roller  tends  to  press  down  when  passing 
over  the  unsupported  area  causing  fre¬ 
quent  ugly  smmlges,  he  is  wise  if  he  suits 
his  concept  and  ilesign  to  a  scheme  which 
raises  such  unstfpi>orte<I  areas,  and  al¬ 
lows  a  smooth  ink  spread. 

“In  preparing  a  line  drawing,  the  art 
director  always  stands  a  clvance  of  bad 
printing,  but  the  artist  is  as  often  at  fault 
as  the  newspai>er.  He  makes  his  lines 
too  fine,  so  that  they  are  lost  entirely, 
or  too  heavy,  so  that  they  become  ink 
clogged.  Cross-hatching  done  by  one 
artist  reprofluces  perfectly,  while  another 
will  fail  miserably. 

“I  have  found  that  one  way  to  get 
good  results  from  the  work  of  artists  who 
produce  fine  light  line  drawings  is  to  have 
him  make  the  original  the  actual  size  of 
the  advertisement  or  else  make  it  under 
the  size  and  enlarge  it  in  the  cut.  Thus, 
if  the  drawing  in  the  advertisement  is 
to  be  nine  inches  wide.  I  will  have  the 
original  made  'es’en  inches  wifle.” 

Mr.  .Aymar  has  nroihired  some  pencil 
line  drawings  for  the  Pennsylvania  Rail¬ 
road  copy  which  reprorluced  well,  and 
passed  the  strictest  newspaper  censorship 
"blacks”  in  copy.  He  made 


Ratten  Company,  seeking  the  best  forms 
to  1h‘  usetl  in  newspaper  .advertising. 
"Without  considering  the  viewpoint  of 


HEW/./ 

LUX  TOILET  SOAP 


A  sketeh  was  drawn  first  and  fur- 
nisheil  to  the  |d»otographer  who  took 
this  picture,  illustrating  the  udver- 
tiM-nient  above,  reproduced  by  cour¬ 
tesy  of  Lever  Brothers. 

the  newspiipers  which  are  trying  to  im¬ 
prove  their  typographical  appearance,  a 
view|)<iint  with  which  I  am  in  sympathy, 
the  fact  remains  that  many  expensive  ad¬ 
vertising  drawings  are  lieing  ruined  toilay 
by  the  treatment  they  receive  at  the  hands 
of  the  newspapers,”  Mr.  .Aymar  con- 
lined.  “In  the  case  of  a  campaign  in  a 
big  list  of  newspainrs,  the  agency  may 
dt  lilKTately  deckle  to  conceiilrate  on  the 
big  list  and  disregard  the  requirements 
of  the  ceiisciring  few.  In  certain  cases 
It  is  almost  essential  to  have  blacks  in 
ailvertiseinents.  .Smile  artists  draw  th.at 
wa> .  N  oll  cannot  change  them  over  night. 

t'The  Ix-st  thing  for  the  art  directors 
of  agencies  to  do  is  work  with  the  aims 
of  the  iM-tter  newspapers  in  mind,  without, 
however,  neglecting  their  own  interests. 

“.A  desirable  step  would  be  for  pub¬ 
lications  which  object  to  the  illustrations 
ami  tyjK-  in  advertisements,  to  consult  the 
agency  as  to  the  best  methods  of  graying 
it  down,  or  changing  it  to  conform  with 
the  cens^irship  rules.” 

Mr.  .\ymar  has  been  associated  with 
the  I.  Walter  Thompson  Companv  for 
the  last  eight  years.  He  was  graduated 
from  Yale  with  the  class  of  1914.  Then 
he  stiKlieil  for  a  pcricKl  at  the  art  school 
in  the  Museum  of  Fine  Arts  in  Boston. 
His  first  professional  connection  was  with 
the  art  department  of  Vanity  Fair.  Next 
he  went  to  Harper’s  IFeekly.  He  had 
returned  to  Rost<>n  to  continue  study, 
when  the  war  came.  He  enli.sted  in  tbe 
navy  ami  served  overseas  as  liason  of¬ 
ficer  with  the  British  fleet  in  the  North 
Sea.  After  the  armistice  he  was  asso¬ 
ciated  for  a  while  with  Advertising 
.Artists,  Inc.,  liefore  joining  the  staff  of 
the  I.  Walter  Thomiison  Company. 

He  is  writing  a  book  entitled  “An 
Intofliiction  to  .Advertising  Illustration,” 
which  is  to  be  published  by  Harper 
Brothers  this  Spring.  The  idea  behind 
the  book  is  to  I/ridge  the  gap  for  be¬ 
ginners  between  art  school  training  and 
commercial  work. 
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SERVICING  LARGEST  NEWSPAPER  CAMPAIGN 

Chevrolet  Used  384,000  Insertions  Last  Year  and  Will  Place  700,000  in  1928,  Campbell-Ewald 
Official  Declares — How  Agency  Was  Orgzmized  to  Handle  Account 

advertisements  for  the  Chevro-  time,  we  form  a  department  to  handle  “We  have  had  very  emphatically  demon-  before  we  actually  succeeded  in  dcvelop- 
let  car  are  now  being  placed  in  all  of  such  work  for  the  entire  organiza-  strated  to  us  the  fact  that  in  an  adver-  mg  one  that  was  satisfactory  to  us.  I 
more  than  8,900  newspapers,  the  larg-  tion.  tising  agency  there  are  many  different  do  not  mean  that  we  have  reached  a 

est  campaign  of  its  kind  in  the  world,  “Once  a  department  is  organized,  we  places  for  many  different  forms  of  talent  degree  of  perfection  which  leaves  no  room 
according  to  J.  Fred  Woodruff,  general  insist  that  all  other  departments  respect  other  than  creative— places  just  as  im-  for  improvement;  but  we  do  feel  that, 
manager  and  vice-president  of  the  Camp-  its  functions.  This  increases  efficiency  portant  to  the  success  of  the  agency  as  taken  by  and  large,  we  have  developed 
bell-Ewald  Company,  the  advertising  and  centralizes  responsibility,  enabling  the  a  whole  as  the  creative  talent.  We  have  a  practical,  accurate  cost  accounting  syv 
agency  handling  the  account.  Mr.  Wood-  management  to  place  its  finger  upon  the  learned  that  it  does  not  pay  to  depend  tern  which  shows  us— first,  the  cost  of 
ruff  revealed  inside  statistics  regarding  right  spot  in  case  of  non-performance  upon  or  to  put  embj-yomc  creative^  talent  ^perating^  our  organiz^ation  by  depart- 
this  huge  campaign  in  a  recent  address  ’  '  .  -  .  —  -  -  — *  —  —  . 

liefore  the  American  Association  of  Ad¬ 
vertising  Agencies,  stressing  the  growth 
of  co-operative  advertising  with  the  cost 
shared  by  dealer  and  manufacturer  and 
describing  in  detail  how  agencies  must 
be  organized  to  handle  business  on  this 
gigantic  scale. 

Indications  of  an  increase  in  Chevrolet’s 
1928  advertising  were  seen  in  Mr.  Wood¬ 
ruff’s  statement  that  the  number  of 
.separate  insertions  next  year  would  ^ 

700,000  as  compared  with  384,000  this 
year. 

“There  are  elements  involved  in  this 
type  of  advertising  that  indicate  a  gen¬ 
eral  brodening  of  advertising  agency 
functions  far  beyond  the  customary  prep¬ 
aration  and  placing  of  copy,”  he  declared. 

“The  Chevrolet  advertising  involves  32,- 
000  insertion  orders  a  month  or  384,000 
insertion  orders  a  year  or  a  total,  all 
extra  copies  included,  of  2,674,000  forms. 

The  list  of  newspapers  totals  8,900.  In 
1927  an  average  of  30,000  tear  sheets  a 
month  has  been  checked  or  360,000  for 
the  year.  In  1928,  from  plans  already 
approved,  this  figure  will  increase  to 
.S8,000  per  month — or  approximately  7C0,- 
000  tear  sheets  for  the  year.  About 
9,000  newspaper  invoices  are  checked 
monthly ;  about  10,650  monthly  checks  are 
mailed  to  publishers — making  a  total  of 
about  127,000  a  year. 

“As  already  suggested,  it  is  not  alone  or  so  involved  in  character  as  to  make  elsewhere,  we  multiply  the  efficiency  of  accountant  has  been  able  to  demonstrate 
this  volume  of  detail  but  also  its  com-  for  inefficiency,  we  either  divide  that  de-  the  Contact  and  Creative  Divisions  of  its  accuracy  by  an  analysis  that  left  no 
plexity,  which  created  the  organization  partment  into  other  departments  or,  if  our  business.  room  for  doubt. 

problem  we  had  to  solve.  The  minute  the  different  functions  are  too  closely  cor-  “We  realized  very  early  that  there  was  “Frankly,  now  that  I  have  these  figures 

a  co-operative  advertising  campaign  is  related,  into  sub-divisions  of  the  original  but  one  way  adequately  to  service  our  always  available  month  by  month,  I 

undertaken,  every  branch,  distributor  and  department.  clients — especially  those  committed  to  a  wonder  how  decisions  on  a  great  many  j 

dealer  of  our  client  also  becomes  our  “We  have  also  found  it  advantageous  policy  of  co-operative  advertising.  And  matters  were  rendered  previously  when  ^ 

client.  Inasmuch  as  we  are  handling  his  in  some  instances  to  brigade  two  or  more  that  way  was  to  be  in  regular  personal  they  are  settled  now  almost  immediately 
local  advertising  for  him  and  he  is  paying  departments  together  when  their  work  is  contact  with  distributors  and  dealers  by  reference  to  the  cost  report.  Cost  J 
part  of  the  cost,  you  can  readily  see  how  closely  interrelated,  into  what  we  term  whose  money  we  were  helping  to  spend,  figures  sometimes  show  what  seemed 
many  opportunities  are  presented  for  dif-  a  division.  The  division  operates  under  the  thousands  of  small  dailies  and  week-  like  a  very  desiraHe  account  in  its  true 
ferent  ideas  of  what  the  advertising  a  director  to  whom  the  individual  depart-  lies  whose  co-opera^tion  we  needed,  and  light — as  very  undesirable  and  unprofit- 
should  be,  the  kind  of  copy,  the  size  of  mental  managers  are  responsible.  Thus  the  equally  large  number  of  outdoor  able. 

space,  etc.  .All  this  requires  an  organized  we  have  brigaded  our  Media  and  Re-  plant  owners  upon  whose  boards  our  “They  enable  the  management  to  regu- 
effort  and  considerable  tact  to  reconcile  search  Department,  because  we  found  showings  would  appear.  This  necessity  late  the  development  or  curtailment  of  a 
different  viewpoints  and  unite  all  in-  that,  included  in  the  Research  Dejxyt-  for  personal  contact  has  increased  the  department  according  to  its  progress  or 

dividuals  on  a  common  policy  and  pro-  ment  work,  was  a  great  deal  of  investiga-  number  of  our  branch  offices  to  nine  and  failure  to  progress.  I  know  in  one  in- 

gram.  tive  activity  seeking  to  obtain  more  exact  explains  both  the  reason  for  and  the  stance,  and  this  would  make  a  very 

“Six  weeks  were  spent  by  the  com-  data  on  publications.  We  also  found  purpose  of  our  Travel  Service  Depart-  interesting  story  if  it  could  be  elaborated 
mittee  in  charge  of  the  work  to  formulate  that  the  Research  Department,  in  its  ment,  with  its  20  or  more  men  traveling  in  upon,  in  which  an  exact  knowledge  of 
a  procedure  for  handling  Chevrolet  Co-  merchandising  investigations,  couid  get  a  every  section  of  the  United  States.  You  costs  enabled  us  to  turn  a  branch,  which 
operative  Advertising.  "Their  w'ork  con-  great  deal  of  valuable  assistance  from  the  can  readily  appreciate  what  an  effective  had  been  losing  approximately  $2,000  per 
sisted  of  determining  the  character  and  merchandising  and  marketing  departments  arm  this  department  also  gives  to  the  month  into  a  profit  earning  division, 
number  of  personnel,  the  arrangement  of  of  many  of  the  large  magazines  and  news-  Research  Department.  which  has  .shown  a  profit  of  from  $1,200 

offices,  the  forms  to  ^  used,  the  neces-  papers.  There  seemed  to  be  such  a  “The  following  statistics  will  give  some  to  $2,500  per  month  ever  since  we  discon- 
sary  equipment  and  the  education  of  the  natural  affiliation  between  these  two  de-  idea  of  the  extent  of  this  department’s  tinned  certain  activities  and  curtailed  the 

staff  handling  the  work.  The  principles  partments  that  we  united  them  in  a  single  work.  From  Aug.  1,  1926,  to  Aug.  1,  expenses  of  the  branch  to  correspond, 

of  the  system,  as  originally  planned,  are  division  in  order  to  permit  them  to  work  1927,  we  received  over  14,600  reports,  a  “Cost  figures  give  the  management  a 
still  in  full  operation.  There  have  been  in  closer  harmony  and  co-operation  with  monthly  average  of  1,200.  During  that  very  effective  instrument  in  the  direction 


)r  mispertormance  ot  a  function.  into  positions  wnicn  reaiiy  snomu  nave 

high-priced  specially  trained  brains  of  a 
different  type. 

“Our  Production  Department  is  headed 
by  a  man  who  for  years  has  been  super¬ 
intendent  of  a  complete  printing  plant. 
He  looks  upon  his  greatest  success  in 
life  to  come  from  the  development  of  his 
department  to  greater  scope  and  effi¬ 
ciency  through  his  efforts.  Under  him 
operate  composition  buyers,  whose  past 
experience  makes  them  competent  to  step 
up  to  a  case  and  set  an  advertisement; 
engraving  and  electrotype  buyers  who 
have  been  practical  men  in  their  respec¬ 
tive  fields.  Our  librarian  was  formerly 
the  head  of  the  reference  department  of 
one  of  the  largest  public  libraries  in  the 
country.  We  secured  from  one  of  the 
large  business  colleges  and  employment 
agencies  an  executive  to  serve  the  or¬ 
ganization  as  office  manager  and  per¬ 
sonnel  director. 

“In  the  operating  end  of  our  business 
we  realize  that  scheduling,  ordering,  and 
checking  are  important  phases  of  ac¬ 
counting  work.  We  have,  therefore, 
headed  these  departments  up  with  trained 
accountants ;  not  boys  eager  to  accept  any 
job  just  to  ‘break  into  the  advertising 
game.’  By  having  these  specialists  who 
are  not  strictly  speaking  advertising  men 
“Just  as  soon  as  the  work  within  a  at  all,  who  have  been  trained  in  our  own 
department  becomes  so  great  in  volume  methods  or  have  received  their  training 


J.  Fred  Woodruff 


mems  aiiu  uraiitncs,  aiiu — sccoiiu,  inc  cosi 
of  handling  accounts  by  clients. 

“The  following  factors  are  involved: 

"First :  A  highly  departmentalize 
organization  greatly  facilitates  the  work¬ 
ing  out  of  a  cost  keeping  system. 

"Second:  You  can’t  adopt  a  standard 
unit  of  cost  measurement  for  all  depart¬ 
ments.  Each  must  be  studied  separately 
and  the  unit  adopted  most  suitable  to  it 

“Third:  You  must  have  a  system 
which  gets  cost  data  to  the  cost  depart¬ 
ment  accurately  and  promptly. 

“Fourth:  You  must  have  a  good  cost 
accountant  with  time  to  do  his  job. 
.\  worth-while  cost  report  never  came  as 
the  by-product  of  an  already  overworked 
accounting  department. 

“To  the  double  question,  is  a  cost 
system  practical  and  desirable  in  adver¬ 
tising  agency  practice,  I  think  I  can  give 
a  double  and  most  emphatic  answer 
‘Yes.’ 

“On  the  twentieth  of  each  month  is 
placed  on  my  desk,  a  report  for  the  pre 
ceding  month  whidi  shows  what  it  csots 
to  service  each  account,  how  much 
revenue  we  gained  from  it,  the  resulting 
profit  or  loss,  as  well  as  what  it  costs 
to  run  each  department  and  branch.  This 
statement  balances  to  a  cent  with  the 
company’s  monthly  financial  statement. 
Whenever  I  have  had  a  figure  questioned, 
and  I  have  a  number  of  times,  our  cost 


many  modifications,  of  course,  for  greater 
efficiency  and  necessary  expansion  in 
order  to  meet  the  developments  of  the 
campaign,  but  the  fundamental  methods 
originally  adopted  are  still  in  effect. 

“We  are  convinced  that  this  method  of 
approaching  a  new  problem  is  correct  be¬ 
cause  it  has  successfully  met  every  prob¬ 
lem  we  have  been  called  upon  to  solve. 

“In  1916  the  Campbell-Ewald  Com¬ 
pany  consisted  of  21  people.  The  func¬ 
tions  of  each  individual  were  nrultitudi- 
nous  and  overlapping.  Todav  the  or¬ 
ganization  is  made  up  of  424  people, 
divided  into  20  departments  and  nine 
branches,  each  of  which  is  operated  on  a 
carefully  determined  procedure,  and  each 
carefully  correlated  with  the  rest  of  the 
organization. 

“Just  as  soon  as  the  volume  of  work  of 
any  one  type  becomes  great  enough  to 
keep  one  or  more  persons  busy  all  of  the 


each  other. 

“The  next  most  important  policy,  which 
has  governed  our  activities  in  endeavor¬ 
ing  to  organize  for  bigger  business,  is 
one  which  concerns  the  nature  of  our  man 
power.  We  believe  in  manning  each  de¬ 
partment  with  the  type  of  specialist  best 
equipped  for  that  particular  type  of  work. 
This  may  sound  like  an  obvious  truism. 
It  is — as  obvious  as  the  more  homely  ex¬ 
pression  “Jack  of  all  trades — master  of 
none.”  Yet  I  think  you  will  agree  with 
me  that  in  the  earlier  days  of  advertising 
agency  development  very  nearly  the  entire 
personnel  consisted  of  creative  advertising 
men,  or  yourg  aspirants  to  creative  work, 
young  men  who  were  content  to  hold 
down  production  jobs,  space  jobs,  etc.,  in 
the  hope  that  some  day  they  would  be 
advanced  to  creative  work.  The  only 
exception  T  can  think  of  is  the  very 
essential,  but  much  abused  bookkeeper. 


period  the  men  traveled  458,520  miles  to 
call  at  least  once,  often  several  times,  on 
6,700  dealers.  6,563  newspapers  and  to 
inspect  180,000  poster  panels.  This  is  in 
addition  to  certain  other  regular  work 
and  to  special  field  investigations  for  the 
Research  Department. 

“Today  we  would  feel  just  about  as 
much  lost  without  our  Travel  Service 
Department  as  we  would  without  our 
Copy  Department. 

“The  bigger  your  organization  grows, 
the  more  important  an  adequate  cost 
system  becomes.  As  long  as  an  organiza¬ 
tion  is  small  it  is  possible  perhaps  to 
watch  all  the  rat  holes  down  which  the 
company  ftirds  are  carried  away.  But 
with  magnitude  comes  an  increasing 
number  of  rat  holes  and  it  takes  a  cost 
system  that  will  get  by  a  C.  P.  A.  to 
plug  them  up.  The  question  of  cost  keep¬ 
ing  was  in  our  minds  for  many  years 


and  control  of  the  business.  Each  de¬ 
partment  manager  knows  that  a  very 
exact  and  very  just  measuring  stock  is 
available  to  gauge  the  activities  of  his 
department.  He  is  going  to  consider  very 
carefuJlv  requests  for  more  floor  space, 
additional  equipment  or  more  men  before 
he  approves  them  because  he  knows  it 
all  shows  up  and  increases  his  respon¬ 
sibility  in  making  a  showing.  F!ach  con¬ 
tact  man  knows  that  it  is  not  onh  im¬ 
portant  to  service  an  account  but  that 
each  account  must  be  serviced  profitably. 
He  knows  that  he  cannot  devote  his  en¬ 
tire  time  to  an  account  with  small  hiring 
without  the  result  appearing  upon  the 
record  and  that  there  is  little  satisfaction 
or  credit  in  an  advertising  success  that 
appears  in  red  figures  in  the  final  an.dv- 
sis. 

“.Another  problem  that  comes  with  the 
(Continued  on  page  38) 
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with  5,677,035  lines 
of  National  Advertising 

'he  new  YORK  TIMES  in  ten  months  this  year  published 
5,677,035  agate  lines  of  national  advertising,  an  excess  over  any 
other  New  York  newspaper,  morning  or  evening,  of  821,358  lines. 

Both  daily  and  Sunday  The  Times  leads  all  New  York  morning 
newspapers  in  national  advertising. 


SUNDAY 

l  In  ten  months  of  1927  The  Times  printed  2,792,636  agate 

<  lines  of  national  advertising,  767,870  lines  more  than  any 

(  other  New  York  newspaper. 

DAILY  \ 

In  ten  months  of  1927  The  Times  printed  2,884,399  agate 
lines  of  national  advertising,  surpassing  any  other  New  York 

t 

morning  newspaper. 

The  total  volume  of  advertising  published  in  The  Times  in  ten 
months  this  year  was  24,582,288  agate  lines,  8,893,088  lines  more 
than  any  other  New  York  newspaper,  morning  or  evening. 

In  September  The  New  York  Times  published  in  its- Sunday 
editions  more  advertising  than  any  other  publication  in  the  world 
— 1,022,042  agate  lines.  In  October  The  Times  printed  the  great¬ 
est  volume  of  advertising  ever  published  in  one  month  in  The 
Times  or  in  any  other  New  York  newspaper — 3,049,962  agate 
lines. 

The  New  York  Times  censorship  maintains  a  high  standard  of 
advertising  and  excludes  thousands  of  lines  monthly  which  do 
not  m  eet  its  requirements. 

©hr  Nrui  fork  (Utmra 
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THRIFT  WEEK  IDEA  NOW  AFFORDS  7 
MONTHS’  TIE-UP  OPPORTUNITY 

Plan  Expanded  to  Give  Greater  Linage  Possibilities  —  Many 
Newspapers  Report  Success  in  Getting  Local  Hook¬ 
ups  Last  Year — Layouts  Furnished 

By  HAMMOND  EDWARD  FRANKUN 


“Thrift  Week  with  us  was  the  biggest  CIGARETTE  COPY  ‘BUNK’ 

we  ever  had  from  the  point  of  business  — 

secured.  We  carried  a  page  or  more  of  PHYSICIANS  DECLARE 

advertising  on  thrift  every  day.  We  found  - 

the  Unks,  building  and  loan  association,  Blanket  Endorsement  Used  in  Ads,  Un- 


insurance  agencies  ami  business  peo- 

Newspapers  Report  Success  in  Getting  Local  Hook-  ple  in  general  bought  this  advertising  more  ss'j-  ^ 

uo*  Last  Year _ Lavouts  Furnish«>d  readily  than  they  ever  have  in  the  past  *“  Medical  Magasine  s 

ups  Last  Tear  Layouts  rumished  j928  Survey 

By  HAMMOND  EDWARD  FRANKUN  doiixT’  - 

Many  leading  physicians  of  the  country 

SEVEN  months  instead  of  seven  days  _  _ Twrn.gnwwioiyrrii  .ro-wn.,  iait-.wj,  ^ - have  resented  implication  that  the  medical 

^  now  constitute  the  iieriwl  during  which  [  — ..i - -  .  ■.«,  .  .  -  ■  ..  profession  has  endorsed  the  preferential 

newspaper  publishers  have  the  oportunity  |j  j  •  ji  7  a  a  a  jj  ^  use  of  Lucky  Strike  cigarettes  as  a  cure 

of  getting  a  larger  [|\  .1  M|r|LT  /  or  alleviative  of  throat  irritation  and  for 

- -  volume  of  linage  h  *5 *^”*‘ * '^  *. V,!' t  voice  protection.  In  letters  to  the  A/crfuo/ 

from  all  groups  jje - ►JANUARY  - »  Hn'ieic  of  Kn-ieiK’s,  which  undertook  a 

a  ’^g'rrrr  . .  ^  ltw<H.klh.rdlyb.po«lbl.ioeui-  survey  of  leading  physicians  throughout 

concentrated  1  T  in.i«ih«ir«n»ndou.  benefit  which  the  country  following  the  advertising 

extensive  adver-  \  Sil  /  /f'-  Ufeimurmncecomianie.  have  con-  claims  many  physicians  expressed  their 

tising  during  Na-  j  ,.J|  j  ferred  upon  Inankind,  ij  resentment  ami  urged  the  public  to  be  on  J 

Thrift  I  _ _ _  its  guard  against^^ accepting  endorsements 

theme  to  one  of  _  - ;  8^^  r~.‘rrfr:'~~rrr’'  >  The' physicians  among  whom  the  sur- 

A  'he  days  of  the  conducted  were  asked  two  ques- 

original  Week,  ".f- _ ■*  tions  by  the  Medical  .Review  of  Reviews. 

sponsored  by  the  --.i-l.  k.  >  The  first  was;  "Do  you  agree  with  us 

A  that  it  is  impossible  for  one  cigarette  to 

John  A.  OoodelL  rhristian  \ssocia-  di  ,  1  .  n  .u  • 

-iirisiian  .\ssoeia  have  any  advantage  over  all  others  in 

•  fl  and  a  large  .. MfT  regard  to  throat  case  or  irritation?”  to 

list  of  nationally  influential  organizations. 

The  program  extends  from  November  ^  ou'usly  “yes.”  The  second  was:  “Is  it 

through  May  with  special  material  avail-  ^  ,ur  observation  that  there  is  no  scien- 

able  with  which  to  work.  Thrift  Week  .  _  -  •  tif.c  reason  for  preference  for  any  given 

Itself,  which  for  the  pas  decade  has  -  cigarette  and  that  any  preference  is  on  a 

opened  on  Henjamin  Franklin  s  birthday,  f.  ___  ^7:.  taste  basis?”  to  which  the  answer  was 

Jan.  17,  wi  1  continue  to  be  a  time  for  a  |  unanimously  “ves.” 

special  thrift  drive.  ^  p=--  -  -  -  - - Xmong  the  statements  of  leading 

This  new  “unit  plan”  not  only  promises  -  ^  Life  Imuranci^NOW  physicians  to  the  magazine  were  the  fol- 

to  increase  the  continuity  of  the  effort  for  |  ••  _ _ _ lowing' 

national  thrift  but  also  to  gdve  newspapers  |  -  “I  think  this  form  of  advertising  is 

a  steadier  and  more  positive  approach  to  j  pernicious  and  unfair.  There  is  no  scien- 

a  wide  list  o  prospects,  many  of  which  ,  -  ,  -.'.r'-*; r.rr — ,r . . u. tific  basis  for  any  of  the  claims  made  for 

do  not  ailvertisc  unless  given  a  special  L  —  ‘toasted’  tobacco  In  my  own  case,  the 

™‘Ai  T'  ^ f  ji  -??v  rlv;  ‘  — - - - - - ..rfm—tj  v-w  1.  Company  advised  me  that  1  had  written 

Advertising  executives  of  newspapers  :  •  _  a  favorable  report  of  their  cigarette.  I 

will  .see  readily  that  this  plan  affords  a  <■  •  — do  not  remember  ever  having  penned  one 

T  I  '-.r.-.Trrj:.— _  _  word  about  it.  Furthermore,  I  am  a 

individual  advertising  can  be  sold  durinj^  j  .  non  smoker  Yonr  enternrislnp  eflFort  is 

the  seven  months”  explained  John  A.  non-s^ker.  Your  enterprising  ettort  is 

Goodell.  director.  National  Thrift  Week  . .  ■  ‘  -  a  public  service  -Dr  I.  W.  Voorhees, 

347  \fadiSOn  Avenue  ^ew  !  Artn«lifflf*«»»fwer»wnp«nf  rmnMuliMlLifekHuOfiepCa.  Union  Cmtral  Life  hwnnee  Co.  Ceorfe  WathWifton  Life  kiomace  11^  £«aSt  otrCet,  IS  eW  lOrK. 

York  City  ‘  '  j  .  ^  rSZ—S"  ar—  “I  am  very  glad  to  add  my  endorse- 

“The  enlarged  nroeram  will  not  de-  ‘  ”  -lAna — ment  to  the  movement  for  which  you  are 

1  rie  enlarged  pi^gram  win  not  ae  |[  E^pii.bk-iij^AowrweSocirty  Mchinfi Mutual Lif«ifMtn.<K«Co.  OfuoSutoUcinnrwKeConvMiy  re<;non^ihle  to  arnnaint  the  nnhlir  with 

tract  from  National  Thrift  Week,  but  will  .1  .sfc»™i-i.Li<.b-™«.c.,  -  v.'i=-.=r.s'  responsmie  to  acquaint  tne  puDiic  witn 

help  make  the  special  week  of  more  im-  !  "'“rTZ-—  — is.Tsrr-  'le  neptiye  side  of  the  cigarette  ques- 

portance.  It  will  become  the  keystone  in  j!  '’“‘i o— Inonrancr  Componr  Ptiocnra  Mutual  life  buurancc  Co.  H  ^  WISh  tO  COttgratulatC  t  C^CditOrS  I 

the  arch  of  seven  months.  j  .-.IIT:::.-,  i  on  this  worthy  movement.  --Dr.  Edward 

“Each  month  there  will  he  sent  to  the  ||  ||  I^'.ng.  707  Race  Street,  Cincinnati.  ^ .  ^ 

hanks,  employers,  realtors  and  others  f — . .  ■■  ■  . .  ..  ..1 . .  ■-  .  ■  {_  received  the  document  you  referred 

heconiincr  mrticiiviting  members  siig-  to,  but  as  I  do  not  smoke  I  gave  the  box 

gested  .advertising  copy  for  each  week  Full-page  Thrift  Week  advertisement  placed  cooperatively  by  Charleston,  W.  Va.,  away  and  did  not  answer  the  questions, 

of  the  current  month.  These  advertise-  insurance  men  la.st  January.  Many  newspapers  added  extra  linage  during  It  sounded  foolish  to  me.  .^t  a  certain 

ments  will  he  prepared  by  trade  associa-  the  week.  restaurant  where  several  of  us  lunch  I 

tion  experts  of  the  particular  group  to  ^  _ _ .  ‘'j*'  meet  a  doctor  that  had  answered 

which  they  belong.  ' - -  —  '"t-'  questions  and  the  whole  business  was 

“Take  life  insurance,  for  instance.  The  's  to  be  sent  all  subscribers.  The  news-  A  co-operative  page  to  banks  on  their  treated  as  a  joke  by  all.”— Dr.  P.  VV.  B. 

Life  L'nderwritcrs  .Association  have  a  paper  publisher  or  advertising  manager  trust  departments  was  marketed  by  the  Wing,  lOffO  Watts  Building,  San  Diego, 

special  committee  of  their  brightest  men  will  work  with  the  committee.  Columbus  (O.)  Dispotch.  The  building  Cal. 

working  on  the  various  phases  making  up  ^n  idea  of  how  newspapers  have  en-  and  loan  companies  and  banks  all  used  The  advertised  toasted  kind  haye  al- 
the  thrift  insiir<ince .unit  for  Life  Insurance  dor.scd  and  capitalized  National  Thrift  thrift  copy  in  their  regular  advertisements,  ways  irritated  my  throat.” — Dr.  William 

Month  in  January.  For  Own  Your  Home  Week  may  he  gleaned  from  a  few  of  The  Adrian  (Mich.)  Daily  Telegram  L.  .Ayres,  Groton  Building,  Cincinnati. 

Month,  the  National  Association  of  Real  many  rejNirts  of  what  was  accomplished  used  all  seven  of  the  advertisements  fur-  “They  sent  each  physician  a  carton  of 

Estate  Boards,  U.  S.  League  of  Building  this  past  January.  nished  and  found  the  banks  their  best  cigarettes— gratis— with  it  the  questions 

&  I^an  Associations  and  Prof.  Horace  W.  Edward  Myers,  advertising  manager  prospects.  The  .'l/iwcic  (Ind.)  N/ar  found  with  return  post  cards,  very  convenient 
F.  Oark  of  the  Savings,  Building  and  of  the  Toledo  Blcuie,  states  that  his  paper  their  method  of  selling  individual  pieces  and  no  trouble,  so  they  would  get  many 

Loan  Institute  will  assist  in  preparing  carried  12,(XX)  lines  of  thrift  advertising  of  copy  for  appropriate  days  the  most  favorable  replies.  I  did  not  answer  the 

Own  Your  Home  material.  in  one  week.  telling.  questions  but  smoked  the  cigarettes  and 

“The  birthday  of  Benjamin  Franklin,  A  double  page  spread  co-operative  ad-  “We  carried  over  three  pages  of  ab-  coughed  as  usual.  It  is  not  a  scientific 

Jan.  17,  is  a  focal  point  in  the  entire  vertisement  of  the  insurance  men  of  Mil-  sohitely  new  advertising  on  the  strength  of  survey — far  from  it.” — Dr.  William  J. 

program.  We  are  gratified  at  the  increas-  waukee  was  sold  by  the  Hcrold.  Irving  this  occasion,”  the  St.  Joseph  (Mo.)  Mellinger,  Granada  Building,  Santa  Bar¬ 

ing  numbers  of  newspapers  who  help  C.  Buntman,  advertising  manager,  also  (iacette  summarizes.  Ralph  H.  Quinn,  bara.  Cal. 

feature  the  Thrift  movement  and  at  the  says  a  half-page  co-operative  advertise-  business  manager  of  the  H’ashmglon  (D.  “It  is  a  herculean  task  to  attempt  to 
success  many  of  them  are  attaining  in  ment  for  the  building  and  loan  associa-  C.)  Xcios,  after  referring  to  the  success  stay  or  modify  this  nefarious  business  and 
selling  considerable  high  class  linage.”  tions,  a  half-page  for  financial  institutions,  of  his  solicitors  in  connection  with  the  you  are  certainly  to  be  congratulated  for 
The  monthly  topics  in  the  “unit”  pro-  and  one-fourth  page  for  the  realtors  and  special  week,  commented,  “We  are  in  your  attempt  to  do  so.” — Dr.  E.  Eugene 
gram  are  “Have  a  bank  account,”  “Invest  builders  were  published.  hearty  sympathy  with  the  movement  and  Holt,  Sr.,  722  Congress  St.,  Portland, 

safely,”  “Share  with  others,”  “Carry  life  The  Memphis  Life  Underwriters  Asso-  always  glad  to  lend  our  aid.”  Maine. 

insurance.”  “Keep  a  budget,”  “Pay  bills  ciation  paid  for  a  back  page  during  Thrift  The  Xezohurgh  (N.  Y.)  News,  Okla-  “I  have  amused  myself  momentarily  by 

promptly”  and  “Own  your  home.”  These  Week  in  the  Commercial-Appeal.  homa  City  (Okla.)  News,  Bayonne  (N.J.)  reading  the  various  testimonials,  and  have 

also  will  be  the  daily  subjects  of  National  ‘Tn  all  we  used  three  full  pages  of  ad-  Ez’cning  News,  Rochester  (N.  Y.)  Jour-  wonderecl  how  long  it  would  be  before  the 
Thrift  Week  which  will  open  Tuesday,  vertising  during  the  week,”  retxirts  the  nal  American  and  Rost  Express,  New  whole  scheme  would  be  labelled  ‘bunk.’  ” 
Jan.  17,  1928.  Troy  (N.  Y.)  Record.  “We  found  the  Bedford  (Mass.)  Stcmdcerd-Mercury,  Bur-  _Dr.  F.  J.  Pierce,  The  Pueblo  Medical 

The  secretary  of  the  local  Y.  M.  C.  A.  most  responsive  group  to  be  the  bankers,  lington  (la.)  Gasette,  and  a  large  list  of  Group,  Thatcher  Building,  Pueblo,  Col. 

usually  starts  the  week  by  appointing  a  We  sold  one  page  on  general  banking,  one  other  newspapers  are  among  those  which  _ 

general  Thrift  chairman  who  selects  lead-  on  budget  making  an<l  one  on  trust  com-  carried  paid  advertising,  the  total  amount  j  GROOM  ILL 

ers  among  hankers,  insurance  men,  realtors  panies.  Thrift  Week  is  very  evidently  of  which  has  a  sizable  place  in  last  ’  ’  ... 

and  builders,  merchants,  investment  brok-  gaining  a  stronger  hold  every  year.”  January  newspaper  advertising  revenue.  J.  K.  Groom,  national  advertising  di- 

ers  and  industrial  employers  who  get  Three  pages  also  were  sold  by  the  -As  the  newspapers  take  hold  of  the  r^tor  of  the  Aurora  (Ill.)  Beacon- 
together  and  formulate  local  plans  for  Charleston  (W.  Va.)  Gazette.  The  Lin-  new  monthly  unit  program  and  get  the  News,  EJgin  (Ill.)  Courier-News,  and 
rousing  their  groups.  Monthly  material  coin  (Neb.)  Star  disposed  of  two  pages,  benefit  of  a  concerted  national  effort  by  Joliet  Herald-News  suffered  a  slight 
at  a  nominal  price  (less  than  cost)  to  Thomas  St.  John,  business  manager  of  various  groups,  it  is  predicted  their  volume  stroke  of  paralysis  Nov.  1.  His  physi- 
include  posters,  folders,  three-minute  the  Hattiesburg  (Miss.)  American,  had  of  thrift  advertising,  especially  from  the  cians  report  that  his  condition  is  im- 
talks,  articles  for  house  organs  and  copy  this  to  say:  so-called  “non-advertisers,”  will  climb.  proving. 


ftt)  National  Thrift  Week 

_ ►JANUARY  _ 


TW  tjfe  F.<pmmrc 
id  Out  IkuMlrvd 


John  A.  GoodelL 


It  would  hardly  be  poMlble  to  esti¬ 
mate  the  tremendous  benefit  which 
life  insurance  companies  have  con¬ 
ferred  upon  tnankind. 


CEVEN  months  instead  of  seven  days 
now  constitute  the  iieriwl  during  which 
newspaper  publishers  have  the  oportunity 
of  getting  a  larger 

- volume  of  linage 

from  all  groups 
r  "  ’  which  in  the  past 

I  •  have  concentrated 

extensive  adver- 
ixP|  tising  during  Na- 

Albs  tional  Thrift 

JP  Week. 

Each  month  will 
:orrespond  in 
theme  to  one  of 
A  the  days  of  the 

original  Week, 
.sponsored  by  the 
Young  Men’s 
John  A.  Goodell  CJiristian  ,\ssocia- 

tion,  and  a  large 
list  of  nationally  influential  organizations. 
The  program  extends  from  November 
through  May,  with  special  material  avail¬ 
able  with  which  to  work.  Thrift  Week 
itself,  which  for  the  past  decade  has 

opened  on  Benjamin  Franklin’s  birthday, 
Jan.  17,  will  continue  to  he  a  time  for  a 
special  thrift  drive. 

This  new  “unit  plan”  not  only  promises 
to  increase  the  continuity  of  the  effort  for 
national  thrift  hut  also  to  give  newspapers 
a  steadier  and  more  positive  approach  to 
a  wide  list  of  prospects,  many  of  which 
do  not  ailvcrtisc  unless  given  a  special 
motive  for  doing  so. 

“Advertising  executives  of  newspapers 
will  see  readily  that  this  plan  affords  a 
suggested  topic  on  which  co-ojierative  and 
individual  advertising  can  be  sold  during 
the  seven  months,”  explained  John  A. 
Goodell.  director.  National  Thrift  Week 
committee,  .347  Madison  Avenue,  New 
York  City. 

“The  enlarged  program  will  not  de¬ 
tract  from  National  Thrift  Week,  but  will 
help  make  the  special  week  of  more  im¬ 
portance.  It  will  become  the  keystone  in 
the  arch  of  seven  months. 

“Each  month  there  will  he  sent  to  the 
hanks,  employers,  realtors  and  others 
becoming  particiiwting  members,  sug¬ 
gested  advertising  copy  for  each  week 
of  the  current  month.  These  advertise¬ 
ments  will  he  prepared  by  trade  associa¬ 
tion  experts  of  the  particular  group  to 
which  they  belong. 


AHn«  lifr  IfMurafw-rCMTipany 


FqiMahl^  lif*  AMuranre  SociHt 


I'mn  Mutual  Life  Imu^nce  Co. 


SkcnuwliMh  life  iramnec  Co> 


Mkhagafi  Mutual  Life  bwtn.'tc*  Cu.  Oliio  Sutc  life  Inarance  Caw^ny 


Ptiecnni  Mutual  life  buurancc  Co. 


Full-page  Thrift  Week  advertisement  placed  cooperatively  by  Charleston,  W.  Va., 
insurance  men  la.st  January.  Many  newspapers  added  extra  linage  during 

the  week. 
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The  NEW  YORK  EVENING  JOURNAL  ..key  to  the  IVorld's  Richest  Market 
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Manual  of  Practical  Selling 
in  the  New  York  Market 


FREE 


<01  The  New  Y or k  Evening 
Journal  will  carry  your  goods 
swiftly  and  surely  to  the  heart 
of  the  New  York  market. 
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NEW  YORK 
EVENING  JOURNAL 

CIRCULATION  FOR  SIX  MONTHS  ENDINC. 
SEPTEMBER  30,  680,681  DAILY  NET  PAID 

CreateMt  circulation  of  any  evening  newspaper  in  America  and  a 
QUALITY  circulation  at  THREE  CENTS  a  copy  daily  and 
FIVE  CENTS  a  copy  Saturday 


913  Hea-rot  Building 
Chicago.  Ill. 


2  COLUMBUS  CIRCLE 
New  York  City. 


General  Motors  Building 
Detroit,  Mich. 


New  York  Evening  Journal, 

2  Columbus  Circle, 

New  York  City: 

Send  me  the  Sales  Manual  of  the  New 
York  Market,  including  the  Sales  Manager’s 
map. 

Name .  . 

Firm .  ... 

Address  .  . 

I  City  and  State  .  . .  . 


You  can  sit  at  your  desk  with  ibis  book  and 
map  out  an  entire  campaign  for  New  York. 

Section  I  presents  maps,  charts  and  graphs 
on  the  si/e  and  character  of  the  market. 


Section  2  tells  of  merchandising  service  work. 


Section  3  contains  retail  outlets  and  record 
charts  of  actual  campaigns. 


Section  4  includes  retail  lists  for  all  subur 
ban  towns. 


With  each  book  comes  a  sales  manager  s 
wall-map  of  the  New  York  \market,  showing 
all  towns  of  100  population  and  up.  and 
transportation  lines  throughout  the  territory. 

This*  book  will  be  sent  FREE  to  Sales  and 
Advertising  Executives  upon  receipt  of  the 
coupon  below  Clip  and  mail  this  coupon 
today. 


This  174-page  book  of  sales  facts  contains 
vital  information  on  every  phase  of  selling. 
Sales  managers  claim  it  the  most  compre¬ 
hensive  and  practical  market  guide  to  be  hac^. 
It  cost  thousands  of  dollars  to  compile,  and 
$5.00  per  volume  to  print. 


IMPORTANT  Sales  Facts! 


E  d  i  t  o  r  &  Publisher  for  November  12,  1927 


BICKEL  URGEIS  LOWER  ^  telegram  from  Tokio  to 

-"^an  Francisco  as  it  does  from  New  York 

PACIFIC  PRESS  RATE  to  London 

_  “I  believe  there  is  not  the  slightest 

IT  j  D  D  -j  1  c  4  ina  doubt  but  that  the  reduction  in  the  press 

United  Prei.  Pre.ident  Suggest.  10<  jy 

a  Word  in  Tokio  Interview —  word  or  less— and  the  rate  really  ought 

Sails  for  Honolulu  to  be  less  than  10  cents — would  result  in 

Nov,  10  an  immediate  and  very  considerable  in¬ 

crease  in  the  amount  of  telegraphic  news 
from  Japan  published  in  the  newspapers 
Karl  A.  Bickel,  president  of  the  of  the  United  States,”  Mr.  Bickel  said. 

United  Press  Associations,  sailed  - - 

Thursday  from  Yokohama  aboard  the  MINIMUM  DAMAGES  AWARDED 
Tenyo  Maru  for  _ 


Supreme  Court  Justice  Given  Only  $100 
in  $200,000  Libel  Suit 

A  jury  in  district  court  at  Oklahoma 
City  Wednesday  night  awarded  the 
minimum  possible  damages  to  Justice 
F'letcher  Riley  of  the  State  Supreme 
Court  against  O.  O.  Owens,  Tulsa  oil 
man,  the  Tulsa  World  and  Eugene  Lor- 
ton,  its  ptiblisher,  in  a  libel  suit  that 
stirred  Oklahoma  from  stem  to  stern. 
Riley  sued  for  $200, (XX). 

Justice  (Chambers  ordered  a  verdict 
against  the  defendants  holding  that  an 
advertisement  published  in  the  World  in 
October,  1926,  by  Owens  attacking  the 


the  United  States, 
on  the  last  lap  of 
a  trip  around  the 
world  He  will 
stop  for  a  short 
time  in  Honolulu 
to  visit  the  United 
I’ress  bureau 
there. 

During  his  stay 
in  Japan,  Mr. 

Bickel  was  the 
juest  of  President 

H.  Mitsuna^  of  u..ii 

the  NippOT  Uem-  advertisement  published  in  the  World  in 

po  Tsushinsha  Kail  A.  Bicicel  October,  1926,  by  Owens  attacking  the 
(Japanese  Tele-  supreme  court  was  libel  per  se. 

graph  News  Agency)  m  Tokio,  and  of  jy,.y  awarded  the  $100  minimum 

1  resident  Motoyama  of  the  newspaper  jjy  State  laws  but  the  foreman 

Afumic/ii  m  Osalra.  He  was  entertained  would  have  given  Owens  and 

also  by  B.  W.  Fleisher,  publisher  of  the  orld  a  clean  bill  had  the  jury  not 

J  a  fan  Advertiser,  and  others  prominent  instructed  by  the  court, 

in  publishing  circles.  raised  an  interesting  point  as 

Mr.  Bickel  expressed  amazement  at  jq  whether  a  newspaper  is  responsible 
the  rapid  upbuilding  of  Tokio  and  Yok^  for  ,ibg,  g,,  advertisement  signed  by 
hama,  which  cities  he  last  visited  in  1923  advertiser.  Owens,  then  candidate  for 

after  the  earthquake  and  fire  assembly  attacked  the  court  in  his 

which  occurred  on  Sept.  1  ot  that  year.  campaign  copy 

Mr  Bickel  consulted  with  government  j^ial  presented  the  situation  of  a 

officials  at  length  regarding  the  proposed  ^.f  the  higher  court  suing  before  a 

ailditional  reductions  in  press  rates  be-  ,p 

tween  Japan  and  the  United  States  ,,3^,  ^ 

I  am  convinced,  said  Mr.  Bickel  m  p^  recourse  to  any  apiieal  except  to 
an  interview  distributed^  t,,g  g^^^t  whose  justices  were  suing  it. 

po  Tsushinsha,  that  sooner  or  later  a  .pi„  ,.1,1  '1  1  1 

Liter,  as  it  is  apparent  to  publishers  all  ^  f 

over^lhe  world  J,  Japan’s  .XbV  w'di 'rSfssS'  " 

LTc^tlST*  heidXoun"sT^T(]^enra^^^ 

^•We  heard'  this  situation  thoroughly  The  defendants  had  great  difficulty  in 
explained  at  the  International  Press  Con- 
ference  of  the  League  of  Nations,  which  c:‘° 

I  recently  attended  in  Geneva.  There  can  ^l^lahoma  Supreme  Court. 

be  no  question  but  that  the  Japanese  press,  —  _ 

as  well  as  that  of  foreign  countries,  is  ^ 

considerably  handicapped  by  the  high  press  w  P  D  D  1  A/l  A  ^ 
rate  which  makes  the  publication  of  long  !-•  lx  Iv  1  IVl  A  Iv 

foreign  telegrams  a  very  great  expense —  A  D  fcT  C  T* 

entirely  beyond  the  reach  of  any  but  the  i»l  A.  Iv  IV  IL  1 

wealthiest  newspapers.”  ■  n  sa  j  i  .. 

The  United  I’ress  head  recalled  that  ^***’  Lawrence,  Ms... 

more  than  two  years  ago  the  Radio  Cor-  r*  1  • 

poration  of  America  offered  to  reduce  the  Retailers  EnthusiiXStic 
press  rate  across  the  Pacific  to  the  equiva¬ 
lent  of  ten  cents  gold  per  word  The  OUr  2,906  retailers 

Japanese  government,  after  considerable  ,  1111  1 

delay,  rejected  the  proposal,  but  later  about  the  healthy  vol- 
a  compromise  rate  of  18  centos  of 

gold.  This  rate  still  is  tar  too  high,  •  11 

Mr.  Bickel  asserted,  pointing  out  that  it  cure  irom  nationally 
costs  more  than  three  times  as  much  per  Lrinwr. 


LABOR  CHIEF  TO  AID 
REPORTERS’  UNION 

William  Green  Will  Go  to  Boston 
in  Interests  of  Writers  Who 
Are  Seeking  Higher 
Pay 

M.  J.  Flynn,  secretary  of  the  News 
Writers  Union,  Boston,  was  in  New 
York  this  week  conferring  with  William 
Cjreen,  president  of  the  American  Federa¬ 
tion  of  Labor,  in  regard  to  the  new  scale 
the  Boston  union  is  seeking.  Mr.  Green 
has  agreed  to  go  to  Boston  later  this 
month  to  meet  the  publishers  who  are 
now  refusing  to  deal  with  the  union. 

The  Boston  union,  one  of  two  news 
writers  unions  existing  in  this  country, 
has  submitted  a  new  scale  to  the  pub¬ 
lishers  association  of  which  (Tharles  H. 
Taylor,  Boston  Globe,  is  secretary.  A 
minimum  of  $75  a  week  is  being  asked 
for  copy  desk  men,  $65  a  week  for  staff 
reporters;  and  $55  a  week  for  photo¬ 
graphers  and  district  men.  The  present 
scale,  according  to  Mr.  Flynn,  averages 
$60  for  copy  desk ;  $50  to  staff ;  $40  to 
$45  to  photographers;  and  from  ^5  to 
$50  for  district  men. 

Mr.  Flynn  said  the  Boston  union  had 
been  in  existence  for  more  than  30  years 
and  had  had  three  “memorandum  agree- 


MERRIMACK 

MARKET 

Lowell,  Mass.,  and  Lawrence,  Mass. 

Retailers  Enthusiastic 


Whenever  you  see 
a  dispatch  signed  by 


you  know  the  paper  tnat  prints 
it  has  the  exclusive  city-of-pub- 
lication  rig^hts  of  the  financial 
service  of 

CONSOLIDATED  PRESS 


Ask  our  2,906  retailers 
about  the  healthy  vol¬ 
ume  of  sales  they  se¬ 
cure  from  nationally 
known  merchandise 
advertised  consistently 
in  these  two  news¬ 
papers. 

Ask  our  Merchandising 
Elxecutive  about  your 
products  prospects 
here. 

Lawrence,  Mass. 

Eagle  and  Tribune 

Lowell,  Maaa. 

Courier-Citizen  &  Leader 

Bryant,  Griffith  Sc  Brunion,  Inc. 

Mew  York  Ohicaro 

9  E.  41  It  Bt.  laiO  BeU  Bide. 

Boston  Atlanta 

201  Devonshira  Bt.  Walton  Bldg. 


meiits”  with  the  publishers.  At  the  pres¬ 
ent  time,  he  said,  the  publishers  are  ob¬ 
jecting  to  recognizing  the  union  on  the 
grounds  that  they  fear  it  will  “exercise 
control  over  and  interfere  with  the  edi¬ 
torial  policies  of  the  newspapers.” 

At  the  request  of  Mr.  Flynn,  President 
Green  has  already  answered  this  objection 
by  telegraph,  agreeing  to  have  a  clause 
inserted  in  any  contract  agreed  up  >n 
stipulating  that  the  union  will  not  inter¬ 
fere  with  the  paper’s  editorial  views. 

Mr.  Flynn  also  reported  that  the 
Central  Labor  Union  at  Boston  had 
agreed  when  called  upon  to  list  the 
Boston  papers  as  “unfair  shops.” 

Publishers  have  informed  Editor  & 
Publisher  that  “very  few”  staff  mem¬ 
bers  are  affiliated  with  the  union.  Mr. 
Flynn  said  that  210  newspaper  men  out 
of  290  eligible  were  members.  To  be 
eligible  a  newspaper  man  must  have  had 
at  least  three  years’  experience. 

“Since  1914,  we  have  obtained  a  200 
per  cent  increase  for  Boston  news  writers, 
compared  with  a  98  per  cent  increase 
obtained  in  the  mechanical  departments.” 
Flynn  declared. 

“District  men  are  now  getting  $50  a 
week  for  doing  what  they  were  paid  $18 
a  week  for  12  years  ago.” 

Mr.  Flynn  is  a  former  Boston  news¬ 
paper  man.  He  left  the  Herald  to  take 
his  present  position  as  secretary  of  the 
News  Writers  Union. 
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Hulilntu  (0Ui  EuijliBli 

Jor  l^oliiaij  JIar 

You  can  lift  the  ban  on  delicate  Old  English 
this  year  and  tell  your  advertisers  to  use  all 
they  want — if  you  have  Ludlow  equipment. 

Suggest  the  use  of  48  point  Old  English  to 
convey  Holiday  Greetings  and  Holiday  sales 
stories,  and  “cash  in”  on  the  large  space  that 
•ads  of  this  kind  require. 

Let  their  messages  be  long  or  short  in  Old 
English,  for  any  desired  quantity  is  readily 
available  in  new  Ludlow  sluglines.  Matrices 
in  18,  36,  and  48  point  are  now  in  stock  and 
the  12  and  24  point  sizes  will  be  ready  in  the 
near  future. 

Order  Old  English  matrices  note.  Complete  specimen 
shott'ings  will  he  sent  upon  request. 

^itliUitti  Sttpniirapli  (tnmpauii 

2032  Clyhourn  Avenue, Chicago 


Boston:  +70  Atlantic  Avc. 
New  Vork:  63  Park  Row 


Atlanta:  41  Marietta  St. 
San  Francisco:  5  Third  St. 


LUDLOW  QUALITY  SLUG  COMPOSITION 
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NEA  MAGAZINE  FICTION 


Is  Original 
First  Run 
Fiction 


U’illiam  Slovens  MiXull, 
on  author  whose  stories  are 
familiar  to  readers  of  the  Sat¬ 
urday  Evening  Post  and  other 
li'idely  read  magazines,  eontrih- 
utes  to  the  first  tn>o  is.sui's  of 
the  j\hA  magazine  a  story 
railed  "It  \’ei'er  Ciin  Be 
Told."  His  next  story  is 
scheduled  for  the  Christmas 
number. 


Masters  of  the  story^ 
telling  art  bring  their 
product  to  the  new  12- 
page  NEA  magazine  sec¬ 
tion,  where  the  fiction 
takes  rank  with  that  to 
be  found  in  the  maga¬ 
zines  of  big  national  cir¬ 
culation. 


Lymart  Bryson,  short  story 
prize  tvinner,  whose  worl(  ap¬ 
pears  In  the  Atlantic  .Monthly. 
Adventure,  Scribner's,  Mc¬ 
Clures.  the  Green  Book  and 
others,  begins  a  three-part 
story,  “The  Tattooed  Butter¬ 
fly,”  In  the  Aov.  20  issue  of 
the  NEA  nuii;<j;inc. 


No  Reprints 
No  Second  Rights 


The  first  considerations 
of  NEA  magazine  fiction 
are  originality  and  merit, 
and  in  its  very  first  num- 
bers  NEA  Service  has 
turned  to  authors  with 
established  reputations. 


Wire  today  for  NEA  maga- 
zine  rates.  Available  in  8- 
or  12-page  ready-print  sections 
or  as  separate  pages  in  mat 
form.  Proofs  on  request. 


Ben  Eucien  Burman,  who 
has  been  contributing  to  the 
magazines  for  years,  among 
them  Liberty,  the  Pictorial  Re¬ 
view  and  the  Edifs’  .Magazine, 
has  written  a  splendid  story, 
"The  Parrot  Lady.”  It  will 
appear  in  the  Dec.  I  /  and 
Dec,  I  a  issues  of  the  NF.A 
magazine. 


Cleveland,  Ohio 

The  World's  Greatest  Newspaper  Feature  Service 
Backed  by  34  Years'  Experience 
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Editor  &  Publisher  for  November  12,  1927 

CONTEMPT  POWER  CAN  THROTTLE  FREE  ideas  on  how  they  might  increase  tl 

business.  Don  t  ask  them  for  ads.  Sr 

PRESS  IN  INDIANA,  EDITORS  TOLD  sen  more  goods, 


Law  School  Dean  Cites  Shumaker  Case  in  Stressing  Peril  to 
Newspapers — Wants  Jury  Trial  in  Contempt  Cases — 
Condemns  ‘‘Trial  by  Newspaper” 


the  courts  of  Indiana  want  to 
enforce  the  law,  there  is  no  freedom 
of  speech  and  the  press  in  Indiana,”  said 
Prof.  Hugh  K.  Willis  of  the  Law  Schf)ol 
of  Indiana  University  in  an  address  on 
“Use  and  Abuse  of  Punishment  for  Con¬ 
tempt  of  Court”  before  a  convention  at¬ 
tended  by  110  editors  of  Indiana  weekly 
newspapers  at  Indiana  University,  Friday 
and  Saturday,  Nov.  4-5. 

Professor  Willis  denounced  as  “judicial 
tyranny”  the  action  of  a  judge  in  holding 
a  newspaper  man  for  contempt  of  court 
for  criticizing  him  when  there  is  no  case 
pending. 

“When  there  is  no  case  pending,  it  is 
necessary  for  the  safety  of  our  demo¬ 
cratic  institutions  that  there  be  absolute 
freedom  to  criticize,”  Professor  Willis 
pointed  out. 

“When  there  is  a  case  pending,  a 
judge  should  have  the  power  to  cite  for 
contempt  but  the  case  should  be  tried 
by  a  jury  and  before  another  judge.  Yet 
according  to  the  decision  of  the  Indiana 
Supreme  Court  in  the  Shumaker  case, 
there  might  nearly  always  be  some  kind 
of  a  case  pending  and  the  criticism  which 
is  made  might  be  broadly  construed  to 
fit  that  pending  case,  although  such  was 
not  the  intention  of  the  critic. 

“Power  to  punish  for  contempt  of  court 
is  not  a  personal  power  of  the  judges^  of 
the  court  to  protect  them  against  criticism 
but  a  power  to  protect  the  court  officially 
in  the  administration  of  justice.  To  per¬ 
mit  judges  to  punish  for  contempt  of 
court  criticism  of  any  case  which  has 
been  finally  disposed  of  makes  the  process 
of  contempt  of  court  a  per.sonal  protection 
of  the  judges  rather  than  of  the  court  and 
is  a  perversion  of  the  use  of  the  power 
to  punish  for  contempt  of  court.  It 
should  be  stoppcrl  and  it  is  practiced  by 
only  a  few  courts  in  the  United  States. 

On  the  other  hand  Professor  Willis 
held  that  “one  use  of  the  jwwer  to 
punish  for  contempt  of  court  which  is  not 
now  generally  made  but  which  ought  to 
be  made  is  that  of  stopping  the  abomina¬ 
tion  of  newspaper  trials.” 

“At  the  present  time  practically  no 
important  criminal  case  is  tried  in  the 
courts  which  is  not  first  tried  by  the 
newspapers,"  .said  Professor  Willis.  “The 
newspapers  are  not  wholly  and  perhaps 
not  even  largely  responsible  for  the 
situation.  Others  who  must  bear  a  large 
part  of  the  responsibility  are  the  police 
and  detectives,  who  seem  to  rely  upon 
‘Third  Degree’  work  and  newspaper 
publicity  for  the  detection  of  criminals, 
and  prosecuting  attorneys  and  other  offi¬ 
cers  of  the  court,  who  desire  newspaper 
publicity  for  political  reasons. 

“All  should  stop  the  practice  and  the 
most  effective  way  to  stop  it  is  by  the 
use  of  the  process  of  contempt  of  court. 
The  courts  already  have  this  power  as 
has  been  proven  by  Judge  O.  Dunn  of 
Baltimore  Criminal  Court.  And  if  they 
would  take  the  position  that  they  are 
going  to  punish  for  contempt  of  court 
all  those  who  are  now  guilty  of  the  prac¬ 
tice,  it  would  soon  stop.” 

Other  speakers  at  the  two-day  con¬ 
ference  in  addition  to  Professor  Willis 


REMOVAL  NOTICE 

Saturday,  November  12,  I  will 
move  my  office  from  suite  1012 
to  suite  710,  where  I  have  pro¬ 
cured  much  larger  and  better 
quarters.  I  have  also  opened  a 
branch  office  at  6  North  Michi¬ 
gan  Avenue,  Chicago,  and  the 
same  is  in  charge  of  Frank  K. 
Kauffnum,  well  known  to  the 
newspaper  fraternity.  J.  B.  Shale, 
Times  Bldg.,  New  York. 


were;  Charles  M.  Meredith,  editor  of  the 
Qiiakertou'n  (Pa.)  I’ree  Press  and  presi¬ 
dent  of  the  National  Editorial  Associa¬ 
tion  ;  George  O.  I.eonard,  director  of 
media  and  research  for  the  Campbell- 
Ewald  Company,  Detroit;  George  James, 
managing  editor  of  the  Brazil  (Ind.) 
Daily  Times;  Norman  J.  Radder,  asso¬ 
ciate  professor  of  journalism,  Indiana 
University;  and  Lawrence  Orr,  chief 
examiner  for  the  Indiana  Board  of  Ac¬ 
counts. 

Mr.  Meredith,  who  made  a  speech  at 
the  banquet  attended  by  editors  and  their 
wives,  emphasize<l  the  importance  of 
making  collections. 

“You  may  get  out  the  best  country 
weekly  it  is  possible  to  produce,  you  may 
have  a  circulation  list  that  includes  every 
householder  in  the  country,  and  all  the 
merchants  in  town  may  be  patronizing 
your  advertising  columns,  but  if  you 
can’t  make  your  collections,  all  is  vanity 
and  vexation  of  spirit,”  said  Mr.  Mere¬ 
dith. 

In  making  money  in  the  newspaper 
business  Mr.  Meredith  said  he  had  had 
the  very  effective  aid  of  a  great  national 
editorial  association,  the  N.  E.  A. 

“I  have  made  thousands  of  dollars  by 
staying  home  and  being  a  member  of  the 
N.  E.  A.,”  he  told  the  Hoosier  editors. 
“The  N.  E.  A.  has  made  this  money  for 
me  through  its  various  national  activities 
the  last  ten  or  twelve  years.” 

Mr.  Meredith  then  told  how  the 
N.  E.  A.  had  headed  off  the  Farm  Bureau 
when  it  threatened  to  start  farm  papers 
in  all  the  counties;  how  it  found  a  way 
to  give  country  papers  good  one-column 
cuts  for  $1.50;  how  it  fought  against 
excessive  print  paper  prices  during  the 
war;  how  it  induced  Senator  Owen  of 
Oklahoma  to  withdraw  his  bill  which 
tlireatened  the  liberty  of  the  press;  how 
the  N.  E.  A.  backed  the  Porte  price  list ; 
how  the  organization  fought  the  sirens 
and  pirates  of  free  publicity;  and  how 
it  is  now  engaged  in  reforestation  work 
and  a  campaign  for  selling  the  country 
press  to  the  national  advertiser. 

Professor  Radder  spoke  to  the  editors 
on  “Getting  a  Page  of  Gassified  Ads 
for  the  Country  Weekly.”  He  exhibited 
copies  of  a  dozen  or  more  country  week¬ 
lies  from  New  Jersey,  New  York, 
Nebraska,  Iowa  and  other  states  that 
are  running  a  page  or  more  of  classified. 
He  then  analyzed  some  of  the  methods 
publishers  of  those  paj^rs  are  using  in 
building  up  this  classified  linage  which 
nets  some  of  them  $3,(XX)  to  $5,000  a 
year. 

Mr.  James  told  the  publishers  that  the 
old  days  when  the  editor  could  sit  in  his 
office  and  expect  the  merchant  to  bring 
in  his  ad  copy  are  “gone  forever.” 

“Get  out  of  the  back  office.  Go  out 
on  the  street.  Go  to  the  merchants  with 


These  two  newspapers  offer 
the  most  powerful  all -day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  6(X),(X)0  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 

Pulitsar  BundiDC,  New  York 
Tribune  Tower,  Chieoao 


ideas  on  how  they  might  increase  their 
business.  Don’t  ask  them  for  ads.  Show 
them  how  they  can  sell  more  goods,  and 
they  will  want  the  ads,”  he  said. 

Mr.  James  said  that  the  idea  of  adver¬ 
tising  originally  came  from  the  merchants. 
Fifty  or  sixty  years  ago,  he  said, 
merchants  in  New  York  wanted  to  adver¬ 
tise.  Papers  then  were  running  only 
classified  ads  or  very  small  display  ads. 
When  a  merchant  first  asked  for  a  big 
full-page  display  ad.  the  newspapers 
turned  him  down.  They  said  it  would 
spoil  the  looks  of  the  paper. 

Mr.  Leonard  said  that  the  Campbell- 
Ewald  Company  wants  to  use  country 
papers  despite  the  great  difficulties  in 
connection  with  using  them,  such  as 
the  variation  in  rates  and  difficulties  with 
schedules,  and  the  inability  in  some  cases 
of  getting  market  data  from  publishers. 
He  suggested  that  every  country  pap 
issue  a  four-page  folder  of  starxlard  size 
setting  forth  essential  market  facts.  He 
said  that  those  states  with  field  secretaric 
are  in  a  much  better  position  to  get  na¬ 
tional  advertising  than  other  states  be¬ 
cause  the  field  secretaries  are  raising  the 
business  standards  of  the  country  papers. 

John  Ben  Stotts,  publisher  of  the 
Odon  Journal  and  president  of  the  In¬ 
diana  Weekly  Press  Association,  presided 
at  a  round  table  discussion  Saturday 
morning  at  which  the  new  legal  advertis¬ 
ing  law  was  explained  by  Mr.  Orr  and 
the  efforts  of  the  legislative  committee 
of  the  association  were  set  forth  by  C.  G. 
Brodhecker  of  the  Broivnstcrum  Banner, 
chairman  of  this  committee.  Mr.  Rrod- 
hecker  made  a  plea  for  all  publishers  in 
Indiana  to  come  to  the  assistance  of  the 
1.  W.  P.  A.  and  help  it  in  its  efforts  to 
head  off  attacks  on  this  law  at  the  next 
session  of  the  legislature. 

CORRECTION 

In  an  item  printed  recently  Editor  & 
Pi'Bt.isnER  erroneously  stated  that  Stan¬ 
ley  Symaii  had  been  named  advertising 
manager  of  the  New  York  American. 
Mr.  Syman  has  been  made  manager  of 
local  advertising  of  the  Daily  New  York 
American. 


ANOTHER  GEORGIA  TROPHY 

George  M.  Napier,  Attorney  (jencral 
of  the  state  of  Georgia  and  many  yi  ars 
an  editor,  has  given  the  Georgia  Press 
Assftciation  another  trophy  to  be  <  on- 
tested  for  each  year.  Mr.  Napier  an¬ 
nounces  a  gold  medal  as  an  award  to 
the  weekly  paper  carrying  the  best  edi¬ 
torial  of  the  year.  This  is  the  third 
trophy  the  members  of  the  press  ass-cia- 
tion  can  now  complete  for  annually.  Mr, 
Napier  is  an  honorary  member  of  the 
Georgia  Press  Asstxtiation. 

ANOTHER  McCUTCHEON  SERIAL 

John  T.  McCutcheon,  the  Chicago 
Tribune’s  cartoonist,  has  written  a  new 
serial,  “The  Master  of  the  World,” 
which  will  appear  on  the  front  page  of 
the  main  news  section  of  the  Tribune 
every  Sunday,  starting  Nov.  6.  The 
serial,  which  is  illustrated  by  Mr. 
McGutchetm,  is  described  as  a  story  of 
romance,  mystery,  adventure. 
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Duplex 

Unite 


DUPLEX  HIGH  SPEED  SUPER-DUTY  INTERCHANGEABLE  UNITS 


SIMPLICITY  OF  DESIGN  affords  the  greatest  ease  of  installation 
and  operation,  accessibility  and  speed. 

RIGID  HEAVY  FRAMING  with  double  support  (exclusive 
Duplex  features)  for  top  structure  gives  added  steadiness  and  elimi¬ 
nates  vibrations  at  high  speeds,  375,  400,  or  425  r.p.m. 

SINGLE  BASE  PLATES  absolutely  assure  alinement  in  installation 
or  in  later  rearrangement  or  additions. 


ENGINEERING  STRENGTH  lies  in  the  special  test  bronze  and 
steel  of  gears  and  oversize  shafts,  all  designed  to  a  carrying  strength 
more  than  ten  times  the  heaviest  running  burden  at  high  speeds. 

Also  in  the  extra  size  bearing  supports,  bronze  bearings,  extra 
wide  face  of  all  gearings. 

Heat'proof  and  seize*proof  bearings;  the  best  and  most  expen¬ 
sive  cylinder  bearing  of  any  press  —  and  a  life-long  guarantee. 


Duplex 
^  Units 


Duplex  Printing  Press  company 

BATTLE  CREEK,  MICHIGAN 

mew  YORK:  World  Bnlldlng  CHICAGO:  77  W.  Washington  St.  SAN^FRANdSCOi  doTonag  Building 


OUR  CUSTOMERS  WRITE  OUR  ADS 

The  NEW  YORK  WORLD  tells  Editor  &  Publisher  [page  11,  October  22,  1927}  that  when  the  largest  buUders  In  the 
country  declared  it  impossible  to  meet  their  requirements  in  press  design.  The  DUPLEX  PRINTING  PRESS  COMPANY 
DID  IT!  The  result  is  **the  most  compact  high  speed  press  equipment  ever  erected.** 

BRING  YOUR  PRESS  PROBLEMS,  BIG  OR  LITTLE,  TO  THE  ENGINEERING  [STAFF  OF  THE  DUPLEX,' TO  iT^ 
DEAN  OF  NEWSPAPER  PRESS  DESIGNERS  OF  THE  WORLD  TODAY— AND  HAVE  THEfEXPERIENCEl^OFj  REAL 
CO-OPERATIVE  SERVICE  IN  YOUR  NEEDS. 


DUPLEX  SUPER-DUTY  UNIT 

PLAIN  SIDE  VIEW 


showing  smooth  safe  gear  shielding  with  extreme 
accessibility  of  all  working  parts  and  reinforcing 
strength  of  upper  double  supports. 


KEY  TO  CONSUMER  BUYING  ABILITY 

Statistical  Rating  of  Washington  Counties  and  Cities  for  Prod> 
ucts  of  General  Appeal,  in  Six  Major  Classes  of  Quality 
and  Cost — An  Original  Simplified  and 
Tested  Formula  from  Basic  Data 

By  NELSON  H.  SEUBERT 

Copyright  1927  by  Editor  &  Publisher  Company.  All  rights  are  re¬ 
served  and  warning  is  given  that  reproduction  of  these  results,  in  whole 
or  in  part,  without  written  permission  of  Editor  &  Publisher  Co.,  will 
constitute  copyright  infringement. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  WASHINGTON 

Note:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 


Counties  in  bold  face  capitals — Cities  in  capitals  and  lower  case 

CL  No.  I  CL  No.  2  CL  No.  3  CL  No.  4  CL  No.  B  CL  No.  6 


WASHINGTON  . 

.13521 

14558 

15595 

16632 

17669 

7574 

ADAMS  . 

.  58 

55 

52 

49 

46 

13 

ASOTIN  . 

.  57 

49 

42 

34 

26 

6 

BENTON  . 

.  105 

94 

83 

72 

61 

26 

CHELAN  . . 

.  224 

245 

265 

287 

307 

67 

CLALLAN  . 

.  124 

126 

128 

129 

131 

20 

CLARKE  . 

.  310 

290 

267 

246 

225 

75 

Vancouver  . 

.  130 

133 

136 

139 

142 

41 

COLUMBIA  . 

.  38 

41 

43 

45 

48 

22 

COWLITY  . 

.  84 

108 

132 

156 

180 

50 

DOUGLAS  . 

.  77 

66 

55 

44 

33 

8 

FERRY  . 

44 

38 

32 

25 

19 

8 

FRANKLIN  . 

.  59 

68 

77 

86 

95 

9 

GARFIELD  . 

.  27 

34 

41 

48 

55 

27 

GRANT  . 

.  46 

43 

40 

37 

34 

8 

GRAYS  HARBOR.. 

.  487 

587 

685 

783 

882 

389 

Aberdeen  . 

.  167 

216 

266 

315 

364 

159 

Hoquiam  . 

.  116 

151 

186 

221 

256 

52 

ISLAND  . 

.  48 

40 

32 

23 

15 

8 

JEFFERSON  . 

41 

43 

45 

46 

48 

4 

KING  . 

.  4538 

5075 

5609 

6145 

6680 

3656 

Seattle  . 

.  3896 

4447 

4998 

5549 

6100 

3323 

KITSAP  . 

.  360 

344 

327 

310 

293 

51 

Bremerton  . 

.  Ill 

125 

140 

154 

168 

21 

KITTITAS  . 

.  118 

135 

153 

171 

188 

29 

KLICKITAT  . 

.  56 

54 

52 

SO 

48 

9 

LEWIS  . 

.  347 

347 

345 

345 

343 

63 

LINCOLN  . 

.  93 

92 

91 

90 

89 

24 

MASON  . 

.  33 

39 

45 

SO 

56 

14 

OKANOGAN  . 

.  161 

140 

119 

98 

77 

28 

r  November 

12,  1927 

CL  No.  1  CL 

No.  2 

CL  No.  3 

CL  No.  4 

CL  No.  S  CL 

No.  g 

PACIFIC  . 

....  145 

149 

154 

158 

162 

3o 

PENDOREILLE 

. . . .  59 

58 

57 

56 

55 

10 

PIERCE  . 

....  1449 

1582 

1712 

1844 

1975 

836 

Tacoma  . 

....  988 

1127 

1266 

1404 

1543 

643 

SAN  JUAN  . 

. . . .  30 

27 

24 

21 

18 

3 

SKAGIT  . 

....  311 

305 

300 

294 

288 

53 

SKAMANIA  . 

....  14 

15 

15 

15 

16 

12 

SNOHOMISH  ... 

....  629 

615 

600 

585 

570 

377 

Everett  . 

. . . .  272 

299 

327 

354 

381 

245 

SPOKANE  . 

....  1416 

1749 

2079 

2410 

2740 

X33 

Spokane  . 

....  1031 

1177 

1323 

1469 

1615 

509 

STEVENS  . 

....  188 

163 

139 

114 

89 

31 

THURSTON  . 

....  218 

232 

246 

259 

273 

95 

WAHKIAKUM  .. 

....  31 

30 

30 

30 

29 

7 

WALLA  WALLA 

. . . .  184 

214 

244 

273 

303 

139 

Walla  Walla  .... 

....  148 

171 

194 

217 

240 

113 

WHATCOM  . 

. . . .  445 

434 

423 

412 

401 

231 

Bellingham  . 

. . . .  240 

257 

275 

292 

309 

175 

WHITHAN  . 

....  196 

203 

211 

219 

226 

62 

YAKIMA  . 

....  656 

629 

601 

573 

545 

235 

Yakima  . 

....  218 

256 

294 

332 

370 

143 
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Base  Town  and  County  Map  Copyright  by  American  Map  Co.,  New  York 
Counties  and  cities  having  more  than  10,000  population  in  Washington. 


TEXAS  VETERANS  TO  MEET  automobile  trip  will  be  taken  through 
_  the  citrus  fruit  belt  of  the  Lower  Rio 

Editorial  Association  to  Hold  S-Day 

^  ^  Will  end  with  a  dinner  in  Rcynosa, 

_ _ _ a? _ ^ _ ^ 


Convention  Nov.  24-26  Mexico. 

An  attractive  three-day  program  has  The  second  day  will  begin  with  an 
been  prepared  for  the  16th  annual  meet-  address  by  Miss  Helen  Z.  VVortman. 
ing  of  the  Texas  Editorial  Association,  director  department  of  journalism,  Bay- 
which  will  be  held  at  McAllen,  Nov.  lor  College  for  Girls,  Belton.  Col.  P.  L. 
24-26.  Downs  will  speak  on  “How  the  Valley 

This  organization  of  veterans  of  Texas., Me.”  Early  recess  will  be 
newspapers  will  be  called  to  order  by  for  a  trip  to  San  Benito,  where 

George  11.  Boynton  'of  Sherman,  presi-  the  Central  Power  &  Light  Co.,  will  give 
dent.  Then  will  come  an  address  of  a  luncheon.  The  afternoon  will  be  spent 
welcome,  to  which  Col.  Frank  P.  Holland,  at  the  Valley  Mid-Winter  Fair,  Harlingen. 
Dallas,  will  respond.  Appointment  of  The  second  day  will  be  concluded  with  a 
committees  will  be  followed  by  address  country  club  supper  and  dance  at  Mc- 
on  “Our  Reasons  for  Annual  Meets,"  Allen. 

I>ouis  Blaylock,  Dallas.  R.  H.  McCarty,  Austin  Callan  of  Houston,  with  his 
Albany,  next  will  tell  “Why  I  Am  for  the  “General  Observations  and  Reminis- 
Hen,  the  Sow  and  the  Cow.”  cences,”  will  start  the  third  day.  He 

At  12:30  the  Mc.Allcn  Chamber  of  will  be  followed  by  John  R.  Lunsford. 
Commerce  will  entertain  with  a  Thanks-  Temple,  with  “Country  Weeklies  and 
giving  dinner.  During  the  afternoon  an  Modem  Journalism.” 


Thii  chart  ihowi  the  relative  variation  of  the  State  of  Washington  above  or  below 
the  United  States  average  for  cities  of  10,000  or  more  population,  cities  of  less 
than  10,000  and  rural  population  and  the  entire  State  of  each  merchandising 

claM. 


Reader  interest  centers  on 

LOCAL  NEWS 

News  of  special  interest  to  your  locality  breaks  in 
Washington  every  day.  Your  leased  wire  carries  only 
national  news. 

The  only  way  you  can  be  sure  of  complete  local  coverage 
in  the  National  Capital  and  immediate  service  at  all  times 
without  the  expense  of  maintaining  your  own  Washington 
Bureau  is  through  the 

General  Press  Association 

You  will  be  surprised  at  the  completeness  of  the 
service  and  its  reasonable  cost. 


National  Press  Building 


Washington,  D.  C. 
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OGRAVURE 

I  and  the  r\ 


Year  after  year  rotogravure  sections  have 
been  showing  substantial  lineage  gains 
with  very  marked  increases  during  the 
pre'holiday  seasons.  A  little  concentrated 
effort  at  this  time  will  produce  very 
gratifying  results. 

On  the  next  pages  we  announce  two  new 
selling  aids  —  part  of  the  Kimberly 'Clark 
Company's  service  to  publishers  of  rotCK 
gravure  sections  to  promote  a  greater 
appreciation  of  this  modetn  process. 
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KIMBERLY-CLARK 

PHOTO'SERVICE 

CATALOG 

Winter,  1927 


Rt\ 


K.Sh 


Oppoiite  each  page  of  photof  if 
a  page  of  layout  suggeftkmt  ut 
mg  the  material  offered  in  the 
catalog.  Orer  a  huruhed  articlef 
suitable  for  holiday  advertising 
are  incliuied  in  these  thirty-two 
pages  of  material  for  the  solici¬ 
tation  and  preparation  of  local 
rotogravure  advertising. 


jects,  new  back- 
s  '  new  borders 
igns,  new  panels 
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n  A  Fo^y-e'gf't  I»ges 

l3fJfJ/\  of  rotogravure 
V->^  suggestions  to 
help  your  solicitors,  your  advertisers 
and  your  prospective  advertisers. 

The  A.  B.  C.  of  Rotogravure  will  be 
supplied  to  you  in  quantities  so  that 
you  may  give  it  wide  distribution  in 


your  community.  Ample  space  is  pro- 
vided  on  the  back  cover  for  your  imprint. 

If  you  will  advise  our  Rotogravure  De' 
velopment  Department,  208  S.  LaSalle  St., 
Chicago,  the  number  of  these  books  you 
will  require  for  your  mailing  list,  we 
will  ship  them  to  you  at  once. 

Kimberiy-Qark  (bmpany 

\  EttablUhcd  IS72 


Neenah,  Wis. 


Mamu/aetmrerf  «/ 

Km.  U.  K.  r*l.  <>«. 

ROTOPLATE 

The  perfect  pap^  for 
rotogrmvmre  printing 

NEW  YORK: 

5 1  Chambers  Street 
LOS  ANGELES; 

716  Sun  Finance  Building 
CHICAGO: 

208  S  LaSalle  Street 


Editor  &  Publisher  for  N  ovemb  er  12,  1927 


BOVE  is  shown  the  new  plant  of  the 
Imperial  Type  Metals  Company  re- 
tl.\  opened  at  3400  Aramingo  Ave., 
ilailflphia. 

Tlie  capacity  of  the  plant  is  several 
Bes  greater  than  that  of  the  old  in  order 
serve  increased  demand  in  the  eastern 
rriti  pry. 

The  site  is  two  and  one-half  acres  or 
city  square  and  fronts  on  the  new 
Icvard  which  connects  New  York  City 
Philadelphia.  Located  on  the  Penn- 
vania  Railroad  the  plant  has  good 
inning  facilities. 

The  factory,  itself,  is  designed  to  give 
improved  service.  Chemical  laboratory, 
'ting  room  and  shipping  departments 
e  all  been  equipped  with  up-to-date 


a 


facilities.  Particular  pains  were  taken  in 
the  laying  out  and  equipping  of  the 
chemical  laboratory. 

Modern  equipment  has  been  installed  to 
enable  the  dispatch  of  all  orders  with 
maximum  speed  and  efficiency.  An  over¬ 
head  crane  handles  tons  of  metal  with 
ease  and  rapidity.  Shipping  platforms  are 
all  at  loading  level  and  can  accommodate 
15  trucks  simultaneously.  Six  railroad 
cars  can  be  loaded  at  once  from  the  ship¬ 
ping  department. 

The  present  executive  personnel  of  the 
Imperial  Type  Metal  Company  comprises 
the  founders,  W.  S.  Yerger,  president, 
and  Carl  Nibecker,  first  vice-president, 
with  Clarence  Seaman,  vice-president  and 
general  sales  manager. 


HAWLEY  SHIFTED  TO  ROME  Hawley  has  been  regularly  detached 

_  since  joining  the  A.  P.  to  help  Corre- 

•  &  DU  spondent  Joseph  E.  Sharkey  report  the 

IS  A.  P.  Man  Named  Assistant  to  league  of  Nations  meetings  in  Geneva, 
Salvatore  Cortesi  and.  under  Mr.  Sharkey  helped  cover  the 

udson  Hawley  has  been  transferred  tripartite  Naval  Conference  in  that  city 
om  the  Paris  bureau  of  The  Associ-  ,,,  „  .  ,  . 

’d  Press  to  the  Rome  bureau  to  be  Harold  E.  Wmker  has  also  been  trans¬ 
assistant  c  o  r  r  e-  from  the  Pans  to  the  Rome  bureau 

-  soondent  to  Mr  A.  P.  Before  joining  the  A.  P., 

SMvatore  Cortesi.  worked  at  Portland  and  Lewiston,  Me., 

“  Born  in  Boston,  Manila,  San  Francisco  and  Honolulu. 

Mass  Hawley’s  Touring  the  war  he  served  as  lieutenant 
-j  journalistic  expc-  captain  of  artillery  in  the  A.  E.  F. 

rience  began  early.  - 

'  ^*'1  did  not  suspend 

_  the  Phuhptan  and 

the  Mirror,  daily 

and  monthly  pub-  Ft.  Myen  (Fla.)  Palm  Leaf  Plant  Re- 
lications  of  Phil-  turned  to  Capt.  DeLysle 

where he  A/yerr  (Fla.)  Daily  Palm 

prepared  for  col-  suspend  publication  on  Oct. 

lege.  At  Yale  he  stated  in  a  dispatch  to  Editor 

Hudson  Hawlev  was  editor  in  ^  Pl’bi.isiikr  printed  in  the  issue  of  Oct. 

chief  of  the  Pec-  effort  was  made  by  local  creditors 

.  the  humorous  bi-weekly.  the  plant,  in  absence  from 

pon  being  graduated  in  1914  he  joined  *-dy  of  Capt.  Jack  DeLysle,  publisher 
city  staff  of  the  Hartford  (Conn.)  ana  managing  editor,  but  certain  legal 
rj.  under  Roland  F.  Andrews.  Eight  reciuirements  could  not  be  met  and  the 
■tbs  on  the  street  were  followed  by  dsy  after  the  attempted  sale,  Capt.  De¬ 
posts  of  assistant  city  editor,  assistant  states,  the  plant  was  returned  to 

the  managing  editor,  and  associate  "is  possession.  The  paper  has  not  missed 
or.  He  helped  run  the  paper  during  an  issue  since  the  date  of  the  reported 
campaign  of  1916,  after  reporting  the  suspension,  he  declares. 

uiilican  convention  at  Chicago.  From  - 

Times  Hawlev  went  to  the  old  New  EBERHARD  TO  ST.  LOUIS 
k  Momtng  Sun. 

In  August,  1917,  he  enlisted  in  the  101st  Ernest  Eberhard,  for  the  past  two 
chine  Gun  Battalion,  26th  Division,  years  promotion  manager  of  the  Adver 
ling  in  France  in  October  of  that  year,  tising^  Club  News,  published  by  the  Ad 
January,  1918,  he  was  transferred  to  vertising  Oub  of  New  York,  will  leave 
staff  of  The  Stars  and  Stripes,  the  for  _St.  Louis  Nov.  19  to  become  vice 
ial  organ  of  the  A.  E.  F.,  being  the  president  and  a  director  of  the  Kriech 
member  of  the  editorial  board  to  baum  Publishing  Company,  publisher  of 
up  and  the  last  to  leave,  earning  a  the  Lumber  Manufacturer  and  Dealer. 
tion  from  General  Pershing  for  “con-  Mr.  Eberhard  has  had  considerable  ex- 
ous  and  meritorious  services’’  rend-  perience  in  advertising  and  publishing, 
on  that  paper.  Prior  to  joining  the  New  York  club’s 

fter  free  lance  work  in- Paris,  Hawley  staff,  he  had  been  an  account  executive 
rned  to  America  in  1920,  where  he  did  with  Radio  Station  WEAF,  and  had 
icy  work  in  Washington,  covering  the  been  on  the  staff  of  Advertising  Sr  Sell- 
itol  and  departments.  He  went  back  tug  for  four  years,  three  as  managing 
aris  in  1921,  doing  agency,  special  and  editor  and  one  as  advertising  solicitor, 
lance  work.  He  joined  the  Paris  He  has  also  been  editor-in-chief  of 
P.  staff  in  March,  1924.  Building  Age. 


’d  Press  to  the  Rome  bureau  to  be 
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Hudson  Hawlev 


DID  NOT  SUSPEND 


lications  of  Phil¬ 
lips  .\cademv,  .Xn- 
dover,  where  he 


Crosse  &  Blackwell 

FOOD  PRODUCTS 

have  been 

Nationally  Advertised  in 

The 

Christian  Science 
Monitor 

since  February,  1924 


f  Loan  I 

402  ArtiMH» 

Portland,  Oregon 


Crosse  &  Black¬ 
well’s  Pickles 
delight  the  most 
particular. 


SEALY-DRESSER  COMPANY 

129  Third  Si.,  Portland.  Ore.  BR  6201 


The  dealer 
“tie-in”  advertise¬ 
ment  above  is  one 

329 

which  appeared  in 
the  Monitor,  from 
38  different  cities, 
during  year  ended 
September  1,  1927 


A  folder  describing  this 
“tie-in"  service  will  be 
sent  on  request 
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EDI 


ONLY  A  START 


Five  years’  time  and  the  few  thousand  dollars 
that  the  International  Advertising  Association 
has  vote<l  for  the  work  will  suffice  to  build  a 
sound  foundation  for  the  program  of  education  and 
research  in  advertising  proposed  by  Walter  A. 
Strong,  publisher  of  the  Chicago  Daily  News,  and 
given  final  approval  this  week  by  the  Advertising 
Commission.  It  won’t  provide  the  complete  answer 
to  the  questions  the  past  few  years  have  created. 

Advertising’s  growth  has  been  diffuse  since  the 
beginning  of  the  century.  It  has  attracted  to  its  ranks 
men  of  genius.  It  has  drawn  also  practitioners  of 
various  arts,  self-styled  advertising  and  validating 
their  claim  by  getting  a  portion  of  the  advertiser’s 
appropriation.  Often  they  have  no  more  right  to  be 
considered  as  serious  advertising  than  the  funny  in¬ 
scriptions  on  the  back  of  a  Ford  or  a  flapper’s  raincoat. 
They  do  not  fit  logically  into  genuine  sales  promotion 
plans.  They  are  sold  because  they  are  cheap,  or 
novel,  or  because  they  have  appeal  to  the  vanity  of 
the  advertiser. 

It  will  not  be  inordinately  hard  for  the  Bureau  of 
Research  and  Education  to  classify  them  and  to  es¬ 
timate  their  rightful  place  in  the  scheme  of  sales,  but 
it  will  be  a  tremendous  task  to  establish  standards 
of  education  that  will  outlaw  the  charlatan.  The 
educational  program  will  have  to  be  carried  through 
the  entire  fabric  of  business,  which  never  lacks  hardy 
ones  ready  to  try  the  cheap,  the  new,  or  the  vain. 

The  research  field  upon  which  Prof.  Barnes’ 
bureau  embarks  is  virgin.  Tons  of  paper  have 
been  consumed  to  write  about  the  obvious  in  adver¬ 
tising,  but  we  can  recall  not  more  than  half  a 
dozen  studies  which  have  sought  to  find  out  what 
advertising  can  be  made  to  do  and  what  it  cannot 
possibly  do.  So  young  is  the  art  that  many  of  these 
early  researches,  made  upon  the  best  available  scien¬ 
tific  basis,  have  already  been  proven  erroneous. 

With  that  in  mind,  we  repeat  that  the  program  now 
established  provides  for  only  a  start.  More  than  a 
million  dollars  a  year  is  now  being  put  by  the  trade 
press  into  telling  the  story  of  advertising  to  its 
makers  and  users.  It  is  spent  efficiently,  but  it  will 
be  multiplied  several  times  during  the  next  decade. 
The  program  proposed  by  Mr.  Strong,  to  be  executed 
by  Prof.  Barnes,  deserves  all  of  the  financial  siip- 
pf»rt  that  American  business  can  give  it,  as  well  as 
unselfish  co-operation  in  its  efforts  to  arrive  at  the 
white  truth  of  this  new  economic  instrument. 


Sales  can  he  accelerated  hy  exaggerated  ad¬ 
vertising — leitli  the  katzen jammer  hack-kick  not 
unlike  that  of  other  stimulants. 

A  FAMILY  NECESSITY 

An  Iowa  ncwspaiwr  publisher,  suing  a  subscriber 
for  non-payment  of  subscription,  brought  the 
action  jointly  against  the  man  and  his  wife.  The 
man  defaulted  and  judgment  was  entered  against  the 
wife,  whose  attorney  fought  it  on  the  ground  that 
she  could  not  be  held  liable  because  a  newspaper  was 
not  a  family  necessity. 

The  question,  as  such,  has  apparently  never  had  a 
legal  answer.  The  Iowa  courts,  according  to  Doxsee 
Brothers,  who  are  attorneys  as  well  as  publishers  of 
the  Monticello  Express,  have  construed  the  statute 
to  mean  that  family  necessities,  for  which  husband 
and  wife  are  jointly  liable,  include  papa’s  diamond 
shirt  stud,  his  watch  and  chain,  the  family  top-buggy, 
a  piano  and  organ,  a  wringer,  a  base-burner  stove, 
and  a  coal-oil  can.  It  has  been  held  that  the  beer 
that  father  used  to  be  able  to  bring  into  the  house 
is  not  a  family  necessity  and  mother  cannot  be  held 
liable  for  the  expen.se  of  its  purchase. 

The  broad  construction  given  the  statute  in  other 
litigation  would  seem  to  have  a  favorable  augury  for 
a  newspaper’s  suit,  if  any  is  ever  brought.  We  doubt, 
however,  that  many  publishers  have  to  ask  or  an¬ 
swer  the  question  through  the  courts.  The  satis¬ 
factory,  and  therefore  the  correct  answer,  is  given 
annually  when  Farmer  Jones  sends  in  his  renewal, 
or  weekly,  when  little  Johnny  makes  his  collections 
along  Seneca  street.  Whatever  the  courts  hold,  in 
their  curious  efforts  to  make  facts  conform  to  pre¬ 
cedent,  there  is  no  doubt  that  25,000,000  American 
families  take  their  daily  newspaper  and  would  hate 
the  thought  of  doing  without  it,  even  for  a  day. 


RIAL 


The  rich  and  poor  meet  together:  the  Lord 
is  the  maker  of  them  all. — Proverbs,  XXII;  2. 


NO— NOT  MUCH 


WE  have  it  upon  the  authority  of  Mr.  Ayles- 
worth,  president  of  the  National  Broadcasting 
Company,  that  radio  is  not  a  competitor  of 
the  daily  press  either  for  news  or  for  advertising 
revenue.  Si)eaking  before  the  convention  of  New 
England  Advertising  Clubs  in  Boston  Monday  night, 
Mr.  Aylesworth  outlined  an  idealistic  pre^ram  for 
radio  broadcasting,  built  ujwn  the  policy  of  “in¬ 
forming,  instructing,  and  amusing  the  public.’’ 

Where  have  we  heard  those  words  before?  Where, 
if  not  in  countless  definitions  by  newspaper  men  of 
the  functions  of  their  own  profession? 

Mr.  Aylesworth  declares  that  his  chain  of  broad¬ 
casting  stations  will  no  longer  report  banquets.  He 
eliminates  no  angle  of  competition  with  the  news¬ 
papers  there,  for  metropolitan  newspapers  have  ap¬ 
parently  ceased  to  regard  most  banquet  speeches  as 
news. 

Mr.  .\yles worth  does  not  intend  to  set  up  micro¬ 
phones  in  the  houses  of  Congress  to  catch  the  in¬ 
structing,  informative  and  entertaining  discourses  that 
often  mark  their  sessions.  They  receive  little  atten¬ 
tion  from  the  press  nowadays. 

He  does  intend  to  stage  studio  debates  between 
legislators  and  other  public  men  upon  questions  of 
high  importance  and  public  concern.  Newspapers  of 
intelligent  editorship  have  long  used  this  channel  for 
developing  discussion  of  such  questions. 

Mr.  Aylesworth  informed  his  audience  that  radio 
in  a  few  months  would  no  longer  invade  the  church 
with  its  paraphernalia  to  broadcast  under  disadvan¬ 
tageous  conditions  the  celestial  words  and  music. 
Radio  will  set  up  its  own  studio  church  with  the  best 
preachers  and  superlative  music  to  bring  the  bless¬ 
ings  of  religion  not  only  to  those  who  cannot  attend 
church  physically,  but  to  those  who  w’ill  not.  The 
newspapers  have  been  giving  more  and  more  atten¬ 
tion  and  space  to  religious  matters  for  the  past  ten 
\ears. 

Great  sports  events,  or  elections  as  local,  as  muni¬ 
cipalities — radio  has  anticipated  the  newspapers  by 
hours  in  reporting  them  and  Mr.  ,\ylesworth  men¬ 
tioned  no  intention  of  leaving  these  fields  of  informa¬ 
tion,  instruction,  and  entertainment  to  the  news¬ 
papers. 

Vet  radio,  willing  as  it  is  to  undertake  the  expendi¬ 
ture  during  1928  of  $3,(MX),000  for  talent,  as  Mr. 
.Xylesvvorth  told  the  advertising  audience,  cannot 
broadcast  a  single  item  of  news  unless  it  gets  it  from 
a  newspaper  or  a  press  association.  Radio,  we  take 
it.  is  not  yet  willing  to  undertake  the  establishment 
of  world-wkle  news  service  the  expense  of  which 
makes  puny  its  1928  budget.  It  need  not,  so  long  as 
it  can  get  paid  for  its  time  by,  and  get  its  news 
service  free  from,  the  new'spapers  and  their  allied  en¬ 
terprises. 

It  may,  if  it  finds  that  the  public  appetite  for  radio 
news  can  be  turned  into  sale  of  receiving  sets  and 
thence  profits,  and  the  newspapers  awake  to  the 
danger  they  have  created.  The  idea  is  less  fantastic 
today  ‘han  the  suggestion  in  1920  that  the  1928  cost 
for  entertainers  of  a  single  broadcasting  company 
would  be  $3,000,000. 

The  press,  as  a  whole,  has  not  faced  this  baby  giant 
of  radio  with  information  as  to  the  present  and  visiqn 
for  the  future.  The  little  infant  industry  has  been 
petted  and  fed  and  it  has  known  how  to  assimilate 
the  nourishment.  Its  growth  in  the  past  has  been  ex¬ 
tensive.  That  in  the  future  will  be  intensive  and 
strength  will  be  concentrated  in  a  few  hands.  The 
newspapers  cannot  ignore  this  growth.  They  can 
parallel  and  pass  it. 

Mr.  Aylesworth,  we  believe,  would  have  been  more 
accurate,  if  less  elegant,  had  he  said,  “Radio  doesn’t 
compete  with  the  newspapers — much.’’ 


RACE-TRACK  NEWS 


FEN 

of 

land  II 


NO  hypocritical  pretensions  to  virtue  are  made  blj/eiw.  ^ 
the  four  New  York  evening  papers  which  havlt  the 
agreed  to  diminish  the  fanatic  energy  which  the 
have  put  into  the  printing  and  distribution  of  race-true 
news.  Reform  has  been  nee<led,  and  it  has  come  he 
cause  the  waste  inherent  in  the  old  practices  had  ms : 
the  cost  disproportionate  to  the  circulation  gained. 

The  production  problem  of  most  American  new 
papers  differs  radically  from  that  of  the  newspaper 
fn  the  largest  cities.  A  56-page  evening  paper  i 
a  city  of  200,000  people  will  keep  a  single  press  ere 
well  occupied  during  an  eight-hour  day,  but  ihi 
heaviest  pressure  will  fall  upon  the  composing  nx.ii 
In  New  York,  Chicago,  Philadelphia,  or  other  citici 
where  circulations  crowd  or  pass  the  half-milli.ji 
mark,  a  56-page  paper  slides  through  the  great  o 
posing  room  batteries  with  ease,  but  often  jams 
the  press-room  neck  of  the  bottle. 

The  press-room  problem  is  complicated  to  distrac 
tion  when  the  machines  are  stopped  every  few  mir 
utes  at  the  peak  of  afternoon  delivery  to  make  k 
fudges  or  replates  on  the  result  of  a  single  horse  ru^ 
.Adoption  of  definite  edition  schedules  for  the  atT 
noon,  not  to  be  broken  for  racing  replates,  will  m.!; 
life  considerably  easier  for  the  press-room  sufx-ri 
tendent.  The  money  saving  should  be  worth  wh" 

At  the  other  end  of  the  circulation  line,  too,  ahu.« 
have  been  curtailed.  The  battalions  of  husilr 
which  surround  the  exit  gates  of  football  games  a; 
prize-fights  will  be  limited  to  10  for  each  paper  a 
the  paste-pot  war  of  the  newspaper  bill-posters  whi 
has  marked  these  events  is  over.  The  loss  in  i 
turned  papers  incurred  in  assuring  adequate  coveras' 
of  great  sporting  crowds  is  probably  small  in  emr 
parison  with  total  circulation  and  total  circulat! 
revenue,  but  it  is  an  item  that  had  to  receive  atte 
tion  in  a  day  when  profits  depend  not  upon  iiicoa'r 
iiKome,  but  decreasing  expense. 
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Some  recent  ne^vspaper  buildings  represent 
the  best  style  in  modem  American  architecture. 


A  MODERN  MOLIERE 


Earnest  ELMO  calkins  is  having  a 

time.  He  writes  lively  pieces  for  the  Atlm' 
he  takes  his  place  on  the  solemn  program 
the  national  advertisers’  convention  and  whips  kc 
words  across  the  tender  regions  of  advertising.  Ti 
flossy  picture  and  the  ritzy  text  meet  his  arched  ey 
brows.  The  million  dollar  air  of  the  50-cent  gor. 
earns  his  terse  and  ironic  comment. 

His  current  contribution  is  a  full-page  newsp.r 
advertisement  for  his  agency  burlesquing  the  mode 
automotive  magazine  copy.  Superlatives  abound 
boxed  space  centered  on  the  page,  but  below  it  E 
question  is  asked : 

“How  many  parsnips  do  you  think  that  sort 
oleomargarine  would  butter  ?’’ 

“ — but  we’d  never  write  an  advertisement  like  t 
about  ourselves. 

“ — and  we’d  never  write  one  like  that  about 
automobile,  either.” 

The  announcement  concluded  with  the  laconic  ‘ 
business  is  advertising”  and  stating  the  agency’s 
dress  and  telephone  number. 

We  can’t  criticize  this  copy.  Advertisements 
advertising  agencies  of  their  service  are  rare  enr 
to  have  their  very  presence  applauded,  no  ma'il 
what  their  message.  Perhaps  if  Mr.  Calkins  ■ 
make  his  rivals  take  their  own  remedies,  his  c.imtia:- 
against  the  1927  “precieuses  ridicules”  will  reach 
early  and  successful  conclusion.  We  hail  the  r 
Moliere  of  business. 
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How  about  "suppress”  or  "depress”  agents? 

VERMONT’S  HERO 


IF  the  Congressional  Medal  of  Honor  could 
awarded  for  valor  displayed  in  the  stress  of  - 
and  fire,  we  should  have  pleasure  in  nonilna: 
Lloyd  Squire,  the  editor  of  the  Waterbury  (Vt 
Record.  No  saga  of  war  tells  a  higher  story  of  "" 
rifice  and  heroism  “above  and  beyond  the  c.all 
duty”  than  that  related  in  this  issue  of  Mr.  Sqti 
when  the  mountain  torrents  engulfed  his  te 
He  deserves  well  of  his  people. 
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PERSONAL 


jjl  NRY  WICKHAM  STEED,  editor  Krank  J.  Costello  has  been  made 
^  of  the  London  Review  of  Reviews,  Assistant  Long  Island  editor  of  the 
-,1  Harvey  Ingham,  editor  of  the  Des  Brooklyn  Daily  Eagle,  succeeding  Joseph 
\loin.s  (la.)  Register,  spoke  this  week  Sterling  who  resigned  to  become  edi- 
jt  the  sessions  of  the  International  tor  of  the  Realty  Magazine. 

:,.H:will  Congress  and  twelfth  annual  .^nd^rson,  editorial  writer 

^  of  the  \\orld  Alliance  of  Inter-  i'ork  Sim,  has  returned  to 

:  ,il  friendship,  held  in  St.  Louis.  i-  j  .,,1,  aftf-r  an  la<tinor  np.arlv 


\ew  York  Herald  Tribune,  has  returned 
to  the  city  after  spending  two  weeks 
shooting  wild  turkeys  at  Dover  Hall, 
Georgia,  with  Capt.  T.  L.  Huston. 

Frank  I.  Costello  has  been  made 


;,.H  Will  Gongress  and  tweltth  annual  .^nd^rson,  editorial  writer 

ltd  ^  of  the  \\orld  Alliance  of  Inter-  Y^j^.  i'ork  Sim,  has  returned  to 

it:,  d  friendship,  held  in  St.  Louis.  illness  lasting  nearly 

David  Lawrence,  editor  and  publisher  {^vo  months.  He  underwent  an  opera- 


i  the  United  States  Daily,  recently  ad-  tion  a 
N-  .1  the  Men’s  Club  of  the  Temple  York. 
Via:  Yeshurum,  Syracuse,  N.  Y. 

E.  E.  Brodie,  publisher  of  the  Oregon 
V  (Ore.)  Enterprise,  is  compiling  a  ‘  ‘ 

!.' 's  Who”  for  his  state  which  will  ‘.j  j, 
list  Community  leaders  in  all  sections. 

E.  F.  Schofield,  editor  and  owner  of  Cec 


tion  at  the  Reconstruction  Hospital,  New 


Henry  Hazlitt,  literary  editor  of  the 
Xew  York  Sun,  underwent  a  mmor 
ojieration  at  the  Peck  Memorial  Hospital, 
Brooklyn,  on  Nov.  3. 

George  P.  Davis,  sports  editor  of  the 


*e  Edina  (Mo.)  and  Mrs.  Scho-  San  Franciseo  Bulletin,  was  in  Seattle 

ield  were  injured  in  a  motor  car  crash  to  attend  the  Stanford-University  of 
while  en  route  to  the  Missouri  Press  W'^ashington  football  game  Nov.  5. 


.^sociation  meeting  recently.  They  are  Frederick  H.  Houck,  former  copy  edi-  Xe^vfou,‘,“i‘ian(l  lurv  ^ColHns  remainol 
recovering.  tor  on  the  St  Louis  Star,  is  now  radio  Newfoundland  until  the  middle  of  .Sep- 

E.  T.  Hazeltin,  editor  of  the  South  editor  of  the  St.  Louts  Times  and  writing  l^.n,^Jer  waiting  for  Courtney,  and  living 
Bend  (Wash.)  Journal,  was  confined  to  a  critic’s  column  of  radio  programs  under  expense  account  paid  by  the  North 

Iris  home  recently  with  an  attack  of  the  pen  name  of  “Mike  Raplione.”  .\merican  Newspaper  .\lliance.  The 

appendicitis.  Thomas  H.  Moodie,  former  Indian-  original  trip  there  load  been  expensive, 

B.  C.  Wyant,  publisher  of  the  Hermosa  apolis  and  St.  Paul,  Minn.,  newspaper  because  it  was  thought  he  wouldn’t  have 

(S.  D.)  Westerner,  this  week  announced  man,  and  recently  publisher  of  the  Rich-  time  to  go  by  lioat. 

Hs  candidacy  for  the  Democratic  nomina-  land  County  Farmer  of  Wahpeton,  N.  D.,  During  the  whole  period,  Collins  wrote 


FOLKS  WORTH  KNOWING 


I.XMFS  COLLINS  is  now  acting  as 
"  assignment  editor  on  the  New  York 
U'orld  during  the  absence  of  James 
_  Barrett,  city  edi¬ 
tor.  who  is  in 
C'olorado  and  not 
expected  to  return 
until  Decemlx’r  1. 

Collins  is  some¬ 
times  referred  to 
as  the  man  who 
wrote  the  most 
expensive  story  in 
newspaper  history. 
( )n  July  5  he  hur- 
rieil  to  Newfound¬ 
land  to  report 
the  expected  ar- 
James  Collins  rival  there  of 

the  British  avia¬ 
tor,  Captain  Courtney,  and  his  airplane 
the  “Whale.”  The  Whale  was  due  over 
Newfoundland  July  b,  Collins  remained 
ill  Newfouiidlaiul  until  the  middle  of  Sep- 


Hs  candidacy  for  the  Democratic  nomina 


During  the  whole  period,  Collins  wrote 


for  Congressman  from  the  Third  has  joined  the  editorial  staff  of  the  San  one  story,  a  half  column  long. 


istrict.  Francisco  Examiner. 

Robert  Bushong,  vice-president  of  the  Augustus  H.  Merrill  of  the  city  staff  Joseph  N  Mackrell,  at  one  time  polit- 
Rtadmg  (Pa.)  Times,  has  resigned  that  of  the  Portland  (Me.)  Evening  News  re-  ^^ritcr  for  the  Pittsburgh  Chronicle- 
position  preparatory  to  taking  his  seat  in  cently  addressed  a  sectional  meeting  of  Telegraph,  was  re-elected  register  of  wills 
Congress  as  representative  from  his  dis-  the  Maine  Teachers  Convention  as-  Allegheny  county  on  Nov.  8.  He  had 
met.  sembled  in  Portland,  on  “Newspaper  ‘  niN.sition  for  the  oost.  ' 


Joseph  N.  Mackrell,  at  one  time  polit¬ 
ical  writer  for  the  Pittslmrgh  Chronicle- 


C.  O.  Powers,  one  of  the  owners  of  the  I'^gHsh.' 


no  opiHisition  for  the  post. 

Eric  Tyler,  formerly  associated  with 


imes  (la.)  Tribune,  was  in  New  York  Bertrand  K.  Hart,  literary  editor  of  ,  ass-xiaieo  w.m 

•Jiis  week  returning  from  a  vacation  spent  the  Providence  (R.  1.)  Journal,  spoke  on  * rllfred  (.  .  .)  Nim,  is  now  cove  g 

a  France.  “New  Books”  at  the  recent  meeting  of  ^  ^ 

_  the  Smith  Alumnae  Association  of  Rhode  (t  <»nn.)  ReM'lican. 

im  BUSINESS  OFFICE  Islsnd  Rt  ProvKicncc,  R.  1.  (ic<^>rRc  NIsrtin  f>f  the  news  stcifT, 

o  T-T^TT-%TT>iT  xr  .  •  Feldlcr,  former  newspaperman  Scranttyn  Thnes,  spent  his  annual  vaca- 

rDWIN  S.  FRIENDLY,  business  ^^d  recently  deputy  sheriff  in  Vermilion  I'***'  a  motor  trip  to  Canada, 

manager  of  the  York  Sun  is  re-  wunty  has  returned  to  the  staff  of  the  ^  T.  Taber,  formerly  of  the  Syracuse 
enperatmg  at  Atlantic  City  after  an  Dan-.-illc  (Ill.)  Commercial-Nnys.  He  //.-r,,/,/,  has  been  namwl  assistant  editor 

^ration  for  appendmitis  at  the  Mount  has  the  police  and  city  hall  assignment.  ,he  Kenmore  (N.  Y.)  Record. 


IN  THE  BUSINESS  OFHCE 


Srai  Hospital,  New  York,  on  Oct.  23.  j^^be^t  C.  Moriarty,  state  editor  of  rv  •  i  '  ’  ’  tV, 

Edward  Ruddy  of  the  advertising  staff  the  Waterbury  (Conn.)  American,  h&s  Daniels,  a  veteran  aiwng  the 

of  the  Scranton  Times  recently  underwent  resigned  to  join  the  copydesk  staff  of  the  correspuKlents  m  Scrantw, 

an  operation  for  appendicitis.  Bronx  Home  Nervs,  New  York.  Charles  ‘  ‘‘‘v  "'T  I 

F.  B.  Moore,  for  25  years  connected  B.  Barr,  state  editor  of  the  Waterbury  doctor  s  care, 

with  the  Co/wmf>M.f  (Ohio)  .^tate  Journal,  Republican,  affiliated  morning  newspaper,  '' ''I  CTarver.  at  different  times  con- 

as  manager  of  the  advertising  branch  of  becomes  state  editor  of  the  .\merican.  nected  with  Salem.  Oregon,  newspapers, 

the  composing  room  and  later  as  an  adver-  Robert  D.  MacGillivray,  lately  connected  I’*'**'  joined  the  staff  of  the  Astoria  Daily 

tising  salesman,  has  resigned  to  become  with  the  Boston  bureau  of  the  .\ssociated  Astorian. 

»ice-president  and  production  manager  of  Press,  has  taken  over  the  state  desk  on  Benjamin  O.  Warren,  former  member 
the  Phoenix  Printing  and  Advertising  the  Republican.  of  the  reportorial  staff,  Portland  (Me.) 

Company  at  Columbus.  Joseph  Rosenau  has  joined  the  city  Evening  Express,  has  bjen  made  a  mem- 

Carl  R.  Lar.son  for  four  years  in  the  staff  of  the  Portland  (Me.)  Press-  lx**"  of  the  E.  C.  Merrill  Publishing  Corn- 


Company  at  Columbus.  Joseph  Ro< 

Carl  R.  Lar.son  for  four  years  in  the  staff  of  the 
advertising  department  of  the  Tulsa  Herald. 

(Okla.)  World  has  resigned  to  become  Alban  A  E 
advertising  manager  of  the  Foster-Davis  I  •Indetendem 


Alban  A.  Dube,  police  reporter  on  the 


World  the  past  two  years. 

Walter  W.  R.  May.  advertising  man¬ 
ager  of  the  Portland  Oregemian,  gave  an 
adilress  to  members  of  the  American  As¬ 
sociation  of  I’niversity  Women  at  the 
Multnomah  hotel  Nov.  5.  His  subject 
was  “Women  and  Newspapers  and  Why.” 

IN  THE  EDITORIAL  ROOMS 

W*.\LTER  M.  H.^RRISON,  managing 
editor  of  the  Oklahoma  City  Daily 
Oklahoman,  has  been  appointed  chairman 
of  the  board  of  adjustment  of  Oklahoma 
City. 

Clarence  Shaw,  copy  reader  on  the 
Scranton  (Pa.)  Times,  has  returned  after 
Jpending  eight  weeks  in  Europe.  He 
went  abroad  to  attend  the  Legion  con¬ 
tention  and  visited  England,  France, 
Germany,  Italy  and  Ireland. 

Floyd  Taylor,  assistant  night  city  editor 
of  the  Herald  Tribune,  and  Mrs.  Taylor, 
ire  parents  of  a  son,  John  Lockhart  Tay¬ 
lor,  born  Nov.  4. 

Joe  DeGanahl,  formerly  of  the  repor- 
tori,il  staff  of  the  New  York  Herald 
Tribune,  is  now  with  with  the  White 
Plains  (N.  Y.)  Reporter. 

James  Bacon  and  Walter  Ommundsen 
recently  joined  the  financial  staff  of  the 
-Vrt(>  York  Herald  Tribune. 

W.  O.  McGeehan,  sports  writer  for  the 


Rainbow  Island 

is  a  serial  story  about  a  young  woman  who  shanghird  a  young  man 
and  took  him  to  the  South  Seas  on  her  yacht.  He  got  away,  but  she 
wasn’t  so  easily  cheated!  She  set  out  to  recapture  him — and  it’s 
a  great  story!  Newspapers  are  finding  it  sure-fire  stuff,  and  the 
prices  are  being  kept  low. 

Guggenheim 

is  a  game  with  puzzle  interest  and  mental  test  elements.  Makes 
people  write  all  over  your  newspaper.  Great  serial  game.  Eiasy  to 
score.  Fine  for  car-riders  or  parties.  Shows  the  average  reader 
that  he’s  a  pretty  intelligent  citizen,  and  proves  it!  Small  space, 
answers  on  want-ad  page  if  you  wish. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNitt  TIMES  BUILDING,  N.  Y.  Ghaslm  V.  McAdah 

President  Vice  President 


Benjamin  G.  Warren,  former  member 
of  the  reportorial  staff,  Portland  (Me.) 
Evening  Express,  has  hden  made  a  mem- 
lier  of  the  E.  C.  Merrill  Publishing  Com- 
I>any  of  New  York. 

Will  Brown,  New  York  World  re- 


^ertising  manager  ot  the  Poster-Uavis  [Jlndependent,  French  dailv  newspaper  porter  for  the  past  year  and  formerly  a 
Motor  company  of  Tulsa.  He  was  m  punished  in  Fall  River,  Mass.,  is  a  candi-  reporter  for  the  Ogden  (Utah)  Standard- 
toge  of  automobile  advertising  on  the  Republican  nomination  for  Ward  Examiner,  has  returned  to  the  Standard- 

VloHd  the  pas  two  years  alderman  from  Ward  Six  in  Fall  River.  (Continued  on  next  page) 


i  The  Lovely  Wife 

j  A  wife  who  loves  her 

I  husband  hut  leads  him  a 

i  merry  dance. 

j  A  husband,  proud.dignified, 

i  tortured  by  jealous  pangs 

I  he  tries  to  hide. 

The  wife’s  first  love,  who 
I  doesn’t  know  she’smarried, 

I  and  .she  can’t  bear  to  tell 

I  him. 

A  SUITOR  TOO 
MANY 

,  By  Mildred  Barbour 

is  a  superb  new  serial. 

First  release  November  14, 

1927. 

These  fascinating  char¬ 
acters  and  a  thrilling  plot 
I  are  introduced  to  your 

,  readers  in  the  full-page, 

half-page,  quarter  page,  six 
one-column  panels,  of  the 

Complete  Mat 
Promotion  Material 

furnished  to  all  subscribers, 

I  and  also  in  the  smaller  type 
I  ads. 


The  JealouB  Husband  | 

! 

Metrop)olitan  NewsjDaper  j 
Service  1 

Maximilian  EUrr,  Jr.  Earl  J.  Hadley  | 
General  Manager  Associate  j 

150  Nassau  St.,  New  York  City  | 
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{Continued  from  page  27 ) 
Examiner.  Robert  Wilkinson,  reporter 


/ialdtein  Park  (Cal.)  Bulletin  from 
Henry  Hauser,  and  the  Baldwin  Park 


for  the  Standard- iCxaminer,  has  left  for  (Cal.)  Progress  from  P'rank  Colville, 
a  course  in  the  Missouri  University  The  new  owners  have  consolidated  the 


a  course  in  the  Missouri  University 
School  of  Journalism  at  Columbia,  Mo. 

H.  l.c  11.  Bercovici,  formerly  on  the 


CUB  BE.4TS 
“SUICIDE” 


ANCIENTS 

INTERVIEW 


two  publications. 

Aline  (Okla.)  Review,  which  has  been 


staff  of  the  New  York  Evening  Post,  and  owned  and  edited  by  Val  Hines  for  a 
before  that  with  J  he  Pourth  Estate  and  number  of  years,  has  been  sold  to  C.  R. 
the  Neto  York  Morning  Telegraph,  has  Gorton,  who  has  taken  charge  as  editor 
been  apiKjintcd  publicity  director  for  and  publisher. 


Radio  Station  W'GU 


Archbold  (O.)  Advocate  newspaper 


Courtenay  Terrett  has  resigned  from  and  job  printing  office  has  been  bought  by 
the  New  York  l:veniiig  Post  to  join  the  L.  D.  Burgoon,  Wauseon,  O.,  from  Mrs. 
New  York  Evaiing  Telegram.  On  the  A.  E.  Hallett.  The  Advocate,  a  weekly. 
Post,  Milton  MacKaye  has  tieen  trans-  was  established  more  than  30  years  ago 
ferred  from  the  copy  desk  to  re-write,  and  has  been  in  the  Hallett  family  most 
Lee  McCardlc,  Baltimore  Sun,  is  now  of  that  time, 
with  the  Post,  replacing  Malcolm  Logan, 

resigned.  Cffiarlp  Murphy  is  leaving  the  rearson  (Okla.)  Leader  to  S.  P. 

Post  to  join  the  .\ct^  i  ork  Morning  ^  partnership 

*  with  T.  H.  Garris  in  the  publication  of 

Leo  Hofellcr,  personal  secretary  of  the  newspaper 

Frank  llause,  magging  editor  of  the  Kentuckian,  a  weekly  paper,  pub- 

Neu'  y  ork  Daily  News,  ^xi  irans-  Shelbyville,  Ky.,  by  a  st^ock 

erred  to  the  reportorial  staff  of  the  company  since  April,  1925,  has  been  sold 

Brooklyn  section  of  the  News.  ^  j^^^^lure  who  will  transfer  the 

Carl  1.  Robertson,  editorial  writer  for  plant  to  Plminence,  Ky.,  and  on  E>ec.  1 

the  Cleveland  Plain  Dealer,  has  been  made  start  issuing  the  Henry  Times,  a  weekly 

editor  of  Your  Garden,  a  monthly  recent-  newspaper. 

ly  launched.  ,  ..  t 


the  Heveland  /  lain  Uealer,  has  been  made  start  issuing  the  Henry  Times,  a  weekly 
editor  of  Your  Garden,  a  monthly  recent-  newspaper. 

ly  launched. _  _  1.  N.  Bryson,  who  has  been  a  Louis- 

HOLDING  NEW  POST'S  iana.  Mo.,  jHiblisher  for  nearly  half  a 

century,  with  his  son,  Lynn  Bryson,  has 
!.>  MORTON  HAVEY,  from  Bangor  purchased  the  Twice-a-Week  Times  from 
(Me.)  Commercial,  to  copy  desk,  C.  E.  and  B.  P.  Mayhall  and  merged  that 


Portland  (Me.)  Press-Herald. 


paper  with  his  own  Louisiana  Press  Jour- 


Robert  Beith,  from  Camden  (N.  J.)  publishing  twice  a  week.  Omar  D. 

Post  reportorial  staff,  to  Portland  (Me.)  Gray,  .Sturgeon.  Mo.,  newspaper  broker. 
Evening  Express  staff.  handle<l  the  deal, 

lister  Murray,  from  Providence  (R. 

I  )  suburban  desk  to  copy  desk,  new  PLANTS  AND  EQUIPMENT 

Portland  (Me.)  Evening  Express.  T'».\i.>i<  rni  'i  i>aii  v  nrrAr'ox: 


fT  will  be  hard  for  any  news- 

paper  man  to  beat  this  for  an 
unusual  exclusive  interview.  James 
(.annon,  rub  reporter  on  the  staff 
of  the  New  York  Daily  News,  got 
it. 

With  many  veteran  reporters  he 
was  assigned  to  cover  the  at- 
tempteil  suicide  of  a  Follies  girl. 

She  had  been  taken  to  a  hospi¬ 
tal  ami  authorities  were  keeping 
the  news  men  at  bay. 

Cannon  took  in  the  situation  at 
a  glance.  He  rumpled  his  hair 
and  rushed  up  breathless  to  the 
doctor  in  charge. 

“She’s  my  sister,”  he  gasped,  “I 
must  see  her.” 

He  was  ushered  in  with  cere¬ 
mony.  A  nurse  was  holding  the 
sick  basin. 

“It’s  very  important,”  said  Can¬ 
non.  “Can’t  1  see  my  sister  alone?” 

Deferentially  the  nurse  with¬ 
drew.  Cannon  got  the  interview 
as  he  held  the  receptacle. 

“Don't  tell,”  he  cautioned  the 
sick  girl  as  he  was  leaving,  “the 
publicity  will  help  you.” 

The  girl  got  well. 


ASSOCIATIONS 


treasurer;  and  D.  C.  Simmons,  oVj, 
City,  H'orth  County  Tribune,  and  B.l 
Woodsey,  Ash  Grove  Comm  iruvo/j 
directors.  J.  S.  Hubbard  was  'Cflec;; 
executive  secretary. 

Blfk.xlo  Chamber  of  Cowmerci 
planning  a  three  year  advertising  pr 
gram,  to  be  conducted  in  newspapers  sr 
trade  journals.  Details  are  being 
out  by  the  executive  committee  of  ;> 
Chamber,  of  which  Samuel  B.  Botsford 
general  manager.  The  campaign  will  j 
esjiecially  to  draw  new  iiKlustries  to  I'  i 
falo. 

.\n  advertising  round  table  will  be  t 
ducted  by  the  Greater  Buffai.<> 
TisiXG  Club  this  fall  and  winter,  wit 
meetings  and  discussions  following  frp 
nightly  luncheons  in  the  Hotel  l.afavt.Li 
Truman  A.  DeWeese,  vice-president  r 
the  Shredded  Wheat  company,  in 
of  publicity,  will  conduct  the  first  :h:r 
sessions. 

Oreoo.v  .State  Advertising  Ceeb  w  i 
give  a  lianquet  at  Corvallis  Nov.  16.  Hi 
Hoss,  former  editor  of  the  Oregon 
Enterprise,  now  private  secretary  to  G  .v 
ernor  Patterson,  will  be  toastmaster. 

FLASHES  I 


United  States  and  Canada  are 't  parateJ 
by  a  3,(X)0  mile  border  with  unly  .d 
fortification  at  the  City  Hall  in  (  hicisl 
— H  all  Street  Journal,  ! 


NEW  PLANTS  AND  EQUIPMENT 


A  census  is  being  taken  of  Britld 
t^XTENSIVE  plans  for  the  program  Columbia’s  grizzly  bear  population.  Ia-.z 
of  the  Oregon  Newspaper  Conference  on  it  may  be  necessary  to  take  a  census  o 
are  already  being  made  by  Ralph  R.  the  census-takers. — Windsor  (Ont.)  Bo’ 
Cronise,  editor  of  the  Albany  Democrat-  der  Cities  Star. 


iriiana  evening  L.xirress.  T>.\R1S  (Ill.)  D.MLY  BEACON  has  Cronise,  editor  of  the  Albany  Democrat-  der  Cities  Star. 

SPECIAL  EDITIONS  jtist  completed  the  installation  of  a  Herald,  president  of  the  organization. 

lf)-page  Goss  press.  The  installation  is  a  I^^tes  have  been  set  for  Jan.  12,  13,  and  .4gain  the  subject  of  lyrical  ciip\rei‘ 
COUTH  BEND  (Ind.)  NEWS-  i>art  of  the  program  of  development  out-  A  new  feature  this  year  will  be  an  ing  comes  up.  .\nd  C.  W.  wants  to  kn..; 
TIMES,  124-page  St.  Joseph  Valley  lined  by  K  M.  Jenison  publisher,  when  entire  <lay  devoted  to  daily  papers  alone,  whether  the  following,  all  from  the  fros 

or  _ _ , _  io  ,  _  _  •  •  e  .  t- _ _  ,  r  x  x,-....  •U.x  C....  - _ j„i;i _ _ 


edition,  Oct.  25,  consisting  of  two  12-  he  came  into  possession  of  the  property 
page  news  sections  and  14  rotogravure  Dec.  1,  last. 


sections  showing  city  and  country  scenes 
in  the  St.  Joseph  Valley. 


Hillsdale  (Mich.)  Daily  News  recently 
began  work  on  a  new  building  on  prop- 


.Seventh  annual  convention  of  the  Illi-  P3ge  of  the_  Sun,  are  deliberate  or  acc' 
■Nois  High  School  Press  Assooation  dental:  "Drivers  Arrested  in  Each  Cast 
will  be  held  at  the  University  of  Illinois,  ^^ne  of  Them  After  a  Long  C^se.' 

\*....  1*7  10  10  . .  'iiMX _ I  “lArcAV  Troin  T-Iifc  ”  “P*. 


Newark  (N.  Y.)  Courier,  40-page  erty  it  acquired  at  Manning  and  McCol- 


Wayne  County  Farm  and  Home  Bureau  him  streets.  The  plant  is  expected  to  be  ent. 


-Nov.  17,  18  arnl  19  with  between  300  and 
350  high  school  journalist  members  pres- 


“Jersey  Train  Hits  Mail  Plane.”  “I’a 
tron  of  the  Wrights  Their  Guide  to  :  : 
Sights.” — F.  P.  A.  in  New  York  lYor- 


number,  Nov.  3,  a  record  edition  for  the  ready  early  in  1928. 
Courier,  carrying  a  total  of  60,760  lines 
of  advertising.  Eugene  Bolles  is 

editor  ON  THE  MEC 


•  South  Dakota  Coixrr.E  Press  Asso-  - 

riATioN  annual  convention  will  be  held  If  George  Washington  were  to  re. 
Nov.  18  and  19  at  Augustana  college,  to  this  earth,  do  you  think  he  would  e: 
Sioux  Falls,  S.  D.,  with  F.  D.  Fredell,  gage  Big  Bill  Thompson  as  his  pre 
•St.  Paul,  who  last  year  conducted  a  na-  agent? — John  R.  Wolf  in  A/i.'ro;u» 


editor.  ON  THE  MECHANICAL  SIDE  Sioux  Falls,  S.  D.,  with  F.  D.  Fredell,  gage  Big  Bill  Thompson  as  his  p 

Tw’n  Falls  (Ida.)  Times  32-page  edi-  l^RANK  KILCULLEN,  treasurer  of  .St.  Paul,  who  last  year  conducted  a  na-  agent? — John  R.  Wolf  in  Mi!u’>ix 

tion  in  honor  of  the  dedication  of  the  ■*-  the  printers’  union  in  Scranton.  Pa.,  tional  journalism  tour,  and  W.  Herbert  Journal. 

Twin  Falls-Jerome  inter-county  bridge  and  Mrs.  Kilcullen  are  parents  of  a  son  Roberts,  Sioux  Falls,  among  the  speak- 

over  the  Snake  River  canyon.  born  recently.  crs.  Don’t  despair  if  your  boy  is  lazy. 

Boston  (Mass.)  Herald,  Boylston  D.  H.  Talmadge,  Jr.,  after  seven  years  Seventh  District  Minne.sota  Edi-  may  become  the  world’s  champion  I 
Street  Section  eight  pages  Oct.  23.  in  the  job  department  of  the  Salem  torial  .Association  will  hold  its  annual  pole  sitter. — Florence  (Ala.)  Herald. 

U  Grande  (Ore)  Evening  Observer  (Ore.)  Morning  Statesman,  has  taken  a  convention  in  Dawson,  Minn.,  Nov.  18-19.  - 

112-page,  Progress  Edition,  devoted  to  the  P^ce  with  the  Ross  Moores  Company,  .\  banquet  the  ppening  evemng  in  the  election  camoaiun  it  is 

financial,  industrial  and  agricultural  re-  Prmt^ers,  in  the  same  city.  rr^v  Denr^ar^^^^  be  conducted  admc^T^^itirely  olx. 

sources  of  Union  county.  Philip  A.  Spongberg,  composing  room,  Harry  Denman,  editor  and  publisher  of  i-  -r-u  confirmed  heckler  we 


sources  of  Union  county. 

American  I'alls  (Ida.)  Press,  40-page 


*’•  Don’t  despair  if  your  boy  is  lazy.  Ki 

Seventh  District  Minnesota  Edi-  may  become  the  world’s  champion 


•mory  will  be  social  event  of  the  session.  The  next  election  campaign,  it  is  sa  i 
Harry  Denman,  editor  and  publisher  of  be  (^uc^(lalm(«t  entirely  om  a 


rnilip  spongoerg,  composing  room,  nany  i-rciiiiian,  cumji  duu  Jjuuiouci  TKe  rnnfirtxipxl  n- 

Worcester  (Mass.)  /’ojf,  has  been  elected  the  Farmington  (MoD  Vctw^ was  chosen  receiving  's 


jnmrriniik  i’wij  tiua.;  '  r  i  tir  ^  *1,^  sunic,  will  Milling  iiirtKC  iiib  rctcivi 

edition  of  the  dedication  of  the  American  president  pro  tempore  of  the  Worcester  pres  d^ent  of  the  M  oscilIate.-IFi>i</ror  (Ont.)  Border 


Falls  dam. 

Worcester  (Mass.)  Telegram  and 
Gazette,  special  radio  editions,  Nov.  3. 


Hlvening  Post  Employes’  Social  and  Bene-  ciation  at  the  annual  meeting  in  Joplin, 
fit  Association,  to  succeed  Michael  J.  Oct.  29.  He  succeeds  C.  L.  Hobar. 


.Ahearne,  resigned. 


NEW  PUBLICATIONS 


Other  officers  chosen  at  the  61st  session 

were :  Vice-president,  Douglas  Meng,  Clarence  D.  Chamberlin  has  the  rig  " 
Kansas  City  ;  Mrs.  W.  B.  Midyette,  idea  in  seeking  to  develop  a  small,  f 
Mount  Washington  News.  Fairmount,  pr'oof  airplane;  but  what  we  need  m" 


JF.  YOUNG,  business  manager  of  the  Tj^AST  TEXAS  HER.ALD  is  a  new  recording  secretary;  Mrs.  Pauline  Jaqiia  is  a  small,  fool-proof  automobile.— BV 
•  Spokane  Spokesman-Retdew,  to  Mrs.  ^  weekly  newspaper  recently  launched  Taubert,  Warrensburg  Standard-Herald,  cester  (Mass.)  Post. 

Tilla  G.  Whatley,  in  San  Jose,  Cal.,  re-  at  Big  Sandy. 

cently.  A  new  weekly  newspaper  to  be  known  ,  ^  f  *  f  t,  t*  t  *.  *  *  jl 

E.  Irvine  Haines,  editor  of  the  Swotcrj  as  Woodmere-Hewlett  Herald  published  ^  -  •  --.-.r  x 

Companion  of  New  York  City,  newspa-  its  first  issue  Nov.  4,  at  Woodmere,  Long  J 


per  man  and  historian,  to  Miss  Ruth  Island.  LaVeme  Wright,  who  was  for- 
Marion  MacIntyre,  of  Queens  Village,  merly  a  reporter  for  the  Brooklyn 


^FOR  PROMPT  SERVICE.- 


Long  Island,  Tuesday,  Oct.  25. 

Kyle  Woodbury  Fleming,  chief  in¬ 
spector  in  the  circulation  department  of 


( N.  Y.)  Daily  Times  and  later  connected 
with  Nassau  Daily  Review,  published  at 
Rockville  Centre,  Long  Island,  is  editor 


the  Brooklyn  Daily  Eagle,  to  Miss  Netta  and  publisher.  Roderick  DuBarton,  for- 
Beatrice  Carson  of  that  city,  at  North  merly  connected  with  Donnellys  R^ 


Adams,  Mass.,  recently. 


Book  directory,  is  in  charge  of  advertis- 


Don’lL  Short,  city  hall  reporter  on  the  ’"K-  I^onRbty  has  charge  of 

San  Diego  (Cal.)  Tribune,  to  Mrs.  'be  classified  department. 

Maude  1.  Greeness,  Nov.  3.  - 

Miss  Ethyl  Mockler.  formerly  of  the  SCHOOLS 

World,  to  Enoch  E.  Samuel- 

■  ,  ...  r  _  '*■  works  of  Joaquin  Miller,  noted  poet, 

Jerry  Keohtm  editor  of  the  reprinted  bv  the  advanced  p^^t- 

cry  (Minn.)  ing  class  of  the  University  of  Oreg^,  it 


^HE  first  published  volume  of  the 
-*■  works  of  Joaquin  Miller,  noted  poet. 


Lusk,  his  associate  in^itorial  work,  last  by  Eric  W.  Allen,  dean  of 

week  at  Farmington,  Minn.  jiAirnalism.  This  work  was 

CHANCES  OF  OWNERSHIP 

JC.  HEACOCK,  R.  L.  Heacock  and  noted  printer  of  San  Francisco,  member 
•  R.  N.  RmxIv  have  ourchased  the  of  the  facultv  and  oatron  of  the  class. 


BORDERS  »  ORNAMENTS  *  BRASS  RULE 
Printers  Supplies 

KELLY  PRESSES  ♦  KLYMAX  FEEDERS  •  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CU’T-COST  EQUIPMENT 

OarrteJ  in  «locA/or  pmmpf  shl/tment  at  tkt  falUttri  nt  Sailing  Houses  «»/  Uie  7 

American  Type  Founders  Company 


CHANGES  OF  OWNERSHIP 


Bu«turt  Baltimore  PittaLurgk  Cincinnati 

MewYwrk  Ru'kfnun<l  ClerelanJ  St.  Luui* 

PKiladelpkia  Atlanta  Detroit  A^ilwaukee 

Buffalo  Okie  asu  Minneapalii 


ICanaa*  Citr  Snn  Franc 
Dea  .^4ome«  Purtlansi 
Denve*'  Spokane 

Loa  Angelea 


R.  N.  Reedy  have  purchased  the  of  the  faculty  and  patron  of  the  class. 
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NTfflUOUS  COMPOSITION 
IS  ACHIEVED  BY  MULTIPLE 
DISTRIBUTION  LINOTYPES 

'  t - ' 

lake  It  Possible  to  Assemble  NO  OPERATING  TIME 

“I.’ITCT"'  UBT  WITH  MODEL  26, 


lANDLE  MIXED  COPY 

tes  May  Be  Mixed  at  Will; 
Distribute  Automatically 


Operator  Can  Set  Both  Heads 
And  Body  Matter  Without 
1  Leaving  Keyboard  , 


Ionic  Condensed  for  Heads 


Designed  especially  for  use  with 
Ionic  No.  5,  Ionic  Condensed  is  an 
admirable  face  for  those  publishers 
who  prefer  an  even-toned  type  dress 
to  one  with  bold  headlines.  Its  free¬ 
dom  from  thin  lines  and  its  full- 
formed  letter  shapes  give  it  a  marked 
legibility,  yet  the  compactness  of  its 
design  assures  a  good  letter  count. 
In  this  specimen  the  36  point  size  is 
used  in  the  single  and  double  col¬ 
umn  main  heads,  the  24  point  size 
in  the  secondary  heads  and  third 
decks,  and  the  18  point  size  in  the 
secondary  decks  and  box  heading. 
It  is  available  in  caps  and  lower 
case  in  18.  24  and  30  point  and  in 
caps  only  in  36  and  42  point. 


IONIC  No.  5  IS  STILL 

I  Economy  follows  close  upon  the  In-  fLPnWTNfl  TN  FAVflP  1 

- ♦ -  I  stallatlon  of  the  Model  26  Linotype,  for  UltUlllilVJ  111  1  xlV  UlL  I 

BULLETIN  i  It  puts  the  newspaper  In  a  position  to 

.  j  _ _ obtain  continuous  composition  in  addl- 

iIinf*^key^ard**M^ot*her  matter  Linotypes.  Thus  one  Model  T“iiS  Supreme  Legibility  Wins  It  I 

ud  hradUne  faces  on  the  multiple  dis-  a  well-selected  magazine  layout,  can  be  j  •  j.  tv  ‘x- 

tiUQtion  Model  26.  used  in  the  setting  of  headlines  and  text  HrenOmirifint  rnSlTlOIl 

'  matter,  as  in  this  page,  or  can  be  em-  llCUUllllUaui  lUOlUUU 

Special  Wire— ^ery  line  in  ^is  col-  ployed  on  ad  composition  with  equal  kmnnrt  T/m/4  Tcrnno 

:-n,  from  the  36  point  mam  head  on  economy.  Multiple  distribution  fits  the  AmOUg  l6Xt  lypCS 

L.'ouuh  the  secondary  decks,  the  bulle-  -d..  ^  ^ 

and  this  paragraph  of  text  matter,  variety  of  By  . —  - 

»n  be  set  on  the  same  Linotype  without  enabling  the  operator  to  assemble  faces 

ae  operator  leaving  his  keyboard.  The  from  all  magazines  in  the  same  line,  and  With  the  long  ILst  of  Ionic  u.sers  grow- 
»iAle\tment  is  made  possible  by  mul-  mixing  them  as  the  copy  demands,  It  Ing  at  a  steady  pace,  this  seems  to  show 


SET  TEH  AND 
HEADS  ON  ONE 
LINO  TO  SAVE 

Obviates  Piling  Up  of  Copy 
i  On  One  Machine  While 

I 

I  Others  Are  Waiting 

1  _ _ 

ALL  MACHINES  GOING 

Makes  Them  All  Productive 
All  of  the  Time 


The  Model  26  in  a  newspaper  office, 

I  whether  large  or  small,  is  a  definite 
money-saver.  In  the  small  office  It  om- 
vides  the  utmost  in  orw— •’ 


Headlines  and  Body  Matter 
from  the  Same  M.achine 

Single  and  double  column  heads,  secondary  decks, 
boxes  and  text — in  fact,  everything  making  up  a 
news  page  can  be  set  on  the  same  machine — if  that 
machine  is  a  Model  26  Linotype.  Two  main  maga¬ 
zines  and  two  auxiliaries,  all  operated  from  a  single 
keyboard,  equip  the  Model  26  with  a  variety  of  faces. 

The  fact  that  these  faces  can  be  assembled  in  the  same 
line  and  mixed  at  will  give  it  unparalleled  flexibility. 

To  a  newspaper,  this  flexibility  means  unparalleled 
economy.  It  means  that  a  battery  of  Model  26’s  can 
be  operated  without  time  losses  for  magazine  changes 
or  copy  waits;  that  all  of  them  will  be  productive  all 
of  the  time  and  add  even  greater  savings  to  those  that 
normally  follow  composition  the  Linotype  way. 

MERGENTHALER  LINOTYPE  COMPANY 


1 

I  A- 


'i:±=r= 


The  Model  26 

The  two  main  magazines  and  two  auxiliaries  were 
equipped  as  follows  in  setting  the  above  specimen: 


UPPER  MAIN 
II  Pt.  Ic>nic  Condensed 


UPPER  AUXILIARY 

Pt.  Ionic  Cond.  C*|«  ()iA99) 

EVERY  PART  IN  T  I  FVFR  Y  PA 
Every  part  in  the  |  ^ '  ^  ^  " 

Linotype  is  there  |  RT  IN  TH 


BROOKLYN,  NEW  YORK 


SAN  FRANCISCO 


NEW  ORLEANS 


CANADIAN  LINOTYPE  LIMITED,  TORONTO 

Rrprttrmtatlt  et  tm  Iht  trlmciftl  Cilitt  •/  the  Wtrlji 


LINOTTrEO  IN  THE  GAEAMOND  4AMILT 


LOWER  MAIN 

Point  Ionic  No.  S  with  BolJ 
Face  No.  2  (6’.  .2J 

Every  part  In  the  Linotype 
Is  there  becau.se  the  ma¬ 
chine  is  better  for  It  and  all 
fit  Into  the  big  scheme  of 
simple  operation.  Only  the 
plants  equipped  with  Llno- 


LOWER  AUXILIARY 
24  Pc.  Ionic  Cond.  Capi  (24A243) 

EVERY  PART  I 
N  THE  LINOTY  U 
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WOMEN  IN  ADVERTISING  AND  JOURNALISM 


GencTieve  Forbe*  Herrick  Recall*  Her  First  Assignment — Betty  Ross  Is 
Back  in  Town  with  Bag  Full  of  Stories — Mrs.  Mary 
Cook  Retires  After  30  Year* 


THREE  GIVEN  DEGREES 
BY  U.  OF  COLORADO 


A  WOMAN  reporter  has  about  one  The  program  of  the  November  dinner 
chance  out  of  twenty  in  landing  a  of  the  League  of  Advertising  Women  of 
job  on  a  metropolitan  daily  news  staff  New  York  wdl  be  held  Tuesday  evening, 
but  once  on,  she  is  given  a  better  chance  Nov.  15,  at  the  Advertising  ■ 

to  make  good  than  men,  according  to  York,  and  will  deal  with  beauty 
Mrs.  Genevieve  Fortes  Herrick,  feature  ness.  SjKakers  will  be  .Miss  Fern  Brad- 
writer  for  the  Chicago  Tribune,  and  con-  ley,  designer  and  lecturer,  on  the  subject 
tributor  to  popular  magazines.  of  “Beauty  in  Dress’  ;  and  (j.  Lynn 

.Mrs.  Herrick,  sjieaking  tefore  the  Sumner,  president  of  the  (i.  Lynn  Sum- 
Mtdill  Journalists,  the  all-sch(xjl  student  ner  Advertising  Agency,  on  ".Making 
organization  of  the  Medill  School  of  Advertising  Fay  the  Advertiser.” 
Journalism  of  Northwestern  University,  ■ — — — — 

related  her  own  first-day  exjieriences  on  The  New  York  League  has  announced 
the  Tribune.  the  creation  ot  two  scliolarships  in  adver- 


Barrett  of  World,  Mary  Stewart,  Bos¬ 
ton  American  and  Paddock  of 
Boulder  Camera  Honored 
at  Convocation 


the 


Journalism  was  recognized  by 
Nov.  iTat  the  rdveVusinrSVr'N^^^^  University  of  Colorado  at  «ts  Semi- 
York.  and  will  deal  with  beauty  and  busi-  <-entennial  convfxation  on  .Nov.  4  by  he 


James  Barrett 


schedules  to  a  list  of  newspapers  on  Citrw 
Products  Company,  Chicago. 

Mattesow-Fogai  ty-Jon^n  Conuniiy,  Jo7  North 
Michigan  avenue,  Chicago.  Will  use  three  me. 
ropolitan  cities  for  a  tryout  campaign  on  Fitgrr 
&  Company,  Duluth,  Minn.  (Silver  Soiai 
GingeriJe). 

Potts-Ttambull  Comfiany,  Gates  Buildiiy, 
Kansas  City,  Mo.  Is  issuing  schedules  to  i  I 
list  of  newspapers  on  .-Vmerican  Beauty  Macs 
roni  Company,  Kansas  City,  Missouri. 

Roincke-Eilia  Cooniany,  215  North  Michigia 
avenue,  C  hicago.  Is  issuing  schedules  to  a  hs 
of  newspapers  in  scattered  territor>  on  the 
American  ('hain  Co.,  Bridgeport,  Conn. 

WighUnan- Hicks,  Inc.,  21  East  40th  street, 
New  V’ork.  Placing  account  for  the  Xorma' 
conferring  of  the  Hoffman  Bearing  Corporation,  Stamford,  Coo- 
degree  master  of 
letters  on  James 
W.  Barrett,  city 
editor  of  the  New 
York  W  or  Id;  the 
conferring  of  a 
master  of  letters 
on  Mary  Stewart, 

magazine  story. 

heist  and  now  di- 

Margrete  Uaney,  Toledo  Blade,  $15,  for  I 
test  humorous  story.  Donor,  Pauline 
Smith.  Columbus. 

Norine  Wintrow  Freeman,  Toledo 
ferring  of  a  mas-  News-Bee,  $10  for  test  newspaper  poem 
ter  of  journalism  Donor,  Clara  Keck  Heflebower,  Cincin- 


WANT  EQUAL  BASIS  WITH 
NEWSPAPER  MEN 

(Continued  from  page  28) 

Donor,  Grace  Z. 


rector  of  the  vo¬ 
cational  depart¬ 
ment  of  the  Bos- 
t  on  A  meri- 
atn;  and  the  con- 


“1  was  sent  out  to  interview  a  man  in  tising,  to  te*  competed  for  by  young 
a  down-town  hotel,”  she  said,  “and  women  in  the  metropolitan  district,  under 
strangelv  enough  my  first  perplexing  conditions  made  public  texlay. 
problem’ was  whether  or  not  I  should  ask  The  scholarships,  which  will  be  known 
him  to  meet  me  in  the  lobby  or  go  to  his  a>  the  Jane  .Martin  and  Caroline  (Jver- 
room  to  see  him.  Fortunately,  he  solved  nian  scholarships,  will  entitle  the  winners 
that  dilemma  by  coming  down  to  see  me.  to  evening  courses  in  advertising  at  a 
\'ery  carefully,  I  wrote  my  story  and  New  York  university  to  te-  seLcted.  The 

turned  it  over  to  the  city  editor,  and  subjects  may  cover  any  phase  of  advertis-  ,  ^  erlitor  nf  th..  nati 

toatSlrateSSng  S'fo^  dais'' a!-e  inleresS, ‘indS^  nSpa^r”  mi  ^  th^“^ 

in  .„a  a„.  "-WS  i^i'n  „i,  in,  .apeH- 

“Of  course  we  watched  for  it.  We  21  and  30,  must  te  already  engaged  in  ad-  on  the  L  mversity  mid  page.  Donor,  hthel  B.  Myers,  Akron, 

searched  the ’i>aper.  It  wasn’t  on  page  vertising  work,  not  necessarily  in  an  ad-  ", .  Kuth  Feiter,  Toledo  $10, 

one,  nor  on  page  two,  nor  on  page  three 
four,  five  or  six.  In  short,  it  wasn’t 
the  paper  at  all.  Disappointed?  Why, 

was  almost  heartbroken.  But,  looking  Brooklyn.  _  Tele gPa pit  ami' PresTh^  , 

back  the  experience  was  good  for  me  .  went  to  the  World.  He  tecame  city  * 

1  hough  dimcult  to  convince  a  citv  Each  applicant  will  te  require<l  to  write  i.fjjtor  in  1922  Dons  Oriell,  Dayton  Journal,  $10  for 

editor  that  he  should  add  another  woman  a  letter  on  “What  phase  of  advertising  Stewart,  an  alumna  of  1900  was  o"  convention.  Donor, 

to  his  staff,  the  same  city  editor  will  interests  me,  and  what  I  am  rloing  to  dean  of  women  at*  the  I'niversity  of  Neely  France,  Cincinnati. 

prepare  myself  for  it  ”_Thc  letters  ^w  Montana  from  m?  to  1915.  In  1917  Sara  Macduff  Austin,  Cmcinmif.  Port, 

Donor, 


age  vertising  work,  not  neccssarilv  in  an  a<l-  m  i nc  Ruth  I’eiter,  folcdo  News-Bee,  $10, 

rec,  vertising  agency;  must  have  a  high  school  c  rci)«>rtonal  staff  of  the  D^yer  Re-  book  review.  Donor,  John  G.  Kidd, 
in  education  or  the  equivalent,  and  must  he  and  later  the  Dcntvr  Times  \n  Cincinnati. 

I  employed  or  live  in  Manhattan,  Bronx  or  of  the  .Helen  Welsheimer,  Cm,  ton  Daily  Ncaii, 


the  staff  helps  the  new  woman  cub  re- 
jwrter  in  mastering  her  job.” 


bf  ti.  the  Uauite  „i  A.lverlising  [...l.l.rt,  liean  of  Colorado  .  Winifred  Rogers,  CU 

vVniTiDn  2.S  I’nrW  Avpniw*  YnrW  _  ..  •  ,  r  r  .•  host  unT)llhllshe<i  artir 


After  a  five  month  tour  of  Europe 
Miss  Betty  Ross  has  returned  to  New 
York  with  interviews  with  Hilaire  Bel- 
Iric,  Sir  Alan  Cobham,  Lord  Allenby,  Sir 
Arthur  Pinero,  I-.dgar  Wallace,  George 
Lanshiiry,  Bertrand  Russell,  Fmgene 
Brieux  and  others. 

In  laondon  Miss  Ross  was  guest  of 
honor  at  the  International  Section  of 
British  Journalists  meeting. 


Women,  23  Park  .\venue.  New  York. 


REPRESENTING  THE 
NEWSPAPERS 


Cleveland  Press,  S25, 

editors  in  ,x,int  of  years '‘orcoVtinuous  unpublish^  article  on  “The  .\d- 

service,  a  resident  of  Boulder  for  49  vantages  of  Morning  Shopping  to  the 
rears,  is  a  fearless  aiul  brilliant  editor  ''d  Council 

v.ho  has  used  humor  ami  satire  in  bat-  ^I^rchants. 

tling  wrong  ami  defending  right.  He  is  John  Freeland.  Cleveland,  honor- 

affectiemately  kiKiwn  as  the  Nestor  of  =‘0'  president  of  the  O.N.W.A.,  $10,  best 


^  J.  EDELMANN  has  joined  the 
Chicago  office  of  Hearst  Picture 
New'spapers,  representing  the  Boston 

- -  .  Daily  Advertiser  ami  the  Nnv  York 

Sixteen  bulging  scrap  hooks  filled  with  Daily  Mirror  in  the  national  field, 
newspaper  clippings  which  trace  the  day-  Mr.  Edelmann  has  been  with  the  Ver- 


Colorado  journalism. 


AD  TIPS 


hy-day  history  of  West  Boylston,  Mass.,  ree  &  Conklin,  publishers’  representatives,  ^Jcrci,  (  tiicako. 
for  the  ixist  30  years  are  the  proud  pos-  St.  Louis  Post  Dispatch  and  Story,  ot 

sessions  of  Mrs.  Mary  A.  Cook  of  that  Brooks  &  Finley,  publishers’  representa-  s,;ii<s. 

town,  who  has  just  rounded  out  30  years  lives.  The  Chicago  office  of  the  Hearst  g.  W.  Brosan,  Inc.,  Towson.  M.t.  Placing 
as  a  town  correspondent  for  the  IV or-  Picture  Newspapers  is  headed  by  E.  I.  account  for  the  .ManU-y  Maiuifacturing  Com- 
cester  (Mass.)  Morning  Telegram.  Mrs.  Van  Slyke,  who  has  been  representing  the  '’^7’  ^.nntoct 

Cook  is  justly  proud  of  her  16  volumes.  Daily  Mirror  in  that  field  for  several  5.” luncneon. 


pajK-r  on  “Intimate  Appeal  of  the  Small 
Town  Newspaper.”  Donor,  F'annie  Clam- 
pitt,  Bedford,  O. 

Mrs.  Roy  Lewis,  Springheld  Sun.  $10, 
paper  on  “Why  Newspaper  Women  should 
Buy  Insurance.”  Gift  of  Carlotta  Price 
Shea  of  Bellefontaine,  O. 

All  contest  entries  were  judged  by 


finmpic,  58  East  Washington 
Is  smiling  scheiliiles  on  the 

Salt  (’oniiony,  Philadelphia,  Pa.,  ,  r-  i.  j-.  r  r-  on 

i»rwspa|wrs  in  the  Houthwestern  Marlcn  E.  I  CW,  editor  of  EdITOR  &  PlB- 
LISHER. 

More  than  $300  in  prizes  for  next 
year’s  contest  was  offered  at  the  prize 


and  has  willed  them  to  the  town  library,  years, 
where  they  will  be  kept  as  probably  the 
test  possible  hi.story  of  the  town  from 
1897  to  1927. 


Placing  account  of 
Frank  M.  Prindle  it  Company,  New  York, 
manufacturers  of  jierfumes. 

Critcbfield  A  Co.,  14  Fast  Jackson  hculc^rard. 


Major  offers  included  $100  from  tbe 
Columbus  Ohio  State  Journal  for  the  best 
page-one  news  story  written  by  an  Obin 


.  ,,,  II  /-  .-It  crncnneia  ft  !,€>.,  H  r.ast  jacksen  hcnleyard,  •  -'s 

17evine-V\ allace  Corporation  has  been  ('hicago.  Is  preparing  a  hst  of  newspaiiers  for  newspaper  woman  in  the  coming  year; 
appointed  to  represent  the  Clarksburg  *he  advertising  of  the  Firestone  Apsley  Com-  $100  from  Congressman  Martin  L.  Dave) 
VT  ■  u  ^  (W.  Va.)  Exponent,  Telegram  and  Sun-  „  .  ofKcnt.O.,fortestarticlesonconscrva- 

the  program"  o7X"vVom^^^^^^  day  E:r^mct,f-^c/cgr„m  in  the  national  n”*“Ti’acl;;^’ ffllow^  Times 

^  .  held.  acconnis:  Tao  Tea  Company  Inc.,  New  York  the  test  article  on  a  newspaper  reporters 

City  TAO  TEA.  ■  .... 

Fox  Sl  Mackenzie,  1214  I.<*-ust  street,  Phila- 


of  Chicago  for  Friday,  Nov.  11,  in  the 
club  rooms,  Mrs.  Frances  M.  Ford  of 
the  Chicago  Daily  NruKS,  chairman,  was 
assisted  by  Mrs.  Genevieve  Fortes  Her¬ 
rick  of  the  Chicago  Tribune;  Miss  Lena 
McCauley  of  the  Chicago  Er’ening  Post. 
Miss  Kate  W’ebter  of  the  Tribune  and 
Miss  Betty  Shroyer  of  the  Chicago 
Herald  and  Examiner. 


J.  R.  Locke,  publisher  of  the  Dinuba  Fox  *  Mackenzie,  1214  W-ust  street,  ^ila-  Cleveland  Women’s  1’ 

(CaO  ,v™i;>,w,  ha,  appoinic.l  M.  C.  f.Sri.fe  -p?.’ 

Mogensen  &  Co.,  Inc.,  as  his  national  garden  furniture.  *  •'ess  ^tor  the^test  pic 

advertising  representatives,  effective  Nov.  Guenther-CUaze  Company,  .St.  Joseph,  Mo. 

E  U  -'boding  copy  on  iln-  Waterhury  Chemicai 

(  omp.'iny.  I)e«i  Moines,  Iowa,  to  a  few  news* 
papers  in  the  south. 

The  Syracuse  (N.  Y.)  Herald,  an-  J.  R.  Hamiltan  Czmipany,  180  North  Mi(dii- 

noiinres  tlio  riorviintmont  nc  natinnal  art-  P-'t'  avenue.  C  hicago.  fs  now  placing  the  ac- 


ohligation  to  the  public;  $25  from  tbt 
Cleveland  Women’s  I’ress  Gub  for  the 
from  the  Cleveland 
piece  of  constructive 
work  by  any  Ohio  newspaper  woman 
Election  of  officers  and  a  report  of 
editors  who  sent  women  members  of  their 
staffs  to  the  convention,  closed  the  session. 
New  officers  elected  are:  Mrs.  h7hel 


ager 
the 

Women  at  their  business  meeting  _ 

.Advertising  Gub,  Nov.  2  on  “Style— as  ‘he  representation  of  the  Herald,  effec- 
Pertaining  to  Advertising.”  1. 


Klau'Van  Pietgraom- Dunlap* YounypTeiv  Inc., 

417  Michifran  street.  Milwaukee.  iMacinx  ac¬ 
count  for  the  Eckhart  ('ompnny.  Port  Washing- 
toil.  WisrouMti.  Lyuch  &  Wilson,  Inc., 'Citi- 


Sidney  Ne^vs,  treasurer ;  Allene  Sumner, 
NEA  Service,  contest  chairman. 


CHARLES  A.  HALL 

Charles  A.  Hall,  for  several  years  a 
member  of  the  advertising  staff  of  the 


Alice  F  Roche,  sales  promotion  man-  M..  C.  Mogensen  &  Co.  Inc  has  been  rucin';“‘rc;«.nt”of  ?h;’'rdSi/s'jr;-&  "S 
ager,  I-.  r.  Paret,  Insurance  Agency,  appointed  to  represent  the  Sacramento  ('omp.-iny.  Kokomo.  Indiana. 

Camden,  N.  J.,  has  won  the  silver  cup  ((jal.)  Union  on  the  Pacific  Coast  H.  K.  McCann  Compuiy,  aeveland,  O.  I»  .  _  _ „ 

trophy  presented  by  Printed  Salesman-  through  offices  in  San  Francisco,  Seattle.  placing  the  account  of  the  Piqua  Hosiery  aTctc  York  Times  and  iater° account  exec- 
ship.  published  by  Dartnell  Corporation  Portland,  and  Los  Angeles.  The  Union  te‘'««d"  uV”„g  ^rwint^r''’’"'”  «tive  of  the  H.  K.  McCann  Agency,  died 

of  Chicago,  for  the  second  consecutive  is  represented  in  the  east  by  Wm.  J.  Mor-  MeJunkin  Advertising  Company,'  Wacker  week  at  the  home  of  his  father  in 

yC3r«  ton  Company.  Drive  at  La  Salle  street,  Chicago.  Is  issuing  Omaha 


I 
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_ ANNOUMCEMEMT 

Believing  that  the  public  should  know  the  facts  about  the  litigation  on  the 
flying  paster  patent,  we  present  herewith  a  copy  of  the  decree  entered  on 
the  fourth  day  of  November,  1927,  in  the  District  Court  of  the  United 
States,  at  Chicago. 

IN  THE  DISTRICT  COURT  OF  THE  UNITED  STATES 
FOR  THE  NORTHERN  DISTRICT  OF  ILLINOIS 
EASTERN  DIVISION 


G.  A.  EDWARD  KOHLER,  Plaintiff, 

V8. 

CLINE  ELECTRIC  MANUFACTUR¬ 
ING  COMPANY,  WESTINGHOUSE 
ELECTRIC  &  MANUFACTURING 
COMPANY,  and  THE  TRIBUNE 
COMPANY,  Defendants. 


In  Equity  No.  2361. 


DECREE 


This  cause  came  on  to  be  heard  at  this  term  and  was  arfrued 
by  counsel,  and  thereupon,  upon  consideration  thereof,  it  was 
ORDERED,  ADJUDGED  AND  DECREED  as  follows,  viz.: 

1.  That  the  exceptions  of  the  defendants  to  the  report  of 
Master  in  Chancery,  Charles  B.  Morrison,  which  report  was  filed 
herein  July  31,  1925,  be  and  hereby  are,  each  and  all  of  them, 
overruled,  and  that  the  said  Master’s  report  be  and  the  same 
hereby  is  approved  and  affirmed. 

2.  That  the  plaintiff,  G.  A.  Edward  Kohler,  a  citizen  of  the 
United  States,  residing  at  Chicago,  County  of  Cook,  and  State  of 
Illinois,  is  the  lawful  owner  of  United  States  Letters  Patent  No. 
1,124,673,  for  Apparatus  for  Feeding  Paper  to  Printing  Presses, 
issued  on  the  12th  day  of  January,  1915,  to  the  plaintiff,  G.  A. 
Edward  Kohler,  as  the  assignee  of  Irving  I.  Stone. 

3.  That  the  said  United  States  Letters  Patent  No.  1,124,673, 
and  particularly  claims  3,  4,  5,  6,  9,  10,  11,  12  and  24  declared  on 
herein,  are  good  and  valid  in  law. 

4.  That  the  said  Irving  I.  Stone  was  the  first,  sole,  true  and 
original  inventor  of  the  invention  and  improvements  described 
and  claimed  in  said  United  States  Letters  Patent  No.  1,124,673, 
and  particularly  recited  in  claims  3,  4,  5,  6,  9,  10,  11,  12  and  24. 

6.  That  the  defendants  herein,  Cline  Electric  Manufacturing 
Company  and  The  Tribune  Company,  both  corporations  organized 
and  existing  under  and  by  virtue  of  the  laws  of  the  State  of 
Illinois,  and  having  their  regular  and  established  place  of  business 
in  the  City  of  Chicago,  Illinois;  and  the  defendant,  Westinghouse 
Electric  &  Manufacturing  Company,  a  corporation  organized  and 
existing  under  and  by  virtue  of  the  laws  of  the  State  of  Pennsyl¬ 
vania,  and  having  a  regular  and  established  place  of  business  in 
the  City  of  Chicago,  Illinois,  have  infringed  said  Letters  Patent 
Number  1,124,673,  and  particularly  claims  3,  4,  5,  6,  9,  10,  11,  12 
and  24  thereof;  and  have  infringed  upon  the  exclusive  rights  of 
the  plaintiff  under  the  same. 

6.  That  a  perpetual  injunction  issue  out  of  and  under  the 
seal  of  this  court  directed  to  the  said  Cline  Electric  Manufacturing 
Company,  The  Tribune  Company,  and  the  Westinghou.se  Electric 
&  Manufacturing  Company,  and  each  of  them,  and  their  officers, 
directors,  attorneys,  agents,  clerks,  servants,  and  workmen,  and 
all  who  may  be  in  privity  with  them,  enjoining  and  restraining 
them,  and  each  of  them,  from  directly  or  indirectly  making  or 
causing  to  be  made,  using  or  causing  to  be  used,  or  selling  or 
causing  to  be  sold,  apparatus  for  feeding  paper  to  printing  presses 
containing,  embodying,  or  employing  the  said  invention  and  im¬ 
provements  granted  by  the  said  United  States  Letters  Patent  No. 
1,124,673,  and  particularly  claimed  in  the  said  claims  3,  4,  5,  6,  9, 
10,  11,  12  and  24,  or  any  colorable  imitation  thereof,  or  from 
infringing  upon  or  violating  the  said  claims  of  said  Letters  Patent 
No.  1,124,673  in  any  way  whatever. 

7.  That  the  plaintiff  do  recover  from  the  said  defendants,  Cline, 

Dated  at  Chicago,  Illinois, 

this  4th  day  of  November,  A-  D.  1927. 


Electric  Manufacturing  Company  and  Westinghouse  Electric  & 
Manufacturing  Company,  the  profits,  gains  and  advantages  which 
the  said  defendants  have  derived,  received  or  made,  by  reason  of 
their  said  infringement  of  said  claims  3.  4.  5,  6,  9,  10,  11,  12  and 
24  of  the  said  United  States  Letters  Patent  No.  1,124,673,  or  from 
each  of  the  said  defendants  the  profits,  gains,  an<l  advantages 
which  it  has  derived,  receive<l,  or  made  by  reason  of  its  said  in¬ 
fringement,  an«i  that  the  said  plaintiff  do  recover  from  the  said 
defendants,  Cline  Electric  Manufacturing  Company  and  Westing¬ 
house  Fllectric  &  Manufacturing  Company,  or  either  of  them,  any 
and  all  damages  which  the  plaintiff  has  sustained,  or  shall  sustain 
by  reason  of  said  infringement  of  .said  claims  3,  4,  5,  6,  9,  10,  11, 
12  and  24  of  .said  Letters  Patent  No.  1,124,673,  or  any  of  them, 
by  .said  defendants,  Cline  Electric  Manufacturing  Company  and 
We.stinghouse  F3lectric  &  Manufacturing  Company,  and/or  either 
of  them,  and  that  the  plaintiff  do  recover  from  the  defendant.  The 
Tribune  Company,  the  profits,  gains  and  advantages  which  it  has 
derived,  received,  or  made  from  its  said  infringement  and  any  and 
all  damages  which  the  plaintiff  has  sustained  or  shall  sustain  by 
reason  of  infringement  by  said  The  Tribune  Company,  and  that, 
to  that  end.  this  cause  be,  and  the  same  is  referrc'*!  to  Master  in 
Chancery,  Charles  B.  Morrison,  who  is  hereby  appointed  to  take 
and  state  the  amount  of  said  gains,  profits,  and  advantages,  and 
to  assess  such  damages  and  to  report  thereon  to  the  court  with  all 
convenient  speed. 

8.  That  the  said  defendants,  Cline  Electric  Manufacturing 
Company,  Westinghouse  Electric  &  Manufacturing  Company  and 
The  Tribune  Company,  and  each  of  them,  and  their  officers,  di¬ 
rectors,  attorneys,  agents,  clerks,  servants  and  workmen,  and  all 
w’ho  may  lie  in  privity  with  them,  are  hereby  directed  to  attend 
before  the  Master  from  time  to  time  and  to  produce  l)eforc  him 
their  books,  papers,  vouchers,  orders,  contracts,  accounts  and  docu¬ 
ments,  and  to  submit  to  oral  examination,  all  as  the  Master  may 
require; 

In  case  the  Master  is  of  opinion  that  a  disinterested  account¬ 
ant  should  be  employed  in  connection  with  the  accounting,  he  may 
report  the  same  to  the  court  and  a  further  order  will  be  made 
relative  to  the  employment  of  such  accountant  and  the  manner  in 
which  he  shall  be  paid. 

9.  That  the  .said  plaintiff  recover  from  the  said  defendants, 
Cline  Electric  Manufacturing  Company,  Westinghouse  Electric  & 
Manufacturing  Company,  and  The  Tribune  Company,  or  any  one 
of  them,  the  costs  and  disbursements  of  this  case,  to  l)e  taxed,  up 
to  and  including  the  entry  of  this  decree  an<i  the  issuance  and 
service  on  .said  defendants,  and  each  of  them,  of  the  injunction 
herein  provided  for,  and  that  execution  thereof  issue  as  to  law, 
that  further  costs  in  this  case,  from  and  after  the  entry  of  the 
decree  and  issuance  and  .service  of  this  injunction,  shall  abide  the 
further  order  of  this  court,  and  that  the  question  of  increase  of 
damages  be  reserved  until  the  coming  in  of  the  Master’s  repf)rt. 


KOHLER 


BROTHER 
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CLASSIFIED  ADVERTISING 


What  It  Good  All- Year-Round  Promotion? — Charles  W.  Nax,  St.  Louis 
Globe-Democrat  Likes  His  Front  Pa^e  Boxes  and  Testimonials — 
Christmas  and  Classified 


WITH  THE  GENERAL  ADVERTISERS 


Anthracite  Industry  Urged  to  Advertise — Atlantic  City  Hotels  to 
Run  Joint  Campaign — Advertising  Injunction 
Upset  in  New  York 


TpKONT  page  boxes  with  a  human  in- 
terest  appeal  and  testimonials  make 
the  best  promotion  copy  for  classified  ad¬ 
vertising,  according  to  Charles  W.  Nax  must  not  detract  from  the  energy  de¬ 


tain  things  and  not  merely  see  the  added 
revenue. 

“The  first  thing  is  that  the  sales  effort 


Newspaper  Classified  Advertising  Man 
years  of  experimenting  with 


agers. 

“After 


TYK.  AGNEW  T.  DICE,  president  of 
^  the  Reading  Company,  is  spurring 
the  anthracite  industry  on  to  greater  ad¬ 
vertising  effort,  warning  the  leaders  that 
they  are  now  on  the  defensive  because  of 
the  many  substitutes  for  hard  coal. 

In  a  recent  address  he  pointed  out 
that  approximately  $3(W,<J(X)  a  month  is 
being  spent  in  advertising  substitutes  for 


of  the  St.  Louis  Globe-Democrat  and  voted  to  yearly  classified  selling.  If 
former  president  of  the  Association  of  newspaper  adds  one  hundred  columns  of 

Christmas  Gift  advertising  in  December 
and  while  doing  it  loses  one  hundred  col- 

advertising  on  classified  advertising,  we  cases  observed  this  has  been  the  case  and  ^han  $18,000,000  a  year  m  newspaper  ad- 
have  reached  a  definite  conclusion  that  the  classified  departments  have  merely  kidded  vertismg.  •  *  i 

plan  we  have  adopted  is  one  that  is  more  themselves.  .  f><i  he  was  chagrined  to  leara 

profitable  and  productive  of  human  in-  “The  second  point  to  consider  is  the  ^hat  not  a  line  of  advertising  m  the 
terest,”  Mr.  Nax  informed  Editor  &  Pub-  value  of  the  space  to  the  advertiser.  In  interest  of  anmracite  had  appeared  in 
USHER.  “This  kind  of  promotion  is  good  several  cases  observed,  due  to  lack  of  pro-  ^  pen^icals. 

all  year  round.”  motion  or  some  other  fundamental  reason.  While  some  excellent  advertising  has 

Mr.  Nax  explained  that  the  Globe-  ( hrjstmas  Gift  advertising  has  not  been  been  placed^  in  the  largest  American 
Democrat  was  confining  its  classified  pro-  profitable  to  the  space  buyers.  newspapers,”  he  added,  “the  amount  of 

motion  to  boxes  and  testimonials,  and  “Unless  it  can  be  made  to  bring  com-  space  devoted  to  it  is  negligible  when 
furnished  samples  of  the  former  series  iiieiisurate  returns  don’t  sell  it,  as  it  in-  compared  to  that  devoted  to  the  use  of 
now  being  run  on  the  front  page  of  his  jures  the  reputation  of  regular  classified  heating  substitutes.” 

wlvertising.  - 

"The  reader  is  the  third  factor  in  the  The  Philadelphia  &  Reading  Coal  & 
ei|uation  who  should  be  remembered.  Iron  Company,  main  offices  located  at 


await  the  trial  of  the  case  instead  of  be¬ 
ing  determined  beforehand  on  a  niotioo 
the  Appellate  Division  said: 

“Affidavits  are  unsatisfactory  guides  in 
resolving  the  dispute.  There  may  be  a 
breach  of  contract,  very  drastic  in  iu 
commission  and  destructive  of  plaintiffi 
rights  in  the  result,  but  specific  perform¬ 
ance  of  an  advertising  service  contract 
by  motion  is  not  yet  an  cijuitable 
remedy.” 


Tentative  plans  have  been  made  by  the  . 
National  Association  of  Ice  Industries  to 
spend  at  least  $300,000  a  year  to  meet 
the  competition  of  the  electric  refrigera¬ 
tor  manufacturers.  A  meeting  of  the 
association  was  held  at  Atlanta,  Ga 
Nov.  1-4. 


paper. 

One  is  opened  with  the  headline  “Our 
Hero,”  and  has  the  subhead  “ — in  any  of 
those  Horatio  Alger  books,”  while  the 
text  continues  the  sentence  after  a  dash: 


Reading  some  of  the  Christmas  Gift  ad-  Philadelphia,  has  appointed  the  Buchen 
vertising  pages  sold  by  classified  depart-  Company,  Chicago  advertising  agency,  to 


" — would  have  had  an  interesting  time  of  nicnts  in  the  past  has  been  more,  humorous  direct  its  advertising.  Trade  papers, 
it  yesterday,  if  he  had  come  to  St.  Louis  than  magazines  built  for  the  express  pur-  newspapers,  and  direct  mail  will  be  used. 

looking’  for  a  chance  to  rise  in  the  world,  pose  of  creating  laughs.  - 

“You  can  picture  him,  riding — maybe  "They  have  contained  too  many  lu- 

walking— in  from  his  home  in  some  49th  dicrous  suggestions.  If  you  have  a  Christ- 
State  town.  nnis  (jift  suggestion  page,  censor  the  copy 

“Folks  back  home  depending  upon  him.  and  print  only  legitimate,  plausible  adver- 
.  .  .  Possibly  a  mortgage  or  so  on  the  old  tising.” 

h  jme.  .  .  .  He  must  get  work.  - 

“No  difficulty  about  that  :  108  jobs— all  |  l  Heaton,  classified  advertising  25  per  cent,  bringing  the  total  available 
sorts  of  them  beckoned  to^^him  throug  manager  of  the  New  York  Herald  Trib~  for  the  purpose  up  to  $100,000.  The 
Globe-Democrat  y\  ant  Ads.  organized  a  “Farm  Desk,”  which  combin<ition  was  formed  at  a  meeting 

In  the  classified  section  a  cash  register  equipped  to  supply  information  on 
was  offered  for  sale  the  other  day,  inspir-  York.  The  pri- 

ing  the  Globe-Democrat  copy  writer  to  purpose,  of  course,  is  to  develop 

compose  the  following.  ,  ,  ,,  ,  farms  for  sale  advertising  in  the  Herald 

of  dollars  and 


A  combination  of  18  beach  front 
hotels  in  Atlantic  City  has  been  formed 
to  boom  the  New  Jersey  beach  as  a 
winter  health  resort.  The  hotel  men  in¬ 
terested  have  pledged  themselves  to  in¬ 
crease  their  year’s  advertising  budget  by 


held  at  the  Marlborough- Blenheim  Hotel 
Nov.  3. 


Baltimore  &  Ohio  Railroad  used  ap¬ 
proximately  1,200  newspapers  to  advertut 
its  recent  “Fair  of  the  Iron  Horse”  in 
Baltimore.  It  was  not  confined  ex¬ 
clusively  to  the  railroad’s  territory 
Space  ranged  from  two  columns  by  100 
lines  to  six  columns  by  250  lines. 

Eastern  newspapers  will  be  used  to 
advertise  Agmel,  a  concentrated  food  for 
invalids,  manufactured  by  the  Agitid 
Corporation  of  Los  Angeles.  Beaumont 
&  Hohman,  Los  Angeles  agency,  is 
handling  the  account. 


fribune’s  classified  section. 

,  ^  ^  "VV'^e  increased  our  larm  business  300 

but  it  It  cings  month,”  Mr.  Heaton  said. 


The  .Appellate  Division  in  New  York 
on  Nov.  4,  reversed  a  temporary  re¬ 
straining  order  obtained  by  the  Sanka 
Coffee  Corporation  against  the  Broadway 
Advertising  Company,  Inc.,  for  removing 
its  advertising  cards  from  the  subway 


Carl  Hart,  advertising  manager  for  the 
\\ .  A.  Schaeffer  Pen  Company,  has  re- 
twned  to  the  general  offices  of  the  com¬ 
pany  at  Fort  Madison,  la.,  following  a 
business  visit  of  several  weeks  in  the 
East,  including  New  York,  Boston,  and 
other  points. 


“Music — which  sings 
cents. 

“Just  a  single  note  .  . 
out  often  enough,  it  makes  a  delightful 

*^^YoXe  heard  it  Regular  monthly  meeting  of  New  York 

“It’c  nlavpd  on  a'rash  retrister  whenever  classified  advertising  managers  was  post-  after  another  coffee  distributor  had  com- 

anytLinSterestingTappeT^^^^  ‘^e  Sanka  .i^thod  ^s 

‘‘Mprpti-intc  cprvirpshnn  keeners  real  '^ccause  of  Election  Day.  The  association  unethical  becauscitcriticizedtheprod- 
busiS  mei  ’have  to  S  cash'lregisters  i*  considering  a  plan  for  recognition  of  nets  of  the  competitor.  .  .  , 

if  they  expect  to  join  in  the  chorus.  classified  advertising  agents.  In  deciding  that  the  injunction  should 

“A  used  cash  register  of  well-known 
make  was  offered  for  sale  in  a  Globe- 
Democrat  Want  .Ad  day  before  yesterday.” 


Odorono  Company  has  established  a 
New  York  office  at  551  Fifth  avenue. 
Miss  Edna  Albert,  president,  is  making 
her  headquarters  their.  The  main  office, 
with  sales  and  advertising  departments, 
remains  in  Cincinnati,  O.  J.  M.  Hawkins 
is  sales  manager. 


Classified  eyes  are  all  on  Christmas. 

In  New  York  the  Advertising  Bureau 
of  the  New  York  State  Dailies  is  advising 
members  to  “cash  in  on  the  possibilities.” 

One  paper  ran  12  columns  daily  for  25 
days  and  it  didn’t  interfere  a  particle  with 
display  copy,”  the  current  bulletin  issued 
by  the  Bureau  states.  “If  you  didn’t  work 
it  last  year  now  is  the  time  to  lay  your 
plans.  If  you  did  work  it  last  year  and 
didn’t  get  as  much  linage  as  you  should 
have,  now  is  the  time  to  get  busy.  On 
Christmas  classified  the  one  big  idea  is  to 
get  away  from  small  sales.  Forget  three 
lines,  set  12  or  15  or  even  a  full  column.” 

C.  L.  Perkins,  classified  advertising 
manager  of  the  Chicago  Herald  attd  Ex¬ 
aminer,  and  president  of  the  Association 
of  Newspaper  Classified  Managers,  de¬ 
voted  his  entire  message  to  members  last 
month  to  a  discussion  of  “Christmas  and 
Classified.”  He  deplored  the  commer¬ 
cialization  of  a  holy  day,  describing  the 
modern  Christmas  as  a  “merchandising 
stunt  with  every  manufacturer  and  store¬ 
keeper  trying  to  get  his  share  of  the 
millions  spent.”  His  advice  was  to  sell 
Christmas  gift  advertising  if  possible,  but 
“be  sure  it  pays  the  newspaper,  the  adver¬ 
tiser  and  the  reader.”  In  part  he  said : 

“There  is  nothing  unsound  about  this 
printing  of  classified  columns  of  Christmas 
Gift  Suggestions,  if  it  is  done  properly. 
In  fact,  it  is  an  exceedingly  wise  thing 
to  do,  as  it  brings  in  plus  revenue  at  a 
time  when  the  normal  classified  income 
shrinks. 

“However,  in  putting  on  such  a  cam¬ 
paign  it  is  wisdom  to  bear  in  mind  cer- 


ADVERTISING  AGENCY  AFFAIRS 


Agency  Art  Director*  to  Consider  Modern  Art — Reimers  &  Osborn, 
Inc.  Named  by  Photomaton — Erwin,  Wasey  dc  Co. 
to  Handle  Postum  Product 


W.  D.  Carmichael,  advertising  manager 
of  Liggett  &  Myers  Company,  tobacco 
manufacturers,  has  been  made  a  vice- 
president.  He  will  continue  in  charge  oi 
advertising. 


A.  C  Lang  has  resigned  from  the  ad¬ 
vertising  department  of  the  Gold  Dust 
Corporation. 


ATODERN  art  will  be  discussed  by  the 
Art  Directors  Club  of  New  York  at 
its  next  monthly  meeting  set  for  about 
Dec.  10,  at  the  Hotel  Martinque,  Arthur 
Munn  of  Young  &  Rubicam,  president  of 
the  club  announced  this  week.  At  the 
last  monthly  meeting  held  Nov.  3,  Count 
Von  Luckner  was  the  speaker.  The  club 
now  numbers  about  250  members. 


name  of  the  agency  has  been  changed  to 
Crowell,  Crane,  Williams  &  Co.  Mr. 
Crane  was  formerly  co-manager  of  the 
Pacific  Coast  organization  of  Lord  & 
Thomas  and  Logan. 


W.  E.  Jackson  has  been  appointed  ad¬ 
vertising  manager  of  the  National  Metal 
Moulding  Company,  Pittsburgh,  succeed¬ 
ing  M.  K.  Stolz,  resigned. 


Reimers  &  Osborn,  Inc.,  of  New  York, 
has  been  appointed  advertising  and  mer¬ 
chandising  counsel  for  the  Photomaton 
Operating  Corporation,  New  York. 


Chester  S.  Ricker,  formerly  advertis¬ 
ing  manager  of  the  Waukesha  Motors 
Company,  Waukesha,  Wis.,  has  joined 
the  Cramer-Krassclt  Company,  Mil¬ 
waukee  advertising  agency. 


Erwin,  Wasey  &  Co.,  has  been  named 
by  the  Postum  Company,  Inc.,  to  direct 
the  advertising  for  “Minute  Tapioca.” 


James  W.  Elliott  has  joined  the  serv¬ 
ice  department  of  the  San  Francisco  office 
of  Lord  &  Thomas  and  Logan.  Formerly 
he  was  connected  with  the  Dolman  Com¬ 
pany  of  San  Francisco. 


Harry  Elliott,  automobile  advertising 
man  of  San  Francisco  and  Los  Angeles, 
has  resigned  as  Pacific  Coast  manager  of 
the  Campbell-Ewald  Company  to  open  his 
own  advertising  offices  in  the  Monadnock 
Building  in  San  Francisco  under  the  name 
of  the  Harry  Elliott  Advertising  Scrvke. 
Elliott  has  been  doing  automobile  adver¬ 
tising  for  the  past  12  years. 


Philip  Barry,  author  of  “John,”  a  play 
which  opened  on  Broadway  recently,  was 
formerly  a  copy  writer  on  the  staff  of 
the  Erickson  Company,  Inc.,  New  York 
advertising  agency. 


James  Corliss  Davis,  formerly  with 
the  Farm  Journal,  has  joined  the  George 
Batten  Company,  New  York. 


Robert  P.  Crane  has  been  elected  vice- 
president  of  Crowell,  Williams  &  Co.. 
Inc.,  Chicago  advertising  agency,  and  the 


Robert  V’^.  Titus,  formerly  advertising 
director  of  the  Brooklyn  Daily  Eagle, 
is  now  a  member  of  the  staff  of  Barton, 
I>urstine  &  Osborn.  Inc.,  New  York  ad¬ 
vertising  agency.  Before  his  association 
with  the  Eagle,  Mr.  Titus  was  connected 
with  the  advertising  departments  of  the 
Los  Angeles  Examiner,  Rochester  Ameri¬ 
can  and  Journal,  and  the  New  York 
American.  Following  his  g^raduation 
from  the  University  of  Chicago,  his  first 
experience  was  with  Marshall  Field  & 
Co.,  Chicago. 


T.  M.  Evans,  production  manager  and 
space  buyer  for  the  L.  S.  Gillham  Com¬ 
pany,  of  Salt  Lake  City,  has  resigned 
to  become  salesmanager  for  the  Nefson- 
Ricks  Creamery  Company  of  that  city. 
He  is  succeeded  by  M.  O.  I^aunch,  presi¬ 
dent  and  manager  of  the  Warfield  Adver¬ 
tising  Company  of  Omaha.  H.  F.  .An¬ 
derson  of  San  Francisco,  has  joined  the 
Gillham  Company  and  its  affiliated  com¬ 
panies  as  head  of  the  business  develop¬ 
ment  department. 


Robert  P.  Crane  has  been  elected  vice 
president  of  Crowell,  Williams  &  Co, 
Chicago,  a  well  known  advertising  acency. 
The  name  of  the  corporation  will  soon  be 
changed  to  Crowell,  Crane,  Williams  4 
Co.  - 


In  Addition — 
Ideal  News  Matrices 
Last  Longer 


In  addition  to  designing  a  balanced 
letter,  the  designers  of  Intertype  IDEAL 
News  Face  left  the  correct  amount  of 
space  on  the  sides  of  each  letter  to  allow 
the  eye  to  see  the  letter.  (Unless  the 
reader  can  see  the  letters  he  cannot  see 
the  words  for  continuous  easy  reading.) 

This  made  it  possible  to  retain  the  nor¬ 
mal  side  walls  on  the  matrices,  and  thick 
walls  do  more  than  just  make  the  mat¬ 
rices  last  longer.  Thick  walls  give  the 
sufficient  strength  that  reduces  smudg¬ 
ing  of  hair  lines  to  a  minimum. 


Intert>’pe  IDEAL  News  Face  is  more 
than  just  a  100%  legible  news  face.  It’s 
a  pleasant  and  economical  companion  for 
the  mechanical  department  of  a  news¬ 
paper.  The  New  York  Times,  New  York 
Sun,  Cleveland  Plain  Dealer,  Dallas 
Times-Herald,  Seattle  Times  and  nearly 
two  hundred  other  newspapers  have 
found  this  face  to  be  ideal  in  many  ways. 

The  Intert^^pe  Reader  Test  Plan  will 
interest  any  progressive  newspaper  pub¬ 
lisher.  The  nearest  Intertype  sales  office 
is  ready  to  send  your  copy  on  request. 


Remember  This 


Intertype  matrices  will  run  in  OTHER  slug -casting  machines 


INTERTYPE  CORPORATION 

1440  Broadway,  New  York 


Chicago  130  North  Franklin  St.;  New  Orleans  816  Howard  Ave.;  San  Francisco 
152  Fremont  St.;  Los  Angeles  1240  South  Main  St.;  Boston  80  Federal  St.; 
London;  Berlin.  Distributors  throughout  the  world 


Text  set  In  10  Point  Intertype  Ideal  Newi 
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Editor  &  Publisher  for  November  12,  1927 


BUILDING  NEWSPAPER  CIRCULATION 


WHATS  WHAT  IN  THE  FEATURE  HELD 


James  W.  Brown  and  Editor  A  Publisher  Thanked  in  Resolution 
Adopted  by  New  York  Circulators — Some  Circulation  Builders 
from  Palm  Beach,  Fla. — Newsstand  Publicity 


Theodore  Dreiser  to  Write  for  King  Features  Syndicate — “Make  It 
Yourself”  Is  New  Ledger  Feature — McClure  Has 
Full  Page  Detectiyc  Stories 


A  RESOLUTION  thanking  James  W.  all  over  the  county,  even  to  Lake  rpnEODORE  DREISER,  author  of  Famous  Features  Syndicate.  New 
Brown,  publisher  of  Editor  &  Pub-  Okeechobee  hinterland  m  the  heart  of  1  American  Tragedy.”  who  is  York,  is  releasing  a  weekly  2,0(X)-word 

LiSHER,  for  his  co-operation  in  helping  the  Everglades.  Radio  amplification  was  visiting  Russia  as  the  invited  guest  of  fiction  story  based  on  seasonal  spc»rts. 
the  association  was  adopted  at  the  recent  used  in  every  main  population  center  the  Soviet  Government  in  the  celebra-  ■ 

Niagara  Falls  convention  of  the  New  of  the  coumy  and  in  the  city  of  West  jJqjj  q{  tenth  anniversary,  will  write  George  Storm,  who  draws  "Bobbv 
York  State  Circulation  Managers  Asso-  Palm  Beach  the  resulp  were  given  out  two  articles  for  King  Features  Syndicate,  Thatcher”  for  the  McQure  Newspaoer 
It  nc  •  mmiiitanpoii<;l V  with  a  hnorp  nlaver  hrvarn  xt _  _ i.  ,•  .  i  i  r.  l-  _  . 


ciation.  It  read  as  follows:  simultaneously  with  a  hup  player  board  New  York.  Syndicate,  has  left  his  camp  at'  Lwt 

**Resolvei>  I  Thst  this  Tssocistion  cx-  W  hen  it  w&s  discovered  thRt  no  plRns  nRd  ■  ■ .  River,  GRnudR,  to  visit  his  father  st 

press  to  James  W.  Brown  the  acknowl-  been  made  for  taking  care  of  the  negro  “Make  It  Yourself”  is  the  title  of  a  Enid.’okla. 

edgment  of  our  deep  debt  of  gratitude  section  a  vacant  theatre^  was  utilized  for  new  feature  by  Jennie  Hirsch  being  - 

due  him  for  his  hearty  co-operation  per-  play  by  play  broadcasting  and  a  crowd  offered  nationally  by  the  Ledger  Syndi-  av  Ortnn  Tewson  oriirinator  nt  th. 
sonally  and  through  the  columns  of  of  1,500  negroes  entertained  with  the  re-  cate,  Philadelphia.  Promotion  matter  pi^n  of  having  the  children  themselves 
Editor  &  Publisher  in  furthering  the  suits  to  run  with  it  stresses  the  making  “review”  each  fall  the  new  books  pub- 

the  best  interests  of  this  association  over  1  hat  this  extra  effort  was  appreciated  of  Christmas  gifts.  lished  for  their  entertainment  and  in 

the  entire  period  of  years  since  its  inc^-  by  the  communities  served  was  proved  by  - -  struction,  is  to  give  a  talk  about  “Books 

tion,  not  overlooking  the  most  invaluable  subsequent  increases  in  circulation  over  McGure  Newspaper  Syndicate  is  dis-  the  Bairns,’'  from  WEAF  radio 
services  rendered  by  him  and  through  the  county.  tributing  full  page  detective  stories  by  station  Tuesday’  evening,  Nov.  15,  in 

him  in  promoting  the  birth  of  this  or-  Another  service,  out  of  the  ordinary  Seabury  Quinn  under  the  general  head-  comiection  with  Children’s  Book  Week, 

ganization,  so  well  founded  that  it  has  field  of  newspaper  work,  was  performed  ing  of  “Washington  Nights’  Entertain-  13-19. 

grown  to  be  the  largest  state  or  sectional  recently  by  the  Times  in  connection  with  ment.”  They  are  illustrated  by  E.  A.  ‘ 
circulation  managers’  association  in  the  opening  of  a  new  bridge  connecting  J'urman. 

America.  I’alm  Beach  with  West  Palm  Beach.  - - —  RECEIVER  FOR  FRENCH  DAILY 

“Resolved:  Tfiat  we  extend  words  of  When  the  Times  discovered  that  the  Transfer  of  the  Washington  Radio  i  c-j  a  t  •  • 

further  appreciation  and  tender  our  bridge  would  merely  “open”  for  traffic  News  Service  to  Clarence  L.  Linz  and  „  ,  Edward  Lajoie  and 

wholehearted  thanks  to  Mr.  Brown  for  without  ceremony  of  any  kind  it  organ-  Bertram  F.  Linz,  Washington  newspaper  Rudolph  r.  Haffenretter,  3d,  have 

his  most  unusual  and  highly  valuable  ized  a  committee  in  the  Southborough,  correspondents,  has  been  effecteil  and  temi^rary  c^r^eivers  tor  the  L  liwe- 

service  in  printing,  publishing  and  dis-  a  .section  of  the  city  where  the  bridge  hereafter  be  operated  n^er  the  ^ndent  Publishing  Comi»ny  of  Fall 


Syndicate,  has  left  his  camp  at  Lost 
River,  Canada,  to  visit  his  father  at 


W.  Orton  Tewson,  originator  of  the 


RECEIVER  FOR  FRENCH  DAILY 

.\ttorneys  J.  Edward  Lajoie  and 


Bertram  F.  Linz,  Washington  newspaper  Rudolph  F.  Haffenreffer,  3d,  have^  been 
correspondents,  has  been  effecteil  and  temporary  co-receivers  for  the  L’lnde- 


tributing  in  booklet  form  copies  of  his  was  situated,  arranged  a  speaking  pro-  rnanagement  of  the  latter.  The  new  River,  Mass.,  publishers  of  L 
splendid  address.  The  Circulation  Man-  gram  augmented  by  a  municipal  band  ^  t’  ^  f  ttl'"^ 


ager.  His  Ideals,  His  Duties  and  How  concert  and  put  over  a  celebration  at- 
Hc  Can  Best  Serve,’  which  was  delivered  tended  by  several  thousand  persons. 


at  the  April  convention  of  this  associa-  Another  innovation,  used  to  call  at-  nian.  who  has  ^en  appointed  secretary  night.  Jean  B.  Paradis,  t  easurer,  gen- 
tion.”  tention  of  readers  to  timeliness  of  after-  ^^e  Federal  Radio  Cession.  The  era  manager  and  majority  s  ^ 

-  noon  newspaper  news  coverage,  has  been  P*‘.«ent  ovvners  have  been  associated  c  a  n^  hat  he  is  the  lar^  cr^itor 

Several  innovations  in  the  method  of  introduced  recently.  This  is  the  use  of  ®'>tmaiL _  rf  U  enn  nt  a  laruc  hnndhoblpr  nf 

handling  and  disseminating  news  have  a  single  black  face  lower  case  line  “Read  “c  •  t  f  r>  l'  u"  f  t  *i  a  fi  i  k  'ii  k 

-  ^  .Stickful  biographies  of  prominent  the  paper.  A  final  hearing  will  be  given 


been  introduced  successfully  by  the  Palm  It  First  in  the  Times”  under  every  im- 
Bcach  Times,  daily  afternoon  and  Sunday  portant  news  story  “broken”  first  in  the 
publication  of  West  Palm  Beach,  Fla.  paper. 

One  of  the  most  unusual  innovations,  - 

in  which  radio  amplifiers  were  used  to  Newsstand  publicity  jays,  according  to 
broadcast  news  of  the  Di^psey-Tunney  N.  R.  Hoover  circulation  director  of  the 
fight  and  the  World  Series,  proved  an  Xexv  York  World.  He  was  referring  to 
outstanding  hit.  Radio  amplification  set-  the  pfilicy  followed  by  the  World  and 
ups  vvere  made  in  the  five  largest  com-  other  New  York  newspapers  of  furnish- 
munities  of  the  county ;  lake  Worth,  jng  dealers  with  stands  free  of  charge. 
Canal  Point,  Delray,  Boynton  and  Kelsey  The  World  has  been  investigating  in 
City,  for  the  big  fight.  By  an  arrange-  this  form  of  promotion  for  five  years, 
ment  with  the  teleplione  company  the  sets  furnishing  metal  rather  than  wooden 
were  connected  with  telephones  and  long  stands.  An  important  influence,  that  has 
distance  circuits  from  West  Palm  Beach  helped  increased  circulation,  he  said,  is 
held  ojicn  during  the  battle.  As  the  blow  that  along  with  the  stand  goes  the 
by  blow  report  of  the  fight  came  in  on  privilege  claiming  preferred  position 
press  wires  the  results  were  read  into  the  on  it  by  the  paper  supplying  the  stand. 

telephones,  the  amplifiers  at  the  other  end  - 

of  the  wire  magnifying  the  announcers’  Vernon  P.  Maxson,  former  circulation 
voices  so  that  they  could  be  heard  for  manager  of  the  Lonj?  Peach  (Cal.) 
.several  blocks.  Telegram  and  the  .San  Diego  Independent, 

The  broadcasting  was  in  no  wise  a  is  now  associated  with  the  Hollywood 
“radio  program”  as  radio  in  the  usual  sense  Publicity  Companv,  Inc.,  Hollywood, 
had  no  part  in  the  stunt.  The  amplifying  (  al.,  in  the  capacity  of  sales  manager. 

part  of  the  radio  was  used  but  the  “broad-  _ I _ 

casting  ’  was  done  from  the  Times  office.  Tames  McMillan,  circulation  manager 
the  amplifiers  merely  “stei>ping  up”  the  of  the  DamdJle  (Ill.')  Morning  Press 
voice.  This  system  proved  entirely  prior  to  its  consolidation  with  the  Dan- 
satisfactory,  eliminating  risks  of  static  r-f/fc  Cermmer rial -News  and  associated 
and  the  many  things  which  hinder  radio  with  the  latter  paper  since,  has  resigned 
receptKin  m  addition  to  serving  big  to  take  over  management  of  a  news 
crowds.  agenev  in  Newcastle,  Ind.,  which  he 

Through  this  system  the  Times  gave  recently  .acquired. 

immediate  fight  details  to  more  than  _ ~ 

5.000  fight  fans  in  outlying  communities 
hitherto  unserved.  This  service  was  com¬ 
mented  on  most  favorably  by  officials  of  vr^ii  o 

all  the  various  communities.  ricivC  yOU  A 

In  broadcasting  World  Series  games  e  •  1  • 

the  Times  served  even  larger  crowds.  friend  in 

The  Times  service  in  the  games  went 


.\m  1  by  the  Ledger  Syndicate. 


to  publish. 


WHAT  EYE  SPECIALISTS 
SAY  ABOUT 

Ionic  No.  5 


Laitiest  Circulation 

and 

Largest  Wume  of 

'Advertising 
of  any  Daily  west  cf  ihe 
Missouri  river 


Have  you  a 
friend  in 
Kansas  City 


EVENING  HERALD 


Ask  him  if 
he  doesn’t 
read  The 
Kansas  City 
Star 


LINOTYPE- 


Mergenthaler  Linotype  Co. 

Brooklyn,  New  York 

Gentlemen  : 

The  readability  improvement  of  the  newspapers 
which  have  changed  their  typographic  dress  to  a  bold 
face  type  that  gives  less  strain  to  the  eyes  is  indeed  a 
step  forward. 

The  optically  perfect  eye  as  well  as  the  defective  eye 
will  benefit  by  the  change.  Publishers  owe  this  service 
to  their  readers.  The  printed  page  most  easily  read  will 
be  most  constantly  read.  The  eye  naturally  seeks  com¬ 
fort.  Well-proportioned  bold  face  type  gives  to  the 
reader  vision-ease  and  with  it  ability  to  read  more 
rapidly  and  accurately. 

A.  C.  CaJacob 

President,  Ohio  State 

No.  7  Optomctric  Association 

OF  A  SERIES 


^  MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  SEW  YORK 

NEW  ORLEANS  CHICAOO  SAN  FRANCISCO  CANADIAN  LINOTYPE  LTD.,  TORONTO 
HaPrasaalstlvfM  Im  tka  trisuikal  CilUi  •/  tha  WarU 


The  Washington  Radio  News  Service  and  New  Bedford.  This  action  follows 
was  established  in  1922  by  Carl  H.  But-  a  meeting  of  the  stockholders  Monday 


men  have  been  arranged  in  question  November  19  when  a  permanent  receiver 
answer  form  under  the  heading  of  “Who  will  be  named.  The  paper  will  continue 
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Member  A.  B.  P, 


I 


This  is  a  Large  Page 

The  size  of  this  page  is  nine  by  twelve  inches.  When  your  adver¬ 
tisement  is  set  in  this  size  page  you  have  plenty  of  room  in  which 
to  tell  your  story.  If  you  wish,  you  may  quote  linage  figures,  may 
give  complete  details  regarding  your  circulation,  may  give  many 
facts  regarding  your  market — and  there  is  plenty  of  room  for 
everything  you  want  to  say. 

When  you  invest  money  in  trade  journal  advertising,  you  want  to 
say  something  important  and  comprehensive  in  the  space  you  buy. 
The  Editor  8C  Publisher  page  thus  enables  you  to  get  your  money’s 
worth  out  of  the  space  you  buy. 

Furthermore,  Editor  8C  Publisher  reaches  those  manufacturers  who 
appropriate  at  least  93%  of  all  the  money  invested  in  newspaper 
advertising.  Editor  8C  Publisher  also  reaches  those  agencies  which 
place  94%  of  all  the  newspaper  advertising  bought. 

No  publication  can  offer  you  a  more  productive  circulation  than  this. 

Editorially,  Editor  8C  Publisher  deals  exclusively  with  newspaper 
advertising.  The  manufacturer  or  agent  who  reads  Editor  8C  Pub¬ 
lisher  does  so  in  order  to  keep  posted  on  the  newspaper  field.  He 
finds  in  Editor  8C  Publisher  important  stories  of  the  successes  of 
other  newspaper  advertisers.  He  knows  that  Editor  8C  Publisher 
is  the  acknowledged  and  recognized  newspaper  advocate.  When  the 
manufacturer  or  agent  reads  Editor  8C  Publisher  he  is  interested  in 
the  commodity  you  have  to  sell — newspaper  advertising  space. 

There  are  no  conflicting  or  jarring  ideas  in  Editor  8C  Publisher — 
no  discussions  of  street  car  advertising,  no  discussions  of  billboard 
advertising,  or  direct  mail,  or  other  knick-knacks  of  advertising. 
The  real  national  medium — newspaper  advertising — is  dealt  with 
exclusively. 

Concentrate  your  advertising  in  Editor  8C  Publisher.  Through  this 
one  medium  you  cover  the  field  at  one  cost. 


EDITOR  &  PUBLISHER 

1700  Times  Building,  Times  Square,  New  York  City 

Five  Telephones :  Bryant  3052-3053-3054-3055-3056 


LOWENTHAL,  FORMER 
TIMES  M.  E.,  DIES 


®bituarg 


Scnlitu'l.  He  also  served  as 


iwurs  ociorc  nc  uieu.  i- a  ■r>T'\r  -it  j-.  i 

Many  years  ago  Mr.  Lowenthal  helped  Ci  ur  c”\ 

to  organize  the  old  Fellowcraft  Club,  a  ,  .  ^  the  Yarmouth  (N.  S.) 

newspaper  men’s  club,  which  had  a  club-  j  illness  of 

house  near  the  Little  Church  Around  the  ^  year.  He  had  been  active  in 

Corner,  but  has  now  passed  out  of  newspaper  work  for  many  years.  Several 
existence.  weeks  prior  to  his  death  he  went  to  Bos- 

Mr.  Lowenthal  is  survived  only  by  to  consult  surgeons  but  did  not  under- 
his  wife,  a  brother.  Perry  Lowenthal,  Ro  ^n  operation  On  returning  to  Yar- 
and  a  sister,  Mrs.  Julius  Altsner.  mouth,  his  decline  continued  until  his 

death. 

Miss  Letty  Uu.om,  23,  a  proofreader 
HENRY  F.  CANNON  on  the  IVheeling  (W.  Va.)  Telegraph. 

-  dietl  in  the  Ohio  Valley  General  Hospital, 

New  York  New.paper  Broker  Die*  at  '^at  city,  on  Nov.  2  from  burns  received 
u  •  u  ^  I  •  u  I  me  preceding  Sunday  in  a  bathroom  at 

ome  in  Monte  air,  N.  J.  when  her  clothing  ignited  from 

One  of  the  well  known  figures  in  the  a  gas  stove, 
newspaper  world  was  claimed  by  death,  Lawrence  P.  Covington,  55,  head  of 
when  Henry  F.  Cannon  succumbed  to  a  the  copy  desk  of  the  New  York  Sun,  died 
long  illness  on  Oct.  29.  suddenly  the  night  of  Oct.  31,  as  he  was 

Mr.  Cannon  had  been  for  17  years  a  attending  a  motion  picture  theater  in 
partner  in  the  firm  of  Harwell  &  Cannon,  Brooklyn,  near  his  home.  Death  was  ap- 


Started  Newspaper  Work  in  1875  and 
Spent  Half  Century  in  Busi¬ 
ness — Named  Managing 

Editor  by  Ochs 


Henry  Lowerrthal,  74,  one-time  man¬ 
aging  erlitor  of  the  Nezv  York  Times, 
died  at  his  home  2025  Broadway,  New 
York  City,  Saturday  Nov.  5,  following 
a  general  breakdown  which  overcame 
him  six  weeks  ago.  At  the  time  of  his 
last  illness  he  was  commercial  editor  of 
the  Times. 

Mr.  Lowenthal  began  his  connection 
with  the  newspaper  profession  in  1875. 
At  the  time  of  his  death  he  had  been 
a  newspaper  man  for  more  than  half  a 
century,  of  which  all  except  ten  years 
had  been  spent  in  the  service  of  the 
Times.  He  served  in  various  capacities 
up  to  managing  editor,  a  position  which 
he  held  from  1896  to  1904.  For  several 
years  before  his  death  he  had  been  in 
charge  of  the  business  news  department. 

Mr.  Ivowenthal  was  born  in  New  York 
City  on  May  15,  1853.  He  received  his 
early  education  in  the  public  schools  of 
that  city  and  then  attended  the  College 
of  the  City  of  New  York,  from  which 
he  received  the  degrees  of  Bachelor  of 
Arts  in  1872  and  of  Master  of  Arts  in 
1877.  He  also  received  the  degree  of 
Bachelor  of  Laws  from  Columbia  Uni¬ 
versity  in  1875. 

His  first  newspaper  job  was  as  a  cub 
reporter  on  the  old  New  York  Tribune, 
where  he  began  a  lifelong  friendship 
with  Daniel  Frohman,  the  theatrical 
manager,  who  was  then  a  clerk  behind 
the  counter  in  the  business  office  of  that 
newspaper.  He  came  to  the  New  York 
Times  as  a  reporter  in  1875,  when  the 
Times  was  owned  by  the  late  George 
Jones.  Later,  Mr.  Lowenthal  became 
city  editor  and  real  estate  editor. 

When  Adolph  S.  Ochs  purchased  the 
Times,  Mr.  Lowenthal  was  appointed 
managing  editor,  a  capacity  in  which  he 
served  from  1896  to  1904.  After  he  left 
the  Times  he  became  for  short  periods 
city  editor  of  the  New  York  American 
and  managing  editor  of  the  old  New  York 
Daily  News,  which  was  owned  by  the 
late  Frank  A.  Munsey.  He  then  went 
to  Los  Angeles  as  general  manager  of 
the  Los  Angeles  Examitter,  holding  that 
position  from  1904  until  1908.  He  then 
retired  temporarily  from  the  newspaper 
profession  to  open  an  office  in  Los 
Angeles  for  the  sale  of  real  estate  and 
investment  securities.  He  also  engaged 
at  one  time  in  alfalfa  farming  in  Cali¬ 
fornia. 

Mr.  Lowenthal  returned  to  newspaper 
work  in  1914,  accepting  an  invitation  to 
become  commercial  editor  of  the  New 
York  Times.  He  had  charge  of  the 
business  page  and  wrote  a  weekly  article 
for  the  Sunday  Times  under  the  head¬ 
ing,  “The  Merchant’s  Point  of  View,’’ 
which  soon  attracted  wide  attention. 

In  his  early  days  in  newspaper  work 
Mr.  Ivowenthal  specialized  in  news 
affecting  the  bar  and  the  courts,  and  his 
friends  numbered  many  prominent 
lawyers  who  afterward  became  Judges 
in  the  New  York  courts.  For  many 
years  it  was  his  custom  to  play  cards 
every  Saturday  night  with  a  small  circle 
of  friends  who  constituted  a  social  club 


FOR  SALE  THIS  MODEL 


DUPLEX  HIGH  SPEED  TUBULAR  PRESS 


5  unit  (extra  units  can  be  added).  Present  capacity,  20  pages  or  40  Tabloid, 
with  high  speed  folder  and  cutter  complete.  Westinghouse  40  h.p.  d.c.  5  h.p. 
motor  drive,  Cline  electric  control  equipment  complete.  Also  complete  stereo¬ 
typing  equipment  for  dry  mats.  All  machinery  practically  new. 


WALTER  HOLDING  CORPORATION 

60  Beayer  Street,  New  York,  N.  Y. 
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When  considering  a  territory  for  a  newspaper  advertising  campaign  the  most  important 
thought  to  bear  in  mind  is,  are  the  people  able  to  buy. 

In  Pennsylvania,  not  only  are  the  people  able  to  buy,  but  they  will  BUY,  because  they 
have  both  the  money  and  the  desire  to  buy  all  useful  and  meritorious  products. 

Pennsylvanians  have  been  buying  advertised  products  so  long  that  it  is  not  even  neces¬ 
sary  to  emphasize  their  value.  All  they  want  to  know  is  its  utility,  and  can  it  be  obtained 
at  the  local  stores. 

Come  to  Pennsylvania  then,  and  enlist  the  services  of  the  local  papers,  if  you  want  to 
reach  the  people  who  will  buy  your  product. 
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,.(M) 

33,177 

.11 

.11 

••Sharon  Herald  . (E) 

7,636 

.0337 

.0357 

*Allentown  Call  . 

..(E) 

23,978 

.11 

.11 

•Sunbury  Item  . (E) 

6,213 

.035 

.035 

tBeaver  Falls  Xribune  . 

..(E) 

7,301 

.03 

.03 

••Warren  Mirror-Times . (ME) 

9,683 

.013 

.013 

tBethlehem  Globe  Times.... 

..(E) 

13,160 

.06 
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•Washington  Observer  and 

tBrownsville  Telegraph . 

(ME) 

9,604 

.04 

.04 

Reporter  . (M&E) 
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.06 
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*Chegter  Times  . 

..(E» 

20,011 

.08 
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tWest  Chester  Loral  News . (E) 

11,882 

.04 

.04 
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....  1 
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.07 
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HIGHER  JOURNALISM 
STATUS  SOUGHT 


Committee  of  Michigan  Newspaper 
Men  Will  Submit  Plans  to  Uni¬ 
versity — Weil  Heads 
Association 


to  take  it  up  and  discuss  it  personally  numlier  of  accourts  handled.  In  each 
with  the  head  of  the  department.  It  is  uroup  is  an  account  supervisor.  Nor- 
his  regular  point  of  amtact  with  the  en-  inally  an  account  supervisor  is  an  officer 
tire  organization  and  the  organization  of  the  com^ny,  who  is  charged  with  the 
with  him.  duty  of  maintaining  personal  contact  with 

‘■.■\s  the  numlK-r  of  employes  grows  and  the  various  members  of  the  client’s  or- 
it  l/ecomes  more  and  more  difficult  for  ganization  and  the  agency  group  handling 


A  committee  to  consider  and  make 
recommendations  for  making  the  journal¬ 
ism  department  a  separate  unit  of  the 
University  of  Michigan  will  lie  appointed 
by  the  new  president  of  the  University 
Press  Association,  Louis  Weil,  who  suc- 
ceerls  Arthur  Treanor  of  the  Saginaw 
Xrws.  Mr.  Weil  is  editor  and  publisher 
of  the  Port  Huron  Times-Ilerald.  The 
other  officers  elected  at  the  meeting  last 
week  were  Norman  Hill,  editor  of  the 
Sault  Stc.  Marie  Ei’cning  News,  first  vice 
president ;  Harry  Whitely,  editor  of  the 
JJowagiae  Daily  News,  second  vice  presi¬ 
dent  ;  Thomas  Conlin,  of  the  Crystal  Falls 
lAamoiui  Drill,  third  vice  president ;  sec¬ 
retary-treasurer,  Professor  John  L. 
Brumm  of  the  department  of  journalism, 
at  the  University  of  Michigan. 

The  speakers  from  outside  the  state 
who  addressed  the  session  were  Virgil  V. 
McN'itt,  manager  of  the  MeXaught  Xews- 
paper  syndicate  and  William  P.  Heazell, 
assistant  editor  of  the  Neio  York  IV orld. 


PASTOR  BRINGS  SUIT 

The  Wood  Comity  Democrat,  a  weekly 
newspai)er  of  Bowling  (ireen,  ().,  is  <le- 
fendant  in  a  suit  filed  recently  by  the 
Rev.  W.  S.  Harpster,  Bowling  (ireen, 
who  charges  the  editor,  Frank  Thomas, 
witli  <lefamation  of  character.  The  min¬ 
ister  asks  $1(),(XX)  damages. 


SERVICING  LARGEST  NEWS- 
PAPER  CAMPAIGN 


(Continued  from  page  12) 


growth  of  an  organ^-:ation  is  that  of 
maintaining  control.  The  most  effective 
metlKxls  which  we  have  found,  in  addi¬ 
tion  to  the  assistance  given  by  the  cost 
system,  as  already  mentioned,  have  been 
in  staff  meetings,  weekly  departmental  re¬ 
ports  to  tl.e  manager,  an  effort  to  culti¬ 
vate  personal  relationships  so  as  to  pro¬ 
mote  general  goo<l  will  and  umlerstanding. 

“Staff  meetings  are  usutilly  dinner 
meetings  which  continue  through  the 
evening  in  the  form  of  business  discus¬ 
sions, 

"In  addition  to  holding  staff  meetings, 
a  mr)re  systerruitic  method  of  aiding  man¬ 
agerial  control  has  been  developed 
through  regular  weekly  reports  from  de¬ 
partment  heads  to  the  general  manager. 
Kach  department  is  called  upon  to  give 
a  statistical  report  showing  at  a  glance 
the  extent  and  character  of  the  activities 
during  the  preceding  week.  By  spending 
half  an  hour  or  so  in  going  over  these 
reports  each  week,  the  general  manager 
is  able  to  see  at  a  glance  about  what  each 
department  is  doing.  By  comparing  one 
week’s  reports  with  the  preceding  week 
he  can  see  how  the  volume  of  work  is 
being  maintained.  For  the  most  part, 
after  these  reports  are  scrutinized,  they 
are  filed  for  future  reference  in  a  leather 
binder  upon  the  proper  departmental  tab. 
If  any  question  is  raised  in  the  mind  of 
the  general  manager,  he  is  in  a  position 


us  to  know  each  of  them  individually, 
the  more  we  seek  to  develop  ways  an<l 
means  of  assuring  ourselves  of  their  l)est 
in  loyalty  and  effort.  .At  the  same  time 
we  try  earnestly  to  avoid  the  disastrous 
effects  of  a  policy  which  smacks  t<K)  much 
of  charity  or  paternalism.  The  guiding 
principle  is  a  realization  that  you  can 
expect  about  the  same  interest  from  your 
people  in  your  affairs  that  you  take  in 
them  and  their  affairs.  The  people  in 
our  employ  are  giving  the  best  years 
of  their  life  and  the  most  of  their  time 
to  the  demands  of  our  bifciness.  There¬ 
fore,  we  try  to  take  a  sympathetic  atti- 
twle  toward  their  personal  and  domestic 
trials  and  tribulations,  to  be  of  help  to 
them  by  advice  when  our  counsel  is 
sought.  In  cases  of  distress  our  purpose 
is  to  be  of  material  assistance.  We  want 
our  folks  to  feel  that  in  the  officers  and 
members  of  the  Campltell-Ewald  Com¬ 
pany  they  have  a  group  of  staunch  friends 
in  foul  weather  as  well  as  fair. 

“As  an  outgrowth  of  this  ptjlicy  an  or¬ 
ganization  has  been  developed  for  social 
and  recreational  purpf)ses,  which  is  offi- 
ceretl  and  operated  by  the  employes  them¬ 
selves,  with  endorsement  and  occasional 
supi>ort  from  the  company.  It  is  known 
as  the  ‘CeCo  Circle.’  Its  most  prominent 
function  is  the  annual  Christmas  party, 
supplemented  during  the  year  by  other 
social  affairs.  The  ‘CeCo  Circle’  also 
makes  a  special  point  of  keeping  track  of 
the  various  individual  members  of  the  or¬ 
ganization  and  of  being  of  assistance  to 
them  when  assistance  is  needed. 

“The  company  itself  has  recently 
finance*!  a  plan  of  group  insurance  by 
which  every  memlxrr  of  the  organization 
is  insure*!  for  an  amount  of  money  de¬ 
termined  by  the  position  he  occupies  in 
the  organizati*)n  and  the  salary  he  is 
earning. 

“Behind  all  this  is  the  definite  under¬ 
standing  that,  without  undermining  or 
weakening  the  authority  of  departmental 
executives,  the  humblest  employe  has 
access  to  and  au<lietKe  with  the  highest 
official  of  the  c*)nipany.  The  door  is  open 
for  a  consideration  of  suggestions,  criti¬ 
cisms  or  comi>laints  he  desires  to  make, 
problems  he  faces  in  his  work  or  of  a 
personal  nature.  In  other  words,  there  is 
always  an  ai>j)eal  open  to  the  higher 
court  U])  through  his  department  head,  the 
genera!  manager,  to  the  president. 

“You  will  note  from  the  chart  of  the 
organization  that  our  contact  with  clients 
is  handled  by  a  group  of  men  each  acting 
in  a  different  capacity.  This  is  what  we 
term  the  Group  Plan  of  Handling  Ac¬ 
counts.  Every  one  of  our  major  accounts 
is  serviced  by  a  group  of  men  handling 
a  limited  number  of  clients.  In  some 
cases,  the  group  is  limited  to  one  ac¬ 
count.  This  group  concentrates  its 
activities  on  its  clients’  advertising  needs. 

“The  size  and  character  of  each  group, 
of  course,  depends  upon  the  size  and 


the  account.  In  actual  charge  of  the 
contact  work  is  the  contact  man  or 
>ervice  manager.  Assisting  him  is  a 
representative  of  the  Production  Depart¬ 
ment,  known  as  the  account  assistant. 
l•'rom  the  Copy  Department  is  assigned 
a  copywriter  Ix'st  fitted  to  handle  that 
particular  account  and  from  the  Art 
Dei)artment  a  layrmt  man.  This  group 
works  tt»gether,  each  performing  the 
functHins  naturally  falling  to  his  lot. 

“It  is  an  interesting  fact  that  there  is 
as  much  friendly  rivalry  and  competition 
between  various  groups  servicing  some¬ 
what  similar  accounts  as  there  could  pos¬ 
sibly  l)e  1/etwcen  the  same  groups  of 
men  if  they  were  operating  in  different 
agencies.  ICach  group,  of  course,  has  the 
reinforcement  of  specialized  departments 
of  the  agency.  By  handling  our  clients’ 
accounts  in  this  manner  we  believe  we 
have  been  able  to  maintain  the  element 
of  iK-r.sonal  service  very  effectively.  I 
*!*•  not  think  that  there  is  a  single  Camp¬ 
bell -Ewald  client  who  feels  that  his  ad¬ 
vertising  is  dropped  into  the  hopper  and 
handle*!  mechanically  through  a  sort  of 
a<lvcrtising  mill,  without  reference  to  his 
particular  individual  requirements. 

“In  conclusion,  just  a  word  as  to  what 
we  consider  to  be  the  changing  character 
of  the  national  advertising  agency.  As 
marketing  grows  in  complexity  and  ex¬ 
tent,  the  advertising  agency  must  develop 
t*»  meet  the  changed  conditions  or  fall  by 
the  wayside. 

“The  national  agency  of  the  future,  in¬ 
stead  of  being  so  called  because  it  devotes 
the  major  portion  of  its  efforts  to  adver¬ 
tising  placed  in  national  mwiia,  it  will 
de.serve  the  name  l)ec;iuse  it  will  be 
nation  wide  in  representation  and  its 
service  correspondingly  national  in  scope. 
It  will  be  more  truly  than  ever  a  mer¬ 
chandising  as  well  as  an  advertising  or- 


Plttsburgh 

Newspaper  map  has  changed 

The  Sun -Telegraph 

(Combining  since  Aug.  2,  the 
Chronicle  Telegraph  and  Sun  in 
the  evening  field,  and  The  Post 
and  Gazette  Times  Sunday  morn¬ 
ing.)  I 

is 

AMERICA’S  FASTEST  GROW¬ 
ING  NEWSPAPER 
Largest  Sunday  Circulation 
in  Western  Pennsylvania 

Nstionsl  sdvertiiinz  rspretentsH vss :  Paul 
BIcHik,  Inr.,  247  Park  Avenue,  Hew  York; 
CeatuiT  Bids.,  Chicaao;  General  Kotors 
Bids.,  Detroit;  Little  Bids..  Boston;  Com¬ 
monwealth  Tniat  Bldg.,  Philadelphia, 


Newspaper  Engineering 

An  organization  specializing 
n  newspaper  buildings,  all 
phases  of  newspaper  en¬ 
gineering,  operation  and 
production  problems, 
analytical  surveys  and 
valuations. 

S.  P.  WESTON,  INC. 

Nrmtp»p*r  BmiUtngi, 
PT0dtti9m,  OptraHtm 
Sttrwtys,  Vulmmtiom. 

420  Lexington  Avenue,  New  York 


A  DVERTISERS  who 
a/l  understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 

IOWA  DAILY  PRESS  ASS’N 

DAVENPORT,  IOWA 

Iowa  City  Press  Cltlmi 
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ganization.  It  will  sense  more  keenly 
tlie  responsibility  an  advertiser  imposes 
upon  it  when  he  places  in  its  hands  large: 
and  still  larger  appropriations. 

“It  will  welcome  every  legitimate  op- 
perrtunity  connected  directly  or  indirectly 
with  advertising  to  render  service  to  its 
clients  and  the  extent  of  that  service  will 
be  limited  only  by  the  economic  necessitv 
of  maintaining  and  enhancing  its  owii 
financial  strength  by  earning  a  fair  profit 

"Working  on  these  principles  and  with 
this  vi.sion,  we  believe  that  the  national 
advertising  agency  will  continue  not  only 
to  grow  and  prosper,  but  will  ’no  ::' 
more  closely  interwoven  into  the  fabric 
of  business  than  ever  before.” 


INSTALLS  NEW  PRESS 

The  Topeka  (Kan.)  State  Journal 
Xov.  7  put  into  operation  its  new  Dupkx 
rotary  press. 


IN  advertising  volume 
the  Columbus  Dis¬ 
patch  has  for  years  been 
the  first  newspaper  in  the 
entire  State  of  Ohio — 
leading  in  1926  by  25%. 
In  its  loeal  field  it  is  also 
FIRST,  in  news,  and  in 
circulation. 

Columbus 

Ohio's  Groolest  H<MBe  Daily 
TOTAL  NET  PAID 
Cireulatioa  UT.07'7 


Cline-Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

EJkhart  Truth 

Elkhart,  Ind. 

Ask  them  about  it 
CLINE  ELECTRIC  MFC.  CO. 

Chicacoi  111  Weet  WashinEtoit  Street 
New  Yorki  47  West  34th  Strret 
Sen  Frenciecei  Firet  Netionel  Benk  Building 


Udm^^ 
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the  leading  newspaper  in 
Theatricals,  Turf,  Finance 
and  Motion  Pictures,  prints 
all  of  the  day’s  worth  while 
general  news,  with  exclusive 
features  covered  by  a  great 
staff  of  special  writers. 

It  has  the  largest  profes¬ 
sional  circulation  of  any 
newspaper  in  the  United 
States. 
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By  ARTHUR  ROBB 


The  middle  of  the  week  found  us  back  a  substitute  Shop  Talker,  like  a  second- 
at  the  old  desk  after  a  month  spent  string  toastmaster,  ought  to  stand  up  to 
for  the  most  part  in  convention  halls,  be  seen,  talk  up  to  be  heard  and  shut 
hotel  rooms  and  overnight  sleeper  jumps,  up  to  be  appreciated.  We’ve  done  the 
Days  of  gay  hand-shaking,  brave  sampling  first  two  and,  for  the  rest  of  this  column, 
of  unknown  beverages,  evenings  of  gossip  we’ll  do  the  third.  When  you  get  i>ast  the 
jnd  lots  of  shop  talk — most  of  it  not  for  next  three  stars,  the  words  are  furnished 
ieation — sole-tearing  slides  up  to  the  by  AJC,  who  wrote  them  lirst  for  his 
jir-mail  window  as  it  begins  to  close,  column  “Under  the  Whispering  Willow” 
feverish  writing  of  thousands  of  words  to  in  the  Topeka  Stale  Journal  of  Nov.  5. 
make  the  Thursday  evening  deadline  with  ATK  signing  off,  introducing  AJC: 

1  complete  and  authoritative  yarn  of  a  ♦  *  * 

convention  still  largely  in  the  untinished 

business  stage — all  of  this  instructs  and  ^H.AKLlli  IH)\’ATTKR  died  in  the 
fiverts  one  whose  regular  haunt  is  a  New  harness.  No  greater  tribute  would 
York  sky.scraper.  the  grand  old  linotyjH;  operator  have  asked 

It  is  pleasant  to  sink  into  the_  plush  of  to  be  paid  him.  Wednesday  morning  of 
a  hotel  chair  and  chat  amiably  with  a  gen-  this  week,  sitting  at  the  same  machine  he 
tleman  whose  last  letter  had  evidenced  a  has  operated  a  (piarter  of  a  century,  he 
suppressed  desire  to  boil  you  in  oil  be-  felt  ill.  It  came  upon  him  as  he  was  walk- 
ouse  the  printer  had  practiced  card  tricks  ing  from  the  copy  hook,  his  “take”  in  his 
with  his  linage  records.  He  accepts  your  Iiand.  Replacing  the  copy  on  the  hook  he 
invHtation  to  a  frosted  chocolate  as  a  com-  walked  to  the  rest  room.  .-X  little  more 
ffete  amende.  It  is  tickling  to  the  vanity  than  an  hour  later  he  died.  His  physician 
to  run  across  a  prosperous  young  man  told  him  some  time  ago  he  must  take 

who  landed  his  present  fancy  situation  things  easier.  And  for  a  time  he  did 

through  a  bit  of  your  advice  and  doesn’t  lay  off  a  day  or  so  a  week — but  without 

forget  it.  It  is  stimulating  to  hear  at  his  “Old  No.  1”  he  was  restless.  It  was 

feast  one  speaker  in  every  newspaper  or  one  of  the  first  linotype  machines  installetl 
advertising  convention  you  strike  make  in  The  State  Journal  battery  thirty-two 
an  address  that  for  intense  practical  value  years  ago.  Last  year  Mr.  Macl^nnan 
oust  be  worth  many  times  the  expense  of  was  replacing  what  remained  of  this 
attending  conventions  to  those  who  have  original  purchase,  but  at  the  insistent  re¬ 
foe  wit  to  use  his  wisdom.  If  we  like  quest  of  Charlie  Hovatter  he  retained  his 
conventions,  and  we  aim  to  be  temperate  “Old  No.  1”  and  had  it  rebuilt  for  him. 
n  that  as  in  all  else,  we  seem  to  have  To  Charlie  it  was  the  greatest  piece  of 
plenty  of  eminent  company.  In  fact,  we  machinery  in  the  office.  For  thirty-two 
wonder  when  some  of  the  gentlemen  we  years  it  had  recorded  the  daily  history  of 
have  met  a  half-dozen  times  in  the  past  tlie  city,  the  state,  the  nation  and  the 
few  weeks  here  and  there  between  Cape  world.  He  loved  it  as  his  own.  He  cared 
Cfod  and  Lake  Michigan  ever  do  any  work  for  its  intricate  mechanism  because  for  so 
at  vheir  home  stands.  The  only  fresh  air  many  years  it  had  responded  to  his  deli- 
some  of  them  can  have  breathed  since  cate  touch.  His  keylward  h.id  dropped 
Octolaer  1  has  been  that  between  the  hotel  out  the  slugs  that  for  a  quarter  of  a  cen- 
and  the  railroad  station,  en  route  to  their  tury  have  chronicled  the  births,  marriages, 
next  meeting.  They  start  committee  success,  failure,  progress,  fanse  and  death 
meetings  over  a  7 :30  breakfast,  go  into  of  his  friends.  It  was  “Charlie’s  machine” 
session  at  9,  adjourn  while  luncheon  tables  around  the  office  and  machinists  handled  it 
are  brought  into  the  meeting  room,  and  with  care  and  concern.  It  is  running  to- 
|o  into  session  again  at  1 :30,  as  the  last  day— that  is  the  way  of  all  flesh.  Its 
of  the  waiters  edges  out  of  a  narrow  door  hundreds  of  wheels  and  pulleys  and  gears 
rolling  a  table  before  him.  Committees  and  levers  and  shafts  are  spinning — for 
meet  .again  at  dinner  to  prepare  for  the  the  world  must  go  on.  .Xnd  Charlie 
next  day’s  meeting  and  this  reporter,  who  stayed  with  “Old  No.  1”  until  ninety  min- 
ilways  hears  the  clock  strike  twelve,  has  utes  of  his  death.  He  left  just  as  he 
not  been  able  to  await  the  end  of  some  would  have  chosen  to  leave.  There  is  a 
recent  councils.  One  newsjwper  man  of  lull  in  copy  right  after  the  second  edition 
considerable  eminence  in  his  branch  of  goes  to  bed — Charlie  stayed  with  us  until 
the  craft  complained  bitterly  over  a  break-  the  copy  hook’s  load  was  relieved  for  the 
iwt  stolen  away  from  a  committee  that  early  editions.  He  lived  his  life  for  ser- 
his  new  office  title  threatened  to  be  "con-  vice  and  honest  endeavor.  If  there  was 
rention  hound.”  And  it  set  us  to  won-  anything  we  could  take  out  of  this  world 
dering  whether  the  newspaper  and  adver-  Charlie  Hovatter  deserved  to  carry  with 
thing  business  organizations  were  on  a  him.  “Old  No.  1.”  Now,  with  Charlie 
afe  path  with  their  multiplied  local,  state,  gone,  “Old  No.  1”  loses  its  identity.  It 
ir^onal,  and  national  meetings.  A  man  was  faithful  to  its  master  but  it  stayed 
■  with  brainpower  enough  to  be  a  genuine  behind  on  his  greatest  journey.  And  that 
fcree  in  a  national  organization  is  almost  is  fate.  It  must  be.  It  always  shall 
certain  to  have  inordinate  demands  upon  .Mter  winter,  comes  spring, 
fc  time  from  the  smaller  units  of  his 
kanch.  He  can  sharply  limit  his  re- 
iponses  to  these  calls,  or  he  can  follow 
to  the  bitter  end  the  Rooseveltian  maxim 
that  every  man  owes  something  to  the 
Rofession  in  which  he  is  engaged.  With 
lome  of  our  best-known  conventioneers, 

»e  fear,  the  debt  is  beginning  to  move  to 
fte  other  side  of  the  ledger. 


Linotype  Mailbag 


'4>. 


TH.\T’S  a  thought  for  tomorrow.  To¬ 
night’s  business  is  to  make  a  column 
or  two  of  Shop  Talk  type  that  will  not 
■ove  M.  E.  P.  to  demand  our  head  on 
•  brass  galley  when  he  comes  back  from 
1^  slight  indisposition  which  now  besets 
kni  We  approach  the  job  with  a  distinct 
kferiority  complex,  born  of  dozens  of 
CDrking  shop  talk  anecdotes  which  we 
fcn’t  dare  to  print,  in  our  awesome  fear 
•f  the  Post  Office  censor  and  the  physical 
Rtmess  of  some  potential  heroes  of  this 
column.  Anyway,  we  have  the  idea  that 


“That’s  Fast” 

“Thanks  for  the  si)eed  on  duplex 
rail.  Just  nine  hours  getting  here. 
That’s  fast.” 

THE  OSBORN  ENTERPRISE 
Osborn,  Mo. 


c-unotype-7) 


Indiana's  interesting  story  is  alioiit  its  rieli  market,  and 
its  {Treat  luiying  poner.  It  has  been  eoinpiled  in  chapter 
form  eontainin{T  a  eonvinein{T  aeeonnt  of  the  buying 
habits  of  its  people. 

Every  newspaper  listed  below  has  eontrihiited  its 
chapter  eontaining  the  facts  on  its  own  individual 
market  which  gives  the*  data  cm  the  specific  territory 
covered  hy  the  local  newspaper,  ^lot  only  does  it  show 
that  buying  power  exists  pleiitifnlly,  hut  it  tells  you 
how  it  can  he  inniieiieed  int(»  real  sales  thru  advertising. 

You  can  <d)tain  this  informalion  eomph'lt*  hy  writing 
to  ail  or  any  of  the  newspapers  listed  below,  who  will 
gladly  send  you  the  facts  without  ineiirring  any  ohliga- 
ti<»n  on  your  part.  HememlMT  they  are  at  your  service, 
and  will  always  he  glad  to  help  wlu*ii  you  need  facts 
on  the  Indiana  market. 


*Columhu*  Republican  . 

....(El 

Circu* 

latian 

5,016 

Rate  for 
6.000 
lines 

.03 

•Fort  Wayne  Journal-Gazette  .. 

...(Ml 

41,747 

.09 

•Fort  Wayne  Journai-(7azette  . 

....(S) 

31314 

.09 

•Fort  W’ayne  New»-Sentinel. . . 

....(E) 

44,699 

.10 

tFrankfort  Times  . 

.(M&S) 

8,193 

.04 

••Gary  Evening  Post-Tribune  . 

....(E) 

17,002 

.06 

••Huntington  Press  . 

.(M&S) 

5,022 

.03 

•Indianapolis  News  . 

....(E) 

129,180 
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••Lafayette  Journal  &  Courier. 

...(M) 

(E) 

7,931  ( 
13.813  1 

21,744 

.06 

tLa  Porte  Herald-.Argus  . 

....(E) 

6,720 

.04 

•Marion  I.,eader  Tribune  .... 

.(M&S) 

10,009 

.04 

tShelbyville  Democrat  . 

....(E) 

4,038 

.025 

••South  Bend  News-Times . 

...(M) 

<E) 

9.8.'>8  ) 

18,288  i 

28,1 16 

.08 

••South  Bend  News-Times  . . . . 

. (S) 

26,741 

.07 

•South  Bend  Tribune. ..  (.S) 

21,109., 

. (E) 

25,473 

.07 

•Terre  Haute  Tribune  . 

..(E&S) 

23,086 

.06 

•A.  B.  C.  Publisher'*  Statement,  October  1,  1927. 
**A.  B.  C.  Publisher’s  Statement,  March  31,  1927. 
tGovemment  Statement,  Oct.  1,  1927. 
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UR  OVN  VORtp 

or  Letters 


By  JAMES  MELVIN  LEE 


'T^HE  first  glance  at  the  November  entitled  “Life,  Journalism  and  Politics,” 
issue  of  Current  History — a  monthly  by  J.  A.  Spender,  the  distinguished 
published  under  the  auspices  of  the  New  British  journalist  who  is  now  making 
York  Times — would  seem  to  indicate  that  a  tour  of  America  as  the  Senior  Walter 
that  magazine  had  gone  red.  What  gives  Hines  Page  Fellow  in  Journalism.  He 
it  that  appearance  is  a  symposium  on  is  accompanied  by  Mrs.  Spender  to 
“Russia’s  Ten  Years  of  Bolshevism.”  whom  the  volumes  are  dedicated.  An 
The  frontispiece  is  of  course  a  portrait  extended  review  of  these  two  volumes 
of  Nikolai  Lenin,  the  head  of  the  Soviet  will  of  course  appear  in  “Our  Own 
government  until  his  death  January  21,  World  of  Letters.” 

1924.  The  magazine  proper  opens  with  *  ♦  * 


“Ten  Years’  Struggle  to  Convert  Russia 
to  Communism”  contributed  by  Walter 
Duranty,  Moscow  correspondent  of  the 
Times.  His  article  is  a  sort  of  historical 
retrospect.  Various  officials  connected 
with  the  Soviet  Union  contribirte  articles 
on  “The  Finances  of  Soviet  Russia,” 
“The  Soviet’s  Advance  Toward  In¬ 
dustrial  Power,”  and  “Economic  Progress 
Under  Soviet  Rule.” 

An  article  that  deserves  preferred 
position  is  “Russia’s  Former  Ruling 
Classes  at  Home  and  in  Exile”  by 


of 


'T'HE  honor  of  being  the  dean 
■*-  Kansas  newspaper  men  unquestion¬ 
ably  belongs  to  E.  W.  Howe.  Though 
no  longer  in  the  active  newspaper  game, 
he  still  gets  out,  when  he  feels  like  it 
E.  IV.  Howe’s  Monthly. 

The  issue  for  September  has  just  come 
in.  It  contains  the  following  about  news- 
I)ai)er  men : 


PLEASE  DON'T  CALL  THE.M 
“HOT  DOGS,”  PACKER’S  PLEA 


’em  while  they’re  hot!” 

.American  meat  packers  are 
countin  K  on  newspapers  to  break 
down  the  “hot  dog”  phrase  they 
have  erected  in  the  last  few  years, 
according  to  C.  J.  Reid,  an  official 
of  the  Albany  Packing  Company, 
in  a  plea  to  Albany  (N.  Y.)  news¬ 
paper  editors  to  slash  all  references 
in  copy  to  “hot  dogs.” 

The  packers  don’t  care  what 
other  slogan  is  developed  as  long 
as  the  “hot  dog”  is  a  dead  dog. 
“Red  hots”  is  becoming  a  pre¬ 
ferred  term.  The  chief  objective 
of  the  meat  packers,  Mr.  Reid  re¬ 
vealed,  is  the  cartoonist’s  pencil. 
They  don’t  want  to  see  any  more 
of  those  cartoons  depicting  a  dog 
entering  a  meat  grinder  and  emerg¬ 
ing  as  a  string  of  frankfurters. 


be  Paul  Patterson  and  the  story  he  selects 
will  be  printed  in  the  Bookn.an  fw 
February.  Stories,  however,  should  not 
be  sent  to  him,  but  to  the  editor  of  the 
Boedeman,  452  Sth  avenue.  New  York 
City. 


T  LOYD  E.  M.  MAYER,  formerly  as- 
sociated  with  the  Proindence  (R.  I., 
Journal  and  Bulletin  in  various  ca 
pacities,  is  the  author  of  “Just  Detwem 
Us  Girls”  (Doubleday,  Page  &  Co.),  a 
book  of  humor  in  which  he  tells  in  the 
girl’s  own  manner  what  the  young  thing 
talks  about  at  home,  abroad,  and  how 


WRITER  ELECTED  MAYOR 

Frank  Francis,  special  writer  for  tht 
Ogden  (Utah)  Standard  Examiner  and 
former  editor,  was  elected  mayor  by  good 
majority,  Nov.  8.  He  had  served  as  na) 
or  twice  before  but  had  been  out  of  office 
two  terms.  His  opponent  was  a  wealthy 
and  influential  industrial  leader. 


We  all  frowl  at  newsraper  men.  tiut  how 
clever  they  are!  What  geniui  they  display  in 
exciting  and  fording  us!  We  believe  it  was 
Tex  Rickard  who  got  out  a  three  million  dollar 


Samuel  Cahan,  professor  of  journalism  audience  to  see  a  boxing  match. 


at  Syracuse  University.  Prof.  Cahan  has 
just  returned  from  an  extended  tour 
through  Russia  where  he  had  unusual 
opportunities  to  study  the  topic  he  dis¬ 
cusses.  Speaking  the  Russian  language 
fluently,  he  was  able  to  get  first  hand 
information— something  sadly  needed  in 
editorial  comment  about  Russian  affairs. 
He  tells  how  the  aristocrats  have 
accepted  the  Soviets  and  how  former 
owners  of  industrial  plants  are  now  act¬ 
ing  as  managers.  He  pays  a  fine  tribute 
to  D'r.  Nansen’s  work  for  emigres  and 
concludes  with  an  interpretation  of 
Russia’s  great  dream  to  be  free. 

Another  article  that  should  have  top 
of  column  position  at  least  is  “The 
Record  of  Red  Terror”  from  the  pen 
of  S.  Melgunoff,  editor  of  the  Golos 
Minuz’shago  (Voice  of  the  Past). 

The  November  issue  of  Current  His¬ 
tory  is  one  that  editorial  writers  will 
want  to  preserve  for  future  reference. 


The  newspaper  men  did  it. 

There  are  almost  no  cerrutit  newspapers:  all 
are  enterprising,  entertaining;  the  slow,  dull 
ones  soon  go  on  the  rocks. 

The  world  is  greatly  disturbed  today. 

The  newspapers  disturb  it  to  provide  the 
“news”  the  people  love  so  devotedly. 

By  the  time  I  have  tboroughlv  enjoyed  the 
morning  paper,  I  begin  to  long  _  for  an  early 
evening  edition,  that  I  may  enjoy  its  e.xcite- 
ment  and  cleverness. 

The  statesmen,  the  txets.  the  actors,  the 
musicians,  repeat  their  old  specialties,  but  news¬ 
paper  men  must  be  clever  twice  a  day; 

And  are. 


In  .Atchison,  Kan.,  Howe  is  known  as 
the  Sage  of  Potato  Hill  Farm.  He  is  the 
author  of  a  worthwhile  booklet,  “Success 
Easier  than  Failure.”  Any  newspaper 
man  can  get  an  autographed  copy  by 
sending  25  cents  to  Howe. 


Columbus  (Ga.)  Enquirer-Sun;  Julian 
Mason,  editor,  the  New  York  Evening 
Post;  Paul  Patterson,  editor,  the  Bcdtt- 
more  Sun  and  the  Evening  Sun;  Clark 
Salmon,  managing  editor,  the  A’ew  Or¬ 
leans  Item;  Henry  Justin  Smith,  manag¬ 
ing  editor,  Chicago  Daily  .\ezvs  and 
Casper  Yost,  editor  the  St.  Louis  Globe- 
Democrat. 

One  juror  will  he  the  sole  arbiter  one 
month,  another  juror  the  next  month  and 
so  on.  At  the  end  of  twelve  months  the 
jury  will  vote  upon  the  best  twelve 
selected  and  printed  in  the  Bookman. 
To  that  story  will  be  awarded  the  edi¬ 
torial  prize  of  $1{X)  for  the  best  story  of 
the  year. 

“City  editors,  managing  editors,  and 
reporters  on  all  papers  throughout  the 
country  are  urged  to  cooperate  in  send¬ 
ing  us  stories  by  members  of  their  staff  or 
stories  they  themselves  have  written,  or 
stories  that  have  been  called  to  their 
attention.” 

Stories  for  November  are  now  being 
received.  The  arbiter  for  the  month  will 


PERSONALITY  sketch  of  the  genius 


■pVDR  members  of  the  working  press  the 
best  story  in  the  Bookman  for 
November  is  in  the  advertising  section. 
It  announces  a  monthly  prize  oi  $100  for 
the  best  news  story  printed  in  American 
newspapers.  In  addition  to  the  twelve 


who  made  Nick  Carter  is  presented  monthly  prizes  of  $100  each,  the  Bookman 
in  the  Century  Magazine  for  November  will  offer  an  additional  prize  of  $100  for 
by  Joseph  Van  Raalte.  For  ten  years  the  best  news  story  of  the  year — the  best 
Mr.  \’an  Raalte  was  on  the  staff  of  the  of  the  twelve  already  selected. 

New  York  IVorld.  Later,  as  Beau  The  jury  which  will  make  the  awards 
Broadway,  he  directed  the  destinies  of  consists  of  the  following  trained  news- 
a  column  in  the  Morning  Telegraph,  paper  men:  Julian  Harris,  editor,  the 
At  the  present  time  he  is  syndicating 
features  to  a  large  number  of  newspapers 


throughout  the  United  States. 

Always  a  good  reporter,  Mr.  Van 
Raalte  shows  that  he  has  lost  none  of 
his  cunning  as  he  traces  the  picturesque 
career  of  the  man  who  made  Nick 
Carter.  In  the  present  story  Mr.  Van 
Raalte  is  at  his  best  when  he  writes  the 
“obit.” 


the  Frederick  A.  Stokes  Com¬ 
pany  has  come  two  large  volumes 
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Our  business  is  to  help 
mak^  your  business 
better — by  increasing 
your  Classified 
Advertising 


THE  BASIL  L  SMITH  SYSTEM,  be. 


Intaraational  OaMified  AdvertUing 
Counaallors 


336  Market  Street  Philadelphia 


The 


insignia  that 
represents 
GOOD  service. 


Otmt  400  nawapapars  ifieeoTered 
a  afanpla  and  practical  aolutioB 
to  thair  cbackdag  proof  prob- 
lami.  whan  thay  aceaptad  onr 
NEW  and  CompiaU  Cbackdag 
Proof  Sarrica.  Uadar  this  plan 
fAa  PublUhart’  offiet  it  raUavmd 
antirety  of  mU  dotail  toork. 


Less  expensive — 

Greater  results. 


(Two  numtha*  trial  tost  offor) 


DheJdvertidng 
CHECKING  BUREAU/nc 


Ona  nawapaper — the  Pittaburgh 
PRESS— blankets  the  great 
Pittaburgh  market,  the  fifth  hurg- 
ast  market  in  the  United  States. 
The  PRESS  has  overwhelming 
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N. 


Y.  LIBRARY  CHIEFS 
HOLD  DINNER 


John  H.  Miller  Toertmeiter  at  News- 
pi.  per  Club  Gathering — Pay  Tribute 
to  Memory  of  Berry 
and  Murphy 


N. Av  York  newspaper  librarians  held  a 
dinii  r  at  the  Xew  York  Newspaper  Oub, 
Monday  evening,  Nov.  7,  to  discuss  li- 
brar  and  association  problems. 

Maurice  Symonds,  librarian  of  the 
Seu'  York  Daily  News,  and  vice-chair¬ 
man  of  the  Newspaper  Group  of  the  Spe¬ 
cial  Libraries  Association,  promoted  the 
affair,  while  David  G.  Rogers,  librarian 
of  the  New  York  Herald  Tribune,  was 
the  dinner  committee  chairman.  John 
H.  Miller,  former  chairman  of  the  News¬ 
paper  Group,  who  is  now  with  the  Ledger 
S)-n<licate  in  Philadelphia,  was  toast¬ 
master. 

Before  sitting  down  to  dinner,  Mr. 
Miller  asked  the  company  to  stand  in 
silence  for  a  moment  in  memory  of  two 
former  newspaper  librarians,  both  of  Bos¬ 
ton,  who  had  passed  away  since  the  last 
dinner  two  years  ago.  They  were  Wil¬ 
liam  Frederic  Berry  of  the  Christian  Sci- 
tnee  Monitor,  and  Walter  E.  Murphy 
of  the  Boston  Post. 

During  dinner  a  telegram  was  received 
from  Miss  Agnes  J.  Petersen,  librarian 
of  the  Milwaukee  Journal,  chairman  of 
the  Newspaper  Group,  sending  greeting 
and  good  wishes,  and  asking  for  .support 
of  and  loyalty  to  the  group  and  Special 
Libraries  Association.  Then  came  a  mes¬ 
sage  from  Francis  E.  Cady  of  Cleveland, 
president  of  the  Special  Libraries  Asst>- 
ciation,  in  which  he  told  of  some  of  the 
forward  steps  of  the  national  association 
in  recent  months,  and  pledged  the  hearty 
support  of  the  national  association  and 
of  its  executive  committee  to  the  News¬ 
paper  Group  in  their  efforts  to  advance 
the  interests  of  the  group. 

William  Alcott,  librarian  of  the  Boston 
Globe,  a  former  chairman  of  the  News- 
'>’.per  Group,  and  now  a  member  of  the 
executive  committee  of  Special  Libraries 
.Association,  brought  in  person  the  greet¬ 
ings  of  the  National  Association  and  the 
Boston  librarians.  He  spoke  of  the 
genius  of  Joseph  F.  Kwapil  of  the  Phila¬ 
delphia  Public  Ledger,  who  conceived  the 
idea  of  an  association  of  newspaper  li¬ 
brarians  and  whose  membership  now  ex¬ 
tends  from  the  .\tlantic  to  the  Pacific, 
both  in  the  United  States  and  Canada. 

Prof.  James  Melvin  Lee,  head  of  the 
Department  of  Journalism  of  New  York 
University,  who  was  dining  at  the  club, 
was  invited  to  speak  to  the  company,  and 
he  drew  attention  to  the  fact  that  stxh 
a  meeting  as  that  would  have  been  im¬ 
possible  ^  or  even  10  years  ago,  and 
said  it  was  probably  true  that  a  very  true 
gauge  of  a  newspaper’s  character  could 
be  obtained  by  a  survey  of  its  library. 

David  G.  Rogers,  of  the  Herald  Trib¬ 
une,  Charles  Stolberg  of  the  J.  B. 

Sinclair  of  Kinograms,  Miss  Anna  T. 
Kottman,  business  manager  of  the  New 
York  Times  Index,  and  Maurice  Symonds 
spfike  briefly  and  iK)inted  out  ways  in 


which  the  group  could  help  newspaper 
librarians. 

Others  present  were  Philip  L.  Fitz¬ 
patrick  of  the  Evening  Graphic;  John 
(joetz  of  the  Evening  Post;  H.  G.  Lahm. 
office  manager.  Pacific  &  .Atlantic  Photos ; 
Reinhold  T.  Pusch  and  Irving  Lorber  of 
the  .-iMU’rican  lYeekly;  Richard  Meyer  of 
P.  &  .A.  Photos ;  Matthew  Redding  of  the 
Telegram;  .Arthur  Rosenstock  and  Frank 
Purdy  of  the  Bronx  Home  Nezes;  Miss 
Irene  Swencicka  of  the  Camden  Couru-r- 
Post;  Miss  Marie  .A.  E.  Walker,  Times; 
Miss  Florence  Walker,  I  fall  Street  Jintr- 
lutl;  .Albert  Kngelhart  and  Thomas  Lo¬ 
gan,  American  and  Journal. 


WHAT  OUR  READERS  SAY 


NOT  A  STAFF  MIGRATION 

To  Kditor  &  PrBi.iSHKK: — The  article 
on  page  54  of  your  Oct.  15  issue  headed 
“I-ewiston  Invades  Portland”  is  very 
misleading  We  are  sure  that  you  will 
welcome  our  corrections.  The  impression 
one  would  get  from  reading  the  article  is 
that  all  of  the  people  named  ha<i  recently 
left  the  Sun-Joumal  staff  to  join  the 
staff  of  the  new  paper  in  Portland. 

The  facts  are  that  one  of  the  people 
referred  to  has  not  been  connected  with 
the  Sun-Journal  for  30  years;  another 
for  20  years;  another  for  10  years;  an¬ 
other  for  5  years;  another  has  not  been 
with  ns  for  several  months:  one  was 
never  on  our  regular  payroll ;  another 
has  flone  oidy  part  time  substitute  work. 

The  facts  are  that  only  two  of  those 
named  went  direct  from  our  pai)ers  to 
the  new  Portland  p:»iH*r  aixl  both  of  these 
occupied  minor  positions  in  our  mechani¬ 
cal  department. 

Lewiston  Sun-Journal, 

Frank  S.  Hoy. 

Business  Manager. 


If  Quality 


of  circulation  U  your  first  con* 
•idemtion. 

Jticiiing 

WHh  Sundar  Mominc  Editions 

Washington,  D.  C. 

will  have  your  preference.— same 
at  it  hat  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’a  circulation  it  home 
circulation  —  both  quality  and 
quantity — the  kind  that  countt 
mott  with  advertiaert. 

N.  Y.  Office— 110  E.  42nd  St. 
Dan  A.  Carroll 

Chicayo  Office— Tower  BuBAny 
J.  E. 


GOVERNMENT  STATEMENTS 

To  Editob  &  PcBLiSHEii:  It  is  time  for  news, 
paper  publishers  to  demand  the  enforcement  or 
rr|>eal  of  the  law  requirint  the  semi-annual 
statements  of  ownership,  circulation,  etc.  Cer¬ 
tainly.  if  retained  upon  the  l)Ooks,  the  law- 
should  he  amended  to  simplify  and  clarify  it. 

•  As  to  the  circulation  feature,  there  is  much 
division  of  opinion  as  to  what  is  meant  by  “paid 
subscriptions.’’  After  diligent  inquiry.  I  am 
unable  to  find  a  case  of  government  investiga¬ 
tion  as  to  the  truth  of  circulation  figures  given 
in  these  statements.  It  is  notorious  that  there 
are  often  wide  discrejiancies  lietween  the  P.  O. 
and  the  A.  H.  C.  figures  of  certain  newspapers. 

As  to  the  names  of  editors,  business  managers, 
etc.,  I  have  no  reason  to  suppose  that  any  wide 


BALTIMORE  NEWS 

19,600 

more 

circulation  than 
any  other  evening 
paper  in  Baltimore 

Six  Month*  Averaye,  Apr.  1  to  Sept.  30 
Sworn  U.  S.  Government  Statement 

NEWS  . 145,011 

Evening  Sun  ..125,351 
Post  .  90,458 


emirs  exi'it  although  si»me  have  come  to  my 
Ln<  wlrtltie. 

Noh  as  to  the  oisnership.  While  the  law  re- 
ftuircs  the  names  of  those  owning  one  t^er  cent 
of  the  property  or  one  per  cent  of  its  secured 
<lebts.  the  Post  Office  department  insists  that 
wherever  a  corporation  is  named,  the  tmners  of 
-*ne  per  cent  or  more  of  its  stock  shall  l»e  nametl 
and  if  one  of  these  stockholders  is  a  coriHira 
tion,  then  the  names  of  its  stockhi>lders. 

Assume  that  a  mortgage  upon  your  plant  is 
held  by  a  bank,  part  of  whose  stock  is  owned 
by  a  railroad  having  as  a  large  stockholder  an 
fUher  corporation  wh<>se  sU>rk  is  in  part  owned 
by  vottr  rival  through  a  small  corporation.  n<»t 
publishing  a  newspa|>er.  You  must  publish  the 
names  of  the  l»ank  stockholders,  tbise  of  the 
railroad,  thf'se  of  the  third  corporation  and 
finally  those  of  veur  rival's  company.  Is  a  law 
renuiring  this  enforceable* 

I*et  us  sec  what  is  the  actual  result,  taking 
a  surxev  of  a  small  collection  of  po».t  offke 
Statements  of  Oct.  1.  The  first  thing  to 

attract  attention  is  that  manv  newspapers  ab 
breviate  the  statement  when  publishing  and  there 
by  fail  to  satisfy  our  curiosity.  Thus,  over  *00 
fail  to  print  the  paragraph  asserting  that  no 
name  of  persons  in  interest  has  I>een  omitted. 
There  seems  to  he  a  general  understanding  that 
hank  h>ans.  no  matter  how  well  secured,  shall 
not  l>e  liste<l.  Where  they  are  listed,  no  pre¬ 
tense  is  made  of  listing  the  stttckholders  of  the 
I>anks. 

Some  125  i»apers  list  corporations  among  their 
stockholders  but  fail  to  list  the  holders  of  the 
stock  of  these  corporations.  Then  there  arc  IIH 
papers  treating  likewise  the  corixirations  hold¬ 
ing  their  secured  indebteilness.  Some  24  papers 
make  the  excuse  that  they  issued  coupon  ^nds 
but  do  not  attempt  to  name  the  original  or  last 
known  owners. 

Thirty-four  newspapers  name  trustees  of 
security  holders  and  29  papers  have  trustee 
stockholders  but  fail  to  name  the  real  owners. 

Eighteen  newspapers  have  estate  security 
holders  and  1  V)  pai>ers  have  estate  stockholders 
but  none  of  them  felt  called  itp<  n  to  name  the 
Icneficiaries  of  these  estates. 

Some  newspapers  explicitly  name  only  the 
holders  of  common  stock  and  fail  to  make  any 
statement  as  to  holders  of  their  preferred  stock. 
So»me  explicitly  omit  naming  the  holders  of  real 
estate  mortgages.  Others  explicitly  fail  to  n.Tmr 
holders  of  secured  oldigations  other  than  bonds 
and  mortgages. 

It  seems  t»erfectly  clear  to  me  that,  without 
amemlment.  the  law  is  unenforceable  and  that 
the  feature  of  enforcement  of  most  importance — 
that  of  circulation  scrutiny  -would  reuuire  a 
considerable  appropriation  and  the  creation  of  an 
examining  force  like  that  of  the  A.  1*.  .As 
a  matter  of  fact,  such  a  body  of  examiners  would 
largely  take  over  the  functions  of  the  A.  B.  (*. 

K.  PF-PRO. 

Bridgeport.  Conn. 


Editor  &  PriLiSHFi  has  handle^l  the  matter 
otcnly  and  above  board,  giving  a  detailed,  un 
biased  account  of  the  conditions  as  they  exist. 

I  only  want  to  ask  this:  Since  when  has 
newspaper  advertising  got  itself  in  the  condi 
turn  that  it  is  liable  to  be  annihilated  by  hami- 
hill  mediums,  or  at  least  partially  so*  What 
has  become  of  reader  interest,  that  one  tangible 
thing  that  every  newspaper  must  have,  that  one 
thing  that  is  essential  to  the  advertisements  in 
each  and  everv  paper?  It  seems  to  me  that  all 
newspaper  publishers  and  newspaper  advertising 
men  have  reason  to  be  somewhat  alarmed  when 
“iree/e  out  tactics**  are  necessary  to  compete 
with  a  door  to  door  hand  bill  proposition.  Has 
It  not  been  proven  in  thousands  upon  thou 
•oands  of  instances,  to  the  satisfaction  of  the 
retail  merchants  that  their  advertising  dollar 
will  bring  them  greater  returns  when  spent  in 
iirwsi»ai»er  space* 

t>f  course  I  realixe  that  the  newspapers  in 
pavton  have  their  own  problem  and  they  must 
face  it  by  whatever  means  they  think  best 
Possibly  the  Shopping  News  is  something  new. 
a  medium  that  can  successfully  be  forced  on  the 
public  without  all  the  essential  elements  found 
III  the  newspaper  medium,  only. 

However,  1  honestly  believe  that  when  news 
t»ai»er  men  and  sellers  of  space  cannot  meet  a 
competitor  (especially  of  the  hand-bill  variety) 
face  to  face,  and  without  the  use  of  mono 
tHilistic  t.ictics.  whip  it  to  death,  it  is  time  to 
call  a  halt  and  study  a  little  more  closeW  this 
advertising  medium  called  newspaper  space. 

M,  W.  Stauffer, 

The  (K.Tn.)  Daily  Courier. 


SHOPPING  NEWS  “COMPETITION” 

To  F.ditor  aA  Pubi  ishfr:  I  have  read  with 
extreme  interest  the  controversy  lietween  the 
Daytiui.  O..  jiapers  and  the  local  merchants  rela¬ 
tive  to  the  Shopping  News. 


ABC  Figures 

will  soon  be  available  on  the 
most  powerful  of  all  news- 
paper  combinations 
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BUREAU  MEN  SHIFTED 

Baltimore  Sun  Gives  Correspondents 
Change  of  Scenery 

In  pursuance  of  its  policy  of  moving 
staff  rnen  from  one  bureau  to  another  the 
Ddltttnore  Sun  has  transferred  Dewey 
Fleming  from  the  Washington  bureau  to 
the  New  York  bureau  in  executive  charge. 

W.  A.  S.  Douglas,  present  head  of  the 
Chicago  bureau,  comes  to  the  Washington 
bureau  to  replace  Fleming  under  J.  Fred 
FIssary.  chief  of  the  latter. 

McCullough,  now  head  of  the  New 
York  bureau,  goes  to  Cliicago. 

Fleming  and  McCullough  are  graduates 
of  the  local  staff  of  the  Baltimore  Sun. 

Douglas  entered  the  service  of  the  Sun 
from  the  outside. 

HEADLINE  PRAISED 

Readers  Like  Poetic  Head  Telling  of 
Cardinal  O’Donnell’s  Death 

The  IndUuiapolis  News  has  been  receiv¬ 
ing  telephone  calls  and  letters  of  com¬ 
mendation  as  a  result  of  a  headline  which 
appeared  in  the  News  over  the  story  on 
the  death  of  Patrick,  Cardinal  O’Donnell, 
of  Ireland.  The  headline,  which  was 
w'ritten  by  Laurayne  Tolle,  telegraph  edi¬ 
tor,  read:  “Dark  Hangs  the  Night  On 


Hills  of  Donegal.”  The  second  deck  was 
“Patrick,  Cardinal  O’Donnell,  Primate  of 
Ireland,  Lies  Dead.” 

Commenting  on  the  headline,  Ray  D. 
Everson,  managing  editor  of  The  News, 
said :  “I  think  it  was  one  of  the  best 
headlines  ever  written  and  shows  how  any 
subject  can  be  unusually  made  interest¬ 
ing  by  a  headline  that  catches  the  reader’s 
eye.” 

Mr.  Tolle  is  a  graduate  of  the  Depart¬ 
ment  of  Journalism  of  Indiana  University. 
While  in  school  he  was  a  reporter  and 
copy  editor  on  the  Indiana  Daily  Student 
and  editor  of  The  Arbutus,  the  University 
annual. 

PRESS  CLUB  ORGANIZED 

Organization  of  the  Palm  Beach  Press 
Club,  the  first  formed  in  that  city,  has 
been  completed.  John  V.  Watts,  man¬ 
aging  editor  of  the  Palm  Beach  Times, 
is  president,  with  Filmer  Burgess,  re¬ 
porter,  Tropical  Sun,  as  vice-president. 
Don  Morris,  Times  sports  editor,  was 
elected  secretary,  and  Robert  Dudley,  re¬ 
porter  of  the  Independent,  treasurer. 

EDWARDS  RE-ELECTED 

Henry  P.  F2d wards,  veteran  baseball 
writer  for  the  Cleveland  Plain  Dealer, 
has  been  elected  for  the  fourth  term  sec¬ 
retary  and  treasurer  of  the  Base  Ball 
Writers’  Association  of  America. 


HECKER  TO  ROCHESTER 

Albany  Heart!  Man  Transferred  from 
Times-Union  to  Journal 

Transfer  of  Con  Hecker,  advertising 
director  of  the  Albany  Times-C nion  since 
last  January,  to  the  Rochester  (N.  Y.) 
Journal,  and  appointment  of  William  A. 
(ilass,  formerly  of  the  advertising  staff  of 
the  Knickerbocker  Press,  as  his  succes¬ 
sor,  were  effected  last  week  in  personnel 
changes  on  the  display  staff  of  the  Times- 
Union. 

Maurice  L.  Platt,  formerly  head  of  the 
ad\ertising  copy  department,  and  only  re¬ 
cently  designated  promotion  and  service 
manager,  has  been  made  local  advertis¬ 
ing  manager.  Ted  Hyde,  advertising  de- 
Itartnient  artist  of  the  Knickerbocker 
Press,  has  been  added  to  the  Times- 
Union  art  staff  in  the  new  changes. 

Mr.  (ilass,  the  new  advertising  director, 
recently  resigned  from  the  Knickerbocker 
Press  to  become  resident  manager  of  the 
Hudson  Valley  Coke  and  Products  corp¬ 
oration.  He  was  formerly  connected  with 
the  Chicago  Post  and  Detroit  News  in 
a<lvertising  work. 

$500  PRIZE  CONTEST 

The  Harmon  Foundation,  New  York, 
has  announced  an  award  of  $5(X)  with  a 
gold  medal  to  the  author  of  the  article 


appearing  in  any  .\merican  periodical 
during  1927  which  constructively  it.flu- 
ences  the  social  or  industrial  welfare  in 
the  United  States.  Nominations,  which 
are  to  cover  articles  published  during 
the  calendar  year  of  1927,  may  be  sub¬ 
mitted  until  March  1,  1928. 

NEW  RECEIVER  NAMED 


O.  J.  Smith  Now  Handling  Affairi  of 
Defunct  Indianapolis  Post 

Obie  J.  Smith,  president  of  the  O.  J, 
Smith  Realty  Company,  last  week  was 
appointed  receiver  for  the  IndianajKtlis 
Post  Publishing  Company,  of  which  John 
L.  Duvall,  former  mayor,  was  one  of  the 
chief  backers,  by  Judge  Robert  C.  Baltzell 
in  the  United  States  District  court. 

The  petition  for  a  new  receiver  to  sup- 
Itlant  John  Castor  of  the  Castor  Bros. 
Printing  Company  was  made  by  attor¬ 
neys  for  the  Metals  Refining  Company  of 
Hammond,  Ind. ;  the  Mergenthaler  Lino¬ 
type  Corporation  of  Brooklyn,  N.  Y.,  and 
the  Lanston  Monotype  Company  of 
Philadelphia,  Pa.,  who  filed  joint  claims 
against  the  Post  totalling  $6,037.71  in 
F'ederal  court  Nov.  1. 

Assets  of  the  Post  have  been  on  sale 
for  more  than  a  month  but  no  bids  have 
been  received.  Judge  Mahlon  E.  Bash  of 
Probate  court  put  a  sale  price  of  $115,000 
on  the  assets. 


Supplies  and  Equipment 


USED  NEWSPAPER  PRESSES 

Scott  16.  24  mJ  32*P«ge  Pr*MM 

GOSS  M  aad  S-page  praatci  good  (or  black 

or  color  work,  alac  Gaaa  Saatapla. 

HOE  Paay  Quadraple,  Quadraplc,  Saatapla, 
Seatiiplc  eaiar  Praat,  O^ple  and  DoaMa  S«a- 
tuple  Preaaca. 

DUPLEX  Mctrogolitaa  Qaadraple  ataraotyp* 
presaca— print  cp  ta  If  paw. 

Available  for  Early  Delivery 

WALTER  SCOTT  dc  COMPANY 

Main  Office  ft  Factory . Plainfield,  N.  J. 

New  York  OfBco.  .Brokaw  Bldg.,  1467  Broadway 
Chicago  Oi&ce . . . Monadnock  Block 


Modern 


Composing  Room 
Furniture 


as  made  by  oa  wiU  apeed 
up  production  and  rednee 
costa — a  real  aaving  in 
yonr  Pay  Roll.  Are  yon 
interested?  If  so,  conanlt 
yonr  regular  dealer  in 
printers’  supplies  or  write 
us  direct. 

Do  it  now! 


HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


GOSS 

.STEREOTYPING, 
.MACHINERYi 


Drive  and  Control 
for 

Newspaper  Presses 

The  Muskegon  (Mich.) 
Chronicle  will  install  a 
75-h.p.  General  Elec¬ 
tric  alternating-current 
drive  on  its  Duplex 
sextuple  press. 

GENERAL  ELECTRIC 


A  copy  of  EDITOR  &  PUBI.ISHER 
reaches  practically  every  Publisher  and 
his  executives.  Yonr  advertisement  in 
its  columns  is  a  salesman  ever  present 
— backed  by  the  prestige  gained  and 
maintained  by  this  publication  in  every 
newspaper  office. 


Stereotype  Room 
Efficiency 

Means  quick  production  of  good 
platea  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

MouMing  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Wool  Moulders 

(AU  Sises) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  qtuck  to  place 

New  Eigiand  Newspaper  Supply 
Compaiy 

Worcester,  Maas.,  U.  S.  A. 
Cable  Address  NENSGO 
▼oreester.  Mass. 


Pe.tc.t,  mo.t  eaeily  operated, 
moM  accurate  and  durabia  Sat 
rawing  box  you  can  buy.  Par 
feedy  balanced.  New  tleugn  lock- 
up  bar  ailowt  for  quick  change 
when  regulating  thickncM  of  cart*. 
Poeitive  quick  lock  -  up  at  (but 
points  on  box  with  one  lover 
movement.  Write  for  oii(r4>icta 
catalog  of  Goss  Stereotyping 
Machinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


GOSS  PRINTING  PRESS  CO, 

CHICAGO  -  NEW  YORK-  LONDON 


The  Quickest  and  Best  C2istmg  Unit 


Hoe  Stereotype 
Furnace  with  Hoe 
Equipoise  Curved 
Casting  Moulds  and 
Pumps. 


If  it's  a  Iloe,  It's  the  Best 


R.  HOE  &  CO..  INC.  504-320  Grand  St.  New  York  City 


Sharon  Bldg. 

SAN  FRANCISCO 


7  So.  Dearborn  St. 
CHICAGO 


Pere  Marquette  Bldg. 
NEW  ORLEANS 


7  Water  St. 
BOSTON 
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Classified  Advertising 
Information 


JEMPLOYMENT 

Halp  Wanted 


EMPLOYMENT 

Situations  Wanted 


MECHANICAL 

Equipment  for  Sale 


RATES 


SITUATIONS  (Cash  with  Ordsr) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  bp  frequency  of  in¬ 
sertion.  Minimum  Contract  space,  three 
lines.  The  Editor  A  Publisher  reserves  the 
right  to  classify,  edit  or  reject  any  adver¬ 
tisement. 


BUSINESS  OPPORTUNITIES 


Efiitoria)--Oiie  of  the  big  newspapers  of  the 
Middle  West  is  looking  (or  a  human  interest 
editorial  writer,  one  whose  writing  appeals  to 
the  present  age;  containing  the  touch  of  south 
and  life.  Such  a  man,  say  from  age  35  to  40, 
who  is  now  doing  gornl  work,  can  secure  a  very 
fine  connection  in  a  city  with  desir.able  living 
conditions.  Applicants  must  give  details  of  their 
e.xiierience  ami  send  samples  of  work.  All  com¬ 
munications  will  Ire  treated  confidential.  D  (il4, 
Editor  &  PiiMisher.  _ 

Street  Circulator  wanted  for  morning,  after¬ 
noon  and  Sunday  papers.  If  you  are  a  hard 
Worker  and  can  promote  boys  atnl  men.  this 
is  a  real  position.  Tell  me  of  your  past  exjteri- 
ence  and  references.  .-Xcldress  l)-b08.  Editor 
tV  I'liblisher. _ 

Syndicate  Salesmen -  Txx a  1  territory  is  now 
being  assigned  by  a  nationally  known  newspaper 
Syndicate  and  a  liberal  commission  allowed. 
In  making  application  give  references  and  previ¬ 
ous  experience  if  any.  D-609,  Editor  &  Pub¬ 
lisher. 


Executive— .Middle  age,  married,  executive  Com  Comet,  8-col.  page;  immediate  delivery, 
ability,  experienced  in  business  office,  A.B.C  1  ist  41.  lo  pages,  ready.  I.ow  prices  on 
methods,  also  factory  costs  and  general  office  I’re-ses,  Linotypes.  intertyi>es.  Afonotyiies.  other 
management.  (Thicago  preferred.  D-582.  Edi-  ciuipment.  Peckham  Machinery  Co..  1338 
tor  &  Publisher.  ISroadway,  N.  Y.  City. 


Brokers 


Bulletin  of  Periodical  Publishing  Properties  for 
sale  will  be  sent  those  desiring  to  invest  in 
the  publishing  business.  Harris-Dibble  Co.,  345 
Madison  Ave.,  New  York. 

Desirable  Weekly,  county  seat,  Kansas,  (iood 
circulation;  modern  up-to-date  plant;  gross  busi¬ 
ness  over  $35,000;  earning  good  dividends;  ini¬ 
tial  payment  $15,000.  .L  B.  Shale,  Times  Bldg., 
.New  York.  6  North  Michigan  Avenue,  Chicago. 

Midifle  West  Propertiew— Exclusive  listings. 
No  damaging  publicity.  Personal  service  in 
every  deal.  Everything  coofidentiaL  High 
grade  newspaper  bonds  for  sale.  Clyde  H. 
Knox,  851^oard  of  Trade.  Kansas  City,  Mo. 

Omar  D.  Gray,  Newspaper  Broker,  Sturgeon, 
Missouri,  who  has  just  put  two  more  p.rpers 
together  at  Louisiana,  Mo.,  writes: 

“I  Cf.n  sell  the  best  weekly  paper  in  Mis¬ 
souri,  with  building,  for  $37,500.  Pajier  is 
clearing  around  $10,000  fier  year. 

"Have  client  who  wants  to  buy  a  daily  pajier 
clearing  around  $100,000  per  year  and  priced 
under  a  million  dollars. 

“If  you  can  raise  $22,500  I  can  sell  you  a 
Wisconsin  daily  for  $45,000,  clearing  $17,000 
a  year. 

“I  can  sell  a  weekly  in  Oklahoma  and  clear 
the  field  for  $11,500.  Keasonable  payment  down. 

“If  you  have  surplus  printing  office  equipment' 
for  a  small  weekly  naper  write  1).  Boone  Os- 
horn.  Mack’s  Creek,  Mo. 


Situations  Wanted 


Collections 


Advertising  Man  desires  change  in  positiim, 
where  field  is  larger,  with  possibilities  of  ad¬ 
vancement.  Seven  years’  experience  on  large 
and  small  dailies.  Now  employed  as  advertising 
manager  of  small  daily  with  five  thousand  cir¬ 
culation.  Have  reached  top  of  ladder  as  far  as 
ailvancement  is  c  ncerned  on  this  paiier.  Want 
l>osition  where  executive  ability,  combined  with 
knowledge  of  foreign,  local,  and  classified  ad¬ 
vertising  will  lie  appreciated.  Have  also  f>een 
successful  with  special  editions.  Not  afraid  of 
hard  work  and  long  hours.  Go  anywhere.  Can 
v-ii  n«e  me?  D-518.  Editor  &  Publisher.  _ 

Advertising  Man,  experienced  in  writing,  lay¬ 
ing  out  and  selling,  wants  petition  lanuary  1 
with  reliable  paper.  Full  of  ideas  and  energy. 
Particulars  on  request.  D-607,  care  Editor  8: 
Publisher. _ _ 

Advertismg  -Resourceful  advertising  manager 
local  or  national,  vigorous  business  getter,  thor¬ 
ough  general  newspaper  training.  Also  conspic¬ 
uous  record  as  department  store  advertising 
and  sales  promotion  manager.  Man  of  wide  ad¬ 
vertising  acquaintance,  good  person.alitv.  fine 
character,  initiative,  energv.  practical  achieve¬ 
ment.  Now  on  leading  New  York  daily.  D-615, 
Eilitor  &  Publisher. _ _ 

Adsrertlsing  Saleaman.  31;  married,  six  years' 
experience,  good  copy  and  layout,  large  city 
newspaper  experience.  D-57D,  Editor  &  Pub- 
lisher. _  _  _ 

Assistant  to  Editor  of  'Weekly— Yorag  man 
with  original  ideas  and  some  experience  re¬ 
porting  and  rewrite.  D-579,  Editor  A  Pub¬ 
lisher. 


Elxecutive,  specialiring  in  building  up  gc««l 
will,  available  as  managing  editor  or  city  edi¬ 
tor.  0-602,  Editor  &  Publisher. 

Manager  Somewhere  in  the  S<wtth  or  Sou'h- 
west  there  is  a  publisher  who  would  like  to  be 
relieved  of  the  actual  management  of  his  paper 
by  a  man.  nr  t  too  oM.  hut  not  to"  young,  who 
has  gained  thorough  experience  in  newspai>er 
direction  bv  virtue  of  successful  ownership  in 
towns  of  from  10,000  to  20.000.  and  as  pub¬ 
lisher  of  paper  in  citv  of  100.000;  who  is  a 
forceful  editorial  writer,  a  news  executive  of 
initiative  and  vision,  who  can  direct  advertising, 
build  circulation  along  substantial  lines,  figure 
costs,  and  whose  particular  forte  is  coordinating 
all  departments  into  smooth  running  organira- 
tion.  Such  a  man  is  available  and  will  come  to 
the  publisher  in  question  to  demonstrate,  with 
a  view  of  making  permanent  connection.  S.alary 
at  start  no  object.  Write  D  517.  Editor  &  Pub¬ 
lisher. 

Newspaper  Man  of  wide  experience  and  ma 
lure  judgment,  but  young  enough  to  publish  an 
up-to  the-minute  paper,  desires  to  form  per¬ 
manent  connection  with  afternoon  daily  or  large 
weekly  where  there  is  a  field  (or  constructive 
wi-rk.  Is  a  virile  editiirial  writer  and  high  grade 
news  editor.  Will  accept  reasonable  salary  to 
start.  Prefer  Middle  Atlantic  .'states  or  South, 
hut  will  consider  any  good  offer.  0  612,  Editor 
&  Publisher. 


Job  Prosaea,  Papar  Cuttara,  Wba  StJtdMva, 
etc. —  A  complete  line.  Overhauled  and  «ar 
anteed  machines  at  bargain  prices.  Kasy 
terms.  Hoffman  Type  &  Engraving  Co..  114 
E  13th  St..  N.  Y,  City. 

Press  for  Sale:  32  page  Hoe  Simplex  newi- 
paper  pres^  with  stereotyping  equipment,  2246 
inch  cut  off,  21  inch  type  column,  now  set  (or 
8  columns  12  ems.  Has  high  speed  (older,  all 
in  fine  condition.  Also  have  Cutler- Hammer 
electrical  equipment  for  driving,  push  button 
system,  alternating  current.  60  cycles,  220 
volts,  3  phase.  Will  be  sold  st  a  bargain. 
.Nddress  Clarksburg  Publishing  Company, 
CTarksl  urg.  W.  Va. 

Used  Goss  Mat  RoUsr  for  wet  mats  only,  lor 
sale  cheap.  The  Goss  Printing  Press  Co.,  153 
So.  Paulina  St.,  Chicago,  III. 


Newspaper  Mrnager,  thoroughly  versrd  in 
managing  .md  pub  lishing  small  city  dailies,  will 
be  open  for  position  Hecemlier  1st  or  .after, 
due  to  change  of  ownership.  Desires  position 
in  upper  Mississippi  valley  town  of  8.000  lo 
20,000.  Married,  family.  36  years  old.  Mason, 
past  president  Ri  lary  club.  21  years  experi¬ 
ence  in  all  departments  of  newspaju-r  work. 
.■\-l  references  as  to  integrity,  ability  and  p.ist 
I>erformance.  Want  a  periii.ineiit  po->ili"n. 
11611,  Editor  Sr  Publisher. 

PubHsher,  Assiatant  Publisher  or  Business 
Manager  wants  position.  This  man  is  vnnng 
and  tli  vrougblv  schooled  in  his  work.  He  has 
Item  publisher  of  one  of  the  (test  small  town 
dailies  in  this  eountry.  His  w. rk  is  wh.at  matle 
it  what  it  is  lorlay.  He  untlcTstands  the  plant 
from  the  lioltom  up.  He  is  not  afraiil  of  work. 
He  is  full  of  iileas  and  knows  how  to  put  them 
on  a  paving  basis.  He  is  unsafisfie»l  in  the 
small  fiebl  and  is  looking  fiir  work  in  larger 
field.  Do  you  need  a  go  getter?  All  replies 
in  confidence.  Write  D6in.  hMitor  Sr  Piihlistier. 


Equipment  Wanted 

Duplex  8  page  Elat  Bed  Press  wanted.  Mail 
full  information  and  lowest  price  (or  cash  to 
.\.  M.  Carniero  A  Company,  152  West  42nd 
Sltcit,  New  York. 


LEGAL 

INTERNATIONAL  PAPER  COMPANY 
New  York,  September  28,  1927. 

I  be  Board  of  Directors  have  declared  a 
quarterly  ilividenil  of  Sixty  Cents  (60c)  a 
share  on  the  Common  Slock  of  this  Company, 
(•avable  .NovemWr  15.  1927,  lo  C<  mnion  .'sf-w  k 
holders  of  record  at  the  close  of  business  No- 
bvmeer  Isl,  192,’ 

(Tierks  will  he  mailed.  Tiansfer  hooks  will 
not  I  l  or. 

OWEN  SITEI’IIEKP. 

Vice  President  snd  Tressurer 


Accosuita,  Notea  collected  everywhere.  No 
charges  unless  collected.  Established  25  years. 
Bank  reference.  May’s  Collection  Agency, 
Sc/merset,  Ky. 


Reporter  Young  woman,  college  graduate,  age 
26,  wants  work  as  reporter  on  newspaper  in 
East.  0  603.  Editor  Sc  Publisher 


Newspaper  for  Sale 


Weekly  for  sale  in  town  of  5.000,  on  Del.  Mar, 
(\a.)  Peninsula.  Apply  D-599,  Editor  A  Pub¬ 
lisher. 

Publication  Printing 

Mr.  Publisher,  are  your  printing  hills  eating 
up  your  profits?  Cut  this  cost  withrut  sacri¬ 
ficing  quality!  Our  business  is  printing  anv 
kind  of  magazine — and  printing  it  right,  at 
the  lowest  price.  We  are  organized  .and 
quipped  to  give  you  efficient  and  prompt  serv¬ 
ice.  Where  you  are  located  makes  no  differ¬ 
ence.  let  us  ten  vou  how  we  do  it.  W.  F. 
Huffman  Printing  CTompany,  Wisconsin  Rapids, 
Wisconsin. 


CIRCULATION 


BusinPM  Mailer*  15  experience,  nr>w 

with  Metropolitan  daily,  desires  connection  writh 
rreater  omiortnnity.  Capable  of  takin((  full 
charjfe.  Hn«  enviable  record  as  editorial  execu¬ 
tive  and  buxinexx  jind  circulatim  builder.  lleM 
refrrenceii.  D-^OO,  Editor  &  Publisher. 


Reporter  27.  six  years*  exiierienrr  Federal. 
I  abr>r,  court  heats,  sjwrts.  Married,  no  chil¬ 
dren.  Detail^,  references,  sample^  of  work  on 
reuue«t.  Available  soon.  I)-d04,  K«litor  Sr  Pub¬ 
lisher.  • 


Stereotyper  wnnts  work  anywhere.  Experi¬ 
enced  wet  and  drv  mats.  All^ert  A.  Fhl,  5^1on. 
low. a 


WE  CONNECT  THE  WIRES  ^ 


A  \*o  1  c/atst^ird  ntamagrr, 

rxcellent  ability,  industry 
•itid  reputation/*  wants  new  con 
ne«ti<»n.  Six  years*  experience 
with  dailies  of  from  10.000  tf» 
6^.000  circnlaflon.  Successful 
al«M»  .as  dispUv  advertisini?  salea- 
m,an  and  ropy  writer,  with  hack- 
er'*und  ('f  merchandise  selling. 
Aife  20,  married,  hiRh  school  edu 
c.ation  Present  salary  $60. 
Mention  otir  No,  2755, 


FCRNALO'S  CXCHANQC.  INC. 
SecuniTv  Bldo.  S^niNorttLO.  Mass. 


lOtioB 


Cli'i:tJiHnii  When  quick,  Additional  eireulation 
coverage  becomei  necesHtry,  remember  that 
our  twenty  years  in  this  one  line  of  endeavor 
it  your  proof  against  experimenting.  Write  or 
wire.  Pacific  Coast  Circulalion  Service.  Bell 
W.  Block,  Cincinnati,  Ohio. 

Ch-culatloa  Bidlderu— Blair  A  Anstfn,  19M  Ctf - 
tre  ave.,  Reading,  Penn.  (Jrginatora  of  Salet- 
nunshin  Club  CiMpaigna. 

Gnataot  Paaulta  par  IkaBar  espeoded  in  airen- 
lation  building  eampaigna,  23  yeart  of  leader¬ 
ship.  Mvert  (3ire.  Organization,  Box  288, 
Waterloo,  Iowa, 

Si^rior  Clrculatlaai  BuHdara  The  W.  S.  Ken- 
lall  Company.  104  North  Bailey  avenue,  Louis¬ 
ville.  Kentucky.  The  circulation-building  or¬ 
ganization  that  has  set  the  standard  for  aggres¬ 
sive.  successful  circulation  campaigns  for  nearly 
twenty  years. 

The  WoridTs  I  arg— 4  Cb-culatloa  BtdldhiC  Ov- 
ganfvatlnai  ’The  only  circulation  buildlisg  aerv- 
ice  in  Newtpaperdom  furnishing  publishers’ 
affidavits  of  the  exact  reanlta  of  its  every 
campaign.  The  (Zharlea  Partlowc  OHapany, 
Occidental  Building,  Indianapolit. 


Orculation  Manager,  now  employed  as  assist¬ 
ant.  desires  to  change.  Previously  employed 
as  circulation  marager  on  daily  and  Sumlay. 

A  Hisbeliever  in  premiums.  Office  o'vned  routes 
and  bty  promotion  my  specialty.  Past  .md 
present  employers  my  beat  references.  D-587, 
Editor  A  Piihlisher. _  _ 

CirculaUon  Manager,  experienced  organixing 
carrier  systems  wishes  to  change.  At  present 
on  New  York  daily.  References.  D-583,  Fali- 
tor  A  Puhlisher. _  _ 

Circulation  Manager  Employed.  18  years’  ex¬ 
perience.  organizer,  producer,  record  for  effi¬ 
ciency.  Reference.  D-593.  Editor  A  Pub- 
Ijsher _ 

Circulation  Manager  —  Experiertced  Morning, 
Evening  and  Sunday  papers.  Thorotigh 
knowledge  of  every  detail.  Producer  maximum 
results  with  minimum  outlay.  Can  report  on 
short  notice.  0-574,  F.ditur  A  Puhlisher. _ 

City  Ch-eulator — Young,  employed  hr  large 
metropolitan  paper.  Had  experience  srifh  three 
other  papers.  Invite  inquinea  from  papers  of 
150.0(10  or  leas.  D-571.  Editor  A  Publisher. 

Composing  Room  Foreman  -Prefer  plant  of  five 
to  ten  machines;  East  or  Middle  West.  Under- 
st.ands  makeup,  handling  ads,  copy,  etc.,  as 
well  as  mechanism  of  both  l.inotype  and  Inter- 
tv|ie:  union.  Address  N.  Foreman,  135  W. 
Tenth  Ave.,  Denver,  Colo. _ 

Cc-mpoafaig  Room  Foreman,  good  operator, 
makeup,  practical  printer,  handle  men.  Chester 
Fields.  1701  Morrow  St..  Waco,  Texas. _ 

Editor— Y<xing,  experience*!  all  desks,  metro¬ 
politan.  small  dailies,  readv  no-ar.  Near  New 
York  preferred.  D-601.  Editor  A  Publisher. 

Editorial  Executive,  who  ran  produce  a  news- 
pa|>cr  evrrshody  must  have,  wants  to  connect 
with  piildisher  who  needs  that  hind  of  a  paper. 
D6II'.  Editor  A  Publisher  _  ^ 

Editor  iaJ  Aaaiatant.  C'lmpHent  to  take  entire 
charge.  Trade,  ci^  daily  experience.  Ex¬ 
cellent  references.  D-606,  Editor  A  Publiaher 


MECHANICAL 

EqtripnnMit  for  SaJo 

Duplex  ta-o  wav  press  for  sale.  Sixteen 
Chases,  eight  eotii-nn,  twelve  em.  .‘5even  and 
half  horse, lower  moto-.  Rollers,  blankets  ex¬ 
cellent.  r.ssh  or  ter:us  at  bargain  price.  Max 
Miller.  The  Dispatch.  Kokomo.  Indiana. 


Mr.  Publisher 

TiPt  us  put  you  in 
touch  with  a  live  wire 
who  will  “f»cp”  up 
the  department  that 
you  realize  is  slipping 
a  trifle. 

CJassi fied  Service 

Editor  &  Publisher 


North  Carolina  Daily 

Evening  only,  and  exclusive  in 
its  field,  can  be  purchased  for 
$  30,000— one-half  cash  and  bal¬ 
ance  on  agreeable  terma. 

A  real  small  city  opporluniiy 

Palmer,  Dewitt  &  Palmer 

Newspaper  Properties 

350  Madiaon  Ayo.,  Ne'w  York 


ANNOUNCING 

The  Neu’  Firm  of 

Harwell  &  Rockwell 

Nervspaper  Brokers 

sacci^r,  Harwell  &  Cannon 

Followinf  the  death  of  Mr.  Caoooii, 
Mr.  Aubroy  Harwell  announcet  that  ho 
hat  takon  into  partsorihip  Mr.  Jamat  E. 
Rockwoll,  a  nawapoper  publlthor  with 
22  yoart*  oipori^nco.  and  the  butinott 
of  tho  firm  of  Harwell  A  Cannon  will  bo 
rontinuod  at  tho  old  oAcet  In  the  Timot 
Buildinx  which  have  boon  occupied  for 
IS  yoxrs.  Officoa  have  alto  boon  opoood 
in  Birminxham  for  tho  aouthom  and 
woatorn  territoriea. 

Harwell  &  Rockwell 

Tiaaet  Buihfinf  _ New  York 
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DOLLAR  .. 

..  PULLERS 


Otu  Dottmr  j| 

will  be  paid  for  j| 

each  idea  pub-  |i| 

lished.  Send  is 

clipping  for  j| 

payment.  I 


'T'HE  Houston  Chronicle  runs  an  in- 
teresting  and  attractive  page  under 
the  caption  “Tea-time  Talk.”  The 
center  of  the  page  is  composed  of  short 
chatty  articles  relative  to  cooking,  house¬ 
keeping,  the  home,  and  other  subjects 
of  interest  to  women.  Around  this 
center  copy  are  advertisements  of  busi- 
nes.ses  and  .shops  that  cater  exclusively 
to  women. — Norman  B.  Terry. 


NEW  CAR  PRICES! 

- -  DEUVERED  IN  FUlXERTON*=s— - j 


A  group  of  stores  handling  piece  goods 
might  be  lined  up  in  a  “Make  It  Your¬ 
self”  series  of  advertisements  to  be  run 
during  the  current  pre-Christmas  season. 
The  copy,  prepared  by  the  newspaper, 
might  illustrate  various  gifts  to  be  made 
at  home  from  materials  purchased  at  the 
stores  buying  the  space. — P.N.S.,  New 
York. 


BAGBY  ARRAIGNED 

Frederick  L.  Bagby,  editor  and  pub¬ 
lisher  of  the  Salt  Lake  City  Utah  States- 
num,  entered  a  plea  of  not  guilty  to  a 
charge  of  criminal  libel  when  arraigned 
before  Judge  Ritchie  in  the  Third  Dis¬ 
trict  Court,  Oct.  25.  Bagby  is  accused 
of  having  stated  in  the  Statesman  that 
he  was  offered  $1,000  if  he  would  sup¬ 
press  a  liquor  and  vice  story  in  which 
three  county  commissioners  were  con- 
concerned. 


DINNER  FOR  CLAUDEL 

Count  Paul  Claudel,  French  Ambas¬ 
sador  to  the  United  States,  will  be  the 
dinner  guest  of  the  Association  of  For¬ 
eign  Press  Correspondents,  New  York, 
on  Tuesday,  Nov.  15,  at  the  new  Sherry- 
Netherland  Hotel. 


HUNCHES 


One  Dollar  trill 
be  paid  for  each 
idea  ptd>tished. 
Send  clipping 
for  payment. 


^  P.  tObli 


|lr  I  ss. —  ■=  'I 

Ij  j|  "star  I  *  Eskx'  jj  Hju^on  j  j" '  .j 

f  1“  ““ 


The  Fullerton  (Cal.)  News-Tribune 

sold  this  half-page  to  15  local  deal¬ 
ers  featuring  new  car  prices,  delivered. 

A  Boston  paper  runs  a  special  page 
each  Friday  devoted  to  markets.  The 
latest  quotations  of  daily  products,  meats, 
vegetables  and  fruit  occupies  about  two 
columns  with  interesting  news  matter 
interspersed.  It  is  gfxid  reading  for  the 
liousewife.  Qiain  stores,  markets,  iwul- 
try  dealers  aixl  others  have  their  ads 
flanking  this  feature.  It  is  logical  that 
the  matron  plans  her  buying  for  Satur¬ 
day  on  a  Friday  evening.  This  idea  could 
lie  used  in  most  evening  papers. — F.  S., 
Salem,  Mass. 

Here’s  an  idea  the  writer  used  in  Man¬ 
chester,  N.  H.,  in  the  old  days,  to  in¬ 
crease  patronage  of  the  dassifnil  columns  : 

1  centered  a  form  at  the  top  of  tlie  first 
classified  page.  This  form  was  in  the 
nature  of  an  order  blank,  and  was  cai>- 
tioned:  “Here’s  My  Ad  For  'lo-Mor- 
row’s  Classified  Pages.”  The  classifica¬ 
tion  was  supposed  to  be  checked  by  the 
advertiser  in  the  upper  left-hand  corner 
of  the  form  to  facilitate  handling  in  the 
office.  Till  sc  having  subscription  ac¬ 
counts  conki  have  the  ads  put  on  their 
monthly  bills;  all  others  were  re(|nired 
to  .send  stamps  or  check.  I  have  had 
75  of  these  orilers  (most  of  them  for 
three  or  more  insertions)  returned  from 
one  issue. — N'ictor  N.  Vetromile. 

In  helping  the  local  stores  get  more 
(lirisimas  business  it  will  be  a  good 
thing  to  obtain  copies  of  December  issues 
of  papers  in  other  cities  of  about  tbe 
same  size  as  your  own  and  to  then  take 
these  papers  around  to  the  local  adver¬ 
tisers  so  they  can  see  what  advertisers 
in  other  cities  are  doing. — F.  H.  \V. 


Authoritative  Accounts 
of  Washington  News  are 
written  by  George  R. 
Holmes  exclusively  for 

INTERNATIONAL 
NEWS  SERVICE 

63  Pwrk  Row,  New  York  City 


A  SNAPPY  Saturday  morning  story 
based  on  interviews  predicting  the 
results  of  important  university  and  col¬ 
lege  football  games  to  be  played  that  day 
is  used  by  the  Waterloo  (la.)  Tribune. 
Prominent  alumni  of  institutions  con¬ 
cerned  made  the  best  subjects,  although 
all  types  of  fans  were  queried.  Each 
person  “predicted”  but  one  contest,  and 
only  one  or  two  predictions  on  each  game 
were  given. — L.  G.  Moeller. 

One  of  the  recurring  complaints  from 
Brooklyn  parents  is,  according  to  the 
lirooklyn  Daily  Eagle,  that  very  young 
children,  after  they  have  entered  the  pub¬ 
lic  school  system,  are  subject  to  a  con¬ 
stant  change  of  teachers.  It  has  been 
proposed  that  teachers  in  the  lowest  grades 
slvould  stay  with  their  classes  for  two 
years  instead  of  six  months.  What  do 
the  readers  of  your  paper  think  of  the 
idea?  If  suggested  in  an  interview  with 
the  officers  of  the  local  parent-teachers 
association,  this  lead  is  likely  to  be  pro¬ 
ductive  of  a  good  reader-interest  feature 
story. — W.  F.  D.  New  York  City. 

On  my  Long  Island  section  I  have 
started  a  contest  to  find  the  oldest  apple- 
bearing  tree  or  oldest  orchard  in  Long 
Island,  offering  a  prize  of  $10  in  gold. 
I’m  getting  pretty  good  results  with  let¬ 
ters  and  copy  from  all  over  the  Island. 
The  State  Director  of  Agriculture  has 
written  me,  saying  it  was  especially  good 
as  the  agricultural  history  of  America 
has  been  “sadly  neglected.”  We  found 
one  free  130  years  old.  I  guess  this  stunt 
could  he  tried  all  over  the  country. —  J.  J. 
Shores,  Brooklyn  E-agle. 

Local  unions  and  trade  councils  the 
country  over  are  adopting  or  urging  the 
five-day  week  for  various  branches  of 


the  trade.  This  is  an  important  economic 
change  in  the  history  of  labor.  It  has 
been  commented  on  by  leading  world 
figures :  J  udge  Gary  went  to  the  bible  to 
find  support  of  his  denunciation  of  the 
movement — “SIX  days  shalt  thou  labor — ” 
Get  the  situation  in  your  city  from  the 
local  trades  council,  write  the  story,  giving 
the  opinion  of  leading  citizens  on  the  sub¬ 
ject,  allowing  space  for  the  labor  leaders 
to  express  their  views  and  for  the  banker, 
minister,  and  business  man  to  have  their 
say.  This  is  a  timely  subject  of  great 
concern  to  all  thinking  people. — J.  M.  M., 
.\sbury  Park,  N.  J 

With  the  floods  raging  over  New  Eng¬ 
land  now  is  the  time  for  a  feature  story 
with  photographs,  showing  the  conditions 
of  the  local  reservoirs,  the  chance  of  any 


floods  occurring  in  your  section  c-  any 
floods  that  have  occurred  in  the  past 
Your  readers  will  appreciate  being  reas¬ 
sured  that  they  are  safe  from  this  tj  pe  of 
disaster. — C.  E.  Pellissier,  Boston. 

An  Ohio  newspaper  made  an  ex<'ellent 
story  (localized)  on  the  developme  nt  of 
gasoline  and  its  by-products.  The  story 
answered  the  question  often  asked  as  to 
how  so  many  filling  stations  survive,  by 
going  into  the  old  files  and  quoting  thr 
retail  price  of  products  in  the  city  d "rived 
from  crude  oil  twenty  years  ago.  and 
then  giving  the  estimated  retail  price  of 
the  numerous  by-products  of  crude  ofl 
tcxlay.  The  story  was  not  only  highly  in¬ 
teresting  but  educational  as  well. — B.  A.T. 

The  Des  Moines  Register  each  Sunday 
offers  prizes  of  the  (the  winner’s)  choice 
of  $2  books  for  the  best  short  book 
review  used  on  their  book  page.  The 
popularity  of  the  contest  brings  replies 
from  all  over  the  state  and  it  has  aided 
in  no  small  way  to  make  the  book  page  a 
“feature”  of  the  Sunday  issue. — D.  Ar- 
mand. 


Nature’s  Beauty  Aid 

hy 

Lady  Beatrice  Grey 

A  daily  Graphic  feature 
that  is  a  sure  hit  with  thou¬ 
sands  of  followers. 

A  Beauty  feature  for  the 
girl  readers  that’s  different. 

Part  of  regular  Graphic 
service  or  sold  separately. 

Graphic  Syndicate,  Inc. 

350  Hudson  St. 

New  York  City 


For  Serials  That  Sell 
Newspapers 

"THE  LOYEI.OHH."  by  B«strice  ysirfaz 
"THE  COHBTAHT  TLAIIE.’’  by'Wlnl- 
frrd  Tan  Duier 

"BROADWAT,”  by  Philip  Danninr  and 
Oeorza  Abbott 

"WHERE'S  EXILTV’  by  Carolyn  WeUi 
"THE  CAT8PAW,”  by  Robert  Terry 
Shannon 

"HER  HXrSBAND'S  SECRETARY,"  by 
William  Almon  Wolff 
"THE  CHEERING  THRONG."  by  Trod 

Kacitaac 

And  other  assured  circulation 
builders,  wire  or  write  for  de¬ 
tails  to 

KING  FEATURES 
SYNDICATE,  Inc. 

241  WEST  58th  STREET 
NEW  YORK  CITY 


GENE  CARR 


Now  With 
the 

United  Feature  Syndicate 

A  NEW  STRIP 
Released  December  I. 

UNITED  FEATURE 
SYNDICATE 

World  Bldg.  New  York 


“Today’s  News  Today’ 


itnnniii&iipipi 


Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news¬ 
papers  everywhere. 


Buttalo,  The  WenSer  City  et  Atmericm 

Balfalo — a  profitable 
Market  for  Adyertisers 

Sslea  in  Buffalo  are  splen¬ 
did  for  edvertiring  goods. 
Employment  conditions  ex¬ 
cellent,  retell  end  other 
business  thriving.  One 
newapeper  will  put  your 
story  over  to  83%  of  the 
people— that  paper  is  the 

BUFFALO  Evening  news 

Read  in  4  out  of  5  Buffalo  Homes 

EDWARD  H.  BUTLER 
Editor  and  Publisher 
KELLY-SMITH  COMPANY 
Representatives 

Graybar  Bldg.  Tribune  Tower 

New  York.  N.  Y.  Chicago,  III. 

Atlantic  Bldg.  Waterman  Bldg. 

Philadelphia  Boeton 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  newspaper, 
magazine  and  advertising  men. 
wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  EKrector, 
Personnel  Bureau  of  Sigma  Delta 
Chi,  836  Exchange  Ave.,  Chicago, 
III 

NO  CHARGE  TO 
EMPLOYERS 
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